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Louella Parsons started it: “I HAVE SEEN A 
PRACTICALLY PERFECT PICTURE!” The 
BIG national advertising campaign; the national 
awards and honors; the World Premiere at the 
Roxy, July 21; the gala event-premieres in 4 
Western cities will make “Broken Arrow” the 
most discussed picture of the year! 


JAMES STEWART in BROKEN ARROW: Color by TECHNICOLOR with JEFF CHANDLER: DEBRA PAGET and 
Basil Ruysdael- Will Geer- Joyce MacKenzie: Arthur Hunnicutt-Directed by DELMER DAVES-Produced by 


JULIAN BLAUSTEIN: Screen Play by Michael Blankfort:Based on the Novel ‘Blood Brother’ by Eliott Arnold 
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TAX STRATEGY 


HAT comes next in the ardent issue for the removal 

of the 20 per cent war excise tax on box office ad- 

missions must come from the United States Senate. 
The drive therefore has now a newly shifted focus—the House 
and its Ways and Means Committee having done their do. 

There remains, among the more sanguine, a hope that the 
Senate might just possibly vote for a removal of the whole 
tax, while the vs committee agreed on half, or reduction 
to 10 per cent. 

Great urgency obtains then for bringing all the pressures 
that may be had on the taxing experts of the Senate, and that 
immediately. There is still enough possibility to support a hope 
and warrant the utmost effort—and not alone for now but for 
years of taxation to come. No matter what the state of the 
nation, the basic inequity of a tax on the entertainment of the 
masses will continue. The news around the world being what 
it is at midweek it is a time to give some long thoughts to what 
are to be the taxation policies of the days to come. 


HANDLING THE JOHNSON 


ITH an admirable celerity the Motion Picture Asso- 

ciation has met, for now, the problems raised by 

Senator Ed Johnson's storm about advertising prac- 
tises. The amendment of the Advertising Code is exhaustive 
and impressive. 

It does, however, seem a rather considerable tempest in the 
national arena of Washington to be raised concerning so iso- 
lated a manifestation as that which gave rise to the great John- 
son movement, with its amazing proposals for control of the 
art. Aside from publicity considerations he probably could 
have got just as good results for the commonweal by writing 
a personal letter to Eric Johnston. 

Also one cannot be pleased by the Senator's statement that 
he was holding two bills which he had prepared to see "how 
the amendment works out." That has "woof, woof" in it. 


SAYS HE MADE GOLDWYN 


O be compared only with the mystery of the flying 
To is the extraordinary development in early 1950 

of an infection of interest among magazine editors in 
the career and works of Mr. Benjamin Sonnenberg. He is 
described as a counsellor in public relations although, in some 
expert opinion, the product more closely resembles press 
agentry. 

This comes specially to attention here because of the in- 
volvement of the great name and far fame of Mr. Samuel 
Goldwyn. 

So far noted there have been nearly concurrent articles in 
the dignified and once profound Harpers Magazine, in the 
militantly popularized Collier’s Weekly, and the usually 
sharp, smart and sophisticated New Yorker. That many 
have come to hand and doubtless others have been either 
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overlooked or are impending. Anything might happen, even 
unto the Readers Digest. 

These epidemic pieces appear under the names of varying 
authors, or at least the names vary. The statements presented 
and their patterning are considerably more alike than the 
parallel works of any other group of authors outside totali- 
tarian literary controls in other lands. 

One of the highlight elements in the basic material is a 
crediting of Mr. Sonnenberg with the creative redemption of 
Mr. Goldwyn. The passage on this in Colliers said he con- 
verted Mr. Goldwyn from "a buffoon" to an “elder statesman.” 

In Harper’s the Sonnenberg story says, "During the first 
few months Sonnenberg worked for Goldwyn, two articles 
appeared in the New York Times magazine section under 
Goldwyn's by-line." 

And in Harper’s June issue came a letter from Mr. Lester 
Markell, sharp Sunday editor of the Times, remarking that 
The Times os published, in the past five years, three articles 
by Mr. Goldwyn, one in 1945, one in 1947 and one in 1949. 
"Thus no two articles appeared in any ‘few months.’ . . . Mr. 
Goldwyn discussed them directly with me. | do not know what 
goes on behind Mr. Sonnenberg's silken curtain . . . | have 
never had any part in that activity. . ." 

Some editors should be envying Mr. Markell's detachment. 

The concurrent battery of magazine biographers of Mr. 
Sonnenberg lists an array of industries and industrialists as 
clients. One could wonder what the American scene would be 
without his creative touch. Previously we had understood that 
Mr. Goldwyn's fame and status derived from motion pictures, 
delivered from 1914 to date. 


NEW DOLE 


OMETHING reminiscent of Mussolini's devices for nation- 
alizing the Italian picture industry by the use of its own 
funds comes with the projected terms discussed in Brit- 

ain by which box office taxes would be remitted in the lesser 
houses, while a portion of the tax return from the major the- 
atres would go to the financing of pictures by the. Government. 

At this distance it looks like a process of buying or appeasing 
the little fellows of exhibition over there and the accumulation 
of funds for what might be called "the new dole” for Govern- 
ment-inspired production. 

Obviously enough the real tax burden would be falling on the 
houses playing the expensively competent American product. 
That has been thought-out. 


@ The reader of display advertising in the press of the indus- 
try will these days be increasingly aware of a new and often 
fresh approach, calculated to challenge interest. This notion 
comes at the moment from regarding the series on Universal- 
International's “Harvey” with its "progress reports” to all 
departments. It has a touch of official inside, and an active 
suggestion of work in lively progress. 

—Terry Ramsaye 
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Titles Important 


To THE EDITorR: 

Your June 17 editorial, ‘“ ‘Good’ Titles,” 
falls short of your usual comprehension. 
The subject of proper titles for pictures is 
indeed important. In fact, it might be 
called vital in many instances. 

I don’t know what Earl Hudson of De- 
troit had in mind. In fact, I don’t know 
Mr. Hudson although we have both been 
around Michigan for sometime, Mr. Hud- 
son in his big city bailiwick while I am 
devoted to a smaller town neighborhood 
theatre operation. We do have one thing 
in common: titles do effect box office. 

It is easy to agree with you that a good 
title will not make a bad picture good and, 
further, that there are countless examples 
of outstanding motion pictures that have 
become box office champions in spite of a 
poor title. However, you can be certain 
that, had the Metro picture, “The Big 
Hangover,” been more invitingly titled it 
would have been less difficult to get patrons 
into the theatre. The picture, neither good 
nor bad, proved to be acceptably entertain- 
ing to the folks who did come to see it in 
spite of the title. It is easy for all of us to 
agree that there is nothing inviting about a 
“hangover.” A more pleasing title might 
have encouraged more customers. 

Unfortunately, exhibitors have little or 
nothing to say about picture titles. If we 
are to recapture public fancy and support, 
producers would do well to take a leaf from 
the book of manufacturers who market 
package goods. The name of the product 
and the shape and appearance of the pack- 
age are given endless consideration by the 
merchandising department from the retailer 
on up to the top manufacturing executive, 
with counsel from advertising experts and 
even psychologists along the line. Cer- 
tainly a million dollar picture deserves as 
much consideration as a 16-cent can of 
beans. 

As a retailer of motion pictures, I would 
say leave out of titles all indication of 
murder, gangsters, excess drink, sex devia- 
tion, immorality and horror. “Kiss the 
Blood Off My Hands” is the best example 
of the wrong titling I can think of. Here 
is an example of a rather good picture that 
never could live down the inane title given 
it—ALLEN JOHNSON, B. and J. Thea- 
tres, Grand Rapids, Mich. 


Editor's Note—For a story of how a dis- 
satisfied Tulsa exhibitor changed the title of 
“A Ticket to Tomahawk" to "The Sheriff's 
Daughter" with telling results, see page 30. 








AT A LOSS WITHOUT 
COPY OF ALMANAC 


"| find that | am very much at a 
loss here in Walsenburg because | do 
not have a copy of Motion Picture 
Almanac. If it is at all possible to 
secure a copy now please let me 
know by return mail so that | may 
send you a check. | really need one 
very badly."—Charles E. Allum, 
Manager, Fox Walsenburg Theatres, 
Walsenburg, Colo. 








Title Is Vital! 


To THE EpITor: 

This letter concerns a HERALD editorial 
named ‘“ ‘Good’ Titles.” 

I could name example after example. ’ll 
just name the last two pictures I played. 
One was “Mother Didn’t Tell Me.” I en- 
joyed three days of good business and I 
learned that curiosity brought them in, They 
asked me afterwards where the title came 
in, but that doesn’t matter. They came and 
they liked the show. 

The next one was “All the King’s Men.” 
I had given this show a four-ply advertising 
budget. I had no quarrels with the Acade- 
my Award decision, but there was no busi- 
ness. So I took my little yellow wagon and 
drove all day seeing customers. “Did you 
see ‘All the King’s Men’ and why not?” 
Here was the majority of answers: ‘What is 
it about?” Itold’em. Then they said, “Oh, 
I thought it was one of those shows of the 
Middle Ages.” There you’ve got it: the 
title. I assume you will get enough letters 
on that editorial so that I don’t have to 
spend all night giving you any additional 
examples. 

However, I dare say that the success of 
a feature hinges on the title. 

The guy who thought “Champagne for 
Caesar” is a good title doesn’t know that 
most people never drank a drop of that stuff, 
and he doesn’t know most people think Cae- 
sar lived 2,000 years ago. Well, those peo- 
ple are not coming to see the picture. And 
if they do, they’ll walk out and say, “It was 
pretty good, only it didn’t end right. The 
guy didn’t win the money.” They won't 
catch the subtlety, the sarcasm or the paro- 
dy. They'll take it as straight goods. When 
a picture is aimed at anything but straight 
entertainment for the common people, it 
starts off on the wrong track.—A. E. MASS- 
MAN, Park Theatre, Columbia Falls, Mont. 


The Three Elements 


To THE EDITor: 

Regarding Earl J. Hudson’s communica- 
tion about titles: 

A few years ago, a professor of Harvard 
University made a study about: Which ele- 
ments make a picture click? He came to 
the result that these three elements make 
the success of a picture, and in this order: 

1. Title 

2. Plot 

3. Actors 

Every exhibitor will agree with these 
findings. 

Two examples prove the point: 

The title, “Killer McCoy” killed a fine 
Mickey Rooney picture. On the other hand, 
the title, “Big Wheel,” certainly promoted 
the success of another Mickey Rooney vehi- 
cle-—lowa Exhibitor. 


Disease Horror 
To THE EpITor: 

I was horrified to read in your issue of 
June 3 that our screens are threatened by a 
cycle of disease stories. 

We have been dealt almost a knockout 
blow by the cycle of psychological dramas 
and now with a slogan of “Movies Are Bet- 
ter Than Ever” the producers intend to 
add to the misery of the “soap box operas” 
of the radio by inflicting upon the enter- 
tainment seeking public a cycle of disease 
stories. 

The late Mr. [Lew] Lehr was mistaken 
when he said “Monkeys are the cwaziest peo- 
ple.” I am sure the movie moguls who, on 
one hand are trying to win patrons back to 
the movies and on the other are planning 
a cycle of stories which will drive them 
away, can take the laurels from the monkies. 
What do you think?—JOHN N. FARR, 
Manager, Odeon Theatre, North Sydney, 
Nova Scotia. 


Drive-in Menace 
To THE EDITOR: 

Drive-in theatres admitting children free 
and running $1 per car are a definite men- 
ace to the industry—McAllen, Tex., Ex- 
hibitor. 


Find New Stars 


To THE EpITorR: 


New outstanding young stars must be 
found and exploited. The industry must sell 
itself and control—somewhat—the lives of its 
prominent stars.—Pierre, S. D., Exhibitor. 


UMI 
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Nate J. BLUMBERG, Universal president, and 
ALFreD E, Darr, executive vice-president 
of Universal-International, were to leave 
for Britain Friday, where they will con- 
fer with J. Arthur Rank. 


C. E. Nicuotson, Paramount Studio chief 
accountant, received the Lybrand Award 
at the National Association of Cost Ac- 
countants annual convention in New York 
June 21 for his paper ‘““Television Organi- 
zation and Cost Control.” 


JosEpH MANKIEWICZ, president of the 
Screen Directors Guild, leaves New York 
next week for a tour of European centers 
to unite screen and television directors 
into a cohesive unit. 


Harry Kurnitz, writer and producer, is 
scheduled to leave the Warner Bros. stu- 
dio sometime in July when his contract 
expires. He joined the company in 1927. 


NorMAN Moray, short subjects sales man- 
ager for Warner Bros., has arrived in Los 
Angeles from New York. He will par- 
ticipate in conferences with studio execu- 
tives on new product. 


Davin Hate HALPERN has been re-elected 
president of the American Television So- 
ciety. Others who have been elected in- 
clude WARREN Caro, vice-president; Bar- 
BARA JONES, secretary; and ARCHIBALD 
U. BRAUNFELD, treasurer. 


Lioyp Katz is the new buyer and booker 
for the North Coast Theatres circuit in 
San Francisco. 


E. P. GOMMERSALL, former Universal execu- 
tive, who purchased the Luna theatre from 
the Great States circuit, is reportedly seek- 
ing other houses in the Chicago area. He 
will take over the Luna in the near future. 


LAWRENCE G. GEERING of Famous Players 
Canadian Corporation has been elected 
governor of the Toronto chapter of the 
Institute of Internal Auditors. 








Max E. Youngstein, director of ad- 
vertising and publicity for Paramount, 
Wednesday was elected a member 
of the board of directors of Para- 
mount Pictures and a vice-president 
of Paramount Film Distributing Corp. 





ARTHUR IRWIN, recently-appointed general 
manager of the Canadian National Film 
Board, will take over the new post of 
chairman of the board if a bill reorganiz- 
ing the administrative setup is passed. 


Rosert W. SELIG, executive assistant to 
FraNK H. RICKETSON, JR., president of 
Fox Intermountain Theatres, Denver, last 
Friday was reelected for a third term as 
president of the University of Denver. 


James M. Kino, Jr., this week succeeded 
WarREN C. SHARPE, resigned as treasurer 
for Pathe Industries, Inc. Mr. King also will 
be treasurer for Pathe subsidiaries, includ- 
ing Pathe Laboratories, Pictorial Films, 
and Eagle Lion Studios. 


MartTINn J. MULLIN, president of New Eng- 
land Theatres, was host at luncheon in 
Boston Tuesday to 150 New England ex- 
hibitors and distributors. The affair was 
for the “Jimmy Fund” of the Children’s 
Cancer Research Foundation, of which 
he is president. 


WILLIAM PERLBERG and GEORGE SEATON 
have been signed by Paramount. They are 
a producer-writer team and are complet- 
ing “For Heaven’s Sake” for 20th-Fox. 


K. M. Leacu has been reelected president 
of the Alberta Theatres Association. 
Other officers also were reelected at the 
annual meeting in Calgary. 


CHARLES SkourRAS, National Theatres pres- 
ident, arrived in New York Thursday 
from the coast. 








The Release Chart by Companies, listing all product in release for 


Pro 


the ~~ year and scheduled for the future, will appear in next week's 
uct Digest. It appeared last in the issue of June 10. 
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AS DIRECTORS of the Kentucky Association of 
Theatre Owners met the other day in Louisville. 
Reading left to right above are: Colonel Guthrie 
Crowe, KATO president; Colonel! Henry Stites, 
general counsel; E. L. Ornstein, Ornstein Theatres, 
Marengo, Ind.; W. E. Horsefield, Morgan theatre, 
Morganfield, Ky.; Cliff R. Buechel, Mary Ander- 
son theatre, Louisville; Mrs. Gratia Locke, Savoy, 
Louisville; Andy Anderson, Anderson theatres, 
Hartford, Ky.; Fred J. Dolle, Fourth Avenue Amuse- 
ment, Louisville; Johnson Musselman, Rialto, 
Louisville; Ed Huber, Fourth Avenue Amusement: 
Robert Cox, Schine circuit, Lexington, Ky.; Ralph 
McClanahan, Estill and Irvine circuit, Irvine, Ky.: 
and C. K. Arnold, Arco and Melody theatres, 
Bardstown, Ky. 


By the Herald 


ELLIS DUNGAN, |5 years a di- 
rector for Indian pictures, with 17 
features and 12 shorts on his 
record, is revisiting America. 


THEY ATTENDED the annual convention of the Virginia 
Motion Picture Theatre Association, at Old Point Comfort, 
Va. In order are Harold Wood, Association executive secre- 
tary; Wade Pearson, Neighborhood Theatres district manager; 
Leon Bamberger, RKO Radio sales promotion manager; 
Frank O'Brien, Fabian circuit Wilmer and Vincent division; 
Eli Drehlinger, Broadway Open Air theatre, Richmond, and 
Olmstead Knox, RKO Radio salesman. 


CITATION and a watch, left, for Edward Schellhorn, cen- 
ter, who joined Paramount's 25-Year Club. Studio 
foreign department chief, he started as Adolph Zukor's 
office boy. With him are Mr. Zukor, board chairman, 
and George Weltner, Paramount International president. 
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PRESENTING the charter AT THE ANNUAL meeting of the Canadian 

to the newly organized Picture Pioneers’ Quebec division. Seated: J. M. 
Variety Tent of Salt Lake DeRoussy, first vice-president; George Ganetakos, 
City, Number 38. Marc J. benevolent fund; Tom Cleary, president; and 
Wolf, left, international Ernest Ouimet, honorary president. Standing: John 
chief barker, shows the Ganetakos, money raising committee; William 
charter to Henry S. Elman, second vice-president; William Singleton, 
Ungerleider, the new tent's past president; Frank Hanley, representing Mon- 
chief barker, and Robert treal Mayor Camillien Houde; William Lester, 

J. O'Donnell, international past vice-president. Officers not in the picture are 
ringmaster. Some 300 Tom Dowbiggin, honorary vice-president; Leon 
persons attended. K. Jones, treasurer; and lke Sourkes, secretary. 























17 
TWENTIETH CENTURY-FOX's showmanship 
drive prize winner, the midwestern division, sat 
in convention the other day in St. Louis. At 
the right, a meeting scene in the Park Plaza 
Hotel, as division manager Edwin Aaron pre- 
sided. At the head table are Gordon Halloran, 
St. Louis branch manager; J. E. Scott, Omaha 
branch manager; Ray E. Moon, central division 
manager; Mr. Aaron; Roger Ferri, representing 
the home office; Moe A. Levy, Minneapolis 
branch manager; and Ralph Pielow, Des Moines 
branch manager. Absent were Joseph Neger, 
Kansas City manager and Jack Lorentz, Milwau- 
kee. Others in the picture are sales managers, 
salesmen and bookers from the branches men- 
tioned. 
CRIME IS THE SUB- 
JECT, as Frank Seltzer, 
producer of Colum- 
bia's "711 Ocean 
Drive," an expose of 
gambling, chats in 
i Washington with Sen- 
ator Estes Kefauver, 
7 chairman of the Sen- 
ate Crime Investigat- 
ing Committee. Mr. 
OPENING of the Somerset Family Drive-In Seltzer, whom the 
theatre, Somerset, Mass. Cutting the ribbon is underworld threat- 
Fernald Hanson, Somerset board of selectmen ened, showed the film 
chairman. Watching, in order, are Maurice to Senator Kefauver 
Safner, partner with Joseph Schwartz, theatre and staff. 
owner; Louise Hanson; Mr. Schwartz; Theodore 
Rosenblatt, also a partner; John Pirani, manager; 
and Joseph F. Foley. The house is on the well- 
traveled Providence-Fall River route. 
a 
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CHASE! Zero Mostel 
and Jack Palance, 
above, evade the law in 
the thrilling New Or- 
leans-filmed chase se- 
quence of "Panic in the 
Streets". Elia Kazan di- 
rected the exciting opus, 
which stars Richard 
Widmark, Paul Douglas, 
Barbara Bel Geddes. 


TENSION between 
Richard Widmark, Linda 
Darnell and Harry Bel- 
laver, right, in one of 
the powerful dramatic 
moments of “No Way 
Out", Darryl F. Zan- 
uck's production, set to 
make screen history this 
year. Joseph L. Mankie- 
wicz directed. 


CECILE AUBRY came up 
with a "Life'’ cover and fea- 
ture layout last week her- 
alding her arrival in 20th 
Century-Fox's ‘The Black 
Rose.'' The French starlet, 
left, makes her American 
debut opposite Tyrone 
Power and Orson Welles in 
the Technicolor spectacle. 


INDIAN CEREMONIES, 
right, provide the setting for 
this meeting of James Stew- 
art and Debra Paget in the 
Technicolor drama, ‘Broken 
Arrow,’ hailed by the critics 
as a top offering for 1950. 
August is its release date. 








TROUBLE FOR "STELLA" as Ann 
Sheridan talks her way out of one of 
the hilarious situations in 20th Century- 
Fox's new comedy, ''Stella."' Victor 
Mature is co-starred in the August- 
released laugh-fest. 


(Advertisement) 
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Eastman Ceases Making of 
Nitrate Stock; Complete 
Conversion Due Soon 


by FRED HIFT 


The industry’s conversion to safety film, 
well ahead of schedule, at present is about 
85 per cent complete. 

An Eastman Kodak spokesman informed 
the HERALD this week that the company was 
not manufacturing any more positive nitrate 
stock. Complete conversion of the Kodak 
plants in the making of acetate film—both 
negative and positive—should come about be- 
fore the end of the year. 


Du Pont Lab Said to Be 
Working With Nylon Base 


A completely new and different type of 
safety film currently is in the development 
stage at the DuPont laboratories. It has 
been learned a nylon base will be used and 
that this new film will neither shrink nor 
expand. It also is said to give longer trans- 
parency and improved print durability. The 
stock should be on the market within two 
years. Meanwhile a quantity of Kodak safety 
film has been made available to the DuPont 
Company. 

Spokesmen for the film companies stressed 
this week that, even when all prints are put 
on acetate, the industry will have to con- 
tinue to preserve the customary caution and 
there is some doubt that there will be any 
substantial change in insurance rates or 
building code requirements for many years 
to come. It is pointed out that it will take 
a minimum of 18 months following complete 
conversion until nitrate feature prints now 
in use can be taken out of circulation; and 
even then it is expected that quite a number 
of shorts and reissues on nitrate will be 
booked. 

The newsreels already have indicated that 
they are not willing, at the present time, to 
switch over to acetate and to incur the con- 
siderably higher print costs. None of the 
five major reels are using acetate stock now. 
Their executives argue that the newsreels 
already are operating on a very narrow 
profit which would be cut further by the 
expenditure of an additional $250,000 a year 
for safety. 


Predict Reels Will Convert 
As Changeover Gains 


At the same time they predict that the 
reels will convert when the general change- 
over of feature prints in circulation is more 
or less complete. The theory is that un- 
less conversion in the field is 100 per cent, 
the fire hazard continues. Since it is agreed 
that, even under the most favorable condi- 
tions, nitrate will be handled in theatres and 
exchanges for quite some time, the newsreels 
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SAFETY STOCK IS NOW 
85% IN USE BY TRADE 


feel that they need not be in any particular 
hurry. 

This is especially true since their prints 
have a comparatively short life. There has 
been discussion of a changeover to acetate 
among the administrative staffs of the vari- 
ous reels, but it is understood that no con- 
certed decision for or against safety at this 
time has been made. 


Additional Outlay of 
$40,000 Per Year Seen 


The average newsreel runs between 850 
and 900 feet, representing about $1 differ- 
ence between acetate and nitrate. Given 
two issues a week and an average of 800 
prints an issue, this brings the expense of 
any one of the five companies up to about 
$40,000 a year. 

A spokesman for Brulatour, distributor of 
the Kodak film, told the HEratp the com- 
pany would not continue to turn out small 
quantities of nitrate for special uses. “If 
the newsreels insist on continuing to use 
nitrate, they'll have to get it somewhere 
else,” he said. Meanwhile, there appears no 
imminent danger of a shortage of nitrate 
since Brulatour reportedly continues to ship 
the ordinary stock to the laboratories from 
its considerable backlog. 

The price of the safety stock has been 
reduced from the original estimate and now 
stands at $12 per 1,000 feet, which com- 
pares to $11 per 1,000 feet for the nitrate. 
Thus, on a major production, the price dif- 
ference would come to $9 per print or $2,700 
on a 300-print order. The original Kodak 
quote for safety positive was $13.50 per 1,- 
000 feet. The Brulatour spokesman said 
there was no hope that the cost of the stock 
would come down further than the $12 per 
1,000 feet now being charged. 

Technicolor, which is now beginning to 
use acetate for its release prints, continues 
to maintain a higher price schedule for ace- 
tate output. It now charges $5.72 per foot 
for nitrate and $5.95 for release prints on 
safety stock. 


Find Improved Methods 
To Use Safety Scrap 


Eastman Kodak has found new ways to 
utilize junk film. Disposal of the nitrate 
stock was a simple matter with several fac- 
tories operating to turn it into lacquer, plas- 
tics and coating. For a time after it first 
came out with its new Triacetate stock, 
which cannot be used for the conventional 
methods of disposal, Kodak bought up the 
waste material for two cents per pound for 
experimental purposes. Now methods have 
been developed to satisfactorily use the ace- 
tate stock, which is good for coating, and 
Kodak has raised the price to five cents per 
pound f.o.b. Rochester. Only black-and- 
white scrap can be used. 









Following perfection of its Triacetate 
stock, which is now recognized as being on 
a par quality-wise with nitrate film, Kodak 
moved fast to effect conversion of its plant 
to acetate, at a reported cost of $10,000,000. 
Originally, 1952 was set as the year when 
complete change-over was scheduled. Con- 
version to safety was to have been half- 
finished by 1951. Indicative of the anxiety 
with which the industry waited for safety, 
only one-third of the release print material 
used by the companies remained on nitrate: 
by April of this year and that figure was. 
substantially reduced in May. eth 


Agree Acetate Requires f 
No Special Precautions 


A bulletin from the National Board of 
Fire Underwriters recently stated, “there is 
universal agreement that the storage of cel- 
lulose acetate film does not require any spe- 
cial fire hazard precautions.” It went on 
to say that following an extended investiga- 
tion, the Underwriters’ Laboratories, Inc., 
had listed the acetate stock as ‘“slow-burn- 
ing, the fire hazard being classed as some- 
what less than that of common newsprint 
paper in the same form and quantity.” It 
said that this type of film can be identified 
by the words “Safety Film” printed at fre- 
quent intervals along the edge but warned 
that the entire reel should be examined to 
make sure that it does not contain any 
nitrate stock. 

“The most important safety factor with 
reference to cellulose acetate film, is in its 
slow combustion, and any fire can be easily 
extinguished by the application of water or 
smothering, much in the same manner as 
fires in ordinary combustible materials.” The 
bulletin further said that unless the film is 
of high value, “storage .. . in ordinary steel 
cabinets is satisfactory. No specific regula- 
tions are necessary i) connection with the 
storage in film exchanges or in mercantile 
and office buildings.” 
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Acetate Ignition Point 
Between 700° and 800° F 


The Underwriters’ bulletin said the igni- 
tion temperature of cellulose acetate was 
between 700° and 800° F as compared to 
about 300° for nitrate. Decomposition of 
acetate stock starts at 500° F and irritating 
fumes, which are, however, not considered 
toxic, occur when that temperature level is 
reached. 

Safety film also has caught on with the 
British industry. A recent inquiry by the 
HERALD’s London office elicited the reply 
from a Kodak spokesman that a moderate 
supply of 35mm safety fine grain film would 
be available “at a very early date.” He add- 
ed that in the course of 1951 all of his com- 
pany’s film would be supplied in the new 
Kodak safety type. 





ACCEPT BRITISH 





MPAA Board Approves of 
Participation in Scheme 
for Tax Remission 


The board of directors of the Motion Pic- 
ture Association of America Monday ap- 
proved participation in the British Treas- 
ury’s entertainment tax remission plan. 

The MPAA accepted the British scheme, 
reportedly without conditions, and so in- 
formed the London managers of the various 
companies. The MPAA board at the same 
time expressed its hope that its cooperation 
in the matter would be taken into considera- 
tion when Eric Johnston, MPAA president, 
resumes his remittance pact talks with Har- 
old Wilson, president of the British Board 
of Trade, in London July 18. 


To Meet Again July 14 


The board empowered Mr. Johnston to 
conduct further negotiations with the Brit- 
ish government and will meet again July 14. 
The MPAA directors made it clear to Mr. 
Johnston that they find the penalty clause 
in the British proposals unacceptable and 
this view will figure prominently when the 
London talks are resumed. 

The British Treasury’s tax remission plan 
originated with Sir Wilfrid Eady and al- 
ready has been accepted by the Cinemato- 
graph Exhibitors Association and the British 
Film Producers Association in London. The 
CEA general council voted its approval 44 
to 16 at a meeting in Porthcawl, South 
Wales. 

The scheme would eliminate the one pen- 
ny tax on all admissions up to one shilling 
and six pence and would permit a one penny 
tax boost on admissions higher than one- 
and-six. Fifty per cent of the tax from 
such higher admissions would be paid to 
the Government, 25 per cent to the exhibi- 
tors and 25 per cent to the producers. AI- 
together it is estimated that some £3,000,000 
would accrue in all as tax relief and of this, 
one-half would go into a production pool 
which would be administered by a committee 
representing the CEA, the Film Producers 
and the Kinematograph Renters Society (of 
which the Americans are members). 


Renters in Agreement 

The Renters group Tuesday issued a state- 
ment to the effect that it was in unanimous 
agreement on the principle of support for 
the Eady plan and that it has so informed 
the CEA and the Producers Association. 
A spokesman for the KRS said the Society 
had made no reservations in accepting the 
rebate plan as an essential adjunct to the 
Cripps budget, with the understanding, how- 
ever, that it applies only to the current fiscal 
year. 

The Renters said they realized that the 
scheme depended on the exhibitors’ good 
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faith, but observed at the same time that the 
Government has “ways and means to deal 
with any instances of bad faith.” 

D. E. Griffiths, president of the KRS, dis- 
closed that the distributors had agreed to 
forego their interest in the pool which is to 
be established. He also said that, provided 
the public was willing to continue paying 
higher prices for seats and exhibitors main- 
tained the over-all average of 40 per cent in 
rentals, an additional £600,000 should ac- 
crue to the distributors within a year. The 
American cut of this would amount to 
£450,000. 

Mr. Griffiths agreed that, in effect, the 
Americans would be subsidizing British pro- 
duction, but added that “if the plan gives 
Britain more pictures, it is to the good, 
especially if they are good pictures.” There 
is some skepticism in London whether the 
public will be willing to pay the extra prices 
for the better seats. 


Statement Due in Commons 


It was understood in London that Sir 
Wilfrid had given the industry a virtual ul- 
timatum to accept or reject his plan by 
Wednesday. The Government was to have 
made a statement on the Eady plan in Com- 
mons Thursday. 

Last week, an amendment to the budget 
reducing the amusement tax was introduced 
and then withdrawn in the course of an all- 
night debate. The original move was made 
by the Conservative Opposition, but the de- 
lay was granted when Chancellor of the Ex- 
chequer Sir Stafford Cripps informed Com- 
mons that the tax rebate film-subsidy plan 
was in advanced stages of protracted nego- 
tiation. 

Said Sir Stafford: “Other people in other 
continents besides our own are interested in 
these negotiations. We are anxious that 
nothing be done to upset these negotiations 
which look as though an agreement would 
be reached very shortly.” Withdrawal of 
the amendment was made contingent on a 
statement on the situation from Mr. Wilson 
Thursday, when his request for an addition- 
al £1,000,000 for the Government’s Film 
Financing Corporation was to have been 
given a second reading. 


Asked More Time 


It was learned that Sir Stafford’s inter- 
vention to forestall action on the tax rebate 
amendment was the result of requests by 
American members of the Renters Society 
for more time in which to consider the ef- 
fects of the proposed measure on their inter- 
ests. The original deadline for action on 
the plan was last Thursday. 

The CEA general council had accepted 
the Eady plan but with certain reservations. 
They asked that the increase on admissions 
over one-and-sixpence be shared equally by 
exhibitors and producers, with nothing to be 


paid to the Chancellor of the Exchequer, 
and that theatres grossing less than £125 
($340) a week should be permitted to retain 
the entire tax rebate. 

The Treasury agreed to the latter condi- 
tion early this week. CEA officers met with 
representatives of the producers in London 
Tuesday to discuss the proportion of the tax 
remission which would go to the producers, 

At the MPAA board meeting in New 
York, it is understood the two outstanding 
objections to the Eady plan were that the 
upped tax incidence might decrease attend- 
ance and that American films would bear 
the burden of providing the British produc. 
tion subsidy. 


Labor Hits 
Compulsion 
By Britain 


The Hollywood AFL Film Council this 
week again reminded Eric Johnston, presi- 
dent of the Motion Picture Association of 
America, and Ellis Arnall, president of the 
Society of Independent Motion Picture Pro- 
ducers, that it is unalterably opposed to 
any acceptance of the British proposals for 
a new Anglo-American film remittance 
agreement. 

In New York, Richard F. Walsh, presi- 
dent of the IATSE, just returned from Eu- 
rope, told reporters that his unions objected 
to American producers being compelled to 
move away from home and do pictures in 
Britain. He also declared that ‘if producers 
are smart,” they would have labor repre- 
sented at the forthcoming London talks. 

Mr. Walsh said he realized that the unions 
had no right to tell the producers where to 
make or not to make pictures, but that coast 
labor did not like the compulsion practiced 
by the British “because it sets a dangerous 
precedent.” The union would not, however, 
object to renewal of the current pact. 

“We are not interested in whether a pro- 
ducer makes three or ten pictures in Eng- 
land,” the IATSE head said. ‘We are 
interested though whether he is compelled to 
go there.” The unions plan no further ap- 
peal to the State Department which “already 
is doing all it can.” Should the companies 
accept the British terms, Hollywood labor 
would throw its weight against them. 

The Film Council’s messages to Mr. 
Johnston and Mr. Arnall said its member- 
ship had voted to “oppose in every way open 
to organized labor, the compulsory and 
penalizing provisions of the British proposal 
for a new Anglo-American film pact. Ac- 
ceptance of the penalty provisions would be 
a sell-out of American labor. It would also 
constitute a degradation of the entire Ameri- 
can film industry and would set a precedent 
to be quickly adopted by other countries.” 

Mr. Walsh said he had no immediate plans 
to go to Hollywood and that, when he did 
go to the coast, he would discuss there the 
possibilities of a labor exchange which has 
been asked for by the British unions. 
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IN AMERICA 19: 
TIMES OVER! 








DOUBLE PAGE FULL COLOR AD in LIFE MAGAZINE «:.us'2s 
DOUBLE PAGE FULL COLOR AD in LOOK MAGAZINE <..0"': 
DOUBLE PAGE FULL COLOR AD in GOOD HOUSEKEEPING «°.05"'20 
DOUBLE PAGE FULL COLOR AD in COSMOPOLITAN icc 
FULL COLOR NEWSPAPER AD in AMERICAN WEEKLY 0.5120 
FULL COLOR NEWSPAPER AD in PICTORIAL REVIEW xc. 
FULL COLOR NEWSPAPER AD in PUCK, The Comic Weekly cc.u3'13 


FULL PAGE FULL COLOR AD in HARPER'S BAZAAR scpiemve 
and in HOUSE BEAUTIFUL «:..::'1s and in TOWN & COUNTRY ‘ic : 
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MOST IMPACT AT YOUR PLAYING TIME! 
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over and see how this 
campaign works for you! 
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DOUBLE PAGE FULL COLOR AD in LIFE MAGAZINE xc." 
DOUBLE PAGE FULL COLOR AD in LOOK MAGAZINE x.u3r's 
DOUBLE PAGE FULL COLOR AD in GOOD HOUSEKEEPING «-..:" 20 
DOUBLE PAGE FULL COLOR AD in COSMOPOLITAN ‘uc 
FULL COLOR NEWSPAPER AD in AMERICAN WEEKLY cc.usr20 
FULL COLOR NEWSPAPER AD in PICTORIAL REVIEW «v.27 
FULL COLOR NEWSPAPER AD in PUCK, The Comic Weekly x:.u:r'3 


FULL PAGE FULL COLOR AD in HARPER’S BAZAAR scpiemvers 
and in HOUSE BEAUTIFUL «:..:"'1s and in TOWN & COUNTRY 2.300": 





MOST IMPACT AT YOUR PLAYING TIME! 


COVER AND 
4-PAGE FEATURE in LIFE 
| FE kicked off unprecedent- 
m= ed publicity campaign! 


Pgs 


as Book-of-the-Month, Best 
Seller, Bantam edition, and 
in 21-day newspaper seri- 
alization starting August 12. 


(Get your local editor to order serial- 


ization from King Features Syndicate.) 


MORE ...MUCH 





America’s No. 1 Fashion Authority and 
Editor-in-chief of Harper's Bazaar says: 


(Your wife knows all about “Black Rose” — ask her!) 


38 NATIONAL MANUFACTURERS 


are creating, advertising and promoting Black Rose 
Fashions — ranging from a Black Rose (Schenley) 
Cocktail to a Black Rose (Tula) Nightie — and they'll 
all be working for you! 


3,000 DEPARTMENT STORES 


will be advertising and selling “Black Rose” — 
They are waiting for you for window displays, 
in-store promotions, co-op ads and lobby tie-ins! 





IT’S ALL SET UP AND ROLLING!...LET’S GO! 






























4- THIS IS HOW THE 


~ $500,000 
CAMPAIGN PAYS OFF 


FOR YOU IN YOUR TOWN: 
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EXHIBITOR LEADERS SET 









NATIONAL TV COMMITTEE 


To Conduct Research on 
Theatre Use; Called by 
Fabian, Goldenson 


Plans for the creation of a National Ex- 
hibitors Theatre Television Committee have 
been completed and the organization will be 
incorporated in Washington some time next 
week, it was announced in New York this 
week by a group of circuit operators. 

Final details on the functioning and ad- 
ministration of the new group were worked 
out at a meeting in New York last week. 
The conference was called by S. H. Fabian 
of Fabian Theatres and Leonard H. Golden- 
son, president of United Paramount The- 
atres. 

Frank C. Walker of Comerford Theatres 
was elected organizing chairman and Mr. 
Fabian treasurer. 


Will Conduct Research 
On Theatre Television 


The committee will conduct research on 
the application of television to theatre use 
and will work to encourage the develop- 
ment of theatre television. It also will con- 
sider ways and means to use the medium 
in the theatres as a public service by mak- 
ing available theatres during non-operating 
hours for educational and social welfare 
programs and for the utilization by govern- 
ment agencies for instructional and training 
purposes. 

According to Gael Sullivan, executive 
director of Theatre Owners of America, the 
group will be a non-stock, non-profit corpo- 
ration. This set-up will permit members to 
take tax deductions for any financial sup- 
port they give it. It will probably only have 
incorporators, a board of directors, and a 
chairman and executive secretary to do 
mest of the work. 

The announcement said all exhibitors, 
large and small, who are interested in the 
future of theatre television will be invited 
to join the organization. Allied States Asso- 
ciation has been approached to join, but is 
not yet committed. Most of the exhibitor 
organizations and many of the leading ex- 
hibitors already have approved the plan. 


Seen Active in Hearings 
On Channel Allocation 


In all likelihood, the new organization 
will play a prominent part in the forthcom- 
ing hearings on the allocation of theatre 
television channels by the Federal Commu- 
nications Commission this fall. 

In accepting the post of organizing chair- 
man of the committee, Mr. Walker said: 
“It is very heartening to me to have ex- 
hibitors representing all types of theatres 
recognize the theatre potentialities of this 
great new medium of communication and 
to agree upon a plan for conducting research 
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and making engineering and other studies 
to develop theatre television so as to make 
it available to every exhibitor throughout 
the country. 

“I also am highly pleased that the spon- 
sors of this new organization are interested 
not only in the commercial possibilities of 
the use of television in the nation’s theatres 
but also in its utilization as a public service 
to the national government and to the com- 
munities which we serve.’ Mr. Walker then 
mentioned other theatre television possibil- 
ities, such as the dissemination of vital 
messages during wartime and the prelimi- 
nary training of recruits, disaster workers 
and others engaged in emergency services. 


3,000 Theatres Pledged 
To Support Committee 


He said that a letter, explaining the ob- 
jectives of the Theatre Television Commit- 
tee, with an invitation to join, would be 
sent to every theatre in the country. The 
recent New York organizing meeting re- 
ceived membership pledges for nearly 3,000 
theatres, he said, and assurances of support 
have been received from exhibitors repre- 
senting thousands of other houses. 

Following are the theatre men who at- 
tended the New York organizing meeting: 

Samuel Pinanski, Paul Levi, Benjamin C. 
Trustman, American Theatres Corporation; 
S. H. Fabian, Nate Halpern, Fabian Theatres ; 
Leonard H. Goldenson, Robert H. O’Brien, 
United Paramount Theatres; Sidney Lust, Sid- 
ney Lust Theatres; Max A. Cohen, Cinema 
Circuit; Frank C. Walker, Comerford Thea- 
tres; Jim Sharkey, Wisper-Wetsman Theatres ; 
Frank E. Cahill, Jr., Harry Goldberg, Warner 
Bros.; Albert Floersheimer, Walter Reade 
Theatres; Joseph R. Vogel, Leopold Friedman, 
Loew’s Theatres; R. V. Wemple, Metropolitan 
Playhouses; Samuel Rinzler, Emanuel Frisch, 
Randforce Theatres; J. Lee Rankin, Cooper 
Foundation; Sol Schwartz, Charles F. Horst- 
man, RKO Theatres; Kermit C. Stengel, Cres- 
cent Amusement Co.; J. Myer Schine, David 
Schine, Robert Coe, Schine Circuit, Inc.; Mort 
Sunshine, Independent Theatre Owners Assoc. 

Walter Higgins, Prudential Circuit; C. L. 
Patrick, Martin Theatres; M. A. Lightman, 
Malco Theatres; Harry Brandt, Brandt Thea- 
tres; Morton Thalhimer, Neighborhood Thea- 
tres; Fred Schwartz, Century Circuit; Gael 
Sullivan, Stanley W. Prenosil, TOA. 


Rembusch, Finneran 
Building New Station 


Syndicate Theatres, Inc., of Columbus, 
Ohio, principals of which are Trueman 
Rembusch and Joseph F. Finneran, has re- 
ceived from the Federal Communications 
Commission a construction permit for a new 
radio station. It would be on daytime only, 
and have power of 250 watts. The company 
already has station WCSI-FM in Columbus. 
Mr. Rembusch is president of National 
Allied; Mr. Finneran, an exhibitor, is the 
author of the “Finneran plan” for regulat- 
ing behavior of Hollywood actors. 





ECA Passes 
92 Features 
ForGermany 


The Economic Cooperation Administra- 
tion announced in Washington this week 
the signing of convertibility guaranty con- 
tracts with nine film companies for film 
distribution in Germany during 1950. 


Nine Contracts Approved 


The nine contracts total $2,550,410 and 
cover only feature films. ECA said similar 
contracts would be signed soon with seven 
or eight other companies for feature film 
distribution, with an additional guaranty of 
about $700,000. Still later, another $150,000 
to $300,000 of guaranty contracts will be 
issued to cover distribution of documentary 
films, short subjects and newsreels for Ger- 
many and two or three other countries. 

The two largest contracts went to 20th 
Century-Fox Film Corp. and RKO Radio 
Pictures, Inc., for $486,000 and $484,000 re- 
spectively. Each contract covers 13 fea- 
tures. Other contracts announced today 
were as follows: 

Paramount Pictures Corp., $359,000, 10 
features: Loew’s, Inc., $321,000, nine fea- 
tures: Warner Bros. Pictures,  Inc., 
292,000, eight features; Republic Pictures 
Corp., $254,000, seven features; Universal 
Pictures Co., Inc., $247,000, eight features ; 
Samuel Goldwyn Productions, Inc., $54,925 
two features; and Eagle Lion Films, Inc., 
$52,485, two features. 


Screened by ECA Committee 


Each of the films included in the guaran- 
ty contracts signed today was approved by 
ECA’s special Film Advisory Committee, 
set up by Administrator Paul G. Hoffman 
to screen films for ECA support. The ad- 
visory unit also approved six features of 
Columbia Pictures International Corp., four 
of United Artists Corp., three of Monogram 
International Corp., two of George J. 
Schaefer, two of Selznick Releasing Organ- 
ization, and one each from Motion Picture 
Investors Corp., Edward Small Productions, 
Inc., and Franchot Tone. Presumably these 


‘ are the ones to be covered by later con- 


tracts “as soon as the companies complete 
certain business arrangements.” 

The figures released today indicate that 
a total of 92 features will get ECA guaranty 
contracts this year in Germany, and that 
the total allocated for feature film distribu- 
tion in Germany will be about $3,250,000 
—the largest total yet allocated for this 
purpose. 











UMI 
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VLE LAL LIU MALLE! 









ADVENTURER, who gambled 
his life to win a new love! 





GIRL, who found new ro- 
mance in the face of danger! 


‘COWARD, who conquered his 
fear on the storm-swept peak! 


GUIDE, who shared count- 
less risks for a few dollars! 
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- TECHNICOLOR 


RKO has made James Ramsey Uliman’s great 





novel into a motion picture that achieves new 
heights in dramatic intensity! Woven into this 
action-packed story are the loves, hates, hopes 
and fears of six remarkable people. These gre 


performances you will long remember. 
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i Screenplay by Paul JarricO © From the Novel by James Ramsey Ullman 
























TAX IN 


House Passage of 50% Cut 
Expected; COMPO Asks 
All Industry to Aid 


The House Ways and Means Committee 
has approved a bill calling for a 50 per cent 
reduction of the 20 per cent admissions tax. 
The bill was submitted to the House Tues- 
day for a full-scale, two-day debate, to be 
followed by a vote Thursday. At press time, 
it was confidently expected the House would 
approve the measure in the form submitted 
by the committee. 

The industry at large, however, by no 
means content with the 50 per cent reduc- 
tion, has reorganized its forces and realigned 
its strategy to effect the complete lifting of 
what has frequently been described as a dis- 
criminatory tax. According to Abram F. 
Myers, chairman of the Council of Motion 
Picture Organizations taxation committee, 
and other industry leaders, there is still a 
good chance for the complete abolition of the 
tax, and this hope is based on two points: 


Admit Serious Effect 


1. An admission by the House Ways 
and Means Committee Monday that the tax 
is having a “serious effect” on the small the- 
atres throughout the country. 

2. A plan to direct an intensive anti-tax 
campaign toward the Senate Finance Com- 
mittee, which will receive the measure if and 
when, as is expected, it is approved by the 
House. The Senate committee has the right 
to revise the bill for the complete elimination 
of the levy. 

The House committee’s report declared 
that “it is recognized that there has been 
growing resistance on the part of the general 
public to the present high admission prices, 
which include the general admission tax.” 

The report also cited the damage done to 
theatres from radio and television; referred 
to a statement by industry representatives 
that the reduction or repeal of the tax would 
lower admission prices, thus stimulating at- 
tendances ; and claimed that a high propor- 
tion of the general admissions are paid from 
modest incomes, thus making the tax more 
“burdensome.” 

The committee also declared itself in favor 
of the exhibitors’ stand that the tax, if any, 
on reduced admissions for special groups be 
based on the actual amount paid, not the 
regular, full price of a ticket. 


Under Closed Rule 


Meanwhile, the bill was to come up before 
the House for debate under a so-called 
closed rule, which means that no changes 
can be made on the House floor. The Re- 
publicans were to have an opportunity to of- 
fer one over-all substitute. If this is reject- 
ed, the bill was to be voted upon Thursday. 
This week, the industry’s plans for an all- 
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PUSH FIGHT ON 


SENATE 


out attack on the probable remaining 10 per 
cent tax went into full-speed, spearheaded 
by COMPO’s tax committee. Mr. Myers 
was of the opinion that the complete repeal 
“is not impossible.” He added that this 
goal “is near enough to justify every man 
and woman in the business who wants to 
protect his or her job or investment, to com- 
municate with Senators and urge others to 
do likewise.” Mr. Myers also praised the 
industry generally for getting behind this 
renewed drive, with the Senate Committee 
as the new target. 


Telegram Cites Chance 


The distribution end of the industry also 
was not idle. Last week, A. W. Smith, Jr., 
chairman of the tax committee’s distributor 
division, sent telegrams to all area chairmen, 
urging his teams to get into immediate ac- 
tion. Mr. Smith stressed that time was an 
important element since once the bill reached 
the Senate committee, it could be rushed to 
the floor of the upper house for a vote. 
The idea was to prevail upon Senators to re- 
vise the bill so that complete abolition of the 
tax would result. 

Mr. Smith’s telegram said in part: “We 
have . .. an excellent chance of securing 
total repeal in the Senate and now is the 
time to act... . Now is the time that mem- 
bers of the Senate Finance Committee must 
be wired that conditions in our industry 
have grown rapidly worse since we made 
our presentation of facts to the House Com- 
mittee. It is important that you ask Sena- 
tors from your state to appeal personally 
to members of the Senate Finance Commit- 
tee for total repeal and that this be done 
by every person in the industry.” 
Campaign Is Renewed 

The new wave of activity did not stop with 
the top level of approach to the legislators. 
At the exhibition level, for example, many 
circuits and independents have already start- 
ed an avalanche of wires and letters from 
managers and the public to the Senators. In 
Connecticut, theatre operators reported re- 
ceiving the full support of the State Federa- 
tion of Labor (AFL). 

On the labor front, Richard F. Walsh, 
IATSE international president, pledged con- 
tinuing support in the campaign from all the 
locals. In Boston, the Independent Exhibi- 
tors, Inc., asked their members to send let- 
ters to Washington thanking Congressmen 
who had until now helped in the anti-tax 
fight, and asking them to continue this help 
until the tax is completely lifted. 


Sharin Back from Europe 

Eugen Sharin, president of Ambassador 
Films and Film Music, Inc., has returned 
from Vienna, where he produced a number 
of films with the Vienna Boys Choir and the 
Salzburg Marionettes. 











HIS CELEBRATION 
PACKS THE HOUSE 


Come one, come all. The show is on 
the house. The good folk of Elgin, 
Nebraska, came. They not only saw 
the free show, but a picture called 
Newlyweds”, a sort of label for the 
whole affair. Because it was exhibitor 
John Irwin’s way of letting the folks 
know he'd taken on a bride. 
















Norway Studies Boost 


In Admission Tax 

The Norwegian Parliament has under 
consideration a bill to boost the 25% admis- 
sion tax on domestic films to the same 35% 
tax now assessed on U. S. and other foreign 
films, Commerce Department film chief 
Nathan D. Golden said this week. 

The additional revenue would probably be 
used to aid Norwegian films. 

Mr. Golden reports that there still is no 
quota on U.S. films, and that exchange con- 
ditions for 1950 are about the same as for 
1949. The only changes have been to take | 
care of the devaluation of last September. 

In Denmark, Golden reports, U. S. dis- 
tributors also have about the same exchange 
allotment this year as last. This time, how- 
ever, amounts over the allotment will be 
blocked in Denmark to the credit of the ex- 
porters rather than reverting to the Danish 
subsidiaries and coming under the high Dan- 
ish income tax. There is still no commit- 
ment that any portion of the blocked funds 
may be transferred later. 

























"Jewel Robber" Benefit 


In New Rochelle 

A special world premiere showing of 
Warner Bros.’ “The Great Jewel Robber,” 
with personal appearance by Hollywood 
and Broadway stars, Klieg light, lobby 
broadcast and special events, was held 
Tuesday at the RKO Proctor’s theatre, New 
Rochelle, N. Y., for the benefit of the New 
Rochelle Hospital. Marjorie Reynolds, who 
appears opposite David Brian in the new 
production, came from Hollywood to par- 
ticipate in the “in person” show. The 
visiting celebrities were welcomed by 
Mayor Stanley Church, who portrays him- 
self in “The Great Jewel Robber,’ the 
story of Gerard Dennis, jewel thief. 



















Johnston Assures Truman 


Of Industry Support 


Speaking as president of the Motion Pic- 
ture Association of America, Eric Johnston 
Wednesday pledged President Truman his 
“fullest support” in the Korean situation. 
In a wire to the White House he told the 
President that his action “belies the notion 
that democracy can not move with swiftness 
and audacity” and that ‘‘by meeting the chal- 
lenge of aggressive Communism in the only 
way it understands you have given the free 
world its best hope of preventing another 
world war.” 





















MOTION PICTURE HERALD, JULY |, 1950 








= > 


Sts i A ay Se 


UMI 


British Reel 
Agreement 


Ruled Out 


by PETER BURNUP 
in London 

Independent exhibitors throughout this 
country applaud the judgment of the Appeal 
Court in favor of Sidney L. Bernstein and 
against British Movietonews. 

Mr. Bernstein, chairman of the Granada 
circuit of 48 theatres, has long attacked the 
quality and form of newsreels here, alleging 
they were a handicap. As previously re- 
ported, he denounced what is known as the 
Supplemental Newsreel Agreement and re- 
fused to play the Movietonews reel. 

Movietonews took action against him in 
the King’s Bench court, whose judge held 
that Mr. Bernstein was still held by the 
agreement. It is that judgment which has 
now been reversed. Mr. Bernstein also was 
awarded costs. 

The Appeal Court president recited the 
involved train of events which led to the 
Supplemental Agreement. He referred to 
the Board of Trade’s film stock Control 
Order made in 1943 “to maintain supplies 
of raw film essential to the life of the com- 
munity in time of war” and to its continu- 
ance in February, 1946, “to ensure the 
equitable distribution of raw film essential 
to the well-being of the community in time 
of peace, as it was still in short supply.” 

The judge referred to the court’s power 
to qualify contracts when circumstances 
changed, in order that “the words of a con- 
tract should not be allowed to become tyran- 
nical masters.” 

He added: “The parties to this agree- 
ment could not have contemplated that the 
order would last so long or that it would 
be continued in peace-time to deal with 
dollar shortages. That being so I do not 
think the agreement should be applied in 
this uncontemplated turn of events. In my 
opinion, the supplemental agreement ceased 
to apply before May, 1948, and the exhibi- 
tors were entitled to give notice to termi- 
nate the contract.” 

Leave was granted to Movietonews to 
appeal to the country’s highest tribunal, the 
House of Lords. 


Hearing Date Is Set 
For Milgram Trust Suit 


Oral argument will be heard in the Phila- 
delphia District Court July 17 in the anti- 
trust action by David Milgram’s Boulevard 
Drive-in at Allentown, Pa., against the 
major distributors. Briefs will be filed July 
10. Mr. Milgram is asking for day-and- 
date booking of films with first run houses 
in Allentown, instead of the 28-day clear- 
ance which he says has been offered to him. 
Named in the suit are Loew’s, Paramount, 
RKO, Twentieth Century-Fox, United Art- 
ists, Universal, Columbia and Warner 
Bros. 
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Box Office 
For June. 


Champions 


1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


ANNIE GET YOUR GUN 
(Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed by 
George Sidney. Screenplay by Sidney 
Sheldon from the musical play produced 
and staged by Richard Rodgers and Oscar 
Hammerstein, Il. Music and Lyrics by 
Irving Berlin. In Technicolor. Cast: Betty 
Hutton, Howard Keel, Louis Calhern, Ed- 
ward Arnold, Keenan Wynn, J. Carrol 
Naish, Clinton Sundberg, Benay Venuta. 


THE ASPHALT JUNGLE 
(Metro-Goldwyn-Mayer ) 

A John Huston Production, directed by 
Mr. Huston. Produced by Arthur Horn- 
blow, Jr. Screenplay by Ben Maddow and 
John Huston. From a novel by W. R. 
Burnett. Cast: Sterling Hayden, Louis 
Calhern, Jean Jagen, James Whitmore, 
Sam Jaffe, John Mclntire, Marc Lawrence, 
Barry Kelley, Anthony Caruso, Teresa Celli, 
Marilyn Monroe. 


CAGED 
(Warner Brothers) 


Produced by Jerry Wald. Directed by 


John Cromwell. Written by Virginia Kel- 
logg and Bernard C. Schoenfeld. Cast: 
Eleanor Parker, Agnes Moorehead, Ellen 
Corby, Hope Emerson, Betty Garde, Jan 
Sterling, Lee Patrick, Olive Deering, Jane 
Darwell, Gertrude Michael, Sheila Stevens. 


COLT .45 
(Warner Brothers) 


Produced by Saul Elkins. Directed by 
Edwin L. Marin. Written by Thomas Black- 
burn. In Technicolor. Cast: Randolph 
Scott, Ruth Roman, Zachary Scott, Lloyd 
Bridges, Alan Hale, lan MacDonald, Chief 
Thundercloud, Lute Crockett, Walter Coy, 
Charles Evans. 


FATHER OF THE BRIDE 
(Metro-Goldwyn-Mayer ) 

Produced by Pandro S, Berman. Direct- 
ed by Vincente Minnelli. Screenplay by 
Frances Goodrich and Albert Hackett. 
Based on the novel by Edward Streeter. 
Cast: Spencer Tracy, Joan Bennett, Eliza- 
beth Taylor, Billie Burke, Leo G. Carroll, 
Moroni Olseno, Melville Cooper, Taylor 
Holmes, Paul Harvey, Frank Orth. 








Reagan and Rivkin Named 


To Industry Council Posts 

Ronald Reagan and Allen Rivkin have 
been named secretary and treasurer, re- 
spectively, of the Motion Picture Industry 
Council. These are two new posts created 
under the new setup of the MPIC which 
made Roy Brewer, chairman, and Paul 
Grosse, co-chairman, president and vice- 
president, respectively. Walter Wanger was 
named delegate to the Council from the 
Society of Independent Motion Picture Pro- 
ducers. Last week, at the Motion Picture 
Night ceremonies held at the Coliseum in 
Los Angeles, the Council honored Harold 
Lloyd, retiring Imperial Potentate of the 
Shriners. 


Additional Damage Asked 


In Denver Trust Case 

The Cinema Amusements Inc., operat- 
ing the Broadway in Denver, Colo., has 
asked the District Court in that city to add 
$275,000 in its anti-trust damage claim for 
$3,000,000 damages. The case arose over 
alleged refusal by Twentieth Century-Fox, 
RKO and Loew’s to sell films for first run 
showing to the Broadway. Cinema counsel 
has stated that the new damage claim would 
bring the case up to date as of last Decem- 
ber. The distributors’ counsel has asked that 
Cinema be made to file a new suit for the 
claim. 


Free Bank 
Night Legal 


Bank Night is legal if one need not buy 
an admission ticket, the Minnesota Supreme 
Court ruled this week. Film industry circles 
forecast an immediate revival of prize-giving 
schemes, illegal since 1937. 

At that time, the court ruled against a 
“10-0-Win” game sponsored by the Lyceum 
Theatre, St. Paul. 

The plan upon which the court’s latest 
ruling was made was used by the New 
Broadway theatre of Albert Lea. On a 
stated night each week, the theatre was to 
give away $50, holding accrued money up 
to $400. Persons could register in the lobby 
without paying admission, and collect if 
they heard their numbers over a loudspeak- 
er system. 


Robert Lord in London 

Robert Lord, producer and partner of 
Humphrey Bogart, was in London last week, 
trying to decide whether to make the next 
Bogart piece there, in France or back in 
Hollywood. The picture, the biggest yet 
made by the Lord-Bogart company Santana, 
is called “Sirocco” and is based on the 
French novel “Coup de Grace.” It’s a yarn 
of Syrian life in 1923. 
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WHAT'S IN A NAME—OR FOX MGM Sets 
HOIST ON OWN TOMAHAWK 13 Features 





/"] LIKE TERRIFIC PICTURES — 





TO HAVE THE 


RIGHT TITLE! 











With a tear in its eye and a great big 
smile on its face, Twentieth Century-Fox 
last week admitted in a round-about way 
that “Ticket to Tomahawk” as a title might 
be just a bit short of perfection. 

(For views on the importance of titles 
see Letters to the Herald, page 8.) 

The company’s change of mind was based 
on a unique and highly successful advertis- 
ing campaign conducted by a trio of execu- 
tives of the Ralph Talbot Theatres in Tulsa, 
Okla., who attracted wide attention with ads 
headed “You tell me if I’m wrong!”, “I 
Didn’t Like the Title Either!” and “I Like 
Terrific Pictures to Have the Right Title!” 

These ads, superimposed on the regular 
20th-Fox pressbook ads and copy also be- 
stowed on the picture a new title—“The 
Sheriff's Daughter’—and left it up to the 
public to choose between them. 

Realizing that this humorous chiding 
could be and was turned into box office, 20th- 
Fox now is sending out a series of these 
new ads as a supplement to the regular press- 
book. In its announcement, the company 
admitted that the combination of the new 
title and the attention-getting ads had more 
than doubled the opening day figures for 
“Ticket” when compared with a four-picture 
average of 20th-Fox films. 

The copy on the Tulsa ads was the work 
of J. C. Hunter, president of the Ralph 
Talbot Theatres; Ralph Drewry, vice-presi- 
dent of the circuit, and Mrs. Eunice McDan- 
iel, publicist of the circuit, which includes 
the Ritz, Majestic, Orpheum and Rialto. 

Doing the extraordinary, which somehow 
can be compared to a radio comedian humor- 
ously knocking his sponsor’s product, for a 
long time was an accustomed practice for the 
circuit when Ralph Talbot still presided over 
the active management of the theatres. Back 
in 1914, he was showing a Fanny Ward pic- 
ture with a fantasy theme and something less 
than general appeal. Not wishing to disap- 
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This One Was Called 
‘A TICKET TO TOMAHAWK'. 





I asked 10 people what it 
means. They didn't know. 
Neither do I! 

So, I'm calling it 
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point his public by over-selling, he explained 
it in an all-type newspaper ad. That’s how 
the caption “Sans Bunk” was born. 

All of the new copy for “Ticket” mentions 
the original title. It runs something like 
this: “I saw a terrific comedy the other 
night was I sore . . . at the title-picker! 
Because he took a screwball burlesque about 
cowboys and Indians and a new switch on 
the traveling salesman and a gorgeous two- 
gun gal... and called it ‘A Ticket to Toma- 
hawk.’!! So I’m starting a crusade right 
here and now for the right title. . . . ‘The 
Sheriff’s Daughter’, See the picture and 


” 


tell me if I’m wrong! 


To December 


MGM has tentatively set the release offal) 0 


at least 13 pictures for September, Octobe 

November and December, it was announced 
this week by William F. Rodgers, vice 
president and general sales manager. This 
is an increase of two new pictures and one 
additional reprint over the corresponding 
period of 1949. 

During September, the company will re- 
lease three films, the same number as lasf 
year; in October the number will be three 
an increase of one; in November the three 
will be identical with last November; and 
in December four new pictures will be re- 
leased compared to two new ones and a 
reprint last December. 

Five of the 13 pictures will be in Tech- 
nicolor. The total number of releases for 
1950 will be 40 and one reprint, compared 
to 35 and two reprints for 1949. Following 
are the pictures that will be released from 
September onwards: 

September—“‘Summer Stock” in Techni- 
color with Judy Garland and Gene Kelly; 
“A Life of Her Own” starring Lana Turner 
and Ray Milland; and “Devil’s Doorway” 
with Robert Taylor and Louis Calhern. 

October—“Toast of New Orleans” in 
Technicolor with Kathryn Grayson and 
Mario Lanza; “Right Cross” with June 
Allison and Dick Powell; and “To Please 
a Lady” starring Clark Gable and Barbara 
Stanwyck. 

November—“King Solomon’s Mines” in 
Technicolor with Deborah Kerr; “The Vio- 
lent Hour” with Marshall Thompson and 
Keefe Brasselle; and “The Tender Hours” 
starring Jane Powell and Ricardo Montal- 
ban. 

December—“Kim” in Technicolor with 
Errol Flynn and Dean Stockwell; “Watch 
the Birdie” with Red Skelton; ‘‘Cause for 
Alarm” with Loretta Young; and “Pagan 
Love Song” in Technicolor starring Esther 
Williams, Ricardo Montalban, Cyd Charisse 
and Howard Keel. 

During July and August MGM has the 
following seven films prepared for release: 
“Crisis,” “Duchess of Idaho,” “The Happy 
Years,” “Mystery Street,” “Three Little 
Words,” 
Without Passport.” 
before the cameras 


There are six pictures 
“Shep of the Painted 


Hills,” “Vengeance Valley,” “Quo Vadis,” 4 
“Mrs. O’Malley and Mr. Malone,” “Grounds | 


for Marriage,” “Pagan Love Song” and 


“It’s a Big Country.” 


Form New Trailer Firm 

Hal Perlman, former advertising director 
for independent trailer companies, has 
started his own trailer company to be called 
Variety Film Trailers. The head office will 
be located in Milwaukee. ‘Mr. Perlman was 
formerly 
theatres. 
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Baltimore exhibitors sample the study tour of a theatre worked out for school children by 
the Rome circuit: Left to right: Harry Vogelstein; Tom Williams, Coca-Cola Bottling Co.; 
Edward Kimpel, Jr., Gordon Mills, Joe Walderman, Bill Myers, Mike Levanthal, Robert 
Marhenke, Ben Beck, Bob Gruver, Larry Shanberger, Aaron Seidler, Pete Prince, Jack Sidney, 
Henry Sauber, Bob Burns, Luke Green, Sid Marcus, Lou Gaertner, Oscar Coblenz, Jack 
Eskridge, George Darensall, Jim Cathers, Dave Peterson. 


A plan to promote the industry and stim- 
ulate attendance by having school children of 
the sixth grade tour theatres as part of the 
curriculum during school hours has been 
put into operation by Leon B. Back, general 
manager, and Edward A. Kimpel, Jr. execu- 
tive, of Rome Theatres in Baltimore. 

The project which, it is stressed, does not 
involve costs of any kind and has been suc- 
cessful at the Rome circuit, will be put into 
operation on a city-wide basis in Baltimore 
in the autumn. 


New Avenue of Approach 


As explained by Mr. Back and Mr. Kim- 
pel, the underlying thought is this: If we 
are to create new customers, we will have to 
use new avenues of approach. Where better 
than in the schools where we have organized 
attendance. When better than at a time 
when the child is forming lifetime habits. 
They suggested the following steps for im- 
plementation of the plan: 

1. Approach the local school board with 
a definite program with concrete aims and 
objectives. 

2. Get the school board to agree, in prin- 
ciple, to send classes of children to your the- 
atre as part of the curriculum during school 
hours. 

3. Detail the exact procedure of the tour 
of the children to the school board. It is 
suggested here that the tour be made part 
of the sixth grade curriculum and that the 
number of children be limited to 40 or 50 
because of space restrictions, intimacy of 
discussions and word-of-mouth to build ap- 
petite for future tours. 

Here, according to Mr. Back and Mr. 
Kimple, is how such a tour would be ar- 
ranged. The group of children is escorted 
to their seats and given a strip of safety 
film from a scrapped print. After the in- 
troductions, the film “This Theatre and 
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You,” the first industry short—distributed 
by Warner Brothers—is shown. Then the 
youngsters are divided into four groups and 
led to various places for demonstrations and 
speeches. 

It is suggested that the sound demonstra- 
tion be given at the front of the theatre near 
the screen and horns; the production demon- 
stration in the standing area at the back of 
the theatre; the projection demonstration in 
the booth and the physical theatre demon- 
stration should originate from the outer 
lobby and terminate at the front of the thea- 
tre on the opposite side from the sound dem- 
onstration. After the first demonstration of 
each subject, the groups rotate. 

When all four segments have heard the 
talks, they return to their seats and are 
shown “The Soundman,” the industry short 
No. 5 distributed by Columbia. Following 
that screening there is a question and answer 
period. 


Pamphlets Distributed 


Part of the tour involves distribution of 
the Our America series of pamphlets on 
motion pictures which are printed and dis- 
tributed by the Coca-Cola Bottling Co., 
through the local Coca-Cola Bottling Co. 
subsidiaries. Each child gets one of these 
and the teacher is given the teacher’s manual 
and wall charts which go with that same 
series. 

Mr. Back and Mr. Kimpel specify that the 
following steps must be taken to put the pro- 
gram into operation: 

1. Contact the local school board. 

2. Contact your local Coca-Cola Com- 
pany. 

3. Make arrangements for film strips. 

4. Make arrangements with local film 
salesman or a qualified substitute to speak 
on production. 

5. Make arrangements with the local 







Altec Service Corp. representative to set up 
and explain the sound demonstration. 

6. Contact Warner Bros. and Columbia 
to provide industry reels. 

7. Put your best foot forward—have your 
theatre in perfect condition. 


The experiment at the Rome houses re 
portedly has been greeted with “a tremen. 
dously enthusiastic response on the part of 
everyone connected with the school system 
from the children to the superintendent.” 

“The children not only have written letters 
directly to us,” say Mr. Back and Mr. Kim. 
pel, “but motion pictures and theatres have 
been the chief topics of conversation through- 
out the schools and the homes of the children 
who attended. The children have even 
brought their parents to the theatres to show 
them all the things they learned. The teach. 
ers have been even more enthusiastic.” 

Outlining the purposes of the survey trip 


by the children, the circuit executives wrote, 


“The objectives are to present the theatre 
as an institution, which along with other 
agencies—the school, the library, the home 
—make up the typical American community, 
The theatre more nearly serves everyone in 
every community than any other institution, 


It is patronized by people from both sidesiy 


of the track, the literate and the uneducated, 
old and young, all who seek relaxation em- 
bellished with history, current events and a 
forecast of tomorrow.” 


July 20 Premiere Is Set 
For 20th-Fox's "Stella" 


The world premiere of Twentieth Cen- 
tury-Fox’s “Stella” on July 20 at the Rialto 
theatre in Louisville, Ky., will precede a 
200-theatre day-and-date opening of the pic- 
ture July 23 in Kentucky, Indiana, Ohio, 
West Virginia and Michigan. The Louis- 
ville premiere will feature the presence of 
Victor Mature, who stars, five of Holly- 
wood’s “most beautiful Stellas” and the all- 
out support of the Louisville Courier Jour- 
nal. Mature will tour the five-state area 
with the Stella troupe for one week after the 
premiere. They will be present in Cincin- 


nati July 21 when the film opens at the 


Capitol. 


20th-Fox Will Distribute 
Jack M. Warner Picture 


Twentieth Century-Fox will distribute 
“The Gun,” the first film to be produced 
by Jack M. Warner’s recently-formed in- 
dependent company. The release date has 
not been set but the company is aiming at 
an early fall opening. The film is directed 
by Felix Feist and stars Lee J. Cobb, Jane 
Wyatt and John Dall. Mr. Warner was 
previously associated with Al Rogell in 
“The Admiral Was a Lady” released by 
United Artists. 















Contact your Senator by 
wire, letter or in person, but 
contact him now! Ask for the 
full repeal of the 20 per cent 
tax. 
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ALBANY 


“Anne Get Your Gun” drew single billing 
at the Palace, a Pete Smith cartoon being 
the other advertised picture. The Strand 
aired “Buccaneer’s Girl” with “Ma and Pa 
Kettle Go to Town’—the “Kettle” series 
heretofore had been shown at the Ritz. The 
latter theatre played “The Kid from Texas” 
and “Side Show,” while the Grand present- 
ed “Bride for Sale” and ‘My Executioner.” 
_.. RKO held a sneak preview of “Our 
Very Own” at the Grand last week... . 
Gloria Swanson appeared at previews of 
Paramount’s “Sunset Boulevard,” and at a 
symposium on the stage of the Palace. . 
Representatives of upstate exhibitors ap- 
peared before a state board last week and 
warned of the damaging effects on the thea- 
tre business of establishing a minimum wage 
for theatre employees. They argued that 
most ushers, doormen and other personnel 
worked only on a part time basis. 


ATLANTA 


Trade in all downtown theatres and night 
clubs has picked up since the 35-day-old 
street car strike ended with the following 
pictures playing: Piedmont and Stewart 
drive-in theatre, “Blue Grass of Kentucky,” 
The New Cameo, “Port of New York”; 
Loew’s Grand, “Father of the Bride”; Art 
theatre, “The Seventh Veil” and “The Gold- 
en Twenties”; Rialto, “The Secret Fury”; 
Fox, “My Friend Irma Goes West”; Para- 
mount, “Tarzan and the Slave Girl”; Roxy, 
“Bright Leaf,” holdover from Fox. .. . 
Georgia Theatres, Atlanta, said their new 
modern drive-in on Peachtree Road for 800 
cars will be ready in about 30 days... . On 
the row visiting and booking: Howard 
Schussler and O. C. Lam, Lam Amusement 
Co., Rome, Ga.; Edd and Clyde Sampler, 
Duncan Theatres in Georgia; D. W. Davis, 
Norwood theatre, Florence, Ala.; W. N. 
Snelson, Co-At-Co Theatres, headquarters 
in Toccoa, Ga.; A. L. Bishop and P. L. 
Taylor, Bishop Theatres in Alabama, Geor- 
gia and Florida. . . . Bill Green has started 
work on his new 700-seat de luxe theatre in 
Atlanta, with the opening set for September. 
... Fred Colemem, president, East Point 
Amusement Co., East Point, Ga., said their 
new 520-car drive-in near College Park, Ga., 
will be ready for opening about July 15. 


BALTIMORE 


_ Six new pictures offered at the first runs, 
including “Spy Hunt,” at Keith’s; “Night 
and the City,” off to a good start at the 
New theatre; “Return of the Frontiersman,” 
at the Stanley; “Davy Crockett. Indian 
Scout,” at the Mayfair ; “Rocket Ship XM,” 
at the Town; “Zamba,” with Harold Lloyd 
“Movie Crazy,” at the Times and Roslyn. 
Annie Get Your Gun” doing so well it was 
held at Loew’s Century for a third week. 
World offered two reissues: “Wuthering 
Heights,” with “Private Loves of Henry 
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VIII.” .. . Walter F. Yiengerg has closed 
the Watersedge, Watersedge, Md., near Bal- 
timore, indefinitely. . . . Thomas D. Gold- 
berg’s Hilton theatres will close the night of 
July 8.... Walter Gettinger, Howard thea- 
tre, ran what he advertised as ‘Summer 
1950 Technicolor Music Festival,” includ- 
ing one each day for seven days: “Great 
Waltz,” “On an Island With You,” “Car- 
negie Hall,” “Mother Wore Tights,” “Rose 
of Washington Square,” “Neptune’s Daugh- 
ter,” “I Wonder Who’s Kissing her Now.” 
. .. Newly appointed manager of the Home- 
wood theatre in the Schwaber Circuit is 
Adam Goeld. 


BOSTON 


A spurt of cool weather plus new product 
shot the grosses up for an encouraging week 
in the downtown theatres. Five features 
were strong enough to hold over. At the 
Paramount and Fenway, “Caged,” backed by 
a good publicity campaign plus the personal 
appearance of Hope Emerson, registered the 
best business in months. At Loew’s State 
and Orpheum “Annie Get Young Gun” war- 
ranted a third stanza, while at the Exeter 
Street “Adam and Evalyn” was _ strong 
enough for a holdover. At the Beacon Hill, 
“The Glass Mountain” also held a second. 
... Lloyd Bridgham, exhibitor who operates 
the Uptown, Dover, N. H.; the State, 
Presque Isle, Me., and several summer situa- 
tions, has taken over the 750-seat Magnet, 
Barre, Vt., from the New England Theatres 
Corp. . . . The newly constructed Reading 
Drive-in, North Reading, Mass., has been 
leased for a long term to American Thea- 
tres Corp., with Edward Frizzel as man- 
ager. This makes the fifth drive-in for Sam- 
uel Pinanski’s circuit. Other new drive-in 
openings this week are the Mohawk Drive- 
in, Gardner, Mass., owned by Robert Zerin- 








WHEN AND WHERE 


July 12: Initial membership committee 
meeting of the Council of Motion Pic- 
ture Organizations. 

September 19-20: Independent Theatre 
Owners of Ohio annual convention at 
the Plaza Hotel in Cincinnati. 

September 26-27: Kansas-Missouri Thea- 
tre Association annual convention at the 
Hotel President, Kansas City. 

October 2-4: Allied States Association 
national convention in Pittsburgh. 

October 8-11: Meeting and trade show 
of TESMA in Chicago. 

October 18-19: Annual convention of the 
Kentucky Association of Theatre Own- 
ers at the Brown Hotel in Louisville. 

October 30-November 2: Theatre Owners 
of America convention at the Shamrock 
Hotel, Houston, Tex. 











sky, and the Family Drive-in, owned by 
Maurice Safner and Ted Rosenblatt in Som- 
erset, Mass.; the Natick Drive-in, Natick, 
Mass., owned by Philip Smith Management 
Company and Michael Redstone, and the 
Quintree Drive-in, Braintree, Mass., owned 
by the Herman Rifkin circuit. 


BUFFALO 





Two Hollywood luminaries, in fact, three, 
in town. Gloria Swanson in to tub thump 
for “Sunset Boulevard,” appeared in person 
on stage at Paramount and at reception on 
mezzanine, spoke at several bond rallies, at- 
tended a tea in the swank 20th Century club 
and gave out prizes at a boys’ sports meet at 
Crystal Beach. Lucille Ball, a former 
Jamestown girl, and hubby, Desi Arnaz, here 
for a four-day personal appearance at Para- 
mount. . . . Eddie Walters has resigned as 
booker at Eagle Lion Classics, Inc., ex- 
change, and devoting all his time to Crystal 
Beach concession. . . . Joseph B. Clements 
put on a morning Hollywood sneak preview 
for first time in Buffalo of “Sunset Boule- 
vard,” and the “surprise” advertised for the 
event was the appearance of Gloria Swanson 
before and after, at a reception for exhibi- 
tors on the mezz. .. . Local friends hear that 
Johnny Good, formerly city salesman here 
for Paramount, is out of iron lung in Bos- 
ton hospital. He was taken there year ago 
following attack of polio. . . . Philip Cohen 
and Morry Slotnick putting on a special pre- 
view presentation at Cinema night before 
the remodeled Midtown reopens end of 
month. 


CHICAGO 


“Father of the Bride” chalked up best 
business at the Chicago in recent months. 
On stage were Peter Lind Hayes and Mary 
Healy... . 4 Also doing well were “Asphalt 
Jungle” and “Love Happy.” . . . New entries 
downtown were “Singing Guns,” “D.O.A.,” 
coupled with “Women from Headquarters” 
and “Johnny Holiday.” . . . Garrick theatre 
is starting a request policy program, where 
patrons will write in selecting double fea- 
ture combinations of old top films. 
Films available for the first list are a group 
from 20th-Fox, including “Snake Pit” and 
“Gentleman’s Agreement.” . . . Irwin Stacel 
was appointed Chicago branch manager for 
National Screen Service. . . . He fills the 
post held by the late Harris Silverberg. . . . 
U-I’s “Louisa” will have its world premiere 
at the Chicago theatre August 11. Spring 
Byington, Charles Coburn and Piper Laurie 
are scheduled for appearances. 


CINCINNATI 


Current first run attractions include “The 
Good Humor Man,” RKO Albee; “Fortunes 
of Captain Blood,’ RKO Palace; “The Gun- 
fighter,” Capitol, second week; “The Eagle 
and the Hawk,” RKO Grand; “Curtain Call 
at Cactus Creek,’ Keith’s; “Kill the Um- 
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pire,” RKO Lyric, second week, on a move- 
over from the Palace, and “Night and the 
City,” second week from Keith’s. . . . Wil- 
liam Brower, head booker for Universal- 
International, at Indianapolis, has been 
transferred here as salesman covering Ken- 
tucky, the territory previously assigned to 
the late George Dommersal. . . . Theatre 
Owners Corporation, local buying and book- 
ing agency, is moving from its original quar- 
ters in the Keith Theatre Building to the 
Film Building, formerly occupied by the 
Film Classics branch, which has moved into 
the Eagle Lion office. . . . What is believed 
to be the first case of its kind on record, at 
least in this area, is the compulsory closing 
of a drive-in theatre after it opened. The 
Sundown drive-in near Xenia, Ohio, opened 
two weeks ago, has been closed by a court 
order resulting from a suit brought by nine- 
teen nearby residents who contend that the 
project is a neighborhood nuisance and a 
traffic hazard. The case will be appealed. 


CLEVELAND 


Theatre attendance, especially in the eve- 
ning, was back in the groove this past week 
at Loew’s State theatre, where “Father of 
the Bride” played to packed houses in its sec- 
ond week, and at the RKO Palace, where 
“The Gunfighter” was also doing a big sec- 
ond stanza....M. B. Horwitz’ ultra deluxe 
1,800-seat State theatre in Cuyahoga Falls 
opened Wednesday to an invited industry 
preview, and the public on the following 
day. The $400,000 theatre is said to be the 
finest and most beautiful in this area... . 
Also opening this week was the 800-seat 
Willow theatre in Independence, O., owned 
and managed by Arnold Porozinski. ... Nat 
Wolf, Warner Ohio zone manager, and Mrs. 
Wolf celebrated their 25th wedding anniver- 
sary Sunday with a reception at their Shak- 
er Heights home. ... Frank Murphy, Loew 
theatre division manager, inagurated weekly 
Tuesday dancing in the Loew State theatre 
lobby from 7-9 P.M. this week as part of 
the Showmanship Campaign movie-radio 
tie up. . . . Independent exhibitors of Great- 
er Cleveland have launched a three-week 
campaign to secure signatures to a petition 
seeking repeal of Daylight Saving Time. .. . 
104 members of the industry paid tribute 
to Jerry Wechsler, transferred from Cleve- 
land to Pittsburgh as Warner branch man- 
ager, at a farewell dinner held Monday in 
the Statler Hotel. 


COLUMBUS 


Hot, humid weather has been sending citi- 
zens scurrying to pools, beaches and the 
open highway with a consequent slackening 
of business. Both Loew’s Ohio and Loew’s 
Broad are now on Tuesday openings. The 
Ohio’s “The Gunfighter” and the Palace’s 
“Night and the City” were the top attrac- 
tions, with the Broad having a holdover 
week of “Annie Get Your Gun,” which 
played a total of two-and-a-half weeks in 
town, best in some months here. The Grand 
attracted more than ordinary attention with 
“The Jackie Robinson Story” and the World 
went into a second week of “Kind Hearts 
and Coronets.” .. . In what Milton Yasse- 
noff, chairman of a_ theatre executives’ 
group, said may set a pattern for the indus- 
try 18 local neighborhoods and drive-ins 
played a first run engagement of Marx 
Brothers’ “Love Happy.” “This is our 
answer to TV,” Mr. Yassenoff said. Co- 
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operating theatres included the Academy cir- 
cuit, Fred Rowlands and the’ Schwartz-Yas- 
senoff drive-ins. . . . Miles Auto theatres 
played a three-day date of ‘Samson and De- 
lilah” at $1 for adults and free admission for 
children. 


DENVER 


Fred Brown, booker-buyer for the Black 
Hills Amusement Co., visited the Deadwood, 
S. D., headquarters, and all of the theatres, 
located in South Dakota and Nebraska, be- 
fore returning. . . . The Denver Shipping 
and Inspection Center is doubling their floor 
space, making room for the headquarters of 
Southwestern Film Service, a loading dock, 
and more office space. The addition will be 
ready in 90 days. The company just bought 
the We-Go film delivery. ...C. J. Duer, 
Monogram branch manager, went to Salt 
Lake City to attend the annual Roundup 
and the installation of a new Variety tent. 


DES MOINES 


New Columbia branch manager is Edward 
Hochstrim, who comes from Detroit. He 
replaces Clarke Baker. Another change at 
Columbia involves Lyman A. Hummell, Jr., 
who replaces Oscar Gallanter as office man- 
ager. Gallanter is now a salesman... . 
Molly Brown has joined the staff at Mono- 
gram, replacing Eileen Ohlsen. .. Para- 
mount employees have received their bonus 
checks from last year’s drive... . Sam Hor- 
owitz, Selznick representative, is in Des 
Moines, working on promotion for the sec- 
ond run of “Third Man.” ... Bob Leach, 
former RKO office manager, who is now 
manager of the LaBrea theatre in Los An- 
geles, was a Row visitor last week. . 
The friends of Rose Fontannini Kirschner 
were shocked to learn of the death of her 
husband in a motorcycle accident. Besides 
his wife, a former RKO employee, Kirsch- 
ner leaves a daughter, two. . . . The Anita, 
Anita, has been sold to Mr .and Mrs. Bruce 
Carmichael of Missouri Valley. . .. Howard 
E. Brookings of Oakland has purchased the 
Dreamland theatre at Carson and plans to 
rename it the Carson. He bought the house 
from Harold Smith, who operated it for the 
last 30 years. 


DETROIT 


Bob Crosby ran the new stage revue which 
started Friday at the Fox. “Mystery Street” 
is on the screen. “Father of the Bride” 
started a fourth week at the Michigan Fri- 
day. “The Asphalt Jungle” and “It’s a 
Small World” continued for a second week 
at the Adams. Downtown is showing two 
re-releases, “Arabian Nights” and “Sudan.” 
United Artists is showing “Johnny Holi- 
day” with “Jiggs and Maggie Out West.” 
At the Palms, “Caged” and “Panther Is- 
land” are playing. A double bill at the 
Madison offers “Rogues of Sherwood For- 
est” and “West of Wyoming.” . . . The Le- 
gion Theatrical Post donated new projec- 
tion equipment to the Veterans Hospital in 
Dearborn, Mich. ... Alex Schreiber is stay- 
ing in Los Angeles for a month to help in 
the opening of his Paradise theatre there. 


HARTFORD 


Connecticut’s Secretary of State has issued 
certificates of organization to two new 
amusement corporations: Torrington Drive- 








in Corp., New Haven; president, Arthur H, 
Lockwood; vice-president and assistant 
treasurer, Max I. Mydans; treasurer, Louis 
M. Gordon; secretary, Samuel Weber.; In. 
dependent Amusement Co., Inc., Branford 
Conn.; president, Anthony Torello; treasur- 
er, June Torello; secretary, Nat Cutler, New 
Haven. ... Vincent O’Brien, formerly man- 
ager of E. M. Loew’s Hartford Drive-in, 
Newington, Conn., has been appointed man- 
ager of E. M. Loew’s Olympia theatre, Ol- 
neyville, R. I... . Albert M. Pickus, owner 
of the Stratford theatre, Stratford, Conn, 
and regional vice-president of Theatre Own- 
ers of America, has been elected a director 
of the Stratford Chamber of Commerce. ..., 
Samuel Goldstein, president, Western 
Massachusetts Theatres, Inc., has announced 
plans to close the circuit’s Broadway theatre, 
Springfield, Mass., for extensive remodeling. 
... Variety Club of Connecticut presented 
a vaudeville show at the Shubert theatre, 
New Haven, Sunday, with proceeds going 
to the building fund of Boys’ Village, Mil- 
ford, Conn. . . . Hartford visitors: John 
De Benedetto, Loew’s Poli theatre, Worces- 
ter, Mass.; Phil Gravitz, MGM exchange, 
New Haven; Harry F. Shaw, Loew’s Poli- 
New England Theatres; Robert W. Gent- 
ner, Loew’s Poli theatre, Waterbury, Conn.; 
Paul S. Purdy, Kounaris-Tolis-Ulyssis The- 
atres, Meriden, Conn.; James Cotoia, Art 
theatre, Springfield, Mass. 


KANSAS CITY 


With Kansas City, Mo., celebrating its 
centennial, offering many special attractions 
in June-July, manager Howard Burkhardt 
booked “Annie Get Your Gun” for the Mid- 
land, put on heavy promotion and held the 
picture into the third week, the first time in 
two years that a feature was held that long 
in the 3,500-seat Midland. The Midland’s 
showing of this picture at regular prices 
has created immense goodwill for the in- 
dustry. .. . The downtown Esquire is show- 
ing “Open City” and “Poison Pen,” with 
notice, “Not for children nor for adults 
whose sensibilities are easily offended.” The 
Paramount held over “Colt .45” for a sec- 
ond week, one of the few holdovers this sum- 
mer. “Tight Little Island” is in its second 
week at the Kimo. . . . The “Spa Motor 
Movie,” 350 cars, opened June 22, near Ex- 
celsior Springs, the famous health resort 
30 miles from Kansas City. . . . William 
Baker, now assisting Robert Spencer with 
Commonwealth Theatres at Creston, Iowa; 
is succeeded at Goodland, Ky., drive-in by 
Dale Stewart, recently assistant to Robert 
Walker at the Crest Commonwealth drive- 
in near Kansas City. 


LOS ANGELES 








Biggest show of the week was the one- 
night pageant staged by the Motion Picture 
Producers Association, with all the studios 
cooperating, for the Shriners Convention in 
the Los Angeles Memorial Coliseum. Prac- 
tically every film star of note took part 


in the parade. . . . On the city’s first run 
screens, it was a field week for outdoor ac- 
tion epics: “The Iroquois Trail” at the two 
Paramounts and Manchester; “Return of the 
Frontiersman,”’ and “This Side of the Law” 
at the three Warner houses, and “The Gun- 
fighter” at the Los Angeles and Chinese 
group, while a re-release bill paired ‘“Val- 
ley of the Sun” with “China Sky” at the 
Pantages and Hillstreet. . . . Gordon Good- 
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foe, a former Fox West Coast theatre man- 
ager, has been named advertising and pub- 
licity director for the United Artists circuit. 

_. The Starlight drive-in opened on June 
15 in El Monte. . . . Mrs. Jennie Dodge 
closed her Mission theatre in Ventura to 
concentrate on her Mayfair in the same city. 
_, , Jack White closed the Castle theatre 
in So. San Pedro. . . . Harry Hollander, 
former owner of the Savoy theatre, is now 
operating the AAA house at Broadway and 
Manchester after making a deal with South- 
side Theatres. 


LOUISVILLE 


“Annie Get Your Gun” earned a second 
week at Loew’s as did “The Big Lift,” which 
moved to the Brown following a previous 
week at the Rialto. In with new programs 
the Mary Anderson offered “Return of the 
Frontiersman,” while the Scoop featured 
“My Foolish Heart.” At the Rialto was 
“Comanche Territory” and “Lucky Los- 
ers,” and at the Strand “Tarzan and the 
Slave Girl” coupled with “Dynamite Pass.” 
_..W. E. Carroll of the Falls City Theatre 
Equipment Co. motored to Salem, Ind., for 
the opening of W. R. Callam and H. L. 
Blankenbaker’s New drive-in theatre. Also 
on hand for the affair was E. L. Ornstein, 
Ornstein Theatres, Marengo, Ind. . . . Out- 
of-town exhibitors visiting the row recently 
included: Denzil Herbershoff, Shepherd the- 
atre, Shepherdsville, Ky.; George Lindsay, 
Lindsay theatre, Brownsville, Ky.; C. K. 
Arnold, Arco & Melody theatres, Bards- 
town, Robert Cox, Schine City manager, 
Lexington, Ky.; Eric Hammel, Shelby & 
Burley Theatres, Shelbyville, Ky.; W. S. 
Gabhart, Cardinal theatre, Hodgenville, Ky.; 
Andy Anderson, Anderson Theatres, Hart- 
ford, Ky.; A. N. Miles, Eminence theatre, 
Eminence, Ky.; Mrs. O. J. Minnix, South- 
land theatre, London, Ky.; Walter Wood, 
Riverview Drive-in theatre, Carrollton, Ky. 


MEMPHIS 


Robert M. Kilgore, manager of Sky-Vue 
Drive-in, Memphis, has resigned to accept a 
position as manager of two new drive-ins 
now being built by Flexer Theatres, Inc., 
one at West Memphis, Ark., and one at 
Clarksdale, Miss. . . . Jack Tunstill, assist- 
ant manager of Ellis auditorium and form- 
er manager of Malco, has resigned to suc- 
ceed Kilgore at Memphis’ largest drive-in, 
which stays open the year around... . 
Mid-summer heat continued in Memphis. 
First runs reported first class business. 
Loew’s State showed “The Reformer and 
the Red Head,” Malco had “The Kid from 
Texas,” Strand played “No Man of Her 
Own.” “The Gunfighter” continued to 
bring big crowds to Warner. . . . Those 
seen on the Row included Orris Collins, 
Paragould; W. C. Kroeger, Portageville; 
K. H. Kinney, Hughes; Eugene Higgin- 
botham, Leachville; C. W. Tipton, Manila; 
and K. K. Kink, Searcy. .. . George Lackey, 
contractor, is building a 350-car drive-in at 
Kosciusko, Miss. . . . Bob Lee leased and 
opened the Skylight Drive-in, 300-car ca- 
pacity, at Blytheville, Ark. 


MIAMI 


_ Achange in plans postponed groundbreak- 
ing for the new Wometco 1,600-seat Gate- 
way theatre in Ft. Lauderdale, Fla., until 
July 10, when Sonny Shepherd will officiate. 





MOTION PICTURE HERALD, JULY |, 1950 





. . . Riviera Beach, Fla., is another spot 
that will soon have a de luxe showplace, the 
Riviera, which will be part of a commercial 
project to cost an estimated $150,000, on 
which construction is in progress now. The 
theatre is being built for Berlin Griffin, of 
Palm Beach, with Wall Properties of Miami 
the lessee. . . . Some staff changes shifted 
Earl Christy out to assist at the Essex and 
brought vacationing Edgar Pearce back to 
the fold as manager of the Strand... . 
Screen attractions include “Red Shoes” in 
its 49th week at the Flamingo, where Al 
Brandt estimates upwards of 400,000 have 
viewed the film; “Winslow Boy,” Roose- 
velt; “Night and the City,” Lincoln and 
Miracle; ‘Jackie Robinson Story,” Florida, 
Sheridan; “The Torch,” Olympia; ‘Father 
of the Bride,” Beach, Paramount. 


MILWAUKEE 


Due to the cool weather an upswing at 
the box office was seen at the first run the- 
atres here last week. ‘Father of the Bride” 
was terrific at the Riverside, and is in its 
second week. Incidentally, it is the first 
MGM picture to play here in many years. 
The new Victory Drive-in, for 1,000 cars, 
has opened for the season. . . . Charles 
Trampe, Monogram Midwest Film Com- 
pany, had the board of directors of the 
AITO of Wisconsin at his summer home at 
Phampton Lake for their monthly meeting. 
... “Annie Get Your Gun” opens at the 
Fox-Downer for the first Milwaukee show- 
ing June 29th. Also a first in Milwaukee is 
“Love That Brute” at the Strand, which 
usually plays repeats from the Wisconsin 
and Palace. “The Baron of Arizona” and 
“Dakota Lil” are the two attractions at the 
Fox-Palace this week. 


NEW ORLEANS 


Curtis Willard was in town buying and 
booking for the Victory theatre, Lexley, 
Ala., now entirely owned and operated by 
H. A. Childress, who recently purchased 
the McLyndon interest... . L. E. Downing, 
Brookhaven, Miss., reported that his New 
Haven theatre, an all modern 800 seater, will 
be completed for an early August opening. 
... J. G. Broggi contracted with Drive-in 
theatre, Prentiss, Miss., to do their buying 
and booking. ... On July 1, E. E. McMillan 
from Franklinton, La., will take over opera- 
tions of the Ott theatre, Kentwood, La., 
which he purchased from A. O. Ott recently. 

. Clyde LeBlanc’s Star theatre in 
Crowley, La., is undergoing reconstruction. 








NEW YORK 


Eight new pictures, including an importa- 
tion from France, opened at first run houses 
on Broadway this week. They included Eagle 
Lion Classics’ “Destination Moon” at the 
Mayfair; Warner Bros. “Fifty Years Before 
Your Eyes” at the Embassy houses; Metro’s 
“The Next Voice You Hear... .” at Radio 
City Music Hall; Metro’s “The Skipper 
Surprised His Wife,” at the Palace; United 
Artists’ “If This Be Sin,” at the Rivoli; 
“The White Tower,’ an RKO release, at 
the Criterion; UA’s “Without Honor,” at 
the Globe, and the French “Francois Vil- 
lon,” at the Stanley... . The National Socie- 
ty of Television Producers has been formed 
with simultaneous meetings of producers’ 
groups both here and on the coast... . The 
membership of the IATSE Motion Picture 
Home Office Employes Local No. H-63 has 
voted to have its leadership seek permission 
from Richard F. Walsh, IATSE president, 
to take a strike vote among “white collar” 
home office workers at Universal, Republic 
and several laboratories. 


OMAHA 


First unofficial tabulations boost Omaha’s 
population to 245,024, Greater Omaha to 
271,485 and the Omaha Metropolitan area 
to 357,551. Nebraska appears to have about 
checked its population loss of the 30’s. . . 
Ted Krough and Cecil Crouse are building 
a new drive-in at Dennison, Ia... . Manny 
Gottlieb, Universal-International district 
manager from Chicago, was in town... 
Mr. and Mrs. John Kemptgen spent a week 
here. He is former MGM branch manager 
here, now at Milwaukee. She was office 
manager here for years. . . . Wind blew 
down the screen of Arden Davidson’s Twi- 
light Drive-in at Lennox, S. D.... The R. 
D. Goldberg Circuit is completing a two- 
year remodeling project for its various 
houses. . . . The Hollingsworth Construc- 
tion Company, Omaha, was awarded the 
contract to build a new drive-in for the 
Star View Open Air Theatre Company at 
Lincoln. 


PHILADELPHIA 


Lou Davidoff, Warner theatres executive, 
back from vacation and rest cure, was made 
district manager for the houses in the north- 
northeast section of the city... . Max Miller, 
Eagle Lion Classics exploiteer, enters the 
Jewish Hospital for an appendectomy... . 
Richard V. Kirhs, manager with the Warner 
theatres for the past 22 years and in Wilm- 
ington, Del., since 1929, resigned as man- 
ager of the Queen there to enter business in 
Philadelphia. . . . Sam Frank leased his 
summer-operated Surf, Ocean City, N. J., 
to Roscoe Faunce, who operates three houses 
there during the summer season. ... A new 
drive-in was opened this week at Krumsville, 
Pa., on the Old’s highway auction lot... . 
The Key drive-in, a Sablosky-Chapman op- 
eration, opened this week outside of Leba- 
non, Pa. ... The Newmanstown (Pa.) Vol- 
unteer Fire Co. is asking for sealed bids for 
the rental of its theatre, the newly-recon- 
structed and enlarger Joy. ...A July 4 
opening has been scheduled for the new 
drive-in being built near Berwick, Pa., by 
the Engel Enterprises of Wilkes-Barre, Pa. 
... Joe Swartz is managing the Brandywine 
drive-in near Wilmington, Del., while Mel 
Geller and Sam Taustin recover from an 

(Continued on following page) 
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automobile accident. . . . Yankee drive-in 
theatre, a Delaware corporation, was grant- 
ed a certificate of authority to conduct busi- 
ness in the state. ... The 1,000-car Harris- 
burg Drive-in, Harrisburg, Pa., opened by 
Paul and Thomas Kerrigan, is managed by 
William Lazar. 


PITTSBURGH 


Harry Kalmine, Warner vice-president, 
was here for a three-day session with zone 
manager M. O. Silver. Kalmine wanted to 
stay for the official opening of the Variety 
Club Tent No. 1 Camp O’Connell, a sum- 
mer home for under privileged children, but 
had to return to New York. The Warner 
executive played a major role in the devel- 
opment of Kalmine Hall, at the camp... . 
Matilda Keil has resigned after 16 years as 
assistant in the Allied Motion Theatre Own- 
ers of Western Pennsylvania office. . . Mil- 
ton Antonoplos, the well-known East Pitts- 
burgh theatre owner, has decided to leave 
the bachelor ranks. . . . John Walsh, man- 
ager of the Fulton theatre, has taken his 
family to Maine for their annual vacation. 
Walsh will return to publicize the appear- 
ance on the Fulton stage of a “mystic” for a 
two-week period. 


PORTLAND 


Drive-ins are now getting their innings, 
with some 40 of them now in operation in 
Oregon and Washington, and more in the 
blue print stage... . Work has commenced 
on a new drive-in to be built by Mike Baro- 
vic and William Foreman between Fife and 
Tacoma. ... Youngsters attended a vacation 
preview of “The Iroquois Trail” at the Lib- 
erty, Seattle. .. . Manager Russ Brown of 
the Paramount, Portland, is seeking eagles 
and hawks for a lobby display during the 
showing of “The Eagle and the Hawk.” .. . 
Eddie Cruea has been named as branch man- 
ager of the Monogram exchange, Seattle. 
; Kenneth Wright, manager of J. J. 
Parker’s United Artists theatre, Pendleton, 
is making plans to cooperate in Pendleton’s 
annual round-up. . . . Upwards of 300 Ore- 
gon exhibitors lauded and applauded the 
preview of “Louisa” at Parker’s Broadway. 


SAN_ANTONIO 


Mrs. Maria Carolina Gomez, owner of the 
Mexico theatre, Raymondville, Texas, died 
June 16. . . . San Antonio film exchange 
visitors included Raul Gonzalez, Azteca Tea- 
tro, Natalia; John Monsivais, Mexico, Ken- 
edy; Adrian Ramirez, Estrella Airdome, Za- 
pata, and Edward Brady, Sr., Rivoli-Palace, 
San Benito. . . . Maude Wallin, head of the 
Spanish film department at TSWC, Denton, 
called at Clasa-Mohme to check on some late 
Spanish releases for showing to her Spanish 
students. 


SAN FRANCISCO 


This week Market Street marquees are 
displaying fare to suit the fancy of every- 
one. A double MGM bill opened at the Para- 
mount (“Please Believe Me” and “Side 
Street”). The Fox brought in “Bright 
Leaf” as its twenty-first anniversary attrac- 
tion, and United Artists had “Curtain Call at 
Cactus Creek.” The Golden Gate is featur- 
ing a Maria Montez week with “Sudan” and 
“Arabian Nights” (re-releases), and the Or- 
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pheum had “Kid from Texas.” . . . Holding 
are “Father of the Bride’ (Manager Boyd 
Sparrow reports terrific business); ‘The 
Lawless” at St. Francis (anticipating re- 
placement by “Going My Way,” Tuesday). 
. . . Lloyd Katz, former Eagle Lion San 
Francisco branch manager, has been ap- 
pointed buyer-booker by North Coast Thea- 
tres Corp. (operating Orpheum, United 
Artists, and Esquire). Katz will headquar- 
ter at North Coast’s executive offices and 
will also supervise film buying for principal 
theatres in Porterville, Tracy and Sacra- 
mento. Norman Newman, who formerly 
handled circuit’s buying in the San Francis- 
co area, will concentrate his activities in the 
circuit’s home office (Los Angeles). 


ST. LOUIS 


The Ambassador theatre has been closed, 
probably for the summer, while extensive 
repairs are made on the cooling system, 
which failed last week. . . . Two drive-in 
theatres in East St. Louis, IIl., just across 
the river from St. Louis, were broken into 
early Monday and five or six armed men 
made off with a safe containing $2,500 from 
one theatre. Two young maintenance em- 
ployes at the drive-in on U. S. Highway 50 
at French Village were tied up by the rob- 
bers, who loaded the 1,500-pound safe on 
a truck. An hour earlier a group of men be- 
lieved to be the same ones tied up Lester 
Prince, a watchman at the Mounds drive-in 
on U. S. Highway 40 near Mounds State 
Park and made unsuccessful attempts to 
knock off the safe’s combination dial. They 
were frightened away by the sound of an 
approaching automobile. . . . Programs for 
the week at the first run theatres were as 
follows: “Father of the Bride’ a Loew’s 
State; “Curtain Call-at Cactus Creek” and 
“One-Way Street” at the Fox; “A Woman 
of Distinction” and “Colt .45” at the Mis- 
souri, which had been shuttered for the 
summer but was reopened when the Ambas- 
sador closed; “The Gunfighter” and “Night 
and the City” at the St. Louis, and “The 
Skipper Surprised His Wife” and “Gun 
Crazy” at Loew’s Orpheum, on moveover 
from Loew’s State. 


SEATTLE 


“The Gunfighter” entered its second week 
at the Fifth Avenue, as did “Caged” at the 
Blue Mouse. ... Barber & Auer, of Alaska, 
opened their new Twin City drive-in be- 
tween Centralia and Chehalis. It will ac- 
commodate 500 cars. .. . Construction began 
on the Everett Motor theatre on the Seat- 





tle-Everett highway, three miles south of 
Everett. It will hold 751 cars. .. . Work 
began on a new drive-in to be built by Mike 
Barovic and William Foremen, several miles 
outside of Tacoma... . The Lincoln theatre 
in Tacoma, closed since the war, reopened 
as the Hollywood. It is operated by Milo 


Atwood and Mrs. Molly Harrison. 

Newton J. Jacobs, president of Favorite 
Films, was here from San Francisco visit- 
ing his Northwest manager, Buck Smith, 


TORONTO 


Business looked pretty good during the 
cool wave at mid-June, and, as a result, 
eight of Toronto’s first run theatres held 
their program for a second week only to 
have a torrid spell set in with a consequent 
slump in patronage, with odd exceptions, 
“Kind Hearts and Coronets” held nicely in 
its second week at the Hyland theatre under 
its adult-audience policy. “The Asphalt Jun- 
gle” equalled average for its holdover at 
Loew’s, while a pair of Paramount reissues, 
“Beau Geste” and “The Lives of a Bengal 
Lancer’ were held at two Famous Players’ 
theatres, the Victoria and Eglinton. ... The 
result was fair in other extended engage- 
ments, including “The Damned Don’t Cry” 
at Shea’s, “Love That Brute” at the Uni- 
versity and Nortown and “A Woman of Dis- 
tinction” at the Fairlawn theatre. ... At the 
art centers, “The Last Stop” continued for 
a second week at the King, and a return 
engagement of “Quartet” at the Internation- 
al Cinema, where it played some 20 weeks 
last year, was extended a second week this 
time. 


VANCOUVER 


Grosses are abnormally low for this time 
of the year. While seasonal slump is to be 
expected, current dip is worrying exhibitors. 
There’s no bright spot in first run situation, 
Hot weather which lured many to the 
beaches and resorts is blamed. Playing were 
“Love That Brute,’ Capitol; ‘“Wagon- 
master,” Orpheum; “The Third Man,” Cin- 
ema; “Perfect Strangers,” Strand; “Wa- 
bash Avenue,” Dominion; “Comanche Ter- 
ritory,” Vogue; “The Nevadan,” plus “Mili- 
tary Academy,” Plaza-Dunbar and Fraser. 
. .. Bob Sommers owner of the State The- 
atre, Winnipeg, here on vacation and re- 
ports the flood took heavy theatre toll. 


WASHINCTON 











Holdovers included “Annie Get Your Gun” 
at the Palace for a second week; “Winslow 
Boy” at the Trans-Lux for a second week, 
and “Saints and Sinners” at the Playhouse 
for a second week. New openings included: 
“Good Humor Man” at the Warner ; “Rocket 
Ship X-M” at the Metropolitan; “Baron of 
Arizona” at the Columbia; “Golden Twen- 
ties” at the Little and Dupont; “Gigi” at the 
Plaza; “Ticket to Tomahawk” at the Capi- 
tol; “Love Happy” at RKO Keith’s opened 
June 27... . Paramount has a special invi- 
tational showing of “The Furies” on June 
29, at the Circle. . «. 20th Century-Fox offi- 
cially opened its new offices and sales rooms 
at 415 Third Street N.W., Wednesday. ... 
Universal had an office picnic at Rock Creek 
Park. ... Max Cohen is branch manager for 
the new Eagle Lion Classics office. Danny 
Rosenthal will be sales manager; Curtis 
Hildebrand and Walter Davis are salesmen; 
Ike Ehrlichman and Robert Grace are 
bookers. 
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Says Hollywood to Blame 


For Scaring Private Investors 


by WILLIAM R. WEAVER 
Hollywood Editor 


Independent producers have their own 
over-publicizing of their problems and their 
accompanying lack of daring chiefly to blame 
for the retreat of private investors from the 
Hollywood scene, and they could reverse the 
resultant restrictive situation in short order 
simply by reversing their tactics and atti- 
tude, says A. Pam Blumenthal, veteran film 
financier and chairman of the board of Fi- 
delity Pictures. 

He observes, ‘Banks and large investment 
firms with a long record of business with 
motion picture companies still stand ready to 
engage in film financing on terms no differ- 
ent from those in effect for the past few 
years. The private investor, however, who 
makes his investments largely on a basis of 
personal conviction, has caught the con- 
tagious timidity of the independent producers 
who prefer to play safe with a low-budget 
‘nervous A’ rather than venture a large in- 
vestment on a top-grade motion picture. 
Hollywood cannot gain the confidence of the 
investor until the industry shows confidence 
in itself.” 


To Keep Close Watch on 
Production Budget 


Fidelity’s first two productions are 
“Woman on the Run,” starring Ann Sheri- 
dan and Dennis O’Keefe, and “Illegal 


Bride,” starring Ginger Rogers and Jack 
‘Carson. Of the Fidelity policy in general, 
Mr. Blumenthal says, “We are going to 
make a series of A pictures with every qual- 





ity the public and the exhibitor have come 
to associate with that term. Because of the 
undeniable box office slump, and because it 
would not be in accord with the tenets of 
good picture making to do otherwise, we are 
keeping a wary eye on the budget and will 
not tolerate careless expenditures any more 
than we would tolerate careless movie-mak- 
ing. 

“Nevertheless, everything in the way of 
top star-name attractions, highest production 
values, and the most carefully. planned story 
lines are given these films. Such values are 
expensive—each of our productions will cost 
in excess of $750,000—yet, in box office re- 
turns, these qualities more than pay their 
way. 


Must Have Confidence 
In Own Ability 


“Only by expressing enough confidence in 
its own production ability and in the motion 
picture business itself to plan the launching 
of top-budget productions with every in- 
gredient of box office attraction can Holly- 
wood flush out the timid private investor 
who right now is sitting complacently on his 
bankroll waiting for just such encouraging 
signs. We can’t expect these properly cau- 
tious individuals to display confidence in the 
motion picture industry unless: we ourselves 
display assurance by planning boldly and 
acting with courage.” 

Mr. Blumenthal says the financing picture 
confronting independent producers is favor- 
able, in the main, with first money and com- 
pletion bonds readily available to producers 
who can meet necessary qualifications, and 








is unfavorable only with respect to the sec- 
ond money, long supplied by private inves- 
tors, without which most producers find 
themselves unable to proceed. He assesses 
responsibility for this unfavorable facet of 
the situation to the rash of headlines about 
economy waves and to the generally sensa- 
tionalized reports of falling box office. He 
declines to comment on the various attempts 
made to establish pools from which indepen- 
dents can obtain second money financing, re- 
garding them as too embryonic for practical 
consideration at this time. He says a general 
display of confidence in terms of top prod- 
uct is the best solution of the independents’ 
total problem. 


29 Films Shooting as 
Five Are Finished 


Four pictures were started and five were 
completed during the week, which closed 
with 29 shooting. 

Samuel G. Engel started “The Jackpot” 
for 20th Century-Fox, with Walter Long di- 
recting James Stewart, Barbara Hale, Pa- 
tricia Medina, Alan Mowbray, Natalie 
Wood and others. This story has to do 
with the experience of a winner of one of 
those whopping radio quiz-show price pack- 
ages who can’t use or keep the stuff. 

“For Heaven’s Sake,” 20th-Fox, is an- 
other Clifton Webb number, with Joan Ben- 
nett opposite and with Robert Cummings, 
Edmund Gwenn and Joan Blondell along- 
side. William Perlberg is producing, with 
George Seaton directing. 

Republic launched “The Trail of Robin 
Hood,” a Roy Rogers vehicle, with Penny 
Edwards, Foy Willing and the Riders of the 
Purple Sage in the cast. E. J. White is 
producer, M. Whitney director. 

Columbia went to work on “Fury of the 
Congo,” with Johnny Weissmuller and 
Sherry Moreland, produced by Sam Katz- 
man and directed by William Beebe. 








THIS WEEK IN PRODUCTION: 








STARTED COMPLETED 
COLUMBIA COLUMBIA 


Conterspy Meets 
Scotland Yard 
Gene Autry and the 


Fury of the Congo 


REPUBLIC Mounties __ 
Trail of Robin Hood EAGLE LION 

I Killed Geronimo 
‘ MONOGRAM 
20TH CENTURY-FOX Tall Timber 
For Heaven’s Sake REPUBLIC 


The Black Hills 


‘MOTION PICTURE HERALD, JULY 1, 1950 


SHOOTING Grounds for Marriage 
Ee It’s a Big Country 
COLUMBIA Shep of the Painted 
The Hero MP ct 
Born Yesterday engeance Valley 
The Valentino Story MONOGRAM 
INDEPENDENT Counterfeit (Allied 
“yy” Artists) 
PARAMOUNT 
MGM The Mating Season 
Mrs. O’Malley and (formerly “A Rela- 
Mr. Malone tive Stranger” ) 






Mr. and Miss Anony- 20TH CENTURY-FOX 


mous ; : Fourteen Hours 
The Great Missouri —]’]] Get By 

Raid 

UNIVERSAL- 

REPUBLIC INTERNATIONAL 

; : Katie 
ie Kansas Raiders 
RKO RADIO Tomahawk 
Crack Down WARNER BROS. 
Cry Danger (Olympic Breakthrough 

Prods.) Rocky Mountain 


Texas Triggermen The West Point Story 
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Ask Majors 


Ease Rentals 


In Cincinnati 


The Greater Cincinnati Independent Ex- 
hibitors, Inc., has appealed to the distribu- 
tion heads of the major companies to ease 
their rental terms because “‘we are in 
trouble and need help.” 

In a letter signed by Frank W. Huss, 
Jr., president, the organization pointed to a 
43 per cent drop in grosses as shown in the 
three per cent tax totals collected by the 
city. For the first three months of 1950, 
the tax total was $10,695; for the similar 
period in 1949 the total was $18,724. “This 
shows that in Cincinnati suburban theatres 
the receipts have dropped 43 per cent for 
the first three months of 1950,” the letter 
stated. 

“We know that there is a general decline 
in attendance all over the country,” the let- 
ter continued, “but nothing to compare to 
Cincinnati. We feel therefore that the film 
companies should recognize the conditions 
as they actually exist in Cincinnati, and 
reduce the prices on their films to a point 
that will permit the suburban houses to sur- 
vive.” 

The letter concluded with the statement 
that when the initial shock of television has 
worn off, and things adjust themselves, “it 
will be time enough for the film companies 
to get the kind of terms they are asking 
us for now, and which we cannot meet un- 
der present distressed conditions.” 

The {ndependent Theatre Owners of 
Ohio also addressed a letter to the dis- 
tributors which gave details on the fall-off 
in grosses in various Ohio situations. The 
letter asked the company heads “for the 
benefit of your views” in the matter. 


18-City Opening Planned 
For "Broken Arrow" 

Twentieth Century-Fox’s “Broken Ar- 
row” will open in 18 key cities following 
the four-way premiere August 6 to 9 at 
Tulsa, Tucson, Santa Fe and Broken Ar- 
row, Okla., it was announced this week. 
The world premiere will take place at the 
Roxy July 20, starting its regular run there 
the next day. The 18 cities where the pic- 
ture will play are: Chicago, Oklahoma City, 
Syracuse, Cleveland, Milwaukee, Washing- 
ton, Boston, Springfield, Mass., Worcester, 


Bridgeport, New Haven, Hartford, Nor- 
wich, Waterbury, Pittsburgh, Charlotte, 


Detroit and Toronto. 


Warners to Buy Stock 

The board of directors of Warner Bros. 
Pictures, Inc., has authorized the purchase 
by the company of shares of its common 
stock, from time to time, on the New York 
Stock Exchange. “No determination has 
been made as to the number of shares, if 
any, which the company will acquire under 
this policy,” the company said. 
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DRIVE-IN KAYOES 
NIGHT BASEBALL 


It's movies against baseball in a 
part of Los Angeles, and in the pre- 
liminary rounds, movies are winning. 
The Los Feliz Drive-In Theatre, Inc., 
asked for—and received—an __in- 
junction against the City of Los An- 
geles and the Board of Recreation 
and Parks Commissioners, directing 
them to "correct" the lights at the 
Griffith Park playground or discon- 
tinue Friday night baseball games 
there. 

The theatre complained to Su- 
perior Court that 43 lights of 1,500 
watt capacity each so lighted the 
nearby drive-in theatre that show- 
ings were impossible. 








Paramount Asks FCC 
Delay on Color TV 


Paramount Television Productions, 
this week urged the Federal Communications 
Commission to delay for another year any 
decision on color television. 

The Paramount brief held that a decision 
at this time on a particular color system 
or hard and fast color standards would deter 
further research and development in the 
color television field and would foreclose a 
better and more economic color system. A 
delay would stimulate research and make 
possible attempts to hurdle the many obsta- 
cles still facing color broadcasting, Para- 
mount said, 

Paramount’s position, on behalf of itself 
and Chromatic Television Laboratories, Inc., 
was made clear to the Commission as all 
parties to the recently-concluded color hear- 
ings filed their final findings and recommen- 
dations. Practically all the participants re- 


Inc., 


peated their stands outlined during the 
lengthy hearings. 
Oklahoma Case Ends, 
Theatre Taken Over 
A. District Court decision in Oklahoma 


City, Okla., brought a four-year-old suit to 
an end and cleared the way for the Liberty 
theatre there to change hands July 1. The 
case was started by Warner Bros., which 
had operated the theatre since 1928 on five 
and 10-year lease extensions. The company 
sought to take over the lease negotiated in 
November, 1945, by the Cooper Foundation 
with J. N. and Mary Harber, owners of 
the property. The Foundation now has a 
10-year control with an option to purchase 
for not less than $250,000. 








The end of the tax means bet- 
ter business. A full repeal can 
still be obtained. Urge your 
Senator to fight for the total 
abolition of the 20 per cent ad- 
missions levy. Every minute 
counts. Contact him now! 








Universal to 
Set Chicago 
Bids July 7 


Universal’s new selling plan for Chicago, 
which calls for the splitting of the area into 
bidding zones, will go into effect July 7 
with “Comanche Territory” made available 
to outlying houses. 

It is understood, however, that bidding 
will be initiated only in the neighborhood 
theatres. The company has not yet finalized 
its plans for setting up a bidding system in 
the downtown area, where the film is cur- 
rently playing, and films will be sold by 
negotiation for the time being in the non. 
suburban theatres. 

In the past Universal has sold its pictures 
by negotiation to “old customers” like the 
RKO Palace and Grand. In recent months 
the company has also started to license im- 
portant product to the Balaban and Katz 
circuit downtown. In line with this policy, § 
Universal has announced that “Louisa” will 
have its world premiere at the B. and K. 
Chicago August 11. 

The new Universal bidding plan, which 
is still to be completed, is understood to be 
similar to those used by other bidding com- 
panies like MGM, Paramount, RKO, Twen- 
tieth Century-Fox and United Artists. 
Starting with “Comanche Territory” the 
theatres will be able to bid for subsequent 
product. 

“Winchester ’73’ is scheduled to open at 
the RKO Grand in July. The bidding plan 
for the downtown theatres is expected to 
be ready by late summer. 


MPEA Representatives 


Evacuated from Korea 
Considerable concern was voiced at Mo- 
tion Picture Export Association headquar- 
ters last weekend regarding the whereabouts 
of Irving Maas, MPEA vice-president and 
general manager, who was known to be vis- 
iting Seoul, Korea. Early this week it was 
learned that Mr. Maas and Charles Mayer, 
the MPEA general manager in Japan, had 
left the island and were safe in Tokyo. The 
MPEA office in Seoul services a little less 
than 100 theatres and was established after 
the war at the request of the American oc- 
cupation forces. Mr. Maas was visiting 
Korea in an attempt to unfreeze some of the 
American companies’ blocked earnings there. 


Salt Lake City 
Variety Organizes 


Salt Lake City’s Variety Tent, Number 
38, was organized officially last week as the 
charter was presented in ceremonies attend- 
ed by Marc Wolf, international chief bark- 
er, Robert J. O’Donnell, Judge Ezra Stern, 
Dave Bershon, Colonel William McCraw, 
and Charles Lewis. 

Henry F. Ungerleider, ‘Tent 38 chiei 
barker, accepted the charter. Some 300 at- 
tended the ceremony. 
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Paramount 
Sets Sales 


Drive Films 


A. W. Schwalberg, president of Para- 
mount Film Distributing Corp., this week 
announced the lineup of product to be fea- 
tured in the “Golden Harvest of 1950” 
sales drive, which begins Labor Day and 
runs through December 4. 

The release for Paramount Week, Sep- 
tember 3-9, will be “Fancy Pants,” Tech- 
nicolor film starring Bob Hope with Lucille 
Ball. This will be followed by “Union 
Station,” starring William Holden, Nancy 
Olson and Barry Fitzgerald with Lyle Bett- 
ger and Jan Sterling; “Copper Canyon,” in 
Technicolor, starring Ray Milland, Hedy 
Lamarr, Macdonald Carey, Mona Freeman 
and Harry Carey, Jr. 

Also, “Dark City,” starring Lizabeth 
Scott, Viveca Lindfors, Dean Jagger, Don 
DeFore and Charlton Heston; ‘“Let’s 
Dance,” in Technicolor, starring Betty Hut- 
ton and Fred Astaire; “Tripoli,” in Tech- 
nicolor, starring John Payne and Maureen 
O’Hara; “Mr. Music,” starring Bing Cros- 
by with Nancy Olson, Charles Coburn, Ruth 
Hussey, Robert Stack, Tom Ewell, Charles 
Kemper, plus Groucho Marx, Dorothy Kir- 
sten, Peggy Lee and the Merry Macs. 

Mr. Schwalberg announced the re-release 
of “Going My Way,” starring Bing Crosby, 
with Barry Fitzgerald and Rise Stevens. 


International Coverage 
For "My Friend Irma" 


The more than 150 top newspaper and 
radio men and women who covered the 
Monday night opening of the Hal Wallis 
Paramount production “My Friend Irma 
Goes West” assured it of international men- 
tion. The premiere was at the El Portal 
Theatre, Las Vegas, and the festivities and 
ceremonies were in town and at the Hotel 
Flamingo. 

The newspaper personalities arrived by 
plane at McCarran Field Sunday afternoon 
to report two days of celebration, and were 
accompanied by Marie “Irma” Wilson, Dean 
Martin, and Jerry Lewis, Diana Lynn, 
William Bendix and many others. 

More than 3,500 other newspaper writers 
and radio commentators “‘participated” in 
the premiere by special mailings, telegrams, 
and recordings; and more than 1,000 news- 
papers received direct wire stories and 
photographs of the Las Vegas opening from 
start to finish. 


Pinanski Takes Drive-In 


The North Reading, Mass., Drive-In 


Theatre, newly constructed, has been leased 
by American Theatres and was to open 
June 30, Samuel Pinanski, circuit president, 
announced last week. The house, which will 
hold 1,000 cars, is the fifth acquired this 
year, and its capacity is the largest in New 
England. 
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YATES CITES VALUE OF STAR 
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The personal touch is what will bring 
those lost patrons back, in the opinion of 
many of the company chiefs now sending 
their stars on personal appearance tours. 
One company president, Herbert J. Yates 
of Republic, is particularly convinced of the 
correctness of the policy, ever since his 
“Rock Island Trail” opened in Rock Island, 
Moline and East Moline, IIl., and Davenport, 
Iowa. 

Forrest Tucker and Adele Mara, stars, 
toured not only those cities but also Des 
Moines, Iowa; Enid, McAlester, Oklahoma 
City and Tulsa, Okla.; Fort Smith, Ark., 
and Memphis, Tenn., meeting the public, ra- 
dio and news men and civic leaders. At the 
left, above, they are seen in Enid with thea- 
tre managers Paul Shipley, left, and Roy T. 
Shield, right. At the right, the two Holly- 


PERSONAL APPEARANCES 





wood personalities are with Tom Herricks 
of Talbot Theatres. 

Remarking that in the four-city premiere, 
some 700,000 persons saw not only these 
stars but others from Republic, in a 15-mile 
parade, Mr. Yates said: 

“IT am convinced that no other industry 
could generate that much interest in its 
product and in its stars. Motion picture 
stars are the most potent salesmen of this 
business. 

“T feel that whatever slump the picture 
industry has felt in recent months has been 
simply because the industry has been play- 
ing dead. If studios continue to send their 
stars out on personal appearances—and not 
just to large cities—in six months’ time there 
will be no complaints about business in the- 
atres.” 








40th IATSE Convention 
Set for Mid-August 


Some 1,100 delegates representing 
IATSE locals from the U. S., Canada and 
other parts of the world, will meet for the 
organization’s 40th international conven- 
tion August 14 at the Hotel Statler in De- 
troit. The convention will be preceded by 
a three-day series of meetings of delegates 
from the 14 IATSE districts. A total of 
959 locals, the highest on record, are eligi- 
ble for representation. 


Asks United Artists 


Producers for Books 

George Bagnall, former United Artists 
vice-president, and George Yousling, Secur- 
ity First National Bank, last week asked a 
group of independent producers to show 
their books. The purpose is to examine busi- 





ness methods pursuant to a projected pub- 
lic stock issue for a financing fund of $10,- 
000,000 for United Artists. 

The producers are Samuel Goldwyn, Da- 
vid O. Selznick, Sol Lesser, Harry Sher- 
man, Walt Disney, Sam Bischoff, Edward 
Small and Stanley Kramer. 

The plan was proposed by Alex Ardrey, 
executive vice-president of the Bankers 
Trust Company, New York, to the Society 
of Independent Motion Picture Producers, 
who approved and appointed Mr. Bagnall 
and Mr. Yousling as investigators of inde- 
pendent production of the past 12 years. 


Get Lopert Theatre 

The studio theatre in Chicago, operated 
by Lopert Films, Inc., will go over to the 
City Investing Company under the terms 
of a long term lease. The theatre will be 
remodeled, after which it will play foreign 
product. 

















Change in Ad 
Code Lauded 


By Johnson 


Changing of the Motion Picture Associa- 
tion of America Advertising Code to pre- 
vent exploitation of star misconduct was 
hailed last week in Washington by Senator 
Edward Johnson, who in the past has been 
a severe critic of the industry. Said Senator 
Johnson, in part: 

“I believe most sincerely the motion pic- 
ture industry is striving earnestly to curb 
the exploitation of the misconduct of its 
Hollywood performers. Their resolve to 
maintain acceptable conduct standards and 
the amendment to their Advertising Code, 
which they have now adopted, are evidences 
of an awakened realization of their tremen- 
dous responsibilities. I congratulate the 
theatre patrons.” 

Senator Johnson earlier this year threat- 
ened to have his Senate Interstate Com- 
merce Committee hold hearings on so-called 
Hollywood immorality, and has been “hold- 
ing off” two bills on motion picture adver- 
tising. He said he would continue holding 
them until he observes working of the new 
MPAA code amendment, and added he 
hoped “hearings and legislation will not be 
necessary.” 


Appeals Court Clears 


Universal Officers 

Top executives of Universal Pictures 
have been cleared of stockholders’ charges, 
in a New York Circuit Court of Appeals 
decision this week. The original charges, 
in a stockholder’s suit, were that under the 
Securities Exchange Act, they had made 
improper sale of stock warrants of the cor- 
poration issued them pursuant to contracts 
closed when they joined the company. 

The majority of executives had previous- 
ly won dismissals. This week’s decision 
cleared sales vice-president William A. 
Scully and former vice-president and studio 
chief Cliff Work. 

Summary judgment had previously been 
granted against the two by Federal Judge 
Harold Medina, who had ordered a trial to 
determine the amount they would pay. The 
trial, before Judge Simon Rifkind, resulted 
in his judgment there were no damages 
and that the suit should be dismissed. The 
plaintiff then appealed, resulting in unani- 
mous Appeals Court decision clearing the 
defendants. 


Goldman Sells WDAS 

William Goldman, head of William Gold- 
man Theatres, Philadelphia, is sold his 
radio station—WDAS, Philadelphia—con- 
tingent on the approval of the Federal Com- 
munications Commission. Max Leon, a 
Philadelphia candy manufacturer and music 
patron, has filed with the FCC for permis- 
sion to purchase WDAS. 
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QUOTE IN FULL, FOR 
"ASPHALT JUNGLE" 


Speak of doing the unusual to 
catch the exhibitors’ attention. Metro 
sent out a full-sized, complete press- 
book on “Asphalt Jungle." One of 
the quotes on the picture comes from 
Norman Mailer of “The Naked and 
the Dead" fame. A few days later, 
there arrived from the Metro adver- 
tising-publicity department a pink 
flyer headed IMPORTANT COR- 
RECTION, in big black type. Under- 
neath, exhibitors were informed that 
the Mailer quote could only be used 
in full and not out of context (as in 
the pressbook). Needless to say, the 
entire quote —reproduced on the 
flyer—had only praise for the film. 








AdCampaign 
For “Rose” 


The campaign, in color, for single and 
double page spreads in national magazines, 
is based on a similar one last year for “The 
Prince of Foxes.” The magazines are Life, 
Look, Town and Country, Harpers Bazaar, 
American Weekly, House Beautiful, Pic- 
torial Review, Puck, the Comic Weekly, 
Good Housekeeping, and Cosmopolitan. 

The company feels advertisements in 
these media will reach everywhere in the 
country and add to the exhibitors’ local 
campaigns. The picture opens Labor Day, 
and the campaign is timed for this. Repre- 
sentatives of the participating magazines 
are giving promotional backing through 
their dealer outlets for tie-in exploitation. 
Their efforts will also assist in promotion 
of 22 products tied into the special mer- 
chandising campaign by the company. 


Utah-Idaho Exhibitors 
Ask Foundation Accounting 


The Motion Picture Foundation is being 
asked to account for funds collected, and 
especially disposition of funds collected from 
the Salt Lake City area. The Utah-Southern 
Idaho unit of the Pacific Coast Conference 
of Independent Theatre Owners, meeting in 
Salt Lake City last week, resolved to send 
a letter to trade papers with the request 
to the Foundation. New directors elected 
are Roger Mendenhall, Max Lloyd, Ralph 
Trathen, and James A. Christensen, and 
Sam Gillett. 








The tax victory is in sight. 
Complete repeal of the 20 per 
cent tax is still possible. Get in 
touch with your Senator by 
phone, wire or in person, and 
ask for the full rescinding of 
this discriminatory measure. 














Taritts Are 
Doubled on 
Film Imports 


Abrogation of the United States 1943 
trade treaty with Mexico last week has had 
the effect of doubling U. S. tariff duties on 
film imports from every foreign country. 

The boost in tariffs goes into effect De- 
cember 31, the day when the trade treaty 
expires. 

Under its provisions, new low tariff duties 
on negative and positive films sent into the 
U. S. from Mexico prevail. Under the 
United States’ “most favored nation” policy, 
all countries which have trade agrements 
with the U. S. have benefited from the low 
rates granted Mexican imports. 

Now, with the abrogation of the Mexican 
pact, rates rise to normal levels not only for 
that country, but also for Britain, France 
and all other nations. The U. S. abrogated 
the treaty because it felt Mexico had not 
lived up to the tariff-cutting promises it 
made in the agreement. 

The rate on exposed but undeveloped 
negative film has been and will continue to 
be, until December 31, one cent per foot. 
After that date, it will go to two cents per 
foot. The rate on exposed and developed 
negative photographic film will go from one- 
and-a-half cents to three cents per foot. . The 
rate on positive films will go from one-half 
cents a foot to one cent. 

Cuba, which now gets a rate 20 per cent 
under the rate for other countries, will suf- 
fer, its rate being cut to 10 per cent. 

Abrogation notwithstanding, it is still pos- 
sible for the duties to drop again in another 
year or so. This would result from the 
forthcoming International Trade Agreement 
talks in Torquay, England. Starting in the 
autumn, they are expected to last until the 


spring. 



































Legion Approves Six of 


Nine Films Reviewed 

The National Legion of Decency this 
week reviewed nine films, approving six. 
“Peggy” and “Texas Dynamo” were placed 
in Class A-l, morally unobjectionable for 
general patronage; “Crisis,” “The Flame 
and the Arrow,” “If This Be Sin” and 
“Where the Sidewalk Ends” were placed in 
Class A-2, morally unobjectionable for 
adults; and “Armored Car Robbery,” 
“Panic in the Streets” and “While the Sun 
Shines” were placed in Class B, morally 
objectionable in part for all, the first and 
third because of “suggestive sequences” and 
the other because it “tends to condone im- 
moral actions.” 





















"Panic'' Opens in Boston 

The world premier of 20th Century-Fox’s 
“Panic in the Streets” was to take place 
at the Astor theatre, Boston, July 1. It’s 
national release date is scheduled for Sep- 
tember. 
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Columbia 


BLONDIE’S BIG DEAL: Penny Singleton, Arthur 
Lake—This one drew the smallest crowd of the year, 
but it was not the fault of the picture. Blondie 
pictures just don’t seem to click here. I hardly paid 
the film rental. Perhaps the boll weevils here have 
made the cotton farmer tighten his pocketbook. Played 
Wednesday, Thursday, June 14, 15.—Pat Fleming, Gail 
Theatre, Round Pond, Arkansas. 


JUNGLE JIM: Johnny Weissmuller, Virginia Grey 
—The erstwhile Tarzan got a lot of laughs here as 
he bumbled about in the studio jungle and squeakily 
talked his way into and out of trouble. The “process” 
elephant stampede was a big hit, and we were asked 
to run that part over, which we did with the benefit 
of local narration explaining the shots originally were 
in “Grass.” Played Thursday, Friday, April 27, 28. 
—L. F. Adams, Tapline Theatre, Ras El Misha’ab, 
Saudi Arabia. 


Eagle Lion 


THE SMALL VOICE: Valerie Hobson, James Don- 
ald—This didn’t draw any too well, but there was 
a fierce dust storm and everyone stayed in. This 
is a good feature of its kind with plenty of suspense 
and excellent performances. Howard Keel, new star, 
is very good. Played Monday, May 29.—Fred J. 
Hutchings, Community Theatre, Leader, Saskatche- 
wan, Canada. 


Film Classics 


DAUGHTER OF THE WEST: Martha Vickers, 
Philip Reed—A very good feature for a double bill. 
Played Tuesday, Wednesday, May 30, 31—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, Missouri. 


UNKNOWN ISLAND: Virginia Grey, Barton Mac- 
Lane—This is a picture dealing with the prehistoric 
monsters... We got special advertising out on it but 
didn’t cash in on it as we had hoped. Played_Fri- 
day, Saturday, June 16, 17.—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Canada. 


WAY OUT WEST: Laurel and Hardy—Still_a lot 
of laughs left in this picture. Worth playing. Played 
Friday, Saturday, June 16, 17—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Canada. 


Metro-Goldwyn-Mayer 


AMBUSH: 
Dahl—A big picture, well performed. Some of my pa- 
trons are burned out on Westerns and failed to see 


Robert Taylor, John Hodiak, Arlene 


this one. Business just about average. Played Sat- 
urday, Sunday, Monday, June 17, 18, 19.—O. Fomby, 
Paula Theatre, Homer, La 


COMMAND DECISION: Cark Gable, Walter Pid- 
geon—This picture is not suitable for small situations. 
War pictures still will not do any business here, re- 
gardless of how good they are. The small exhibitor 
just has to stay clear of this type of picture. Played 
Friday, Saturday, May 26, 27,.—H. A. Corr, Community 
Theatre, Marwayne, Alberta, Canada. 


THE CONSPIRATOR: Robert Taylor,. Elizabeth 
Taylor—Perhaps Metro should change their Ars Gratia 
Artis slogan if this is the result. My Latin should 
”¢ as dead as this picture was. I never really be- 
lieved the old bromide about “box office poison” until 
now. Doubled with “When Willie Comes Marching 
Home,” and this dreary footage may explain why that 
clever comedy died an untimely death. Played Sun- 
day, Monday, June 4, 5.—William Hayden, Vacaville 
eatre, Vacaville, California. 


THE DOCTOR AND THE GIRL: Glenn Ford, 
Charles Coburn—This we felt was fine entertainment, 
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but what we thought and what our customers at the 
box office thought sure was far apart. be gg fair 
but the second night was the lowest in months. Played 
Wednesday, Thursday, June 14, 15.—Harland Rankin, 
Plaza Theatre, Tilbury, Ontario, Canada. 


EAST SIDE, WEST SIDE: Barbara Stanwyck, 
James Mason—A wonderful picture, strictly for ladies. 
The men didn’t care for it, but the women did. Played 
Sunday, Monday, June 4, 5.—Mrs. Denzil Hildebrand, 
Algerian Theatre, Risco, Missouri. 


EAST SIDE, WEST SIDE: Barbara Stanwyck, 
Jame Mason—This drama of New York high life-low 
life didn’t break any house records, but there is no 
denying that it’s a good show. Beautifully mounted 
from a production standpoint and played by a cast 
of suave and handsome people, the story remains 
entertaining throughout its long running time. Stan- 
wyck is always well liked here. Played Sunday, Mon- 
day, May 21, 22.—William Hayden, Vacaville Theatre, 
Vacaville, California. 


MALAYA: Spencer Tracy, James Stewart—I sup- 
pose even the best of companies produces a “dud” 
once in a while, but in this case it looks like Metro 
was trying to walk off with an “Oscar” for the worst 
picture of all time. The trailer made our customers 
suspicious. A few sampled it the first night and after 
that word-of-mouth completely killed it. Such a 
waste of cast, time and money seems almost crimi- 
nal. Played Tuesday, Wednesday, Thursday, May 
23, 24, 25.—William Hayden, Vacaville Theatre, Vaca- 
ville, California. 


ON THE TOWN: Frank Sinatra, Ann Baxter—This 
was a wonderful picture. Somehow we just can’t 
get them in to see this class of feature. But I en- 
joyed it very much. Played Sunday, Monday, May 
28, 29.—Mrs. Denzil Hildebrand, Algerian Theatre, 
Risco, Missouri. 


TAKE ME OUT TO THE BALL GAME: Frank 
Sinatra, Esther Williams, Gene Kelly—Not one of 
Metro’s best. None of the performers did enough 
of what they do best, but the numbers were acceptable 
and the Technicolor helped. Played Monday, Tues- 
day, May 15, 16—L. F. Adams, Tapline Theatre, Ras 
El Misha’ab, Saudi Arabia. 


Monogram 


THERE’S A GIRL IN MY HEART: Lee Bowman, 
Elyse Knox—The addition of color would have placed 
this along the side of any musical produced by the 
leading companies. More good comments on this than 
on any picture for weeks. Definitely good entertain- 
ment. Cast names aren’t tops, but they deliver what 
the customers seem to want. Tops in our books. 
Played Wednesday, June 7.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Saskatchewan, Canada. 


YOUNG DANIEL BOONE: David Bruce, Damion 
O’Flynn—A good little picture for a double program. 
Played Thursday, Friday, June 1, 2.—Mrs. Denzil 
Hildebrand, Algerian Theatre, Risco, Missouri. 


Paramount 


CAPTAIN CHINA: John Payne, Gail Russell—One 
of the best sea pictures we have had. Evryone who 
came liked this very much. Played Thursday, Friday, 
May 25, 26.—Mrs. Denzil Hildebrand, Algerian The- 
atre, Risco, Missouri. 


RED, HOT AND BLUE: Betty Hutton, Victor 
Mature—I did not see this picture, but if comments 
that were passed today are the general opinion then 
it must be pretty bad. Betty Hutton came in for 
a great deal of criticism. Is there so much need 
for her to shout all the time? Our ticket seller said 
“pretty awful.’’ Played Monday, June 5.—Fred 
Hutchings, Community Theatre, Leader, Saskatche- 
wan, Canada. 


SAMSON AND DELILAH: Victor Mature, Hedy 
Lamarr—This did extra business but fell far short of 
what Paramount would lead you te believe you were 
going to do. However, we did have a profit but what 
Paramount got should make their faces red. Played 
Monday, Tuesday, June 12, 13—Harland Rankin, Plaza 
Theatre, Tilbury, Ontario, Canada. 


STREETS OF LAREDO: Mona Freeman, William 
Holden—Here is a good show suitable for small towns 
with plenty of action for all. Some of the fight 
scenes were much too brutal for a good many pa- 
trons. Why can’t these scenes be toned down a bit? 
Played Friday, Saturday, May 19, 20.—H. A Corr, 
Community Theatre, Marwayne, Alberta, Canada. 


Republic 


ANGEL ON THE AMAZON: George Brent, Vera 
Ralston—This was much better than expected though 
it didn’t draw as well as it might have done. Per- 
formances pretty standard, though production had a 
slick quality about it. Story rather thin and im- 
probable, but not too much so. Would make a good 
top half on a double bill. Played Friday, June 9.— 
Fred J. Hutchings, Community Theatre, Leader, Sas- 
katchewan, Canada. 


CARSON CITY CYCLONE: Don “Red” Barry, 
Noah Beery, Sr.—This one drew the largest Friday- 
Saturday crowd of the year. Its just an average 
Western, but the patrons like Don “‘Red” Barry. ’Nuff 
said. Played Friday, Saturday, June 9, 10.—Pat 
Fleming, Gail Theatre, Round Pond, Arkansas. 


UNDER CALIFORNIA STARS: Roy Rogers, Jane 
Frazee—One of the best Roy Rogers Westerns I’ve 
played. It’s in color and it has plenty of action. 
The fans here generally don’t like much singing in 
a Western, but this one was so good they couldn’t 
walk out. Business good also. Played Sunday, June 
11.—Pat Fleming, Gail Theatre, Round Pond, Arkan- 
sas. 


RKO Radio Pictures 


BLOOD ON THE MOON: Robert Mitchum, Bar- 
bara Bel Geddes—Here is a good Western. It is a 
little different from the average, but it is still a 
good one. The fight scenes in this are just a little 
too brutal for the family trade. Played Friday, Sat- 
urday, June 9, 10—H. A. Corr, Community Theatre, 
Marwayne, Alberta, Canada. 


EVERY GIRL SHOULD BE MARRIED: Cary 
Grant, Betsy Drake—This was a fair little comedy. It 
seemed to be lacking in enough comedy to make this 
a hit. My patrons were not very thrilled over this 
picture. Probably satisfactory for a double bill. 
Played Friday, Saturday, June 2, 3.—H. A. Corr, 
Community Theatre, Marwayné, Alberta, Canada. 


RACHEL AND THE STRANGER: Loretta Young, 
(Continued on following page) 
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Robert Mitchum—This drew a fair crowd, which was 
a little larger than those we had been getting. Good 
picture of its kind. Miss Young is popular here. 
Enough drama and humor to please nearly everyone. 
Worth playing. Played Friday, June 2—Fred J. 
Hutchings, Community Theatre, Leader, Saskatche- 
wan, Canada. 


Twentieth Century-Fox 


CHEAPER BY THE DOZEN: Clifton Webb, Myr- 
na Loy—I won’t say it’s the best show we’ve ever 
played, but business was wonderful. It held its 
own for five days in this small situation. It’s difficult 
not to wax too enthusiastic about it, so we’ll just 
say “Cheaper by the Dozen” was the best bet for 
good business we’ve seen in many a long, long day.— 
do mag Hayden, Vacaville Theatre, Vacaville, Cali- 
ifornia. 


MOTHER DIDN’T TELL ME: Dorothy McGuire, 
William Lundigan—A very pleasant little comedy and 
that’s about all that can be said for it. The story 
is reminiscent of “‘Claudia”—a child-like bride grows 
up to her marital responsibilities through gentle hu- 
mor and possible tragedy. No top feature material; 
it'll take strong support to make it pay dividends. 
Played Sunday, Monday, May 28, 29.—William Hay- 
den, Vacaville Theatre, Vacaville, California. 


WHEN WILLIE COMES MARCHING HOME: 
Dan Dailey, Corinne Calvet—What’s the matter with 
Willie—I'd like to know. It’s a helluva good comedy, 
but nobody seemed interested. We can’t blame our- 
selves, because everybody knew it was playing; the 
weather was with us and there was no competition to 
speak of. Those who came laughed their heads off, 
but even good comment and word-of-mouth didn’t 
build it. Played Sunday, Monday, June 4, 5.William 
Hayden, Vacaville Theatre, Vacaville, California. 


WILL JAMES’ SAND: Mark Stevens, Colleen Gray 
Here is a swell show for small towns. This one is 
just what the patrons like. The scenery is very beau- 
tiful. I hope Fox will continue to make some of 
these every year. They are the backbone of busi- 
ness for small towns. Played Monday, Tuesday, June 
5, 6.—H. A. Corr, Community Theatre, Marwayne, Al- 
berta, Canada. 


United Artists 


THE BIG WHEEL: Mickey Rooney, Thomas Mit- 
chell—Nothing to this except for the twenty minutes 
or so of the races at Indianapolis. As for Rooney, 
he is just an older Andy Hardy. Played Thursday, 
Friday, May 4, 5.—L. F. Adams, Tapline Theatre, Ras 
El Misha’ab, Saudi, Arabia. 


DAVY CROCKETT, INDIAN SCOUT: George 
Montgomery, Ellen Drew—Just a routine horse opera. 
Played Monday, Tuesday, May 8, 9.—L. F. Adams, 
Tapline Theatre, Ras El Misha’ab, Saudi, Arabia. 


DAVY CROCKETT, INDIAN SCOUT: George 
Montgomery, Ellen Drew—Satisfactory weekend fea- 
ture. Lots of action and noise. Evil Indians and 
hardy pioneers battle it out in the accustomed manner 
to a story book ending that leaves everybody happy. 
It can stand alone, but is short enough so that it 
can be doubled without straining your schedule to 
the breaking point. Played Friday, Saturday, May 
26, 27.—William Hayden, Vacaville Theatre, Vacaville, 
California. 


THE GREAT DAN PATCH: Gail Russell, Dennis 
O’Keefe—Not much of a story here, but the horses 
were good. Played Thursday, Friday, May 11, 12.— 
L. F. Adams, Tapline Theatre, Ras El Misha’ab, 
Saudi, Arabia. 


IMPACT: Brian Donlevy, Ella Raines—A fair ac- 
tion picture that held the interest and offered some 
suspense. Played Monday, Tuesday, May 24, 25.— 

. F. Adams, Tapline Theatre, Ras El Misha’ab, 
Saudi, Arabia. 


URUBA: Native Cast—These shoestring safaris miss 
the boat when they fake a story with their travel 
films. No matter what action is shown, the audience 
is always conscious of the presence of a camera, so 
the producers should be completely objective. Played 
Monday, Tuesday, May 1, 2—L. F. Adams, Tapline 
Theatre, Ras El Misha’ab, Saudi, Arabia. 


WITHOUT HONOR: Laraine Day, Dane Clark— 
This was without anything (an apt title as far as 
this situation is concerned). We tried to salvage 
it with a “recommended for adults only’ tag, which 
has worked successfully in the past on such items 
as “Anna Lucasta,’” but at least there was a pic- 
ture to back up the campaign. Very few sampled it 
—everyone was disappointed. Played Wednesday, 
Thursday, May 31, June 1.—William Hayden, Vaca- 
ville Theatre, Vacaville, California. 


Universal 


ADAM AND EVALYN: Jean Simmons, Stewart 
Grainger—A not-so-new story made fresh and gay 
by the attractive Miss Simmons and the suave per- 
formance of Mr. Grainger. More films like this and 
local prejudice against British product will be less- 
ened. Played Saturday, Sunday, May 13, 14.—L. F. 
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Short Product in 


NEW YORK—Week of June 26 


ASTOR: Icecapades ............Paramount 
Buckeroos ...............-...Warner Bros. 
Feature: The Lawless ................ Paramount 


CAPITOL: The Orphan Duck.20th Century-Fox 
Feature: The Asphalt Jungle .............. MGM 


CRITERION: School for Dogs.....RKO Radio 
His Bitter Half...............Warner Bros. 
Brooklyn Buckeroo .............RKO Radio 
Feature: Tarzan and the Slave Girl... RKO Radio 
GLOBE: So You Want to Hold Your Husband 
Warner Bros. 
Inky and the Lion.............Warner Bros. 
Feature: Wagonmaster .ssee..-RKO Radio 
MAYFAIR: All Abir-r-d ........Warner Bros. 
Feature: Destination Moon ........... Eagle Lion 
PARAMOUNT: The Trading Post (This Is 
PTICED ies s ss000s0000s0 coke Radio 
The Sporting Swanee (Sportlight) . Paramount 
Feature: The Secret Fury......... *...RKO Radio 
RIVOLI: Hollywéod's Famous Feet .Paramount 
Feature: Fortunes of Captain Blood..... Columbia 






First Run Houses 


ROXY: Law and Order.....20th Century-Fox 
Bowler's Fair .............20th Century-Fox 
And Then There Were Four 

Modern Talking Pictures 
Feature: The Gunfighter........20th Century-Fox 


STRAND: What's Up, Doc?.....Warner Bros, 
Horse and Buggy Days........Warner Bros, 
Give Me Liberty..............Warner Bros, 
Feature: Bright Leaf............... Warner Bros, 


CHICAGO—Week of June 26 


GRAND: Play Ball ..............-RKO Radio 
The Miner's Daughter.............Columbia 
Feature: Commanche Territory ......... Universal 


LOOP: A Trip Through Space..........Dezel 
Green Harvest Rive 910006 se sees 
Feature: Singing Guns ............--.- Republic 


STATE LAKE: Meet the Winners... .Columbia 
All Abir-r-d ................-Warner Bros, 
Feature: The Gunfighter ....... 20th Century-Fox 


WOODS: King Cole Trio...........Universal 
Feature: Night and the City... .20th Century-Fox 













































Adams, Ras El Mish’ab, Saudi, 


Tapline Theatre, 
Arabia. 


Warner Bros. 


BARRICADE: Dane Clark, Ruth Roman—I was a 
little uneasy about the gross on this picture before 
playing it, but it turned in a real good gross. Busi- 
ness above average. Favorable comment. Played 
Wednesday, Thursday, June 7, 8.—O. Fomby, Paula 
Theatre, Homer, La. 


CHAIN LIGHTNING: Humphrey Bogart, Eleanor 
Parker—Whoever at Warner Brothers is responsible 
for taking Cagney out of his “Johnny Come Late- 
ly’s”’ and Bogart out of his ““Tokyo Joe’s” and “Knock 
on Any Dboor’s” should be given some special con- 
sideration for putting these stars back in pictures like 
“White Heat’? and “Chain Lightning.’”’ It’s a spark 
to the box office and patron relations when a picture 
like this can put across its point in a robust, slam- 
bang manner. The plot is a bit far-fetched and “Buck 
Rogerish” and the drawing room set won’t go for it 
at all, but for Mr. and Mrs. Q. Patron who keep 
coming back to your theatre again and again, “Chain 
Lightning” is a dish they’ll savor and you'll be a 
great guy again for giving them something they like. 
Played Friday, Saturday, June 2, 3.—William Hayden, 
Vacaville Theatre, Vacaville, California. 


THE DAMNED DON’T CRY: Joan Crawford, Da- 
vid Brian—Joan Crawford is still a wonderful actress. 
She was excellent as well as all the cast. It has a bad 
title. I don’t think this is for a small town. Busi- 
ness below average. Played Wednesday, Thursday, 
June 14, 15.—O. Fomby, Paula Theatre, Homer, La. 


DAUGHTER OF ROSIE O’GRADY: June Haver, 
Gordon MacRae--A fine picture of quality, beautiful 
color and scenery. Business far above average. All 
comments favorable. This picture will make an ex- 
hibitor feel proud to be in the show business. Played 
Saturday, Sunday, Monday, June 10, 11, 12—O. Fom- 
by, Paula Theatre, Homer, La. 


ONE LAST FLING: Zachary Scott, Alexis Smith— 
Scott doesn’t do this sort of thing well; his forte is the 
not-so-pure romantic type, as in ‘Mildred Pierce.” 
He was good in ‘Whiplash,’ but remember ‘The 
Southerner?” As a comedy this flopped here. Played 
Saturday, Sunday, May 6, 7.—L. F. Adams, Tapline 
Theatre, Ras El Misha’ab, Saudi, Arabia. 


TASK FORCE: Gary Cooper, Jane Wyatt—A fine 
war film whose action sequences were very rousing. 
The shift to Technicolor was startling, though, and 
some transition should have been made, or the entire 
picture should have been shot in color. Played Sat- 
urday, Sunday, April 29, 30.—L. F. Adams, Ras FI 
Misha’ab, Saudi, Arabia. 


Television Films Planned 

Century Television Productions, Inc., has 
announced plans to earmark $440,000 for the 
production of 39 to 52 short subjects. Ac- 
cording to Louis C. Simmel, head of the 
company, production was to start this week 
at Phoenix, Ariz., where production facili- 
ties have been set up. 












Sees Shorts 
Future Good 


Increasingly brighter prospects in the 
short subjects market as a result of “the 
current newspaper and industry interest in 
the restoration of single feature showing” 
has been predicted by Oscar A. Morgan, 
Paramount sales manager of short subjects. 
Mr. Morgan also said that the increasing 
bans on the televising of important sporting 
events would benefit the newsreel business 
in general. 

Mr. Morgan made these points at the 
recent Paramount national sales convention 
in Los Angeles. He said, “The greatest 
national deterrent to short subjects is the 
double bill which . . . is the most short- 
sighted policy ever adopted by the indus- 
try. . .. I have always believed and still 
believe the smart exhibitor would return to 
the single bill, and some signs point that 
way.” 

Short subjects grosses have shown a 
marked increase over business reported 
earlier in the year, he said. ‘There is an- 
other factor which . . . can have great 
force in recreating single bills, that is, the 
great number of situations, growing larger, 
where competitive exhibitors are demanding 
better breaks on feature product. It strikes 
me that if a single bill policy were adopted 
by all these exhibitors, many of the sore 
spots would be cured. It is not unthink- 
able that we may soon see a trend to a 
better short subjects market,” he said. 


NBC Buys Theatre 


The National Broadcasting Company has 
acquired the Hudson, theatre, Broadway 
legitimate house, for conversion into a tele- 
vision studio, it was reported last week. 
Purchase price was said to have been in the 
vicinity of $550,000. 
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Nationwide 
Video Relay 
Seen by *32 


Coast-to-coast television programming by 
January 1, 1952, was foreseen last week as 
the Feder ral Communications Commission 
granted permits for 55 new micro-wave re- 
lay ste itions to the American Telephone & 
Telegraph Co. 

These stations will bridge the present 
television gap between Omaha, Neb., and 
San Francisco. The New York-Chicago 
micro-wave relay segment is already com- 
pleted and should be ready for operation in 
the near future. 

The Chicago-Omaha leg, now under con- 
struction, should be ready by next April 
and broadcasting over the final segment may 
became a reality by January of 1952. The 
micro-wave system will provide four chan- 
nels, two for television and two for tele- 
phone traffic. 

The FCC said the broadcasting networks 
would negotiate with the broadcasting 
chains for time on the lone east-bound and 
west-bound channels. The micro-wave trans- 
missions coast-to-coast are expected to be 
in operation before the coaxial cable con- 
nections are made. The western terminus of 
the cable at present is St. Louis. 

The commission estimated that it would 
cost $20,400,000 to construct the new micro- 
wave stations with the total cost of the 
coast-to-coast link to be $37,590,000. 





Newsreels Thanked by 
President of Chile 


Gabriel Gonzales Videla, President of 
Chile, on his return home from a tour of the 
U. S., last week congratulated the newsreels 
for the coverage accorded him during his 
American visit. In a letter received by 
Michael Clofine, editor of Metro’s News of 
the Day, the Chilean President said he was 
“amazed to find that so many people had seen 
newsreels of our arrival in Washington and 
New York and activities in the States. We 
are grateful for your help and wish to ex- 
tend . . . personal thanks to all members of 
the newsreel profession for their coopera- 
tion.” 


Archie F. Bangert 

Archie F. Bangert, 45, veteran theatre 
man, died of a heart attack June 24 at Lo- 
gan, O. He was formerly manager of the 
Parkway in Baltimore, and was assistant 
manager in a number of other theatres. His 
widow and mother survive. 


Simon Rowson 


Simon Rowson, British film executive, 


died June 26 at his home, Stanmore, Mid- 
dlesex, at the age of 73. He had been a 
president of the Kinematograph Renters 
Society and held many other positions in 
the industry. 
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IN NEWSREELS 





MOVIETONE NEWS—Vol. 33, No. 51—Defense chiefs 
see MacArthur. King Leopold in Rome. Shriners 
parade in Los Angeles. U. S. sub makes record 
trip. French railway electrified. Canada builds huge 
pipeline. England’s giant air transport. Wightman 
Cup to U. S. Shooting the rapids in Colorado! 
England: Football ends in mud. 

MOVIETONE NEWS—Vol. 33, No. 52—-World alarmed 
by Red invasion of South Korea. National A.A.U. 
track meet. Seattle: U. S. speedboat hits 163 miles 
per hour. Golden Gate handicap. 

NEWS OF THE DAY—Vol. 21, No. 285—Submarine 
makes record run. U. S. expels refugees seeking 
haven here. Canada builds oil pipeline. Shampoo for 
gorilla. Fawn and dog pals. Gen. MacArthur greets 
defense chiefs. Shriner convention in Los Angeles. 


Tennis. Buzz-bike thriller. 
NEWS OF THE DAY—Vol. 21, No. 286—War in 
Korea. Indiana: Jugglers Convention. Speedboat 


record. New marbles champ. National A.A.U. track 
meet. Golden Gates handicap. 
PARAMOUNT NEWS—No. 82—U. S. 


man Cup in tennis. West Virginia: 


retains Wight- 
Governors con- 


ference. “Wandering DP’s off for home. New pen- 
guin house in Bronx Zoo. Fourth of July presen- 
tation. 


PARAMOUNT NEWS—No. 8$—Golden Gate handi- 
cap. Mrs. Roosevelt in Holland. Stanley Woodward 
arrives in Ottawa. Korea. 

TELENEWS DIGEST—Vol. 4, No. 25-B—Malaya: 
Britain acts in jungle war. Berlin: Propaganda war. 
Voices of the Week: Albert Maltz, Paul Hoffman, 
Senator Styles Bridges, Senator Eugene Millikin. 
Benedict Marci arrested. Mrs. FDR visits Finland. 
Fishing derby. Mexican bullfight. 

— DIGEST—Vol. 4, No. 26-A—War in 

orea. 

UNIVERSAL NEWS—Vol. 23, No. 363—Shriners hold 
annual jamboree. New Navy sub demonstrated. Gen. 
MacArthur welcomes defense chiefs in Tokyo. Den- 
mark: Marshall Plan reorganizes bicycle {:ctorv. 
New York: Baby gorilla gets a bubble bath. Mid- 
get auto race in Spain. 

UNIVERSAL NEWS—Vol. 
ed. Woodward takes Canada post. 
Mrs. FDR. Marble king crowned. 
National A.A.U. track meet. 

‘WARNER PATHE NEWS—Vol. 21, 


23, No. 364—Korea invad- 
Dutch welcome 
Speedboat record. 


No. 90—Open 


Schuman Plan talks. Gen. MacArthur greets de- 
fense chiefs. London: Test plane. U. sends 
France largest press. Fawn and dog play. Alpine 


Danes get Marshall plan bicycles. 
Shriners parade. Automatic 
Jack Dempsey at 55. Steeple- 


rescue practice. 
U. S. aid to France. 
lunch box for dogs. 
chase. 

WARNER PATHE NEWS—Vol. 21, No. 91—Korea. 
People in the News: Frank Erickson sentenced: 
Mrs. FDR; Jugelers Convention. National A.A.U. 
track meet. Air show. Golden Gate handicap. 





Jane Cowl Dies at 65; 
Film, Stage Actress 


Jane Cowl, 65, a famous Shakespearean 
actress who later turned to film work, died 
June 22 of cancer at Santa Monica, Cal. 
Her most recent film was RKO’s “The 
Secret Fury” in current release. Miss Cowl 
was born in Boston and educated in New 
York, where she attained her greatest tri- 
umph on the stage in “Romeo and Juliet.” 
Miss Cowl was also author and co-author at 
various times of such plays as “Lilac Time” 
and “Smilin? Through.” She was the widow 
of Adolph Klauber, former drama critic. 





Gordon Greene 

Gordon Greene, 46, who had been active 
in exhibition and distribution in the Min- 
neapolis area since he was a youth, died 
June 18 at the Glen Lake Sanatorium fol- 
lowing a lung operation. Until illness forced 
his retirement two years ago, he was repre- 
sentative for National Screen Service in 
Minneapolis. 


Thomas D. Goldberg 

Thomas D. Goldberg, 67, one of the 
pioneer exhibitors of Baltimore, died sud- 
denly June 25. He was head of the Wal- 
brook, Hilton and Harford Theatres. He 
is survived by his wife, a brother and two 
sisters. Services were held in Baltimore 
and New York City and interment took 
place in the latter city. 








Zenith Bows 
To FCC on 


Phonevision 


Zenith Radio Corp. this week took its 
first step to get out of the dog house with 
the Federal Communications Commission. 
As a result of the FCC’s criticism of 
Zenith’s offer to install Phonevision de- 
coders on a contingent credit plan in other 
companies’ television receivers, the com- 
pany announced this week that it had with- 
drawn the offer. 

This action was a speedy reply to the 
FCC’s strong charges that Zenith had been 
giving the impression that Phonevision had 
been authorized on a permanent basis. Last 
Thursday, the Government agency repeated 
its criticism after studying an earlier reply 
from Zenith which defended its offer as 
beneficial to the public. 

In its reply, Zenith said that a number 
of television set manufacturers had ex- 
pressed interest in the plan but that no 
agreements had been signed. The letter to 
the FCC was signed by John R. Holland, 
assistant to Eugene F. McDonald, president. 

The FCC’s latest stinging rebuke to 
Zenith last Thursday contained a particular 
objection to the decoder offer. The FCC 
claimed that such offer could very well have 
resulted in the sale of such sets with Phone- 
vision decoder outlets and that “you might 
well have anticipated that your dealers and 
purchasing public would be misled to be- 
lieve that Phonevision has been or will be 
authorized on a regular basis.” The fact 
alone that Mr. McDonald had cited three 
advertisements which were criticized by the 
FCC “demonstrates that your dealers have 
misunderstood the facts of the matter,” said 
the FCC. 

“Do you propose in the future to continue 
to encourage the installation of decoder out- 
lets .. . by your contingent credit proposal 
or other means?” the FCC asked. 

This week Zenith gave a clear cut an- 
swer: It was a big “No.” 


International Film Week 
Opens at Vichy 


The first International Film Week was 
to open at Vichy, France, on Thursday of 
this week. Following are the films and coun- 
tries where they were produced, that were 
scheduled: United States—‘‘Rope of Sand,” 
“That Forsyte Woman” and “Task Force” 


Britain—“Give Us This Day”; Italy— 
“Dimanche d’Aout”; France—“La Ronde,” 
“La Nuit s’Acheve,” “Cheri,” “La Rue 
Sans Loi” and “La Dame de Chez Max- 
ae een ONT. ” ‘ L 
im’s”: International—‘Vulcano” and “Black 
Jack.” 


Boston Police Ban "Dedee" 

Boston Police Commissioner Thomas F. 
Sullivan and Mayor John B. Hynes have 
banned the French picture, “Dedee,” after 
attending a private showing. 
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ated herewith by film buyers of U. S. independent circuits. This 
report covers 104 attractions and 4,224 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive, embracing additional ratings with those published in the 
four preceding issues of the Heratv. Daggers denote attractions 


published for the first time. 


EX means Excellent; 
BA—Below Average; PR—Poor. 


AA—Above Average; 


THE FILM BUYER'S nore 


EX AA 


All the King's Men (Col.)........ 
Ambush (MGM) . 
tAnnie Get Your ou (M@M) 
Backfire (W.B.) . 

Baron of Arizona (Lippert) .. 
Barricade (W.B.) 


Battleground (MGM) ...................... 


tBells of Coronado (Rep.)...... 
Belle of Old Mexico (Rep.)... 
Big Hangover, The (MGM)... 


Big Gtt, The (20Mi-Foxn)......... 2... eee 


Black Hand (MGM) . 

Blue Grass of Kentucky (Mono.). 
Bright Leaf (W.B.) ........ 
Buccaneer's Girl (U.I.) 

Caged (W.B.) 
Captain Carey, U.S.A. iain: _ 
Captain China (Para.).... 
Cargo to Capetown (Col.) 
Chain Lightning (W.B.)......... 
Champagne for Caesar (U.A.) 
Cheaper by the Dozen (20th-Fox) . 


Cinderella (RKO Radio).................... 
Colt .45 (W.B.).. Ue See ree 


Comanche Saale (U. 1). 
Conspirator (MGM) 


tCurtain Call at Cactus Creek (U.I.)......... 


Dakota Lil (20th-Fox). . 
Damned Don't Cry, The (WB). 


Daughter of Rosie O'Grady, The (wB.) ees 


Dear Wife (Para.). . 


Eagle and the Hawk Seed. ee 
East Side, West Side (MGM)............... 


Father Is a Bachelor (Col.)............. 


tFather of the Bride (MGM)............... 


Francis (U.I.) 
Golden Gloves Story (EL) . 


tGolden Twenties, The (RKO Radio) eres os 
tGood Humor Man, The (Col.).............. 
oe SS 8 ee 


Guilty Bystander (F.C.)............. 


tGunfiighter, The (20th-Fox) ........... 

a 2) | 
tHouse by the River (Rep.).................. 
ye Ch a rr 
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~y >» | | | 


iT 
23 
4 
5 
13 
l 
3 


[i_ihe- i 
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AV—Average; 


w > 


Intruder in the Dust (MGM)...... 


Jackie Robinson Story (E.L.)................. 


Key to the City (MGM).......... 


Kid trom Foxes (U5)... c...ccc ee es. 


Kil} the Umpire: (Gol,).. ..... 2... 0.6. cca ees 


Love Happy (U.A.) . 

Love That Brute (20th- iad... 

Ma and Pa Kettle Go to Town (U.I. 7 
Malaya (MGM) “2 

Man on the Eiffel Tower (RKO Radio)... 


Mark of the Gorilla (Col.).................. 


Montana (W.B.) ......... 
Mother Didn't Tell Me (20th- ad. 


My Foolish Heart (RKO Radio)........ 
Nancy Goes to Rio (MGM)................. 


Mevatan, The: (Gol.)................. 


No Man of Her Own (Para.)................ 
No Sad Songs for Me (Col.)............... 


One Way Street (U.I.) ..... 


Outlaw, The (RKO Radio).................. 


Outriders, The (MGM) 


Oitnde the Wal WA.) . .... oe. ees es 


oe Ue | 5 i rr 


Perfect Strangers (W.B.) ..... 


Please Believe Me (MGM).................. 


Prince of Peace (Hallmark)........ 
tQuicksand (U.A.) . 

Red Shoes, The (E.L.) . e 
Reformer and the Redhead, The (MGM) 
Riding High (Para.).... 

Rock Island Trail (Rep.) 
Samson and Delilah (Para.)...... 


Sands of Iwo Jima (Rep.)............... 


tSavage Horde (Rep.) .. 
Secret Fury, The [RKO Radio) 


Shadow on the Wall (MGM).......... 


Side Street (MGM)... 


oe | i rs 
ee os a re 


South Sea Sinner (U.I.).. 
Stagefright (W.B.) . 


tStars in My Crown (MGM) ene A 


Stromboli (RKO Radio) . 
Sundowners, The (E.L.) . 


Tarzan and the Slave Girl (RKO Radio) eee 


Third Man, The (S.R.O.)........ 


Three Came Home (20th-Fox)............... 
Ticket to Tomahawk, A (20th-Fox)............ 
Traveling Saleswoman, The (Col.)............ 
Twelve O'Clock High (20th-Fox)............. 


Under My Skin (20th-Fox).... 
Wabash Avenue (20th-Fox). . 
Wagonmaster (RKO Radio) .. 


When Willie Comes Marching Vinee (20th- Fox) 


Whirlpool (20th-Fox) . . 
Woman of Distinction, A (Col.) 


tWoman on Pier 13 (RKO Radio). Gi Se 


Yellow Cab Man, The (MGM)......... 


Young Man With a Horn (W.B.)............. 
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An International Association of Motion Picture Showmen — Walter Brooks, 


the slight variation in his classic line 
from “Richard the Third.” This is a 
crucial summer in the annals of showman- 
ship, and on what you do now depends much 
of what will follow later. It’s never neces- 
sary to remind Round Table members of the 
season. If they don’t know the time of year, 
it’s too late to tell ’em. 
But, we can remind you that history is 
being written, right now, in the exhibition of 


A tie sieht to Mr. W. Shakespeare for 


- motion pictures, and precedent for your busi- 


ness affairs next fall and winter may hinge 
on what you are doing at the moment. 

This is a competitive business; it isn’t all 
sweetness and light. We doubt if competi- 
tors in any line are more absolutely ruthless 
than typical exhibitors. They cheerfully out- 
maneuver each other, and especially when 
they grow big enough. 

Showmanship plans on a national scale are 
to be launched in the fall. Good showmen 
know it pays to inaugurate a “greater movie 
season” in September. But we believe the 
edge will be with those who start now, and 
who are already at work, selling the idea 
that “Movies Are Better Than Ever” and 
anticipating others. 

We like Mike Simons’ idea of a reserved 
seat section—a bloc of seats roped off to ac- 
commodate a special group whom you expect 
to be present. No numbered seat coupons 
necessary; no loss if a patron occasionally 
disappoints. You'll be building up the habit 
of going to the movies, taking advantage of 
your summer cooling, and selling them on a 
year-round basis, that movies are their best 
entertainment. Have a pleasant “greeter” 
to watch over this operation. 

Summer is a time of ceaseless competition ; 
sO you must meet it on your own grounds. 
Hold a beauty contest, to offset the beaches. 
Have talent nights, to offset the out-doors. 
Try to avoid bookings that duplicate too 
closely what others are doing, or what you 
have done too recently or too often yourself. 
Look for something different in your selling 
approach, and you'll find it. 
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‘Now is the Summer of our Discontent— 











WELCOME VISITORS 


This is the season when managers on 
vacation, or on tour, generally visit New 
York, and we extend a particular invita- 
tion to Round Table members to drop in 
at this office, in Rockefeller Center, and 
pay us a call. Not, of course, that you're 
not just as welcome the year around. 

We like to greet our many friends in 
personal contact; it adds much to the 
quality of friendship established by cor- 
respondence and through entry in the 
Quigley Awards. Sometimes we think we 
have intimate knowledge of more show- 
manship situations in the U. S. and around 
the world than most. 

If you'll stop by for a visit and the 
a for Floyd Stone, our staff 
photographer, to take your picture for 
our files, with a chance to meet Martin 
Quigley, Jr., editor of the Herald, or 
Red Kann and others of the Quigley or- 
ganization, it will please us, and fortify 
a basic friendship. 

We also want to answer your questions 
at first hand, better than can be done by 
letters in the mail; show you examples of 
good campaigns in hand and on file as 
entries in the Quigley Awards compe- 
tition, so you'll know what you're up 
against, and guide you, as a contender, 


for top honors in showmanship. 
qg Irving Mack, of Filmack, Chicago, 
asks a pertinent question in an ad- 
vertising folder which has just reached the 
Round Table. He wants to know if you can 
spare two extra hours for an extra night’s 
business? And a very sensible inquiry, for 
what he means is, would you offer a late- 
hour show, after 11 P.M., for another full 
house? The way Irving puts it, and the 
way we look at it, would you stay up that 


late to take in the cash, if the customers were 
waiting at the point of sale? 











4] F. H. (Rick) Ricketson, Jr., presi- 
dent of Fox Inter-Mountain Amuse- 
ment Corp., Denver, writes to say that he 
intends to revise and republish his excellent 
book, “The Management of Motion Picture 
Theatres,” as soon as possible. The book 
has been through two editions, and stands 
as the best of its kind in print. We recom- 
mend it beyond any other book of instruc- 
tion in the basic facts of theatre manage- 
ment, and will welcome the new issue. 


WM 


Our old friend, Si Seadler, in rebuttal, 

says a survey of the use of 24-sheets 
proves it doesn’t pay to print even an edition 
of 1,000, which is a fact we deeply regret to 
acknowledge. Where can a manager get 
more good art work for $2.40? And, why 
won’t more managers make better use of 
more 24-sheets, to keep them coming? 

Si also reminds us that, in former years, 
Metro frequently sold six and eight million 
heralds. Now, the press run is down to a 
measly 200,000 and consequently discontin- 
ued. (Did somebody remark that there was 
an ebb in showmanship, or that business was 
“off” from previous highs ?) 

He says Metro got behind a special circus 
herald for “Battleground,” and over some 
objections, pushed it to a current total of 
3,500,000 with another similar run coming 
up for “Annie Get Your Gun.” Do we have 
to prove over again, step by step, all the 
elementary rules of showmanship? 

We are too fixedly in a groove, and one 
that has been built up in recent years, to do 
certain things certain ways. It omits many 
of the essentials of good showmanship, espe- 
cially in smaller situations. Too many ex- 
amples of lobby and poster display look ex- 
actly alike, year in and year out, from all 
sources. You can’t tell what theatre is ad- 
vertising what picture, because of the sim- 
ilarity in style, which induces boredom. 

When film patrons are bored before they 
buy tickets, it isn’t hard to explain why they 
stay away. —Walter Brooks 
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City by City 
Exploitation 


Harry Browning, publicist, Sourface, a local Indian, 


Arthur Morton, Paramount squats in the lobby of 
theatre manager, and John Reade's Mayfair theatre, 

J. O'Brien, Fenway theatre Asbury Park, at the sug- a 7% te: 
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manager, are jointly respon- gestion of Guy Hevia, 
city manager, who also 
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These happy people were the winners of prizes on 
“Country Store Night'"—a promotion of Stanley 
Durwood, arranged for the benefit of the Skylark 
Drive-In theatre, at Leavenworth, Kansas. 
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New York 
Albany 
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Barmringham “ 
Boston 
Chicago 
Cleveland 
Houston 
Jacksonville 


Montague Salmon, managing director of the Rivoli theatre, on Tiff Cook, manager of the Capitol theatre, Toronto, is 
always ingenious. Here he puts words in the 


Broadway, displays his outside board which always attracts attention. 

Monty finds that passers-by are keenly interested in how hot mouths of Bing Crosby and Percy Kilbride. Note the 
it is, in various cities, compared to how cool it is, inside the Rivoli. ballyhoo horse, talking it over with the youngsters. 
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Herb Graefe 


Tells About 
** Mother ~” 


Herb Graefe, manager of the Door thea- 
tre, Sturgeon Bay, Wis., and winner in last 
quarter’s Quigley Award competition, sub- 
mits his campaign on “Mother Didn’t Tell 
Me” as a double entry in the Fox contest 
now current, and for the Quigley Awards. 

He started his newspaper campaign with 
“personal” ads, addressed to varied and 
sundry, but including the non-capitalized 
lines that “mother didn’t tell me.” Very 
intriguing, and bound to attract attention 
before the title was established. As an ad- 
yance ad, including the title, Herb ran a 
teaser in small space saying “here’s the pic- 
ture with all the answers.” Opening ad in 
one weekly paper used the pressbook mat 
containing repetition of the line “Oh, Moth- 
er, when does a girl say Yes or No—” 

A full-page co-op in The Cherry—which 
must be an interesting regional newspaper 
in the heart of Wisconsin’s cherry country 
—repeated that “Mother Didn’t Tell Me”— 
about these bargains, in local stores. Mer- 
chant tieups, including both direct mail and 
truck or window tieups, accented the fact 
that “Mother Didn’t Tell Me” about so-and- 
so’s baking, laundry, and other things. Good 
newspaper publicity stories were illustrated 
with pressbook mats. 

















Mollie Katz Runs Contest 
To Find ''Miss Meriden" 


Mollie Katz, manager of Loew’s Palace 
theatre, Meriden, Conn., has launched her 
annual contest to determine “Miss Meriden 
of 1950,” with full support of local news- 
paper and radio sponsorship. Station 
WMMW is giving the event four daily 
plugs, gratis, and the Meriden Record is 
generous with front-page news. <A _ local 
photo studio continues a lobby display oi 
entrants through three weeks, and 15 mer- 
chants are cooperating in the give-away of 
valuable prizes. Special display and 
Filmack trailer added to regular house ad- 
vertising. 





Doris Reeder, Fox theatres, Alice Gorham, 
United Detroit theatre, Al Weitschat, Detroit 
News, Princess Jeanne Carmen, Jack Theisen, 





Detroit Times, Helen Bower, Detroit Free 
Press and Ben Robbins, of Universal, at a 
lunchon greeting to celebrate the opening of 
“Comanche Territory” at the Palm theatre. 
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CONTENDERS FOR 


QUIGLEY 


IVAN ACKERY 
Orpheum 
Vancouver, Can. 


JIMMY ALLARD 
Palace, Dallas, Tex. 


JOHN BALMER 
Paramount 


Long Branch, N. J. 
JIM BARNES 


Warner 
Huntington Pk., Cal. 


ROBERT P. BEAME 
Pulaski, Pulaski, Va. 


JOSEPH M. BOULDIN 
Uptown 
Milwaukee, Wis. 


A. E. BROWN 
Princess, Brighton, Eng. 


BILL BROWN 
Bijou 
New Haven, Conn.. 


HARRY BURKE 
Community 
Saratoga Springs, N. Y. 


LAWRENCE CAPILLO 
Maine, Portland, Me. 


JAMES A. CAREY 
Loew's, Evansville, Ind. 


KEN CARTER 
Madison 
Richmond, Ky. 


H. S. CLOUGH 
Chimes, Oakland, Cal. 


JOHN CONSOULLIS 


Indiana, Indiana, Pa. 


TIFF COOK 
Capitol, Toronto, Can. 


HELEN DAVEY 
Strand, Waterloo, la. 


TED DAVIDSON 
Sigma, Lima, Ohio 


ANN De RAGON 
Paramount 
Plainfield, N. J. 


JOHN A. DIXON 
Regal 
Chesterfield, Eng. 


CHARLIE DOCTOR 
Capitol 
Vancouver, Can. 


MAURICE DRUKER 
State, Providence, R. |. 


KARL E. FASICK 
Park, Cleveland, O. 


LARRY FORREST 
Burns, Newport, Vt. 


HERBERT GORDON 
Majestic 
Perth Amboy, N. J. 


SOL GORDON 
Wisconsin 
Milwaukee, Wis. 


PAUL GOTTLIEB 
Garfield 
Milwaukee, Wis. 


HERBERT GRAEFE 
Door 
Sturgeon Bay, Wis. 


K. J. GRAY 
Castle 
Merthyr Tydfil, Wales 


MARVIN GRAYBEAL 
Capitol 
Sioux City, la. 


KENNETH A. HALL 
Savoy 
Wolverhampton, Eng. 


H. HARGREAVES 
Regal, Lichfield, Eng. 


F. C. HARPER 
Regal, London, Eng. 


J. P. HARRISON 


Campus, Denton, Tex. 


BOB HARVEY 
Capitol 
North Bay, Can. 


W. T. HASTINGS 
Orpheum, Denver, Col. 


GUY HEVIA 
Mayfair 
Asbury Park, N. J. 


L. H. T. HODSON 
Majestic 
South Woodford, Eng. 


PAUL HUDGINS 
Arcadia, Temple, Tex. 


J. C. HUNTER 
Talbot, Tulsa, Okla. 


C. J. JEFFREY 
Algome 
Sault Ste. Marie, Can. 


BERT KELLNHAUSE 
Lloyd 
Menominee, Mich. 


J. D. KING 
Commonwealth Theatres 
Kansas City, Mo. 


JOSEPH KLAUZAR 
Tivoli 

Michigan City, Ind. 
PAUL KLINGER 
Strand 

Waterbury, Conn. 


RALPH LANTERMAN 
Community 
Morristown, N. J. 


DELMO LARISON 
Fifth Avenue 
Seattle, Wash. 


THOMAS LEONARD 
State, Rhinelander, Wis. 


ONG BOON LEONG 
New Palladium 
Burma, India 


LARRY A. LEVY 
Colonial, Reading, Pa. 
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L. LOVELL 
Regal, Kirkcaldy, Scot. 


HAROLD B. LYON 
Des Moines 
Des Moines, la. 


FLO McDONALD 
State, Mercedes, Tex. 


E. A. MacKENNA 
Joy, New Orleans, La. 


D. MACKRELL 
Playhouse 
Dewsbury, Eng. 


MURT MAKINS 
Admiral, 
Bremerton, Wash. 


HAROLD H. MALONEY 
Poli, Worcester, Mass. 


JACK MATLACK 
J. J. Parker Theatres 
Portland, Ore. 


HOWARD MATTHEWS 
Center, Ontario, Ore. 


NAT MATTHEWS 
Cabot, Bristol, Eng. 


MAX MINK 
Palace, Cleveland, O. 


ARTHUR J. MURCH 
North Shore 
Gloucester, Mass. 


JAMES B. MYERS, JR. 
Bluebird 
Petersburg, Va. 


JOSEPH NEVISON 
Colonial 


Philadelphia, Pa. 
G. J. PAIN 


Gaumont, 
Glasgow, Scot. 


PEARCE PARKHURST 
Drive-In, Lansing, Mich. 


A. D. PAVEY 
Odeon 
Herne Bay, Eng. 


DICK PEACOCK 
Fourth Avenue 
Anchorage, Alaska 


LESTER POLLOCK 
Loew's, Rochester, N.Y. 


SIDNEY J. POPPAY 
Majestic 
Gettysburg, Pa. 


ROBERT R. PORTLE 
Elm Street 
Worcester, Mass. 


MAY F. QUIRK 
Victoria 
Mt. Carmel, Pa. 


ED. RICHARDSON 
Granada, Cleveland, O. 


MARTY ROSEN 
Fordham, New York 


MORRIS ROSENTHAL 
Poli, New Haven, Conn. 


HARRY SAUNDERS 
Odeon 
Sedgley Park, Eng. 


RUSSELL H. SCHMIDT 
Tacoma 
Tacoma, Wash. 


HARRY SCHREIBER 
Palace, Columbus, O. 


DON SHANE 
Paramount 


Omaha, Neb. 


MURRAY SHARF 
State, Newark, N. J. 


ALVIN R. SIMMONS 
State, Farmville, Va. 


HARRY SIMONS, JR. 
Grand, Columbus, O. 


CHARLES SMITH 
Regent, Brighton, Eng. 


CHARLES M. SNYDER 


Rialto, Denison, Tex. 


W. J. SOUTTAR 
Lincoln 


Springfield, Il. 


BOYD SPARROW 
Warfield 
San Francisco, Cal. 


JOHN C. SPERDAKOS 
United Amusement 
Montreal, Can. 


MYRON R. STREIZANT 
Strand 
Perth Anboy, N. J. 


JAMES M. SULLIVAN 
Loew's Theatres 
Boston, Mass. 


WM. TRAMBUKIS 
Strand, Syracuse, N. Y. 


STEWART TUCKER 
State, Richmond, Va. 


|.EONARD TUTTLE 
St. Albans 
St. Albans, N. Y. 


CECIL E. VOGEL 


Palace, Memphis, Tenn. 


LILY WATT 
Odeon 
Coatbridge, Scot. 


HARRY WIENER 
Eckel, Syracuse, N. Y. 


DAVID B. WILLIAMS 
Blue Hall, London, Eng. 


G. WILLIAMS 
Regent, Chatham, Eng. 


R. S. WOODWARD 
Kayton, Franklin, Pa. 


ARNIN WORTH 
Elroy, Elroy, Wisc. 












Max Mink *s 
Fine Job on 
‘Cinderella’ 


Among many fine entries awaiting the 
judges in the second quarter of the Quig- 
ley Awards competition is an especially fine 
campaign on “Cinderella,” submitted by Max 
Mink, manager of the RKO Palace theatre, 
Cleveland, Ohio. In fact, we have been 
tempted to take the book apart to obtain 
photographs for publication, but it wouldn’t 
be fair to risk damage to such a good ex- 
hibit. 

A most complete city campaign, with 
newspaper, radio and merchant tieups is re- 
corded in detail in the foreword, listing co- 
operation from RVC Victor with the “Cin- 
derella” record albums, the Libby-Owens 
glass tieup, and special displays in Wool- 
worth, Kroger’s, Higbee and May Company 
stores. A complete list of news stories in 
all three daily papers over a period of forty 
days shows a widely varied assortment of 
publicity and art breaks. 

Different from other cities is the display 
at the Cleveland Home and Flower Show, 
viewed by 212,000 people, and the excellent 
contest conducted by the Cleveland Press to 
determine Cleveland’s ‘‘Cinderella,” which 
brought a phenomenal response and resulted 
in 100 contenders on stage for the judging 
on the opening day of the picture. The 
“Teen Age” editor of the Press handled this 
exciting contest. The editorial management 
of the Press wrote their appreciation in a 
letter to the manager. 

Tieups with the Children’s Theatre, a lo- 
cal and quite social enterprise, and ex- 
traordinary results with a coloring contest 
round out a campaign of cooperative adver- 
tising that has been seldom matched. With 
such “Cinderella” campaigns rolling in for 
this quarter, we predict unusual applause 
from our judges. 


Full Page Co-Op Ad For 
Subsequent Run 


Members of the Round Table may be im- 
pressed that Jos. A. Finch, manager of the 
Ritz theatre, New Kensington, Pa., obtained 
a full page cooperative ad in the Daily Dis- 
patch in spite of the fact that “Jolson Sings 
Again”—featured in the ad—had played in 
two other theatres in the town prior to the 
run at the Ritz. It’s pretty unusual to ob- 
tain such an advertising benefit after the 
picture has played its first runs. 


Macon, Mo., Makes Hay 

Howard F. Meyers, manager of the Va- 
lencia theatre, Macon, Missouri, submits out- 
lines of several campaigns as entries for the 
Quigley Awards, including his handling of 
“Iwo Jima” with a tieup with the Veterans 
of Foreign Wars, a sneak preview of 
“Francis” attended by a mule named “Jen- 
nie,” and 4-H Club cooperation for “The 
Green Promise.” 
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Miss Lily Watt, manager of the Odeon the- 


atre, Coatbridge, Scotland, is well and 
favorably known to Round Table members 
for her fine work in her previous post, the 
Florida cinema, King's Park, Glasgow. She 
is equally famous throughout the United 
Kingdom as the only woman manager in the 
Arthur J. Rank chain of 1,500 cinemas. And 
now that Miss Lily is located in her own 
home town, we know from recent campaigns 
that she is doing a better showmanship job 
than ever, with current entries that will 
interest our quarterly judges. She has liter- 
ally grown up with the movies—her father, 
the late Valentine Prince, toured England in 
the early days of films. 








Mollie Katz Promotes Poles 

Mollie Katz, manager of Loew’s Poli the- 
atre, Meriden, Conn., promoted Polish lan- 
guage audiences with a special campaign on 
the Frank Wojnarowski Orchestra, and ex- 
ploitation of the foremost exponent of the 
polka, as a stage attraction. 


APPLICATION FOR 


MEMBERSHIP 


MANAGERS' 


ROUND TABLE 
1270 Sixth Avenue, New York 20, N. Y. 
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Address 
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Circuit 


Absolutely No Dues or Fees 








**Third Man” 
Runs High 


Campaigns on “The Third Man” entered 
for the Quigley Awards are arriving at the 
Round Table, including excellent examples 
from such widespread sources as Charlie 
Doctor, manager of the Capitol theatre, 
Vancouver, and P. E. McCoy, manager of 
the Miller theatre, Augusta, Ga. The pic- 
ture will be heavily represented in the sec- 
ond quarter competition. 

Charlie Doctor provides his usual impres- 
sive entry, perhaps a bit more so than usual, 
because the subject gives him a showman’s 
opportunity. The feature of his campaign 
was the Daily Province “Raffle’s Hunt,” 
which exactly keyed the mystery background 
of the film, and was supplemented with good 
use of ‘The Third Man” theme in record 
and music tieups. A radio contest to iden- 
tify the voice of “The Third Man” (Orson 
Welles) went over with a bang, on radio 
station CKNW. Not many guessed correct- 
ly, but the mail response was terrific. 

Pierce McCoy had similar tieups with the 
Augusta Chronicle and radio stations 
WJBF and WRDW. The theme music and 
the mystery motif seem a natural for this 
sort of tieup, on either side of the continent. 
A large cut-out likeness of a “zither”—con- 
taining playback apparatus to provide the 
theme music—was used in Augusta as street 
lobby display. The query, “Is This a 
Zither ?” also has boundless advertising pos- 
sibilities. 


Theatres Get Eight-Page 


Co-operative Supplement 

Frank Sparrow, manager of the Ritz and 
Grand theatres, Winter Haven, Florida, 
sends us a copy of an eight-page tabloid-size 
newspaper supplement, issued by the Win- 
ter Haven Daily News-Chief to mark the 
anniversary of the Ritz theatre and the be- 
ginning of a special month of films to prove 
that “Movies Are Better Than Ever.” The 
Fox institutional advertising is prominent in 
the issue, with good use of pressbook mats 
and historical pictures. The Rev. John J. 
Nevin, pastor of the St. Joseph’s Catholic 
Church, writes a column in appreciation of 
motion pictures, with praise for local theatre 
management. 


Mother & Daughter Contest 


Successful in Reading 


Larry Levy conducted a contest to find 
the city’s most charming mother and daugh- 
ter, as exploitation for “Nancy Goes to Rio” 
at Loew’s Colonial theatre, Reading, Pa., 
with the sponsorship of a local department 
store, in conjunction with Loew’s national 
contest, done cooperatively with the Moore- 
McCormack Lines and Senior Prom mag- 
azine. Winner has a chance at the free trip 
to Rio, but five local couples will win prizes 
given by the store, which also distributed 
heralds and provided cooperative window 
display and newspaper advertising. 
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RULES OF THE 


QUIGLEY 
AWARDS 


q awarded annually to the two theatre 
managers or theatre publicity men whose 
eT and promotion campaigns are 
adjudged best throughout the year, one in 
smaller situations, where the manager is 
“on his own'"—the other in larger cities, 
where there may be circuit cooperation. 


Every three months, a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 


Consistency of effort is of paramount 
importance. Single submissions are less 
likely to win awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 


No fancy entries are necessary. Costly 
and time-wasting "gingerbread" decora- 
tion are not encouraged. 


V 
In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 


Evidence proving authenticity of each 
entry should be submitted, such as photos, 
tear sheets, programs, heralds, etc. 


The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from material sent in without 
assembly at the source. 


The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the two classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 
distributing companies. 


In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 

Address all entries to: 

QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 

1270 Sixth Avenue, New York 20, N. Y. 
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Selling Approach 





(This week’s “Selling Approach” is devoted to a review of two typical press- 
books, originating with current Gene Autry and Roy Rogers releases. The thought 
un mind is to encourage Round Table members to create their own local tieups, 
to augment and strengthen the merchandising of licensed products via wholesale 
channels, and to obtain in your town the sort of sponsored advertising benefits that 
should properly be a part of this cooperative enterprise.) 


GENE AUTRY—Columbia Pictures. Autry 
Tieups Are Ringing the Country! "Gene 
Autry Day" can make your town a "'Cow- 
boy Town."' Gene Autry Steady Favorite 
with Millions through 15 Years. Get mer- 
chant cooperation with window displays of 
Gene Autry merchandise. Pressbook lists 
thirty who are licensed to manufacture 
Gene Autry products, including nail rings, 
school bags, slippers and moccasins, polo 
and sweat shirts, pistols, leather jackets, 
flags and buttons, cowboy suits, holsters, 
boys' pants and headwear, leather gloves, 
sweaters, ties, mufflers, kerchiefs, belts and 
suspenders, hosiery, dolls, towels, comic 
books, watches, jeans, print shirts, mittens 
and gloves. The business of selling the 
manufacturer and merchant is in a sepa- 
rate field, and outside of the motion pic- 
ture industry, but it certainly pays to ar- 
range as many new contacts as you can 
in your town. Find those who will sponsor 
as much cooperative advertising with your 
theatre as possible. After all, this is strict- 
ly cooperative enterprise. The manufac- 
turer and the merchant depend on the 
showing of Gene Autry films in your thea- 
tre (unless you are waiting for television!) 
Gene Autry songs offer music store tieups. 
There is a Gene Autry radio show every 
Saturday evening at 7 p.m. over CBS. Try 
for a special hook-up with your local sta- 
tion and get all your little cowboys in- 
terested. Columbia's pressbook and mats 
are good; there are posters up to a 
6-sheet in size that will make good cut- 
outs, and a photographic cut-out, in sizes 
from 40 to 72 inches high, in black-and- 
white or color. Special 6x!8 circus herald, 
and window cards look particularly excit- 
ing for extra advertising. 


ROY ROGERS—Republic Pictures. Ex- 
hibitors from Coast to Coast Hail The 
Roy Rogers Riders Club—the greatest na- 
tional organization of cowboy fan clubs, 
and you can have one in your town. Ad- 
dress the "Headquarters Office," 357 
North Canon Drive, Beverly Hills, Cal., 
for full information on how to form a Roy 
Rogers Riders Club. Pressbook lists fifty- 
five licensees who are manufacturing Roy 
Rogers products, including knit pajamas, 
bath robes, blue jeans, ties, bootsters, rain 
coats, underwear, jackets, rodeo suits, 
beanies, caps, belts, wallets, jewelry, 
gloves, bedroom slippers, T-shirts, swim 
trunks, cowboy boots, loafer socks, leather 
chaps, slacks, wash suits, bandanas, bolero 
vests, boot banks, holster sets, harmonicas, 
toy chests, dolls, trick lassos, signal guns, 
pistols, spurs, rodeo games, crayon sets, 
comic books, school bags, mechanical pen- 
cils, tablets and fillers, furniture, saddles, 
watches, lamps, records and albums, west- 
ern rings, saddle blankets, children's din- 
nerwear, etc. King Features Syndicate 
places Roy Rogers comic strip in news- 
papers from coast to coast; contact your 
newspaper for this tieup. Riders Club 
members have membership cards ($3.00 
per M) and the club idea will get results 
for you, at the point of sale. Republic 
supplies good newspaper ad mats in a 
variety of sizes, as well as a gratis mat 
to print your own circus herald. Roy 
Rogers standee, five feet high, is solidly 
built, as a permanent display fixture. Take 
a copy of your Roy Rogers pressbook and 
call on the merchants along your Main 
Street. Find out from them how many are 
pulling with you, for this reciprocal bene- 
fit. Get their sponsorship of special stunts. 








“Homes for Lost Dogs" Dept. 

Larry Markert, manager of the Capitol 
theater, Glendale, Cal., had the cooperation 
of the local Humane Society in his cam- 
paign to find homes for lost dogs during 
“Be Kind To Animals Week.” Cute pups 
were displayed in the cashier’s box of the 
theatre, and one was awarded to a patron, 
each night, solving housing shortage for 
despondent dogs. 


Entertains Basketball Team 

James A. Carey, manager of the Hiway 
theatre, York, Pa., sends photos of his re- 
ception at the theatre for the William Penn 
Senior High School Basketball Team, com- 
plete with High School Band and major- 
ettes on stage. Trophy was presented with 
personal cooperation of the principal. 


Make one final appeal to your Congress- 
man in the fight to eliminate the 20% excise 
tax, and then wait for him, when he arrives 
home on his Congressional vacation. 








FASTER THAN 
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SPECIAL TRAILERS 
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CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





USED EQUIPMENT 


POSITIONS WANTED 


DRIVE-IN EQUIPMENT 





ANYONE CAN SAY “REBUILT LIKE NEW” 
but ours is. Holmes Educators $550; Simplex Acme 
$795; Simplex SP or Standard $995—all dual equipments 
with 2000’ magazines, lenses, amplifier, speaker, etc. 
Super Simplex heads, $895 pair. All available on time 
payments. S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 





STAR ! WHERE YOUR MONEY BUYS MORE! 
Brenkert Enarc lamphouses, rebuilt, $425 pair; RCA 
PG-201 16mm. Sound Projectors, $199.50 special; Gold 
Seal 2 unit electric ticket machines, rebuilt, $125; 
3 unit, $142.50. What do you need? STAR CINEMA 
SUPPLY CO., 441 W. 50th St., New York 19. 





FOR SALE: SIMPLEX 35MM PROJECTOR WITH 
R.C.A. soundhead equipped with synchronous interlock 
for projection of work prints. 4000 foot magazines. 
Magnare with A.C. and D.C. rectifiers. 10-watt Ampli- 
fier with console speaker. 2 speed Phono. AM-FM 
Radio Tuner, Mixing Panel, Monitor Speaker and re- 
mote velume control. Also 21 theatre seats. BOX 2467, 


MOTION PICTURE HERALD. 





THEATRES 





THEATRE TO LEASE IN EAST. 


WANTED: 
MOTION PICTURE HERALD. 


BOX 2463 





bgt tae THEATRE IN CENTRAL OR WEST- 
of New York State. BOX 2458, MOTION 


part 
PICTU RE HERALD. 


THEATRES FOR SALE. WRITE FOR LIST. 
THEATRE EXCHANGE, Fine Arts Bldg., Portland, 
Ore. 








TO LEASE INDOOR THEATRE IN 
between Utica and Rochester 
of lease and date of avail- 
1005 Mohawk St., Utica, 


WANTED: 
city or town territory 
and vicinity. State details 
ability. JACK E. BOWEN, 
: Bs 





SALE OR LEASE; JACKSONVILLE, FLOR- 
ida. 415 seats. Fireproof new theatre. Ten year lease. 
Air-conditioned and everything new last June. Net 
$2,000, plus $700 concessions monthly. Price 
$20,000. $5,000 cash balance for four years. Sale price 
also includes air- conditioning and other equipment 
which is worth $10,000. Write or wire LAKESHORE 
THEATRE, P. O. Box 6136, Jacksonville, Fla. 


FOR S 


gross 





VENTILATING EQUIPMENT 





ORDER AIR COOLING 
equipment now! Exhaust fans: pry 78; 12’—$13.75; 
16’’—$18.15. Special! Complete 11,000 c.f.m. evaporative 
cooler $595. S. O. S. CINEMA SUPPLY CORP., 604 
West 52nd St., New York 19. 


THE HEAT’S ON. 





STUDIO FOR RENT 





AMERICAN MOTION PICTURE FILM PRO- 
ducers desirous of contacting first class studios in 
Britain and Europe with idea of producing high class 
feature films and shorts suitable for cinema and tele- 
vision for world distribution are invited to co-operate 
with English company prepared do likewise on 50/50 
basis. Distributing companies with good release and 
story and script writers with live and original pro- 
positions also invited to join on participation basis. 
Director arranging visit New York, Chicago and Los 
Angeles shortly to interview prospective clients with 
ideas on future Anglo-American European productions. 
Apply BOX 2460, MOTION PICTURE HERALD, 4 
Golden Square, London, W. 1. 





PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALDS, 
photo- ey printing. CATO SHOW PRINTING CO., 
Cato, N. 


CAPABLE YOUNG MAN NOW MANAGING FOR 
large circuit desires change. Security more important 
than high wages. Seven years’ in show business. Go 


anywhere. BOX 2466, MOTION PICTURE HERALD. 





YOUNG MAN DESIRES POSITION AS PROTEC 
tionist. Sober, reliable, fully experienced. Can farnitah 
hest of references. Will go anywhere in the East. 


Reply BOX 2465, MOTION PICTURE HERALD. 





MANAGER NOW EMPLOYED. DE- 
Young, married, thoroughly 
Best references. Will go any- 
2464, MOTION PICTURE 


THEATRE 
sires permanent position. 
experienced in all phases. 
where in the East. BOX 
HERALD 





PICTURE 
temperance. 


Frank- 


MOTION 
Strictly 
Chestnut St., 


UNION EXPERIENCED 
projectionist desires position. 
HERBERT SHOFSTALL, 1424% 


lin, Pa. 





STUDIO EQUIPMENT 





ULTRA 24” SUNSPOTS 5000W ON STANDS, $250 
value—$77.50; Creco 5000W senior 15” fresnel spots on 
stands, $300 value, $127.50; Auricon Cinevoice, demon- 
strator, $595; Auricon Cine special Blimp, $195; Depue 
16 sound and picture printers, new, $2500; negative 
film perforator, originally $2000, $495; Houston neg/pos. 
processor Model 9, $1195; Auricon combination single/ 
double system, lens, powerpack, $1495; Bridgamatic de- 
veloping machines, —_ patented automatic over-drive, 
combination 16/35m $2275; Cinephon 35 newsreel 
camera, motor, 4 cll $795; Eyemo newsreel cameras 
less lens, $75; Rotary stabilizer film phonographs, 1200 
RPM, $395; Warner Bros. type synchronous 35mm 
dubbing projector, $495; background process projector, 
3 Selsyn motors, lenses, screen worth $15,000, 5 ; 
MR 18’ microphone boom with dolly, $395; Kinevox 
magnetic perforated tape recorders, $1285. Send for 
catalog Sturelab. S. O. S. CINEMA SUPPLY CORP., 
604 W. 52nd St., New York 19. 





HALLEN SYNCHRONOUS MAGNETIC FILM 
recorders $895 to $1,850 FOB. Colortran lighting equip- 
ment, 750, 2000, and 5000 watt units available. Arriflex 
headquarters, sales and repair. Camart Optical Effects 
unit with four surface prism $99.75 plus excise. All 
16-35mm. motion picture production equipment bought. 
sold, and rented. THE CAMERA MART, INC., 70 
West 45th St., New York. 





NEW EQUIPMENT 








DON’T OVERLOOK S. O. S. NEW BOOTH 
equipments for theatres $2,950; for drive-ins $3,950, 
actually % off market price! Special: new latest 
Morelite Monarc 70 ampere lamps with 14” reflectors 
$695 pair, 75 amp. 220 V. 3 Ph rectifiers, $197.50 each. 
Time Deals and Trades Too! Send for details. S. O. S. 
ag SUPPLY CORP., 604 West 52nd St., New 
York 19. 





) AMPERE RECTIFIERS $195 PAIR; CURTAIN 
Controls $79.50 complete; Blowers from $79.50; Rectifier 
Bulbs, first quality $4.75; Reel Alarms $4.45. STAR 
CINEMA SUPPLY CO., 441 W. 50th St.. New York 
19. 





IMPROVE YOUR LIGHT—REPLACE YOUR OLD, 
discolored screen with Super Flextone, plastic, wash- 
able, flameproofed and fungusproofed, 42%c sq. ft.; 
Voco crystal beaded 48¥%c sq. ft.; get 25% more light 
with Kollmorgen Snaplite coated lenses from $100 pair 
(liberal trade-ins). Replace old lamphouse reflectors— 
all sizes available 20% off. S. O. S. CINEMA SUPPLY 
CORP., 604 W. 52nd St., New York 19. 





JACKSON’S PATENTED AUTOMATIC REEL- 
End Alarm. Doesn’t touch film! Foolproof! . . . $9.25 
each. Try one on approval from your Dealer or man- 
ufacturer. AMERICAN THEATRE SUPPLY, INC., 
Seattle 22. 


S. O. S. IS DRIVE-IN HEADQUARTERS. HERE’S 
why: Standard & Super Simplex, Motiograph, 
Superior, 
$1,595. Easy Payment Plan. S. O. S. Co-op speakers $16 
pair including junction box. Buy sample pair and com- 
pare. Teleseal 14-2 underground cable $47.13M, Mason- 
ite marquee letters 35c up. S. O. S. CINEMA SUPPLY 
CORP., 604 West 52nd St., New York 19. 





IN-CAR SPEAKERS $13.50 SET; COMPLETE 
drive-in equipment up to 400 cars, $1525; 80 ampere 
rectifiers, new $385 pair. STAR CINEMA SUPPLY 
CO., 441 W. 50th St., New York 19. 





SEATING 





COMPLETE SEATING SERVICE, SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tennessee. 





1,000 PANELBACK BOX SPRING HEYWOOD 
chairs, 1,700 International spring edge all steel chairs, 
Other chairs in stock. Photos and prices on request. 
o — SEATING CO., 234 West 44th St., New 

ork. 








NEED GOOD CHAIRS? WE GOT THOUSANDS! 
Telephone, wire or write for Chair Bulletin 15 showing 
closeouts on used and rebuilt lots. S. O. S. Cinema 
Supply Corp., 604 West 52nd St., New York 19. 





BUSINESS BOOSTERS 





COMIC BOOKS PROVEN THE MOST SUC: 
cessful method of attracting the ‘small fry’ to their 
Saturday matinees. Always large variety and latest 
popular titles. Sold on all newsstands at 10c; $22.50 
per 1000. F.O.B. New York City. DUMONT SALES, 
15 Park Row, New York City. 





COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions, COMICS PREMIUM CO., 412% 
Greenwich St., Y. C. Publications for premiums 
(exclusively) since 1939. 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD- 
UCTS, 339 West 44th St., New York 18, N. Y. 





BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 

Georgetown University Press book. Price, postpaid, 
bat BOOKSHOP, 1270 Sixth Ave., New 
for 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. tee 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. 





INTERNATIONAL MOTION PICTURE AL- 
manac—the big book about your business—1949-50 edi- 
tion. Contains over 12,000 biographies of important mo- 
tion picture personalities, Also all oe gral statistics. 
Complete listing of feature pictures 1944 to date. Order 
your copy today. $5.00 post ane included. Send remit- 
tance to oe gd BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. 
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EQUIPMENT - FURNISHINGS - DESIGN 


FEATURING 


Auditorium Seating 
IN PLAN AND CHAIR DESIGN 


How the Seating Plan 











Controls Picture Size 


The Florida in West Palm Beach 
A Circuit Drive-In for 1000 Cars 











A GREAT 
SUCCESS 


ANNE 


AN 


“Sound 
reasons! 


SOUND SYSTEM 
SEE Ty INSPECT iT! Greatest perfection of tone fidelity — greatest 


simplicity of maintenance — greatest protection 


COMPARE iT! against emergencies — greatest adaptability to 


Comparison proves—only Simplex X-L all power requirements of all theatres—greatest 


can give you such X-Lent performance! “buy” you can make! 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORP. © DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
















N 


ie, 
Se a 


I 












ae \ 
age FRONT wiz gpgys®™ 
SS OR TOUR ATTRACT 





when you use WAGNER FRAMES ano LETTERS 


You'll do a better job of attracting attention, for your board can be as large as you want it, your letters 
in as many sizes as required for effectiveness, your entire display as colorful as the rainbow. 


Wagner frame construction permits strong, SINGLE panels of tremendous size, frames that are more economical to service. 
Lamps, neon and glass can be replaced in any section without disturbing other portions and WITHOUT REMOVING FRAMES. 


Wagner plastic letters in red, blue, green, amber and black are available in 4”, 6”, 8”, 10” and 17” sizes. They're the only 
plastic letters that can be stacked without warping. Wagner also offers the largest range of sizes, styles and colors in 
aluminum letters. The patented slotted method of mounting all Wagner letters prevents freezing to the sign. Only Wagner 
letters are pressure-adjustable from easy slide to hurricane-proof. 


TOE TTT 3 
SL WAGNER SIGN SERVICE, INC. 


EET ULSETICIYeE 212 S- Hoyne Avenue Chicago 12, Ill. 


Please send BIG FREE CATALOG on Wagner show- 
selling equipment, the largest line in the world. 
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BETTER THEATRES SECTION 
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HERE'S SENSATIONAL NEWX 


Announcing the Brand-New AIl-Steel 
UNIVERSAL CHAIR LINE 
by "6 


FNS 





Wee, ie see 
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ANN AN ENGINEERING TRIUMP 
a REVOLUTIONARY IN PRINCIPL 


Makes possible the ultimate in flexibility . . . a productio 
method that 


PERMITS TREMENDOUS 
“SAVINGS FOR THE EXHIBITOR 


—The Greatest Chair Values in 
the History of Show Business 











*% THE NEW "WONDER HINGE"—full floating, full compensat. 
ing, self aligning—absolutely frictionless, completely silent. This 
is truly an amazing advancement in hinge engineering. All work : 
ing parts fully enclosed. The "Locked In" feature assures the 9€€ thi 
cushion being firmly held in the chair yet not a single tool ism or write 
required to remove or replace the seat and hinge—completely 
silent with up and down rubber stops. Automatic and foolproof aLaBAMA 
seatlifting mechanism permits easier control by patron andge '912% \ 


maximum safety. ARIZONA- 
320 W. | 


% NEW DURABILITY—finest all-steel construction—the sturdiesff ARKANSA’ 
chair made. St., N.W 








Be ia s }CALIFORN 
Se y %& NEW LUXURIOUS COMFORT—improved relationship of posi. Maintena 
= J tion of back to seat—a treat that will keep your patrons comm %% ° 

ing back. yo 


%& NEW SAFETY FOR TOES AND CLOTHES—new steel back ip cOLoRAD! 


panel—completely covers the seat—prevents pinching hazards. pret 


No protruding nuts, bolts or screws to snag or tear clothes yoy 
or hose. DELAWAR 


Baltimore 


% NEW DESIGN IN STEEL END STANDARDS—more passing FLORIDA. 


room—new design in seat pan for greater strength. First, M 
%& NEW BEAUTY IN SEATING—smart, attractive styling, closed °EnPSit: 


. |, full length steel center standards—sleek design. 
NOW, FOR THE FIRST TIME sa IDAHO=t 
. xk NEW ECONOMY OF MAINTENANCE—new back and pan Phas 


a single custom-built chair is offered in design for greater upholstery protection—a super smooth finish st. w.v 






for easy cleaning. INDIANA. 
‘ a 
32 DIFFERENT MODELS %& NEW EASE IN REUPHOLSTERING—for maximum service. iowa 
16 different construction combinations—each in either more even usage, seats can be quickly rotated as to location in 5th, Of 
retractable or conventional type. Slide-Back and con- the theatre. It takes but a few seconds—no need to remove & xansas- 
ventional chairs can now be intermixed with uniformity screws or bolts. In reupholstering, it is exceptionally easy to— Wyandot 
of end standards retained. remove and replace upholstered parts. KENTUCI 
x NEW EASE OF INSTALLATION—with any floor condition, in LOUIsiA 
fon, i , St., N.V 
HERE’S THE ALL-NEW UNIVERSAL CHAIR! snisdieiciatnaninaiens ihemauaai Pont 
Ideal now makes your chair budget ... any budget ... reach ever so i Boston, 
see much farther, permitting a wider choice, higher quality seating, bigger —- 
RSS BS values. Always building to excel —not just to compete, Ideal truly See this sensational new chair now at your Ideal dealers, oe 
Baw offers you MORE FOR YOUR MONEY. or write today for details ‘and prices. = 
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IDEAL SEATING COMPANY 


513 Ann St., N.W. Grand Rapids, Mich. 











doors and displays. 
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new, money-saving ideas 
for modernizing with Marlite 


Learn how you can plan smart, business-attracting interiors that 
offer beauty plus utility and ease of maintenance. Three new 
Marlite idea folders are now available to help you solve the 
problem of modernizing lobbies, lounges, wash rooms, offices, 


LOW COST INSTALLATION-—Marlite plastic-finished wall and 
ceiling panels go up fast over any wall, save installation time 
and labor, put rooms back into service quickly. 


ELIMINATE COSTLY REDECORATING—Marlite’s hard, durable, 
waterproof finish never needs refinishing. Beauty and color are 
permanently sealed in . . . dirt, cosmetic stains and smudges are 
sealed out. To clean, just wipe occasionally with a damp cloth! 


PLASTIC-FINISHED 
WALL and CEILING PANELS 








Subeidi. y of M 








Mail coupon 





MARSH WALL PRODUCTS, INC., Dept. 769, DOVER, OHIO 


te Corporation 

















TODAY for free Name 
Sample Folders 
containing actual Theatre 
Marlite samples 
Address 
City 


State 








NO PERFORATIONS: More Light and Better Vision 


CYCLERAMIC 


Custom Screen 


The : *Patent applied for 
Magic Screen 
of the Future 

— NOW! 


Manufactured by 


B.F. SHEARER COMPANY 


2318 Second Avenue, Seattle 1, Washington 


Distributed in Conada by: DOMINION SOUND EQUIPMENT, Ltd. 
Sold Exclusively in Export by FRAZAR & HANSEN, Ltd., 301 Clay St., San Francisco 11, Calif. 











AND OF BUSINESSES SERVING THEM 





Mer te E. PAINTER has been appointed 
sales promotion manager of the Da-Lite 
Screen Company, Chicago, by CHESTER C, 
CooLey, president, 
who states that Mr, 
Painter will work 
with Gil Heck, who 
was recently named 
sales manager. Mr. 
Painter was previ- 
ously with such or- 
ganizations as §. §S, 
Kresge, F. W. 
Woolworth, Butler 
Brothers, Goodyear 
Tire, and Ford 
Motors, specializing in point-of-sale mer- 
chandising, which is now being emphasized 
in Da-Lite sales policy. 





MERLE E. PAINTER 


E. J. VALLEN, head of Vallen, Inc., 
Akron, Ohio, manufacturers of curtain 
control equipment, including simplified 
apparatus for contour curtain, has issued 
justly prideful announcements that Amer- 
ica’s new palatial ocean liners, the Con- 
stitution and the Independence, besides 
four other new ships of the American Ex- 
port Lines, will have Vallen noiseless rear 
fold curved track equipment in their com- 
pletely outfitted auditoriums. 


Maurice D. Sornik, New York archi- 
tect specializing in motion picture theatre 
design, has removed his offices from the 
Empire State Building, to 1860 Broad- 
way. 


Ep anp Bitt DeVry, of the DeVry 
Corporation, Chicago, celebrated another 
one of their dual birthdays on June 15th. 
They do it every year! Not the same 
age, though. 


Oscar F. Nev, president of the Thea- 
tre Equipment and Supply Manufacturers’ 
Association, has named Mrs. Ben ADLER 
chairman of the Ladies’ Committee of the 
TESMA-TEDA conventions and_ trade 
show, October 8 to 11, in Chicago. 


Rogert Jones has been appointed man- 
ager of the Longmont drive-in at Long- 


mont, Colo. 


Independent Amusements will erect a 
drive-in at Davenport, Ia. The project 
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NEW VILLAGE THEATRE 
Confirms Profit Record of 


ROCKING CHAIR LOGES 


The New Village Theatre, Sacramento, California, ix 
seated throughout in Heywood-Wakefield comfort. 
This installation includes both TC 702 ‘‘Airflo” Rock- 
ing Chair Loges and TC 700 “Encore” chairs. 


om | 
jaa 7 


HE consistently profitable occupancy of the New Village Theatre confirms the ex- 
perience of other houses with Heywood-Wakefield spring-base loge chairs. The 199 
‘‘Airflo” Rocking Chair Loges are the first to fill for show after show—and at a 

premium admission which rapidly repays their cost. 


PROVED FAVORITE WITH LOGE 
PATRONS The patented spring-base 
provides true relaxation—makes Hey- 
wood-Wakefield “Airflo” Rocking Chair 
Loges a proved favorite with patrons. 
This is doubly profitable, because these 
chairs are first to fill at an admission pre- 
mium—and attract new steady patrons. 


BETTER THEATRES SECTION 


The main section is seated with 702 TC 
700 “‘Encore’”’ chairs, with side banks set 
at an unusual angle to assure better sight 
lines for their occupants. This installation 
was handled by B. F. Shearer Company 
of California, West Coast distributor for 
Heywood -Wakefield. If you are inter- 
ested in further details of the seating plan 
of this modern, comfortable theatre, 
write: Heywood- Wakefield, Theatre Seat- 
ing Division, Menominee, Michigan. 


y 
@) 
HEY TO0D-? 
WAKEFIELD 
Tk 








Theatre Seating Division 
MENOMINEE, MICHIGAN 


“When we checked the records,” says 
J. A. Harvey, owner of the New Village 
Theatre, “we found house after house 
reporting that the ‘Airflo’ Rocking 
Chair Loges in their premium priced 
loge sections consistently average 80% 
occupancy week after week. Our own 
experience proves definitely that the 
superb comfort of Heywood-Wakefield 
spring-base chairs brings profitable ex- 
tra business. At the same time, our 
patrons express full satisfaction with 
the comfort of Heywood-Wakefield 
‘Encore’ chairs in our main section.” 
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Fronts @ Marquees @ Signs © 






YO UR p O S TERS The newly formed Newman-Cohen The. 
atre Company, Detroit, has announced 


ye plans to take over the Apollo theatre ope. 


OTHER POBLOCKI PRODUCTS 
Complete Porcelain and Stainless Steel Theatre 
Box Offices @ 
Poster Cases, Aluminum and Stainless Steel @ 
Easel Poster Cases @ Stainless Steel Doors and 
Frames @ Predesigned Theatre Plans. 


will cost an estimated $100,000, it is te. 
ported. 


rated by SAUL KorMAN. 


MIcHAEL PiciriLxo, formerly with the 
Loew’s-Poli New England Theatres and 
more recently manager of the Independ- 
ent Center theatre in Hartford, Conn., has 
THEY'RE ATTENTION-GETTERS!— the sheen of natural sluminum | OC&7 Named manager of the Hartford 
or bronze finish . . . the harmonizing or contrasting of aluminum Theatre Circuit's Rialto. 
alumilited in various colors . . . all make lustrous settings for your 
Posters. Lake Forest Theatres, Jacksonville, Fla., 
THEYRE STRONG! — fabricated of heaviest possible aluminum headed by Ceci B. CoHEN, owner of the 
extrusions, with invisible hinges testing 400 Ibs., and heavy crystal | Murray Hill theatre, has announced plans 
sheet glass. to build a new theatre in that city. The 
THEY'RE WEATHERPROOF! — exclusive weatherstrip guarantees opening is scheduled for next winter. 
no poster spoilage. 
ARTHUR P. SHANKLIN, vice-president 


Please send complete details on Poster cases of the Carrier Corporation, Syracuse, 





Name Ppt oe aes 24 hea Air-Conditioning and Refrigerating Ma- 
o_o chinery Association. 


The town of Show Low, Ariz., will have 
its first theatre before the end of the sum- 
mer. A 376-seat house is being constructed 


“TV otlockt in ee there by IRA Rawtincs, Harry Nacez, 







City 
















—— Sr., and Harry Nace, Jr. The cost is 
| estimated at $50,000. 
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United States on a business trip. 
AUTH E NTI te M | \ ATU R E TRAI \ S W. J. BoLtanp of Curling, Newfound- 
that Really Draw : seat theatre. The new house, scheduled to 













free .e. 


Write for free literature con- 
taining full information on 
Miniature Trains and how 
they can make money for you. 











Mires A. Gowprick, formerly manag- 
ing director for the Westrex Corporation, 


TRAFFIC BUILDER JiRitpiiisarisprnemeien 


land, is remodelling a building into a 425- 


open this summer, will replace the Strand, 


which was destroyed by fire in 1949. 


James BAsHA is completing construc- 
tion of a 450-seat theatre at Windsor, 
Newfoundland. 





Celeste Vaughan, 
MOTOR-IN THEATRE At New Waterford, Nova Scotia, F. M. 


Salida, California, GreEcor has awarded the contract for con- 
Direction: Robert L. Lippert | struction of an 800-seat theatre. Mr. 


Theatres, Inc., Gregor has operated the Majestic at New 


. Waterford for 30 years. 
says this about their 


M NIA TURE TR A TS C. H. Weaver, Paramount exchange 
; manager in Oklahoma City, Okla., is re- 
ss i the Miniat Streamline Train and they are aoe ae en . 
alge eg tg ye By E bringing in the early theatre crowd. covering from Injuries suffered in an auto- 
Very good asset and drawing card for business. Grown-ups as well as children mobile accident. His son, Buck Weaver, 


love to ride the Miniature Streamline Train. ‘ Z 2 . 
This is just one of the man testi from owners of Miniature | IS Manager of the Hi-Park drive-in at San 


yo 1 
i ith youngsters and adults . . . easy to operate... : 
nighiy woe’. — na ead and operating costs . . . a Miniature Train Antonio, Tex. 


. lo 
will inerease your Box-Office! 


A theatre will be constructed as part of 
MINIATURE TRAIN CO. the new Ridgeway Shopping Center re- 
cently announced in Stamford, Conn. The 


RENSSELAER, INDIANA Dept. H house will seat 1200, and plans call for 40- 


lieitead 
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to: N. Y., has been elected president of the & 
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inch row spacing. The parking lot will ac- 
commodate 1000 cars. The company build- 
ing the theatre is headed by Nathan Stein- 
berg, who operates the Fleetwood theatre 
at Mount Vernon, N. Y., the Grand in 








Th : 
nal New York, and other houses in the area. 
Ope. " . 
Frep G. WEIs expects to open his new 

Savannah theatre in Savannah, Ga., in Au- 
th gust. Mr. Weis operated the previous 
aa theatre on the site, which was destroyed by 
end- fire. 
ha : 
Pe Joun Danz has started construction on 





a drive-in on Sunset Highway east of Seat- 
tle. 





al E. A. Darsy of Naches, Wash., is build- 
land ing a drive-in near Toppenish, Wash. 
The 







M. F. GowruorPE, president of W. S. 
Butterfield Theatres, has announced plans 
for the complete interior and exterior re- 


~ modeling of the Palace theatre at Flint, 
the =» Mich. R. W. EperHarp manages the 
Ma. house. 










SAMUEL Harris has purchased the New 
Liberty theatre at Cincinnati. Fred G. 
Dietrich headed the company which for- 
merly owned the house. 






EarL Lewis, operator of the Peerless 
theatre at Holyoke, Colo., is building a 
300-car drive-in at Kearney, Neb. 







Maurice FRUHLINGER, veteran Balti- 
more theatre manager and latterly of the 
Met theatre operated by the Schwaber cir- 
cuit, has been appointed operating head of 
the new Silver drive-in theatre at Windber, 


Pa. 





Ken Prickett, for three years on the 
MGM publicity staff in New England, 
has resigned to become district manager 
for PHitip SmitH’s Midwest circuit. 
FranK Emery has been appointed man- 






A combination name and attraction board sign 
structure recently erected at the Santa Clara 
drive-in near Santa Clara, Cal. It is double- 
faced for reading from two directions. The at- 
traction panel equipment consists in Adler stain- 
less steel frames using 17-inch plastic letters. 
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JOAN CAULFIELD Ropy 2 


THE PETTY gu 
cARY COOPER 
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FOR GREATER DRIVE-IN 
REFRESHMENT PROFITS 


Operate a Snack-Kar 
Patrons won’t miss a scene; you won’t miss a 
sale when the Snack-Kar takes refreshments to 
every car in the theatre. use the Snack-Kar to 
supplement your stationary stand; eliminate 
those long intermission periods and give every- 
one prompt service. Returns — $90.00 profit 
on every $147.00 payload. Write for literature. 


POBLOCKI & SONS CO. 
2159 S. Kinnickinnic Ave. 
Milwaukee 7, Wis. Snack-Kar [] 


Name 





Address 








City State 








and that’s why Chakeres Theatres, Inc. of 
Springfield, Ohio chose Poblocki and Sons to 
design and construct the marquee and signs on 
two of their most recent renovating projects. 
Both the Regent at Springfield and the Murphy 
at Wilmington, Ohio are showing new spectacu- 
lar faces to the theatre-going public. Poblocki 
craftsmen are combining all the power of 
modern materials, design and construction with 
the effect of spectacular luxury so common in 


Other products: Drive-in box offices [] Combination Box office and Conces- 
sionaire (_] Poster cases [] Drive-in signs (| 
and Canopies [] Porcelain and Stainless Steel Fronts () 


2189 S. KINNICKINNIC AVE 


























































the twenties — the re- 
sult is a patron-winning 
facade that will do more 
than it’s share to help 
ring the profit register! 


CALL POBLOCKI NOW 
and see how they can 
help you to consistently 
fill more seats. 



























| (CE COLD DRINKS 
'* HOT DOGS 







ICE CREAM 























Marquees 
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MILWAUKEE 7, WISCONSIN 








ARE YOU USING . 


“HIT 
OR 
MISS “’ 


Washroom “; 


Methods? We in 


Electric HAND DRYERS 


GIVE YOU 





Save Towel and 
Maintenance Costs! 


Modern washrooms today are equipped, 
with faster-drying Sani-Dri that dries 
hands or face with a stream of hot air. 
No buying or stocking of towels . . . no 
unsanitary litter or waste containers .. . 
no fire hazard . .. no paper-clogged 
soil pipes . . . no servicing of empty 
towel cabinets. Instead, San-Dri provides 
cleaner, more sanitary washrooms with 
automatic 24 hour drying service! YOU 
SAVE UP TO 85% OF WASHROOM 
COSTS! 


ONLY SANI-DRI HAS THIS 
RECORD OF PERFORMANCE! 
Many Sani-Driers installed 15, 20 and 
even 22 years ago are still giving effi- 
cient drying service. They are being used 
in every civilized country in every cli- 
matic condition. Sani-Driers have carried 
the Underwriter's Seal of Approval for 
over 18 years! 


Write for Free Literature rani Dni| 

Shows all Sani-Dri Electric fe ) 
Driers, including pedestal model 
that modernizes washrooms with- 
out structural changes and built- 
in wall model for new installa- 


tions. Write today! x 


Manufacturers of Famous "CHF" STOOLS 
and TABLES for Restaurants and Soda 
Fountains 





Distributors in Principal Cities 


THE CHICAGO HARDWARE FOUNDRY CO. 


“Dependable Since 1897" 
4750 Commonwealth Avenue 
NORTH CHICAGO, ILLINOIS 




















ager of the circuit’s new drive-in at Natick, 
Mass., coming from the ABC drive-in at 
Pittsburgh. 


Ken BLAKELY, operator of the Grand 
theatre at Westfield, N. Y., and the Kel- 
ler theatre at Northeast, Pa., will open a 
500-car drive-in at Ripley, N. Y. 


Haro_p PERLMAN has resigned as ad- 
vertising manager of Filmack in Chicago 
to enter exhibition in Milwaukee. 


Porter WooLwine, formerly with the 
Knickerbocker theatre at Nashville, Tenn., 
has been named manager of the recently- 
opened Inglewood in East Nashville. The 
house has a “cry room” and a party room 
for community use. 


Construction will begin soon on a 900- 
seat theatre at Appalachia, Va., according 
to ERNEST SKINNER, manager of the State 
theatre there. 


The Sandy Boulevard drive-in, operated 
by ALBERT ForMAN and WILLARD GAm- 
BLE, has been opened near Portland, Ore. 


Air-conditioning of the Ritz, and ex- 
pansion of the air-conditioning plant of the 
Strand, in Albany, N. Y., have been com- 
pleted. Oscar J. Perrin manages the 
Ritz, and At La FLAmMME the Strand. 


Hank D. HEARN has announced the 
sale of his Pix theatre at Black Mountain, 
N. C., to A. J. Terre, the original 
owner. 


A. P. McSwain has taken over opera- 
tion of the Ral Drive-in at Raleigh, N. C. 
He also operates the Sanford drive-in 
at Sanford, N. C. 


JoHN HAwkKINS, pioneer projectionist 
of Baltimore, Md., employed by the Lord 
Baltimore theatre for many years, died re- 
cently from a heart attack. He was a 
member of Local 181. 


At Harrisburg, Pa., the Senate theatre, 
managed by GLENN Lazar, has installed 
Simplex X-L projectors. 


E. W. PitMAN is the new owner of the 
Skyway theatre at Atlanta, Ga. BILL 
Epison is the manager. 


The Mid-Tennessee Amusement Com- 
pany of Tullahome, Tenn., has opened its 
first drive-in at Sparta, Tenn. Work has 
started on others at McMinnville and 
Estill Springs, Tenn. 


The Five Star Theatre at Palmer, 
Mass., will be closed shortly for a complete 
modernization. William Riseman Asso- 
ciates of Boston are the architects. 












Motiograph Model “AA” 
Double Shutter Projectors are 
designed and built to operate 
longer without costly repairs 
and replacements and conse- 
quently have the lowest possi- 
ble ultimate cost. They assure 
maximum screen illumination 
without flicker. Smooth, quiet, 
cool operation. Buy Motio- 
graph; buy proven satisfaction. 
Order from your Motiograph dealer or write 
MOTIOGRAPH, INC. 


4431 W. Lake St., Chicago 24, Ill. 


Export Division (Except Canada) 
frezer & Hansen, Ltd., 301 Clay St. 
San Francisco 11, California 
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New easy-chair comfort 


New beauty of dasion 
New safe-folding silent hinge 


American Bodiform Chair No. 16-001 
with aisle standard 129 
(Companion Chair of American Bodiform Retractor) 





Manufacturers of Theatre, Auditorium, Transportation, 





Sz DRIVE-IN -THEATRES 
nMnenes 4 THE NEW LOW COST 


(PATENT PENDING) 
Illuminated from the front by spotlights, trough-reflectors, goosenecks, etc. 


THE MODERN, INEXPENSIVE SECTIONAL PORCELAIN ENAMEL 

STEEL DISPLAY BACKGROUND WITH ADLER'S UNDERWRITERS 

APPROVED STAINLESS STEEL LETTER BAR CONSTRUCTION 

OR WITHOUT ...... and ADLER "THIRD DIMENSION” .... 
CAST ALUMINUM OR 2-TONE PLASTIC LETTERS 





E. -~ mm tt wile 
For Single Face, Double Face or V-Shaped Signs, etc. See your Local Distributor for a "SECTIONAD" 
DISPLAY— also, if desired, illumination, theatre name, neon borders, or other additions. 
Available in 14" and 7" high sections, to build up signs of any height, for any 
number of lines of letters... and in 10' and 5' long sections for signs of any length. 





WRITE NOW FOR NEW DESCRIPTIVE CIRCULAR AND PRICES 





ADLER SILHOUETTE LETTER CO. 


3021 b West 36th St., Chicago 32... 1451 b Broadway, New York 18 
CHICAGO .. NEW YORK . . TORONTO, CANADA .. LONDON, ENGLAND 
Also Other Adler Products Covered by Many Patents Granted and Pending, and Approved by Underwriters’ Lab., Inc. 





















GEORGE SCHUTZ, Editor 








Good Seating Is Good Chairs 
Plus an Efficient Seating Plan 


Examining the more important ways in which theatre 
designers and seating engineers are adding to the val- 
ues built into the auditorium chairs available today. 





THE EVOLUTION of today’s 
theatre chair has been one of the most 
significant advances in the steady develop- 
ment of finer tools for motion picture ex- 


hibition. ‘Today’s standards of auditorium 
seating are realized, however, through 
assembly of the latest models of leading 
theatre chair manufacturers according to 
principles of plan which have themselves 
been evolving through much of the same 
period. Not all installations even today 
apply these principles, but they are so wide- 
ly and authoritatively recognized—by chair 
manufacturers and theatre architects alike 
—that they must shortly become as well 
established among almost all theatres as 
they are now recognized by a minority. 
One of these principles is that of stagger. 
Despite its obvious advantages, it is still 
often ignored. W. N. Taylor of the 
Kroehler Manufacturing Company, does 
not overestimate it in calling stagger ‘‘a 





powerful tool.” Commenting on recom- 
mended seating practices, he points out that 
“vears ago architects worked out adequate 
formulas for the design of auditorium floor 
slopes so that sightlines would clear the 
heads of people seated in the second row 
ahead. The patron was expected to shift 
his position to look around the person 
directly in front of him. With keener 
recognition of this as a problem needing 
solution for good business reasons, theatre 
designers and seating engineers came up 
with the idea of staggering the chairs in all 
main floor rows except the side banks, 
where the angles accomplished the same 
between-head vision. Such staggering of 
chairs has now become a powerful tool with 
which, combined with a proper floor slope, 
to provide clear vision of the screen from 
every seat in the house with a natural and 
therefore a comfortable sitting position.” 
There are several ways of effecting stag- 





Staggering chairs in middle banks is a simple, yet effective way to aid vision 
of the screen. Here, in an installation at the Stevens theatre in Dallas (above; 
the American Seating Company's stagger system is compared with a chair- 
in-line plan (left). American Seating makes three sizes for staggering. 


ger, which should represent actual sight- 
lines—that is, each chair position in accord- 
ance with its line of unobstructed vision to 
the center of the screen. In an earlier day, 
when the stagger idea began to acquire 
some usage, it was not usually related to 
actual sightlines; the chairs were merely 
set so that the middle of one was in line 
with the mutual armrest of two chairs in 
the next row forward. 

“Back in 1936,” recalls David Dewey, 
vice-president of the International Seat 
Corporation, “we began making some stag- 
gered installations, and in 1938 we origi- 
nated the so-called ‘love seat’—a name for 
it that we didn’t think up, but one which 
was inevitable because the chair was one 
and a half times the width of a normal 
chair, which may be presumed to be wide 
enough for two human beings if they hap- 
pen to be a boy and a gal in love.” 

The idea of stagger was then catchin 
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Three installations of Kroehler push-back chairs that illustrate variations of 
the stagger method. The top view is of the new Campus in Denton, Tex., use 
which has alternate aisles indented. In the two lower installations even ais!e 


on, with the use of a 30-inch chair at each 
end of every other row to place the other 
chairs midway of those immediately in 
front, arbitrarily, not with respect to the 
individual angles of vision. That “love 
seat” is also of interest as an expression of 
the belief that banks of seating had to make 
an even aisle line. 

Even aisle lines are now preserved, how- 
ever, by varying chair widths in each row, 
with the width for a certain position being 
that indicated by its sightline relation to 
chairs immediately in front. Theatre archi- 
tects employing this scheme may rely en- 
tirely on calculations for different widths ; 
or they may make certain adjustments also 
by separating specific chairs more than nor- 
mally, sometimes with both chairs having 
their own arm blocks, sometimes by con- 
necting them with a double armrest. 


14 


Far from being freakish, these devices 
follow a basic principle of modern design, 
according to which functional efficiency 
dictates practice..In fact, the even aisle line 
has suffered loss of prestige for the same 
reason. Stagger is being provided today by 
indenting every other row of a middle 
bank. Indention no longer is universally 
held to be a menace either to appearance or 
to patrons. The trend for some time has 
been toward higher levels of illumination 
in auditoriums, and when a patron is not 
expected to go groping in the dark, a row 
set back a little farther from the aisle than 
rows adjoining, is sufficiently apparent. In- 
dention, of course, simplifies a stagger 
scheme. 

The American Seating Company, how- 
ever, developed its own stagger method 
some years ago and has since been manu- 





To minimize tripping hazard in baleg 
seating, and facilitate maintenance the 
the American Seating Company has m 
riser-attached chair standards availab 





lines were achieved by varying chair widths with further adjustment through 
(Flower theatre, Takoma Park, Md., lefthand) of double armrests and 
(Randolph theatre, Philadelphia) of wide armblocks in certain locations. 


facturing chairs in three different sizes— 


wide, intermediate, and narrow. In apply- 
ing these different sizes, their sequence in 
every other row is reversed. 

Stagger is just one factor among the con- 
ditions of an efficient seating plan. In the 
design of new theatres it is a consideration 
of the floor slope; indeed, floor pitches, 
chair models and positions, row spacing, 
and screen size and elevation work one with 
and upon the other in achieving an audi- 
torium that provides comfort, convenience 
and safety in seating. 

“Too often,” Mr. Dewey remarks, “the 
theatre is finished and the auditorium ready 
to receive the seats before seating arrange- 
ments are considered. We get requests to 
put a certain number of chairs into a thea- 
tre despite the fact that the owner has dis- 
regarded such basic considerations as aisle 
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,.. buy the new INTERNATIONAL mode/ 2000 


“Movies are better than ever’’—but how about your theatre 
seating? Chair comfort in your theatre is a perpetual 
attraction that definitely pays off at the box office. 

With the INTERNATIONAL “2000” delightful seating 
comfort is assured. Seats are wider, roomier—and yet the 
seating capacity of your auditorium remains the same. 
Full-coil, automobile-type, spring-edge cushions and gen- 
erous padding provide restful, “easy-chair” comfort. 

INTERNATIONAL’s long steel back extends below the 
seat—protects the cushion from scuffing. Metal rim around 


back protects upholstery from hand soilage. Model 2000 | 
is built of steel and welded into strong units to provide 
unexcelled stamina and durability. Hingeless seat suspen- 
sion and rubber seat stops are additional features. There 
are no nuts, bolts or screws to damage clothing. 


Modern styling, a wide range of beautiful upholstery 
coverings, and decorative aisle panel treatments make for 
showmanship that wins patron favor. The INTERNATIONAL 
*2000” CHAIR is low in first cost, lower in maintenance 
expense. 


SEE THE INTERNATIONAL “2000” CHAIR AT YOUR INDEPENDENT RCA THEATRE SUPPLY DEALER 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. WN. J. 
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More and more theatres of medium capacity are adopting seating plans that include loge sec- 
tions, offering the extra comfort of an ultra-luxurious chair, usually at a premium, and often with 
permission to smoke. The entire balcony of the Imperial in Inglewood, Calif. (above) is seated 
in this fashion, with Heywood-Wakefield's “rocking chair." But even in the one-floor Ross theatre 
in Evansville, Ind. (below) the same "Airflo" model is used in rear rows, "Encore" elsewhere. 


widths, exit areas, back-to-back spacing, 
ventilation mushrooms, and aisle. lights, not 
to mention local building and fire codes. 

By way of indicating a procedure most 
likely to create a seating plan that meets 
all the requirements of comfort, safety and 
good vision, Mr. Dewey cited a recent re- 
quest from a large circuit. This operator 
wanted a seating plan which included all 
seat positions in relation to the screen, and 
floor pitches on which the plan was based, 
for a proposed theatre, before the work- 
plans were finished. 

“Such a request,’ Mr. Dewey com- 
ments, “is still unusual. Too often the 
theatre is finished and the auditorium 
ready to receive the seats before seating 
measuremé€nts are considered. Instead, what 
one should do is to locate the screen and 
projection room, then the seats, and then 
build the walls around this. 

“From years of experience,” observes 
Mr. Dewey, “we have found that plans 
drawn up by theatre architects are, in the 
long run, the most efficient as well as the 
most economical.” 

Mr. Dewey recommends the dual in- 
cline, or so-called “reverse” floor slope, 
where depth of auditorium is sufficient to 
indicate it. “It is desirable from the theatr 
owner’s point of view beacuse it can save 
on excavation costs, and it is good from 
the standpoint of seat arrangement.” 

Good seating today is thus determined 
by the chair plus the plan. And this team 
is not applicable only to new theatres. A 
better plan can usually supply an additional 
value to reseating. Where nothing more is 
feasible, stagger alone, perhaps with ad- 
justment of screen elevation, can produce 
a whale of a difference. 


One of the newer influences on the seating plan is the possibility of using a dual incline floor to reduce pitches and excavation, as in the Uptown theatre 
in Harristurg, Pa., above. This auditorium also combines two distinct models, having 500 Ideal "Slide-Back," 189 Ideal Challenger’ chairs. 
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PAY NO MORE FOR THIS PREMIUM QUALITY 


KROEHLER Gah ath THEATRE SEATS 








THE WORLD’S FINEST THEATRE SEAT 


666 LAKE SHORE DRIVE, CHICAGO 11, ILLINOIS 


BETTER THEATRES SECTION 





© in the leading 1950 lines 
of auditorium chairs 


B The "Retractor" is the latest addition to the “Bodiform” 
series of the American Seating Company. This is shown above, 
A gentle backward motion of the seat patron moves the 
seat out of the way to allow incoming persons to pass with- 
out rising. Then with resumption of normal sitting posture, 
the seat returns easily and noiselessly to full extension. When 
vacated, the seat rises to a three-quarter position, leaving 
maximum clearance for passage of patrons or for cleaning, 
The seat is suspended from two self-lubricating bearings, 
which are shielded to protect clothing. . . . The model illus- 
trated below is a companion chair to the ''Retractor.” It 
is indicated particularly for front row and balcony installa- 
tion. Both models have seats of spring-arch construction, 
compound-curved backs, and cast iron end standards fin- 
ished in a choice of colors in a special long-wearing enamel. 
Fabrics are applied to both models by the tackless clinch- 
groove method fo facilitate replacement by the staff, 





@ Two models head the Heywood- 
Wakefield line of auditorium seating. 
The model designed for general ap- 
plication to theatres is the ‘Encore’ 
illustrated above. Like all chairs in 
this line, it is entirely of steel con- 
struction. Seat cushions are of coil 
spring type, the back is padded. The 
contoured back pan folds over the 
upholstering and guards the seat 
cushion whether down or up. The 
Encore’ can be had either with or 
without a self-rising seat. . . . The 
chair for loge luxury is the "Airflo" 
(right) called the “rocking chair'’ be- 
cause it responds to different posi- 
tions of the body, the back not being 
attached to the standards. This has 
coil spring backs as well as seats, and 
chrome-trimmed end standards. 
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B Called the ''30" chair, the current leading model of 
the Griggs Equipment Company is of all-steel con- 
struction with round-edge protective backs extended 
to provide constant protection to the seat cushion. 
The seat automatically rises to a three-quarter posi- 
tion, and the pan is cowled to provide maximum leg 
room while the occupant stands. The seat cushion 
is of coil spring construction, the back padded. 


The new "Universal" 
chair of the Ideal 
Seating Company, 
which is described 
and further pictured 
on page 23. 








H@ Recently introduced, the ''2000" chair now heads the Inter- 
national line of auditorium seating distributed by RCA. Entirely 
of steel construction, it retains the rod type of hinge action fea- 
tured by International seating. Seat cushions are of full coil spring 
construction with springs forming a unit mounted on plywood cov- 
ered with burlap and with a cotton insulator on top; clipped to 
the seat pan, the unit can be taken out for recovering without 
removing screws or bolts. Seat pans are also wider than those of 
previous models. The metal back, which is 24 inches long, is 
double-curved vertically, and rounded for maximum efficiency 
and has a top rim covering upholstery to reduce soiling. Steel 
wings are welded to the back and side plates. The back insert is 
formed from steel and in regular styles is padded. A modern and 
a neo-classic end standard style have been developed for the 
"2000" (the neo-classic is shown in the two illustrations above); 
but end standards of other International models may be used. 
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® The push-back principle of seat retraction dis- 
tinguishes Kroehler auditorium chairs in all styles. 
The model illustrated at right is for general thea- 
tre use, having full coil spring seat construction 
to front edge, and a padded back available with 
or without side welts or boxing. Seat retraction 
is by four compensating levers, which operated 
on bearings permanently lubricated by graphite- 
impregnated bearings and entirely enclosed. The 
seat automatically retracts 6 inches when occu- 
pant rises. For more luxurious seating, as in loges, 
the line includes the model illustrated above, 
with coil spring back in a choice of two heights. 
All models are completely of steel construction 
with parts electrically spot-welded. 
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for COMFORT Ww 


better ’n’ ever 


continued on 


The featurede 
at chairof the Irwin 
Seating Company® \ 
is the "“Comet"§ 
(above). Streamlined in style, it is of steel consfruction with self-rising I 
seat taking three-quarter position, full-length back panel with protective Dun 
flange, seat cushion attached to pan without screws or bolts. The "Stand. 
ard" chair (left) is of similar basic construction, without self-rising seat. & 
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When UPKEEP 


anon first... 


is LUMAN Ie 


woven saran fabric! 


Lumite woven saran fabric—first in saran 
—the theater upholstery that’s high 
on wear, beauty and comfort— 
and low, low, low on maintenance. 


70U6  Scuff-resistant. Can’t rot or mildew and 
it’s non-inflammable. 


/ 
porte 
com The weave “breathes’’—lets air circu- 


late freely. Assures year around seat- 
ing comfort—cool in summer, never 
clammy in winter. 


spr TOM 


Ils easy to fold, shape and cut. Keeps 
its glove-snug fit... won't sag, stretch, 
wrinkle or ‘‘cup”’ when properly fitted 
and installed. 


Lee wTewAN - 


Lumite fabric is unaffected by all ordi- 
nary stains . . . can be cleaned with 
soapy water or cleaning fluid. 





First in Beauty... In Comfort 
-../n Wear! 


For FREE sample and a photo in 
full color of an actual Lumite 
installation, write Dept. MP-O5. 


*Registered Trade-mark 


LUMITE DIVISION, CHICOPEE MFG. CORP. OF GEORGIA 


40 WORTH STREET, NEW YORK 13, N. Y. 








Spat Sipled. 


FINEST CONSTRUCTION = 
EXCEPTIONALLY GOOD VALUE 


1 you are shopping around for the best buy in theatre seating by all means 
get the complete facts on this IRWIN chair. It embodies every element in that prime 
essential to profitable theatre operation — good seating — and is advantageously 
priced. It’s exceptionally attractive, supremely 
comfortable, built to provide maximum 
convenience and long wear with the minimum of 
maintenance. The smooth steel seat bucket 
completely seals working parts —no bolts or 
screws to snag clothing; a silent, automatic 
seat lifting mechanism lifts seats to identical 
three-quarter fold; there’s a compensating 
feature for radius and inaccuracies in floor; closed 
steel, full depth panel center standards; 
full length steel back panel affords 
full protection to the seat cushion; curled edge 
on back protects the upholstering material and 
improves appearance; and it is by far the 
easiest chair on the market to reupholster. 

Write, NOW, for the complete details. Deliveries 


can be made with reasonable promptness. 


Various Aisle Standard 
decorations are optional. 


Full depth of back panel 
protects seat cushion, 
prevents accidents. 





















New Line of Auditorium Chairs 
Providing 32 Model Combinations 



























} month the Ideal Seating Com- 
pany has introduced a new line of auditorium 
chairs designed to provide, partly through 
interchangeable components, 32 different 
models and 16 construction combinations 
according to the specific conditions presented 
by each theatre, and to preferences regard- 
ing such functional features as retracting and 
self-rising seats, as well as seat and back 
characteristics. Any of the models can be 
had with either retractable or conventional 
seats—that is, the company's "'Slide-Back'’ 
type of seat can be combined with any of the 
other features of the line. The potential com- 
binations provide a choice ranging from 
chairs with full-spring backs as well as seats, 
to those having veneer backs and seats. The 
line has therefore been marketed under the 
trade name "Universal." 

Steel construction is employed throughout 
the line, according to the announcement by 
William A. Gedris, president of the com- 
pany. It is also pointed out that various chair 
sizes are included so as to make any of the 
models adapted to the desired seating plan 
without recourse to extra spacing between 
some of the chairs. 









@ The back designed for the "Universal" line bears a different relation- 
ship to the seat from previous Ideal models for the purpose, it is stated, 
of increasing comfort. The steel back panel is extended to cover the seat 
cushion completely regardless of its position. Construction is streamlined 
with elimination of all protruding nuts and bolts so that there are no 
hazards to clothing, and back edges are turned to protect the fabric. 
Cushions are designed for simplified replacement of upholstery, while 
seats can be readily rotated for uniform usage without removal of screws 
or bolts. End standards are shaped to provide a maximum of space for 
passage, and center standards are closed with full-length steel panels. The 
line employs a new hinge which is full-floating and compensating, self- 
aligning and frictionless with all working parts fully enclosed. Removal of 
the seat cushion is provided for by a “locked-in'’ feature which, in secur- 
ing the cushion, eliminates use of a tool to remove or replace the seat and 
hinge. There are rubber stops for both up and down movement of seat. 
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THINGS SAID AND DONE AND THINGS TO COME MORE OR LESS CONCERNING THE SHOWPLACE 





STAGGER VALUES 


SO SIMPLY does a stagger 
plan contribute to comfortable, clear vision 
of the screen that one wonders why it did 
not catch on before to the extent it has 
since the war. In just the last few years 
it has become quite common; one guesses 
that in a few years more it will be estab- 
lished as standard practice. Nevertheless, 
there is evidence that the once conventional 
chair-in-line plan isn’t giving up easily. 

The chair-in-line plan for a middle 
bank, behind those rows where sightliness 
begirfi to turn definitely upward, has no 
virtues to recommend its preservation. It 
persists, however, even in new theatres. In 
reseating it might occasionally be justified 
by conditions of the floor which advised 
keeping the original plan. There is usually 
a pull toward the old familiar methods, 
anyway. But there is nothing about audi- 
torium chair staggering to make it appear 
difficult, unless one had a special reason for 
making it look that way. 

To have an even aisle line with stagger 


peaking 
of Seating 


takes a bit of juggling of chair widths, of 
course; the mathematics are hardly Ein- 
steinian, however. And indented alternate 
rows are better than no stagger at all. 

In fact, row indention is not nearly so 
objectionable in practice as it was in theory. 
The idea of it once seemed too extreme to 
be taken seriously. Remember the “love 
seats” in early stagger systems—a chair a 
seat and a half wide at each end of every 
other row? As grotesque as that device 
was, it was thought better than indented 
rows. 

There are now a number of fine thea- 
tres with alternate rows indented and ap- 
parently their patrons think the arrange- 











WHY A DRIVE-IN? (As if you didn't know!) 





Here's the whole answer in the modern language of the camera—snacks, sports and cinema. These 
explanations are from the new Hempstead Turnpike at Bethpage, N. Y., a Long Island community 
near the famed Levittown development. Opened recently by Saul G. Lerner, it has a ramp 
capacity of 875 cars, with storage for 400. The picture is over 70 feet wide, is lighted by Brenkert 
straight highs. The management handles the refreshment service, and supplementary amusements 
include dancing, adult games and pony rides in addition to the usual slides, etc., for children. 
This drive-in's interesting lighting installation is dealt with on page 35. 


———————S 
























ment neither queer nor dangerous. One 
large, beautifully appointed new theatre— 
the Meadows in the Jamaica section of 
New York City—has alternate end stand- 
ards boxed out to effect an even aisle; but 
this is true only of a few rear rows where 
the seating floor rises a little above the 
aisles, requiring ramped approaches. Else- 
where in the staggered area of the seating 
plan, which includes more than two-thirds 
of the middle bank, alternate aisles are in- 
dented, and this theatre has somewhere in 
the neighborhood of forty rows in the mid- 
dle bank. 

Even aisle lines doubtless /ook better, 
The idea, however, is to allow the public 
to see better. A stagger plan, however ef- 
fected, is the easiest way to do it. 















CODES AND SPACING 


Just how code authorities arrived at 
fourteen chairs to a row as a safe maximum 
is something we have either forgotten or 
never knew. But they did, and fourteen it 
is almost everywhere in America (by cus- 
tom where it is not required by law). The 
real point here is that fourteen is the maxi- 
mum without reference to row spacing or 
design of chair. 

A maximum of this kind has no practic 
able meaning unless conditioned by the fac- 
tors related to it. A maximum for the 
number of chairs in an uninterrupted row 
does not signify safety unless the back-to- 
back chair spacing allows sufficient speed of 
passage to clear the row in a safe period 
of time. 

The  fourteen-to-the-row specification 
was based on a back-to-back minimum of 
30 inches. Obviously the authorities, at 
least in an earlier day, did not have as much 
concern for the safety of the public in seat- 
ing assemblies as the theatre business itself 
has come to have. 

Comfort rather than safety has been the 
objective in the development of today’s seat- 
ing plan standards. The business, not the 
code authorities, has raised the back-to- 
back minimum to 34 inches. An incidental 
effect, however, has been greater safety; 
and it might easily. be demonstrated that 
only now, where rows are spaced at least 
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GRIGGS 30-line CHAIR IS YOUR BEST BUY! 





GAIG6S5 ine 
Manufacturers and Suppliers of 
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BETTER THEATRES SECTION 


Today, Call, Wire or Write 
for Sample! 


Offices: DALLAS, 2008 Jackson— 
MEMPHIS, 410 S. Second—SHREVE- 
PORT, Box 213 Cedar Grove— 
OKLAHOMA CITY, 708 W. Grand— 
NEW YORK CITY, 1560 Broadway 





On the House continued 





34 inches, has the fourteen-to-the-row maxi- 
mum acquired any practical sense. 

For the average person, 34-inch spacing 
appears to be a fairly workable compromise 
with profitable capacity, particularly in the 
use of retracting and self-rising seats. 
Anything less makes the middle of a four- 
teen-seat row look pretty formidable to 
entering patrons when the audience is 
nearing capacity, and makes those patrons 
an irritating nuisance to those already 
seated. But even while realizing more 
and more keenly that today you’ve got to 
make movie-going as easy as possible, the 
business is inclined to be pretty proud of 
34-inch row spacing, perhaps because it has 
not been compelled by law. 

In main floor banks of as much as four- 
teen seats, however, and more or less in 
the rear two-thirds of the house (depend- 
ing on the floor slope), 35 or 36 inches are 
by no means unwarranted by the practicable 
considerations of comfort (particularly 
convenience in passing) as well as of safety. 


Current competitive developments there- 
fore do not suggest reference to code stand- 
ards and complete satisfaction with the 
distance which the business itself has gone 
above them. 

Moreover, a single inch added to the 
back-to-back spacing is an aid to un- 
obstructed vision of the screen all out of 
proportion to such tiny sacrifice of floor 
space. Only 2 feet in 25 rows! And al- 


lowing a flatter floor, that loss might be 
more than made up by reduced building 
height, especially with a balcony. 


PAINTING METAL DRIVE-IN SCREENS: Surface 
deterioration of metal drive-in screens often is 
laid to failure to conditon the metal for paint. The 
metal should be washed first with acetic acid 
(vinegar will do). After that a galvanic primer 
should be brushed on in preparation for the final 
painting. For the latter a specialized type of out- 
side paint should be used, as for example one with 
titanium that is finely ground. A chalking paint 
(self-washing) would be desirable, except that if 
it is highly so (as the better house paints are) it 
does not maintain full coverage of bolts. 


Maintenance Note 
By the United Press 


REDWOOD CITY, CALIF.— 
Forty persons were injured when plaster 
crashed down from the ceiling of the 
Sequoia theatre on to 100 persons seated 
in the balcony. Mrs. Robert Case was in- 
jured seriously in the accident when she 
jumped from.the balcony to the main floor 
seats. Injuries suffered by all other patrons 
were believed minor. 

[The error in this newspaper dispatch 
is the reference to the injuries, except that 
of Mrs. Case, as minor. There are no 
minor group injuries in a theatre. The 
group makes them all serious, institution- 
ally. If there has been negligence, they are 
mighty serious financially. For the im. 
portance of inspection in this respect, see 
Leo T. Parker’s columns in this issue. And 
for precautions regarding plaster hung ceil: 
ings, see pages 22 and 41 of the 1950 
Guide Number of BetreR THEATREs.] 











New Construction and Remodeling Mark Today's 


Slick instead of cluttered, efficient rather than fanciful are the theatre 
front and lobby representing modern practice today. And in outlying 
community houses, good practice now emphasizes friendly simplicity and 
space expressing leisure. The difference is well indicated below in a pic- 
ture of the Chakeres circuit's Regent in Springfield, Ohio, as built, and in 
the new design for it by Poblocki & Sons, Milwaukee, changing a dull, 
static entrance area to one streamlined and dynamic. 


Above is a design that immediately expresses the purposes of an informal 
community recreational service. This theatre will be built by Cooper 
Foundation Theatres in Colorado Springs, on the site of the Trail, which 
It will seat 1300. 


will be demolished. 





Change in Front Design 





Actually un-theatre-like if the values of twenty years ago were to be applied, is this | 
front scheme for the Ritz in Washington, D. C. In general it will be built of Indiana 
limestone, with an entrance area largely of glass. It will be a new unit of Kogod-Burka 
Theatres, directed by Frank Boucher. Designed by John J. Zink, Baltimore architect, 
the Ritz will seat 1200, with Kroehler push-back chairs spaced 36 inches. 
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For complete information, write to 
National Carbon Division, Dept. BT. 


The terms “National” and “Hitex” are trade-marks of 
NATIONAL CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION 
30 East 42nd Street, New York 17, N.Y. 


District Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 


BETTER THEATRES SECTION 











*UsLignT Batter! 
FOR inpUSTRIAL 
USES 





NOW...DOUBLE LIGHT 
AT NO EXTRA COST! 


Specify the new and improved “Eveready” No. 
1050 flashlight battery and you get more than 
double the usable brilliant white light for criti- 
cal uses than is available from any other flash- 
light battery National Carbon has ever made. 
The battery is leakproof... NO METAL CAN 


TO LEAK OR CORRODE. 











Charm with Functional Economy 


Picturing and describing the Florida 
theatre in West Palm Beach, new unit 
of Florida State Theatres seating 870 
and effecting an inviting recreational 
atmosphere in a compact plan with 
full emphasis on the performance. 


KEMP, BUNCH & JACKSON 


Architects: Jacksonville, Fla. 


PROVIDING AN _ approach 
and atmosphere intimately charming, the 
Florida theatre in West Palm Beach ad- 
heres fundamentally to functional principles 
of motion picture theatre design. Purely 
environmental treatment is notable prin- 
cipally in the lobby-foyer space, and in the 
screen area of the auditorium. The Florida 
is the latest addition to the operations of 
Florida State Theatres. The seating ca- 
pacity, entirely on one floor, is 871. 


CONSTRUCTION AND EXTERIOR 


The building is of completely fireproof 
construction with exterior walls of con- 
crete blocks supported on a reinforced con- 
crete frame. The exterior is stuccoed ex- 
cept for a corner entrance facade, which 
has walls of slumped concrete block pro- 
viding an irregular surface somewhat of 
rustic impression. 

A feature of the reinforced concrete con- 
struction is that the concrete block filler 
panels were constructed prior to pouring 
of the concrete columns. This method was 
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Through all-glass doors (which are given safe visibility by silver leaf ornamentation), and a tall 
window, the entire lobby-foyer area can be seen from the street. Continuity is otherwise achieved 
through design, including integration of the box-office and refreshment bar (as indicated in the 
floor plan below and at top of opposite page). The entrance is faced in slumped concrete blocks, 





























adopted to eliminate the cost of two sides 
of the column forms. 

Roof construction is of steel framing 
with a deck of 2-inch precast concrete slabs. 
All interior floors are concrete, while par- 
titions are of solid masonry. 

The building includes one-story store 
space (occupied by a gift shop), filling 
frontage beyond that required for lobby- 
foyer area (see floor plan). 


ENTRANCE AREA 


With a circular marquee spanning the 
corner of the building to take advantage 
of the location, the lobby and foyer face 


one street, from which both are _ highly 
visible from outside through all-glass doors, 
and a window to the facade cap. On the} 
other street, just beyond the corner box 
office, is a large poster frame in a mount) 
ing of live plantings. : 

Exterior display frames are of various 
materials fitted into the architectural de-| 
sign—some of cast stone, others of porce- 
lain enamel, yet others of oak in a light 
natural finish; and illumination of them) 
varies from cold cathode tubes to fluores 
cent lamps. One large poster frame of 
fanciful design in a planted setting screens 
the lower part of a tall foyer window. 
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Continuity from street to interior, to 
exert a pull inward, is a basic character- 
istic of the design. This is interestingly 
expressed in an association of the box- 
office with a lobby refreshment bar. The 
box-office shelf is black granite, and this 
continues inside the glass doors to form 
the counter of the refreshment stand, while 
the bases of each appear to be one in a 
facing of l-inch green faciencette tiles. The 
box-office glass is in flesh color. And to 
give the glass entrance doors greater vis- 
ibility, they have lines in silver leaf. 

The marquee soffit also markedly unifies 
exterior and lobby. It is essentially an egg- 
crate lighting fixture which is carried into 
the immediate lobby area to form a panel 
over the doors inside and above the refresh- 
ment bar (which latter, incidentally, is re- 
ferred to by the architects as a “‘candibar”). 
The light sources are cold cathode tubes 
above the eggcrate, which reflects the light 
diffusively so as to create an effect, without 
glare (and with relatively low heat pro- 
duction) of a continuously luminuous 
ceiling. The marquee facing is almost en- 
tirely an Adler attraction panel, on which 
two sizes of plastic letters are used. 


LOBBY-FOYER AREA 


Lobby and foyer-lounge functions are 
served by a single chamber leading some- 
what in an S-pattern of traffic through 
wood doors into the standee or rear cross- 
aisle area of the auditorium, off which the 
men’s and women’s rooms are located. 
There is thus a physical as well as an 
architectural realization of movement from 
street to auditorium. 

The walls of the lobby are mainly of 
plaster, with the notable exception of the 
inner end wall, which is completely paneled 
in light mahogany veneer to the full two- 
story height to which the lobby-foyer rises 
immediately behind the eggcrate rim. The 


A modern decorative fillip is combined with utility 
in the mirror and dressing table arrangement of 
the women's cosmetic room, with economy of space. 


BETTER THEATRES SECTION 


Design of the refreshment bar as an architectural extension of the box-office, using the same 
materials; and carrying the marquee soffit lighting, vestibule flooring, and front facing into the 
lobby-foyer area effects an optical pull inward. The inner end of the lobby-foyer is shown below. 


Below is one end of the standee, looking past doors from foyer toward baffle wall partitioning 
off the women's cosmetic room. The ceiling here is perforated acoustic tile over rock wool. Note 
also the large decorative poster frame facing the entrance doors, which are oak in blond finish. 


ae 











expanse of wood wall is relieved by a mural 
unobtrusively sketching, in a sort of modern 
montage, Florida and the waterfront of 
West Palm Beach. Elsewhere walls are 
painted a neutral tone, while the ceiling is 
acoustic tile for noise control. 

In beginning carpeting near the entrance 
doors, the designers confined it throughout 
the lobby-foyer to middle space, continuing 
the terrazzo of the vestibule inside to form 
a border as far as the standee. The car- 
peting is an Alexander Smith Crestwood 
Velvet with a large-scale: leaf pattern in 
two shades of green. 

Lobby-foyer illumination is by downlights 
and three decorative wall fixtures above a 
mounted and plant surrounded poster dis- 
play opposite the entrance doors. This 
illumination is supplemented by the egg- 
crate panel and table lamps where, in front 
of the draped window, lounge furnishings 
are provided. These chairs are of wrought 
iron with cushions covered in “Duran” un- 
supported plastic. 

A novel detail is a specially designed 
doorman’s stanchion, which not only con- 
ceals a ticket chopper, but contains an 
intercom phone, public address microphone, 
and compartment for programs. 

Doors of a telephone booth and to a 
passage leading to the manager’s office and 
projectionists’ stairway (and all other in- 
ternal doors) are oak flush finished blond 
with Formica push and kick plates in colors 
varying according to the color scheme. 

An interesting feature of the back wall 
of the refreshment bar consists in draped 
windows to the street, which flank a mirror. 


THE AUDITORIUM 


The auditorium is of simple functional 
design finished in a neutral tone with focus 
upon the draped screen area. All proscenium 
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The auditorium is of neutral tone with walls a series of splayed panels and the whole focused upon 
a drape scheme spanning in a curve the forward end and forming a contour curtain that opens 
the width of an outwardly curving platform. The auditorium has a dual incline floor, which 
minimized excavation. The curtains are illuminated by a strip concealed in a ceiling pocket, | 


























































arch effect is eliminated by curving out a 
platform almost the width of this area and 
draping the space above with a contour 
curtain, which lifts in an arch to reveal a 
traveler screen curtain. This draping, which 
is by the Knoxville Scenic Studios, is illu- 
minated by a light strip concealed in a 
ceiling pocket. 

Side walls are divided into splayed panels 
providing for acoustic non-parallelism. 
These walls are of sand-finished plaster 
neutrally tinted, and the ceiling is similarly 
treated except for the rear portion, which 
is acoustic plaster. The rear wall is a per- 
forated acoustic material. The side walls 
also have a wainscot of cement plaster 
painted blue-green, which is the color of the 
seating upholstery. 

The floor slope is of dual incline type, 
with a slight upward pitch at the screen 
end, which allowed adoption of a moderate 
ramp upward from the lobby into the 
auditorium so as to reduce excavation to a 
minimum. 

With this relatively flat floor, Kroehler 
push-back chairs are installed in 29 rows 
spaced 34 inches back-to-back except for a 
few forward rows, which are 33 inches. 








The distance from the screen to the first 
row is 20 feet, and the picture is 20 feet F 
wide. Chairs are upholstered in blue-green 
velour and have end standards in green 
and ivory. 

Running illumination of the auditorium 
is provided by lamps concealed in a trough 
formed by a wainscot cap, this light being 
direct against the walls to create an overall 
glow of low intensity. The other general § 
illumination is that of the screen arta § 
drapery and by six large-wattage down FF 
lights. There are additionally two adjust 7 
able spotlights recessed in the ceiling, con FF 
trolled from the projection room, fo § 
spotlighting activities on the platform. 





TOILET FACILITIES 


The women’s quarters off one end of the § 
standee includes a cosmetic room separated 
merely by a baffle. This room is papered 
in two tones of green except for one wall, & 
set off from which is a framed mirror § 
Here there is a wrought iron table with © 
glass top. é 

All toilet room compartments and fix § 
tures are hung for easy maintenance, and 


(Continued on page 45) 
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THEATRE SUPPLY 


ADVERTISERS 


NOTE: See small type under advertiser's 


name for proper reference number where 
more than one kind of product is advertised. 
Reference Adv, 
Number Page 
|—Adler Silhouette Letter Co............. 12 
Sectional signs for drive- -, (IA), shangenite let- 
ter sign equipment (1B). dealers. 
2—American Seating Co................. I 
Auditorium chairs. NTS and direct. 
3—Anemostat Corp. of America.......... 35 
Air diffusers. Direct. 
4—Asheraft Mfg. Co., C. S............... 43 
Projection are lamps. Unaffiliated dealers. 
5—Automatic Devices Co................ 37 
Curtain control! machines. Unaffiliated dealers. 
6—Ballantyne Co:, The.................. 44 
a 9 (6A), ae systems (). Dealers 
Cy, is, 15, 22, 38, 45, 62, 63, 64, 
79, 81, 9, 8 106, 108, itz, 120, 127, 
7—Bausch & Lomb Optical Corp... «., @2 
We ary lenses. NTS, 


dealers marked I, 

5, 6, 8 tt, 12, 13, 17, 18, 24, 25, 26° a 35, 
40, = b Pg Pw 58, 5 59, 60, 62, 66, 71, 77, 
"106, 107, 108, 110, 112, 114, 


84, » 96, 
123, 124. 126. 127, 132, 185. 
8—Chicago Hardware Foundry Co........ 10 
ae hand driers (8A), tables (8B), stools (8C). 
rect. 


9—Chicopee Mfg. Corp. of Ga., Lumite Div. 21 


Plastic upholstering materials. Direct. 

10—Droll Theatre Supply Co............... 44 
Carbon savers. Direct. 

11—F & Y Building Service, The........... 47 


Architectural design and building service. 


ene Bros. id Oa 
aga ‘abe (12a), ‘rewinders (12B), 


Box-o' 
reole. tiac). 
13—Griggs Equipment Co................. 25 
Auditorium chairs. Direct. 
14—Heyer-Shultz, Inc. ........ 45 
ieel projector arc reflectors. Dealers hin, = ae 
15—Heywood-Wakefield Co. ....... 7 
Auditorium chairs. Unaffiliated dealers ond direct. 
l6—Ideal Seating Co..................0.. 4-5 


Auditorium ine Dealers: i, 4, 7, ti, 15, 20, 23, 


33, 37, 44, 54, 61, 66, 77, 85, 88, 95, 104, 105, 109, 
114, 115 138" 124, 127, 133, 134, 137. 

17—International Projector Corp............ 2 
Sound equipment. NTS. 

18—Irwin Seating Co..................... 22 
poten chairs. Dealers: 14, 22, 23, 38, 40, 46, 
53, 59, 65, 82, 92, 108, 113, iN, 122. 

19—King Amusement Co.................. 38 
Playground equipment for drive-ins. Direct. 

20—Kollmorgen Optical Corp.. ere 
Projection lenses. NTS and all dealers. 

2i—Kroehler Mfg. Co..................... 17 
Auditorium chairs. Unaffiliated dealers and direct. 

22—LaVezzi Machine Works............... a4 
Projector parts. All dealers. 

23—Lorraine-Carbons, Inc.................. 41 
Projection carbons. Franchise dealers. 

24—Marsh Wall Products, Inmc.............. 6 
Architectural materials. Direct. 

25—Miniature Train Co.. Ls ce 


Playground equipment for ste: dnatoes. ‘on. 


4d 





Reference 
Number Page 
26—-Matingbaph;: tmés., bi Fo ke ck, 10 


frekseters, Dealers: 2, 8 (1, 15, 26, 33. 
2, 44, 53, 58, Gi, “ hd 77, 87, 95, ios. ion "iz 
tis, 122, 127, 132, 1 
27—National Carbon Co., 
Projection carbons (27A), flashlight batteries (27B). 
All dealers. 


28—National Super Service Co., Inc........ 47 
Vacuum cleaners. All dealers. 

29—National Theatre Supply.............. 37 
Vending equipment. 

30—Novelty Scenic Studios, Inc............. 38 
Interior decoration. Direct. 
Ce ee ee 8,9 
ous fram), Cate pnrauses Ai) te portable 
32—Pola-Ray Screen Company, Inc......... 35 
Screens. All dealers. 

33—Radio Corp. of America.............. 15 
International Seat auditorium chairs. Dealers 
marked *. 

34—RCA Service Co................. 36, 38, 44 
Projection maintenance service. 

Ce ee a ee 33 
Motor-generators. Direct. 

36—Ruben, inc. Mercus.................- 36 
Uniforms. Direct. 

37—S. O. S. Cinema Supply Co...........36, 38 
in-car speakers. 

SO=-Shideret Gon Br Fink. 5 oo ois ecccce ces 6 
Screens. Authorized dealers. 

2—Simonin 6 Song GC. Fis c cc ene cecees 34 
Popping oils. Direct. 

40—Sportservice; Inc..,.................5- 36 
Concession service. 

41—Strong Electric Corp., The............. 40 
Projection arc lamps (41A), spotlamps (41B), rec- 
tifiers (41C), reflectors (41D). All dealers. 





















Reference 

Number Page 

CZ Sia” > ie enn ees ee 46 
Curtain tracks (42A), curtain controls (42B). Fran- 
chise dealers. 

43—Vocalite Screen Corp.................. a4 
Screens. All dealers. 

44—Wagner Sign Service, Inc.............. 3 
Sectional signs for -drive-ins et backlighted 
attraction. panels and letters (44B). All dealers. 

45—Wenzel Projector Co., The............. 37 
Soundheads (45A), projectors (458). Unaffiliated 
dealers. as 

46—Westrex Corp, ........... 00. cece ees 34 
Foreign distributors 

47—Williams Screen Co................... 47 


Screens. Direct. 


EDITORIALLY 


DRIVE-IN TOLL BOOTH, page 33. 


Box-office for drive-ins prefabricated for easy 
erection, with optional provisions for refreshment 
sales at entrance. Marketed by Poblocki & Sons. 
Postcard reference number E48. 


ADJUSTABLE AUDITORIUM CHAIR, page 33. 
New model theatre chair whose features include 
special "feet" for adaptation to any floor slope. 
Manufactured by American Desk Manufacturing 
Company. Postcard reference number E49. 


SEALED BEAM FLOODLIGHTS, page 35. 
Lampholders designed for economical illumina- 

tion of drive-ins and parking lots. Marketed by 

Magni-Lite, Inc. Postcard reference number E50. 


PROJECTION CABINETS, TABLE, page 37. 

New line of film cabinets and rewind tables. 
Marketed by National Theatre Supply. Postcard 
reference number E51. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 








ALABAMA 

i—Queen Feature Servies, 2008% Morris Ave., Sirmingham. 
es 1021 Grand A Fert Smith. 
=~ Ke od Sesplye 1006 Male Littie Reek. 
ARIZONA 

4—Girard Theatre Supply, $20 W. Washingtee St., Phoenix. 
CALIFORNIA 


Los Angeles: 
5—Breek Photopiay Supply, tac., 1968 &. Vermest Ave. 
6—Joha P. Filbert, 2067 S. Vermont A 
National Theatre Supply, 1961 8. Verment A’ 
7—Prejection Equipment & Maintenance, 1975 “4 Vermont Ave. 
&—B. F. Shearer, 1964 S. Vermont Ave. 


San Diego: 
®—Riddies Theatre Supply, 
Fresno: 
10—Midstate Theatre Supply. 1906 Thomas. 
San Francisco: 
National Theatre Supply, 
ae Theatre ang fora By eats Ave. 
i2—B. 243 Golden 


Shearer, Gate Ave. 
13 Setare Theatrical Equipmest, 887 Gelden Gate Ave.* 





1843 Fifth Ave. 


COLORADO 

_ Doaver: 
National Theatre Sup oe atl y st. 

ice Theatre . ly, 2054 Broadway. 

ie—Western Service Supply, 2120 Breadway.* 
CONNECTICUT - 

New Haven: 
——- Theatre Supplies, 130 Meadew St. 

ational Theatre Supply, 122 Meadow St. 


DISTRICT OF COLA (Washington) 
802 Capite!l St. 
New Jersey MLW. 


is—Ben' test, 
FLORIDA 
20—Joe Horastela, 71 714 WN. E. itt Be Miami. 
21—Southeastern Equipment, 625 Bay St, "gage 
22—United Theatre Supply, 110 Fraakite 8t., T 
GEORGIA 
Albany: 
23—Dixie Theatre Service & Supply, 1014 National Siappey Dr. 
one 
24—Capitol City Supply, 161 Walter St., N. W 
National Theatre S ~~ A Lats 3 es 
26—Wil-Kin Theatre Supply, 100-4 50-4 Waites St. N. Ww. 
ILLINOIS 
Chicago: 


27—Abbott_ Theatre ly, 138 aa Pint ma Ave.* 
28—Droll —— Sup $25 W Blvd. 
29—Garner Jannsen, 1238. W Wabash -_— 
30—Midwest Theatre Service & Equipment, 1950 W. Belmest. 
3i—Movie Supply, 1318 & Wabash Ave. 
heatre Supply, 


National T 1825 S. Wabash Ave. 
INDIANA 
Evansville: 
82—Evansvilie Supply, 1738 E. Delaware St. 
Indianapolis: 


83—Ger-Bar, — 424 WM. Iilinels St. 


cao eae es em em 
IOWA 
Des Moteeer 
$5—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High 
KANSAS 
Equipmest, P. 0., 118 W. Douglas, 
Yrlebita, 


Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 
an asterisk. National Theatre Supply (NTS) branches are geographically listed. 


KENTUCKY 
Louisville: niet es 
So—Haddes Theatre Supply, 209 S. ‘Third St. 


LOUISIANA 


New Orleans: 
39—Delta Theatre Supply, 214 8. Liberty st.° 
40—Hedges Theatre Su oply. 130 8. Liber Se. 


National’ Theatre Supply, 220 
Shreveport: 
41—Alon Boyd Theatre Equipment, Cedargreve Station. 
MARYLAND 
Baltimore: 
42—Dusman Motion Pleture Supplies, 202i 1M. Charles St. 
National Theatre Supply, 417 St. Paul 
MASSACHUSETTS 
Boston: 


‘S—Capito! Theatre Su 28 Piedmont 8t.° 
4—lee Cifre, 44 Wi ~~ st. 





prnon 


ndependent sive Sugets, 38 Inchester St. 
16—Massachusetts T ~ Ay 20 Piedmont St. 
National Led © Surely. "37" oo st. 
47—Standard Broadway. 
48—Theatre eoue 2 & } iv, * Piedmont St. 
MICHIGAN 
Detroit: 
m 7 ly, 208 W. M St. 
50—Ernie Forbes Supply, 214 W. Montealm St.* 
ae wad Theatre Equipment, ° jumble St. 
Theatre Supply, 2312-14 ae Ave. 


Grand Rapids 
53—Ringold Thectre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


sinned The 

54—Min hogy jcueoly. 75 Glenwood A 
55—El ott Theatre E uipment, 1110 ya 2. 
S6—F; enh Theatre Sut ply, 1111 Currie A 

National Theatre Supply, 56 Glenwood -_ 


57—Western Theatre 
MISSOURI 


Kansas City: 
58—Missourl Theatre Supp! 


Equipment, 45 Glenwood Ave. 


115 W. (8th &t.° 
w. I st. 


poly, 
59—Sh eatre Supply, 217 W. 18th 
60—Stebbins Theatre Fe TA e064 Woandette St. 
St. Louis: 


Gi—Joe Hornstein, 3146 Olive 
National Theatre Sroniy. 3212 Slive St. 


it. Louis Supply » 3310 Olive St.* 

MONTANA 
63—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
64—Baliantyne Coe., 1707 Davenport 

onal Theatre Supply, 1610 Davenport 
65—Quality Theatre Supply, 1515 Davenport 

T Supply, 214 N. 15th St* 


NEW MEXICO 
67—Eastern New Mexico Theatre Supply, Box 1099, Clovis. 
NEW YORK 
~. ... 
go_Empire The Theatre re Supely, (00s Breadway 
Auburn: 
70—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
7i—Eastern Theatre Supply, 496 Pearl St.° 
National Theatre Sup rm ~~ Peart St 


Theatre 
Projector & File. 228 Franklie St. 


Anal 
738—Uaited 










































: New York ay titi 
TS—Capitel Motion Picture AP Ay, 630 Ninth Aves 


76—Crown Motion Picture bay os, 364 W. 
77—joe Hornstein, 630 Ninth ‘ave. 
National Theatre supply, 356 W. 44th St. 

78—S. S. Cinema Supply, 02 52nd St. 





oSias Cinema Supply, St. 
Syracuse: 
80—Central N. Y. Theatre Supply, 2/0 N. Sallea St. 
NORTH CAROLINA 
Charlotte: 
227 8. reh St. 


8i—B Theatre Chu 
Charlotte T Theatre tase, 116 & Poplar. 
83—Dixie Theatre Supply, Box 217. 

















ational Theatre Supply, 304 S. Church St. 

84—Southeastern Theatre Equipm 209 S. Poplar St. 

oo — Theatre Equipment Cer, 420 fovler + ee 
Theatre pm 

87—Wil-Kin Bupsly, 229° 8. Chured’ St. 

»_ Greensboro: ly, 215 E. Washington st. 
Theatre ply, x 

89—Theatre Equipment . tit Edwards PL. 


NORTH DAKOTA 
90—MeCarthy Theatre Supply, 55 Fifth St, Farge. 
OHIO 
Akron: 
91—Akrom Theatre Supply, 1025 N. Male St 
Cincinnati: 
92—Cineinnati Theatre Supply, 1716 Logan St. 
93—Mid-West Theatre Supply, 1638 Central Pkway.° 
National Theatre Supply, 1637-39 Central Pkway. 


Cleveland: 


jeveland Projector Ce., | , oe St. 
National Theatre Supply, 2128 Pay 
95—Ohio Theatre Equipment, 2100 Payne Ave. 
96—Oliver T Supply, 2108 S. Payne. 
Columbus: 
98—American Theatre Equipment, 165 N. High St. 
Dayton: 
Dayton Film Hep 
100—Dayton Theatre Supply, i1{ Volkenand St. 
101—Sheldon Su 
Toledo: 
102—American Theatre Supply, ow St. 
— Theatre Bg ‘Michigan st. 
04—Theatre Equipment Co., 109 M Mieht gan St. 


OKLAHOMA 


Oklahoma City: 
ier atarel mesa t antet Ar 
106—Okiahoma Theatre Supply, 628'W. Grand Ave.* 


OREGON 
Portiand: 
107—B. Shearer, % ce ar st. 
106—Theatre Utilities. Servo, 935 N. W. Kearney St 
100—Western Theatre Equipment, 1923 N. W. Kearney st 
PENNSYLVANIA 
Philadelphia: 
110—Biumberg Bros., 1305-67 Vine St.* 
National Theatre Supply Ce., 1225 Vine St 
Pittsburgh: 
ae ag a surelt,, (yes Bivd. of Allies.* 
113—Atlas T' Supply ‘an Braam St. 
ree — Theatre aire. Sapely iat Biva. ¢, o, 
114—Superior Metion Pleture Supply, 84 


Wilkes Barre: 
\15—Vineoat M. Tate, 1620 Wyoming Ave, Forty-Fort. 
RHODE ISLAND 
116—Rhede Island Supply, 857 Westminster St., Providence. 
SOUTH DAKOTA 
117—Ameriean Theatre Supply, 316 &. Malin St., Sloux Falls 
TENNESSEE 

Memphis: 
ge Ce 
119—Tri-State Theatre Theatre Gervies, B18 & Gecond ot. 
TEXAS 


Dallas: 

iso—arme Theatre Supply, 714 Hamptee Ré. 

(2i—Herber Bros. H 

{22—Modern edern Theatre E quipmont, 21 214 8. St. Paul st 

National Theatre - Ls, 

123—Southwestera T! Sevens 2010 Jacksen $t.° 
Houston: 

124—Southwestern Theatre Equipment, 1416 Mails 9t.° 
San Aantosio: 

125—Alame Theatre Supply, 1863 Alametes St. 

UTAH 

Salt Lake C 


126—Intermountain Tecetee Seoaly, 142 E. First South St. 
pap Skea Theatre Supply, 256 E. First 


‘Western Sound & Equipment, 142 E. First Seuth St." 
VIRGINIA 
29—Nerfoilk Theatre Supply, 2706 Cooley Ave., Nerfelk. 
WASHINGTON 
Sesttie: 
130—American Theatre Au. 1504 14th Ave., E. Seuth Pike 
1Si—Medern The Theatre 


bongs 2400, Third Third & 
National Supply, ios. 
9 Ee Shearer. 8 Second = 

heatre Equipment, 2224 Second Ave. 
WEST ate Tan 


134—Charleston Supply, 606 Lee St., Charleston. 
WISCONSIN 
Milwaukee: 
1a5—-Manherdt Co., 1708 he W,, Oiyoaure 8 oe 
36—Ray Smith, . State St. 


n 
(87—Theatre Equipmest & Supply, 1008 M. Seventh ot. 
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NEWS AND VIEWS OF THE MARKET AND 


ITS SOURCES OF SUPPLY 





Drive-in Toll Booth 
in Two Service Models 


A DRIVE-IN toll booth, or 
box-office, prefabricated for easy erection, 
and with special features for direct admis- 
sion sales to cars (without car hops), and 
for the addition of confection selling facili- 
ties, has been developed by Poblocki & 
Sons, Milwaukee. 

Glazed round, except for the rear wall, 
the booth has sliding glass windows permit- 
ting the cashier to issue ticket and make 
change directly to car occupant. This fea- 
ture was designed not merely for drive-ins 
that might wish to eliminate car hops en- 
tirely, but for use when such attendants 
might not be present, as at slack hours and 
seasons. 

The base is built of wood 2x4 studding 
and faced in porcelain enamel in bright 









ted or selected color. The porcelained 
plates are backed by %-inch waterproof 
plywood. Above the glazing is a stainless 
steel cap band, while the deal plate is fin- 
ished in color Formica. The booth is en- 
tered at the rear by a full-panel plywood 
door with a ventilation grille. The interior 
is faced with %%-inch finished plywood 
painted two coats of enamel in cream or 
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U. S. Air Adds Dealers 


selected shade. Flooring is 34-inch ply- 
wood. A water-proof metal roof can be 
supplied; the manufacturer recommends, 
however, that a canopy be placed over the 
booth, running continuously over two 
booths if provisions are for four lanes, so 
that both cashier and patrons are amply 
protected from rain. 

To equip the booth for sale of confec- 
tions to entering patrons, concessionaire 
provisions are available for installation 
within. This combination toll and conces- 
sion booth is approximately 8 feet long. 
It includes four 40-inch adjustable glass 
shelves above the sales counter, and four 
adjustable plywood storage shelves below 
the window. 

Illumination is provided by a four-lamp 
fluorescent fixture recessed in the ceiling, 
and there is a money drawer, shelf for re- 
ports, etc., and for phone. The ceiling also 
has a louvred vent. 


TWELVE additional direct 
factory dealers for air-conditioning, heating 
and ventilating equipment of the U. S. Air- 
Conditioning Corporation, Minneapolis, 
have been appointed by L. P. Hanson, vice- 
president in charge of sales. They are: 

Gary Gray Machinery & Tools, Cleve- 
land; Chapelle Sheet Metal, Terre Haute, 
Ind.; E & S Engineering Company, Jack- 
son, Tenn.; Rigid Contracting & Air- 
Conditioning Company, Brooklyn, N. Y.; 
South Hills Refrigeration Service, Pitts- 
burgh; Golleher Refrigeration, Mission, 
Tex.; National Hardware Electric Com- 
pany, New Braunfels, Tex.; Commercial 
Refrigeration Company, Hamilton, Ohio; 
Bunteen Refrigeration & Air-Conditioning 








Service, Chicago; Dodle Air-Conditioning 
& Heating Company, Denver; Gray & 
Son, Inc., Wooster, Ohio; Automatic Heat- 
ing Company, Youngstown, Ohio. 


Now Producing U. S. 
Model of British Chair 


PRODUCTION has begun by 
the American Desk Manufacturing Com- 
pany, Temple, Tex., on the auditorium 
chair to which it acquired rights early this 
year from Gaumont-Kalee in England, one 
of the J. Arthur Rank motion picture 
properties. As pointed out in the first an- 
nouncement (March issue), one of the 
features of this chair is adjustable “feet” 
for adaptation to any floor slope. These, 
































like the standards, are of die cast aluminum 
(see reference 7 in the accompanying sche- 
matic diagram). 

This chair, marketed as the “Ambassa- 








< ROBIN-€ SCO Srememy » re 


wper power 


THE DEPENDABLE POWER SOURCE 
Engineered Exclusively FOR THEATRE 
AND DRIVE-IN PROJECTION 


Whiributed Through 
independent Theatre 
Supply Dealers . 


Write for Literature 








J. E. ROBIN, Inc. 267 Rhode Isiand Av. 





East Orange, New Jersey 

































Sound Systems for Every Theatre 




















For theatres of every size and budget, Westrex 
supplies complete sound systems; the Westrex 
Master, Advanced and Standard. Available sound 
equipment includes the latest type amplifiers, 15 
to 100 watts, and the famous WeStern Electric 
loudspeakers for backstage. 








Features of the 
Westrex Master Sound Head 


Westrex, subsidiary of the Western Electric 
Company, also offers a full line of projection equip- 
ment, theatre supplies and accessories. 


Film Alignment Control « 








Westrex Magnetic Recording 


Shown here is the new Westrex Portable Mag- 
netic Film Recording System, for single-phase, 
synchronous operation, featuring immediate 
playback, improved 
signal-to-noise ratio, 
re-usable magnetic 
film, and no film 
processing ...in 
other words, pro- 
duction economies. 


In addition to this portable system, Westrex 
offers equipment for photographic and disk 
recording — and all post-war Western Electric 
photographic re- 
cordingand re-re- 
cording systems 
may be converted 
for both photo- 
graphic and mag- 
netic operation. 


Mixer 


, Recorder 


Power Unit 





Research, Sales and Service for the Motion Picture Industry 


Westrex Corporation 
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FORMERLY WESTERN ELECTRIC EXPORT CORPORATION 


Hydro Flutter Suppressor * Plug-in Pre-amplifier « 
Vertical Drive Motor ° 
Electro-tension Governor * Twin Exciter Lamps 


..« FOR STUDIOS EVERYWHERE 








the ONE popping oil that 


DOES EVERYTHING! 


It pops America’s Best-Selling 
Popcorn! . .-. adds butter-like ; 
flavor, color ae aroma that makes ; 
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corn, fries burgers, 
hot dogs, french fries 
.. IS always liquid... 
comes in easy-to-use 
gallon can. .no 
waste. 








POPPING OIL SPECIALISTS TO THE NATION 







FOR THEATRES OUTSIDE U. S. A. AND CANADA... 


Minn. 





dor,” also has means of varying widths to 
These consist in slots in the 
adjustment of the distance be. 
tween standards in attaching the back (7), 

Other features, also indicated in the dia- 
gram, are foam rubber seat and back cush- 


fit the plan. 
back for 


showing (below) 





"“turtleback" 





Forward and rear views of the "Ambassador" chair, 
back construction. 


ions as well as armrests (1); pressed steel 
back of “turtleback” design (diagram ref- 
erence 2 and shown in accompanying rear 
view photo) ; hinge construction to provide 
for lift by action of gravity (4) ; 
stery fabricated in readily removable units 
(5), detachable pressed steel seat pan (6). 


uphol- 


The purchaser of course has a choice of 


fabrics and colors. 


CARPET CLEANING KIT 


A kit of chemicals and implements for 


aluminum case. 
removing a wide variety of substances, and 
one for setting the colors of the fabric. 


Inc:, ‘St. 


spot-cleaning carpets has been marketed by 
Multi-Clean Products, 


The materials are contained in an 


Paul, 


There are compounds for 
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Cite Low Maintenance 
On Miniature Trains 


EXPERIENCE of drive-in 
theatre operators which have had a full 
season of operation with playgrounds hav- 
ing miniature trains, has proved not only 
the popularity of these rides, but also their 
economical maintenance, reports the Min- 
jature Train & Railroad Company, Rens- 
selaer, Ind., whose equipment is now in- 
stalled in drive-ins in most sections of the 
country. 

This company’s models are patterned 
after modern railroad streamliners. A 
standard outfit consists of one locomotive, 





two center cars, a tail car, and 270 feet of 
track. Extra cars and track are always 
available for extension of capacity and ride. 

The locomotive is powered by a 5-h. p. 
4-cycle air-cooled heavy-duty gasoline en- 
gine with crankshaft mounted on oversize 
Timken roller bearings. Smooth starting 
and stopping is provided by an automotive 
type fluid clutch, and brakes are of self- 
equalizing design. The entire power plant 
is built on the unit plan for easy removal 
in servicing. 

Bodies are of welded metal with car 
windows of non-breakable plastic in alum- 
inum frames. Each outfit is painted in 
colors chosen by the purchaser. 

Accessories include an electric horn, run- 
ning lights, headlight, lighted compart- 
ments. Also available are crossing gates 
and signals, and block signals. Track is 
12-inch gauge with steel ties riveted to 
rails, the whole cited as weighing only 4 
pounds to the foot. Sections lock together 
by a special coupler. Standard equipment 
includes ten sections of straight track and 
twelve sections of curved track. 


Sealed Beam Floods 
For Drive-in Lighting 


SEALED BEAM floodlights 
for such installations as drive-in theatre 
lanes, entrance areas, etc., and also parking 
lots, are available in what is cited as low- 
cost types from Magni-Lite, Inc., New 
York. Magni-Lite equipment provides the 
general illumination of the new Hempstead 
Turnpike drive-in at Bethpage on Long 
Island, N. Y. 

In announcing this installation, the 
manufacturer states that it was made “at a 
fixture cost of only 8% of normal cost for 
such installations, with further savings in 
installation and wattage.” The light 
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When Patrons shiver and shake 
Down goes the box-office “take”; 

They think the management's daft 
To drive ‘em away with a draft. 














--. those box- 
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To boost box-office, thousands of theatres 
have installed Anemostat Air Diffusers. It’s 
good business to include Anemostats in the 
specifications for new systems or to change 
to Anemostats to correct faulty existing air 
conditioning systems. 





Anemostat Air Diffusers produce draftless 
comfort because they utilize the famous 
Anemostat principle of aspiration. This ex- 
clusive effect not only eliminates drafts and 
stale air pockets, but also instantly equalizes 
temperature and humidity. 


ANE TAT z 
Moc A ® Air Conditioning 


DRAFTLESS Aspirating AIR-DIFFUSERS System 


ANEMOSTAT CORPORATION OF AMERICA Is Better Than 7 
10 EAST 39th STREET, NEW YORK 16, N. Y. Its Air Distribution 
REPRESENTATIVES IN PRINCIPAL CITIES ata 


READ THE ADS —Mayre newa/ 
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Announcing “PERFECTION IN REFLECTION” 


, Seamless Stluer aud Seamless White Senreens : 


POLA-RAY NOW PRESENTS 
THE PROJECTION SCREEN OF TOMORROW 























r) e 
CUSTOM-BUILT SCREENS TO MEET ALL REQUIREMENTS 
SEAMLESS SILVER — SEAMLESS WHITE — VINYL — PROXYLIN 

. POLA-RAY PRODUCTS FULLY GUARANTEED . 
POLA-RAY PROJECTION SCREEN COMPANY, INC. 
207 SECURITY BUILDING + PASADENA 1, CALIFORNIA 

‘  <¢ 2. 8 ° @ @ ° rs @ @ @ © 

















EVERYONE BLOWS 
HIS OWN HORN! 


It's easy to say “greatest speaker 
value", “lowest cost quality speaker", 
“most spectacular value", or make 
other superlative claims . . . BUT a 
tiny, tinny, toy speaker is no bargain 
even if you got it for nothing. 


Buy a Pair of S. 0. S. “CO-OP” 
speakers and compare with 
any speaker at any price — 












~{T SPEAKS FOR ITSELF! 

















NO OTHER SPEAKER CAN MAKE THESE CLAIMS: 






(1) Large 6” cone for greater volume and tone 
quality. 

(2) Die cast Aluminum Alloy housing with 3 
different handles. 

(3) Junction Box has 24%” illuminated bulls-eye 
showing ramp and station number. 

(4) Post down light prevents accidents. 

(5) Speaker cone protected by perforated disc— 
even a pin can’t penetrate. 

(6) Volume control knob without screws—pre- 
vents tampering. 

(7) L-Pad volume control means operation of 1 
speaker does not affect any of the others. 

(8) Simplified thumb screw binding post con- 
nections means quick and simple installa- 
tions. 


S.0.S. CINEMA SUPPLY CORP. 


Dept.A 602 WEST 52nd ST., N.Y. 19 






& BUYS 2 speakers 
and a junction 
box complete 





























sources are variously arranged on posts 
along the drives, and for toll booth flood- 
lighting, in multiple lamp units. 

The lamp holders themselves completely 
cover the sides of the lamp for, it is pointed 





Magni-Lite fixtures as mounted at the Hempstead 
Turnpike drive-in, which is shown below with en- 
trance floodlighted by installation seen beyond 
toll booths. 





out, streamlined effect as well as bulb pro- 
tection, and there is a weatherproof seal at 
the base for protection against the elements, 
with provision for air-cooling of the lamp 
interior. Another feature is a wiring 
trough with a side opening to facilitate in- 
stallation and maintenance. The equipment 
is fabricated of cast silicon aluminum, and 
the holders are adjustable directionally to 
the full 360°. 


WAX WITH INSECTICIDE 


(NEW LIQUID wax forti- 
fied with an insecticide has been developed 
by the Windsor Wax Company, Hoboken, 
N. J., for use on terrazzo, asphalt tile, 
rubber tiles and linoleum as well as finished 
woodwork or painted surfaces. Called 
“Kare-33,” it is described as a compound 
of high melting point waxes fortified with 
Chlordane, which is a newly developed 
insecticide recommended for use where 
DDT is not prescribed. 

According to the manufacturer, the 
product provides a liquid water-emulsion 
treatment that dries in 20 minutes and re- 
quires no buffing, but may be brought to 
high lustre by hand or machine buffing. 


FALL and 
WINTER 
WEIGHT 


Creators of 
Distinctive 
Uniforms 
for Every 
Purpose 


Write for full 


information 


Samples and 
illustrations 
will follow. 


Our 80th Year 


Marius Ruben Ge. 


Harold J. D’Ancona, Pres. 
Dept. S, 625 S. State St., Chicago 5, Ill. | 














A. B. GUILLORY—Partner and 
General Manager of the Platte 
Theatre in Ville Platte, La., says: 


“RCA Service is right with us, 
striving to give our patrons the 
finest in motion picture enter- 
tainment—by keeping our equip- 
ment in top condition. It is a 
good, economical sound invest- 
ment.” 


To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 


















olUhselele)-aam NOW SPECIALIZING 
REFRESHMENT IN REFRESHMENT 
CONCESSIONAIRES SERVICE FOR. 


FROM COAST TO COAST 


OVER |, CENTURY DRIVE-IN THEATRES 


SPORTSERVICE Corp. 
SPORTSERVICE BLDG. + BUFFALO, N.Y. WA. 2506) 
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New Film and Accessory 
Cabinets, Rewind Tables 


A NEW LINE of projec- 
tion room accessories consisting of film and 
auxiliary cabinets, and rewind tables, has 
been announced by National Theatre 
Supply. 

The film cabinets are available in case 
sizes for five, six, eight, ten or twelve 2,000- 
foot reel compartments. Of heavy gauge 
steel construction, the equipment has 114- 
inch double walls with inner spaced com- 

























pletely filled with heat and fire resistant 
material. Each compartment has a per- 
manent reel carriage and reel guards of 
rigid steel rod. Doors close automatically 
when reel is inserted and clasp in place. 
Compartment panels are fitted with hold- 
ers accommodating standard index cards. 
Finish is grey baked enamel with polished 
pulls. 

The new rewind tables are also available 
in two models, one 47 inches long, the other 
64 inches. The smaller one has a single 
drawer and rail supports for film cabinet. 
The larger, with a film cabinet platform 











beneath the bench, has a utility drawer and 
two special drawers with adjustable divid- 
ers for snipes and trailers and comes with 
paper label lid cans in two sizes. Also, on 
the back is mounted a tool rack. Finish of 
both models is grey baked enamel with pol- 
ished chrome handles. 

Accessory cabinets are available in two 
models, one with single door and two 
shelves and measuring 20 inches high, 14 
inches wide, 7 inches deep; the other with 
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Wenzel’s New 1950 


PROJECTOR HEAD 


MANUFACTURERS OF: 
Projectors, Sound Heads, Bases, Magazines, 
Sound Systems, Replacement Parts, Acces- 
sories, etc. 

Send for complete descriptive circulars, 


giving full details of the many advan- 
tages of this new WENZEL product. 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET CHICAGO 16, ILL. 








> One way to keep posted—be a coupon clipper 














Now Better Than Ever! Improved Model No. 145 
Autodrape 


CURTAIN CONTROL MACHINE 


Recommended for use with curtain tracks over 36 feet 
in length. 


New V-type traction pulley min- 
imizes rope slippage. 
Furnished with foam-rubber pad vibration eliminator at no extra cost 
when purchased with ‘‘Stand Steel’’ curtain machine stand. 


Write for further information ... 


Automatic Devices Co. 


116 N. 8th St., Allentown, Pa. 
“‘We Support the Most Celebrated Curtains in the World’ 


New, improved idler assembly and 
other fine features. 

















double doors and three shelves and meas- 
uring 26 inches high, 24 inches wide and 9 
inches deep. Construction of both is of 





heavy gauge steel with polished chrome -_ 
hardware. Finish is grey baked enamel. RUSS WEHRLE—General Man- 





GEORGE VALLEY —of the Strand ager of the Capitol and Times 
Theatre in Winooski, Vt., says: e e Theatres, Braddock, Pa., : 
ea Rubber Matting in eatres. ra OC. a., Says 
“*My theatre has been serviced = m “After 23 years of continu- 
by the RCA Service Company Color and Raised Design ous service with RCA, our 


for the past eight years—and : ; 

I have always found it to be | RUBBER FLOOR matting in 
the finest.” raised waffle-like design and 3/16-inch 

| thick, has been developed by the United 

RCA Service— : : a ; 

pies ota prance | States Rubber Company, New York, par- 
INC. Radio Corporation st Aenitien, | ticularly for areas where regular corrugated 
Camden, N. J. 


hats are off to them. And to 
_ the men who furnish this 
service—an orchid.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 


INC., Radio Corporation of America, 
Camden, N. J. 














ALUMINUM 


DRIVE-IN THEATRES 


Increase Your Family Patronage! 






matting would be too light and unattrac- 
tive, and perforated mats would be too 
heavy or unnecessary. 

The raised pattern gives it non-slip char- 
acteristics as well as an aesthetic quality, 
and the material is available in maroon, 









bright red or green as well as black. It Entertain the children with the latest kiddie 
A Fi — ri » i mini trains. 
comes in widths of 36, 48 and 52 inches. auto sides, pony. ‘as, sat ee tle Im. 

| While thick enough to offer substantial mediate deliverv. tarms arranged. 





































** | resilience, the matting is light enough to be KING AMUSEMENT CO. 
| rolled in a strip over carpeting during wet Mt. Clemens, Mich. 
oajiialaiitints eal, | WERENT. 
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DRIVE-IN EXHIBITORS Order Now! 


» | NEW LITERATURE 
Hil “it’s later than you think” i | U 


I DRIVE-IN SPECIALS: | Interior Finish Panels: A new color 


folder on Marlite plastic-finished wall pan- 


Iilll Setter Veber WS'oup. nts... ase | els, showing at a glance the popular colors, | 
i) Saag ee eee is tate was lll | catterns and finishes has been iced be | 
Ill) patti i@ inch Bausch & Lomb reflector... 347.50 | patterns and finishes has been issued by | 
lil] Complete Equipment Rebuilt Like New: | Marsh Wall Products, Inc., Dover, Ohio. | 
|||||| for 200 cars $1595; 300 cars $1995; 500 cars $3250 | Thus ilustrated are the wood grains and 
||| @ AVAILABLE ON TIME PAYMENTS | marbles as well as solid colors which Mar- 


S. 0. S. CINEMA SUPPLY CORP. inarily durable, is cleaned merely by wip- 


| Dept. A, 602 West 52nd St., N. Y. 19 ing, and eliminates painting. 











i © WRITE FOR DETAILS | lite provides in a finish which is extraord- 
Ht 























Unit Air-Conditioners: Air-conditioners 
of the so-called “package” type in capacities | 
of 2, 3, 5, 7% and 10 tons, are pictured | 
and described in a new 12-page two-color | 
folder issued by the General Electric | 
| 
| 
} 
| 
| 



















THE MOST SIMPLIFIED THEATRE 
BOOKKEEPING SYSTEM YET DEVISED 
Enables you to keep an accurate and up-to-the 


inut d of ev ha f theatre. 3 ye a 
$2.00 postpaid. ess atone liaiamaimmnai Company, Air-Conditioning Department, 


QUIGLEY BOOKSHOP Bloomfield, N 5: Besides design and oper- 
Rockefeller Center, New York ating data, the folder also contains plans for 
; installations with or without ducts. 





YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
| BETTER THEATRES will be glad to offer sugges 
| tions. Please be as specific as possible so that | 
questions may be answered most helpfully. Address 
your letters to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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Tw fifth out- 
door operation of Wal- 
ter Reade Theatres, at 
Eatontown, N. Jj., taps 
a busy traffic circle, 
and so it offers— 





Roadside Playground for All 


REPRESENTING principles 
developed by Walter Reade Theatres since 
this prominent New York and New Jersey 
circuit entered the drive-in field a year or 
so after the war, the fifth Reade outdoor 
operation, at Eatontown, N. J., neverthe- 
less has some significant distinctions, partly 
derived from later experience, and partly 
due to the location. This drive-in, designed 
like others in the group by Leon M. Ein- 
horn, has a capacity of 1,000 cars and cov- 
ers a 15-acre tract. 

A notable departure from previous Reade 
layouts (and from general practice, for 
that matter) is the placement of the play- 
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ground. In Reade drive-ins facilities include 
supplementary amusements for adults as 
well as children. At Eatontown all of these 
are grouped in a playground covering an 
acre and located immediately adjoining the 
main highway, alongside the entrance drive. 

Offering here all of the standard amuse- 
ments of children’s playgrounds, the circuit 


Eatontown toll booths are of frame 
construction with glass block base 
facing in front. The main building 
(left) is constructed of cinder blocks 
and plastered inside. The screen 
tower (see below) has a_ timber 
frame enclosed with Transite boards. 


has additionally installed a monkey house, 
a rabbit hutch, an archery range, horseshoe 
courts and facilities for deck tennis, pony 
rides, picnics; and these are made available 
daily from | p.m., with attendants on duty. 

It is pointed out that this drive-in was 
designed as part of a community shopping 
and amusement center, the site being at a 


busy traffic circle; this suggested daytime 


operation of the playground, without 
charge, so as to make fuller use of the 
equipment as an attraction, with the possi- 
bility of some additional revenue from re- 
freshment sales during the afternoon. This 
service is from vending carts. 

The Eatontown taps the traffic circle, 
adjoining which are directional signs; and 
a broad drive leads several hundred feet in 
to a four-lane toll gate. This drive, which 
can store about 150 cars, is lighted by 
goose-neck fixtures on steel towers spaced 
about 30 feet along one side. Tickets are 
used, with a General Register control sys- 

(Continued on page 45) 
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THE STRONGEST MATERIAL & I 

Steel, of the correct composition and treatment, is the — 

strongest, commonly known material. It is not a metal "No 
but an alloy of carbon, iron and other metals. Piano 

wire, bridge wire, or "plow steel" cable wires, made of that 

high carbon steel, with the inherent strength further en- the : 

hanced by drastic cold drawing, ordinarily operate in aan 


common use on engineering structures at very high 
stresses. The main cable of a suspension bridge is de- 
signed for the heaviest load per square inch of any engi- 


neering structure. U 


size 
audi 





GIC 
THE STRONGEST LAMP ia 
Theatre men are agreed that the Strong Mighty "90" is . } 
the peer of all projection arc lamps. This 75 to 130 2. 2 ety 
ampere reflector arc lamp, with exclusive Lightronic Auto- r view 
matic Focus Control, at 90 amperes, projects 21,000 ; 1 
lumens. i ee 
Outstanding features include: Forced air-cooled feed ‘a 
mechanism. Low operating temperatures. Bi-Metal Light- i os ran 
ronic Tube controls both carbon feed motors. Simple a. 3 pict 
feed rate adjustment. Big 16!/2-inch reflector matches : 1) Bee CY “% 
high speed f1.9 lens. Air stream arc stabilization. Unit : Thi 
construction permits instant removal of ma- Z 1 
jor components. Rugged burner mechanism. | proy 
Complete combustion of black soot. White - oe hee 
deposit on reflector prevented. ps i 


THE STRONG ELECTRIC CORPORATION ar, sho« 


1 City Park Avenue TOLEDO 2, OHIO a3 b 














i 
‘ 
' 
' 
; | | t would like a demonstration of the Strong Mighty 90" in my theatre, ; acol 
: without cost or obligation. ' resu 
4 Please send free literature on the | | Mighty "90"; | | Mogul Lamp; : thea 
| | Utility Lamp; | | Strong Are Spotlamps; | | Strong Rectifiers; 1 upor 
: | | Strong Reflectors. ' 
' ' ture 
i Name t 
4 ! cons 
Theatre : forv 
4 Street ; suck 
' 
- City and State ' a 
- ' 
wer 
BET] 
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Tree Needle: 


A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 












"No other art or industry in the world narrows down its success to quite such a needle's eye as 


that through which the motion picture has to pass—an optical aperture—in the continuous miracle of 


TERRY RAMSAYE 





the screen by a man and his machine, the projectionist and his projector.” 





Using Seating Plan Dimensions 
In Determining Picture Size 








or at best for a combination of stage and 
film presentations ; and it has been extreme- 
ly difficult to make the necessary departures 
from the design and decorations of the older 
days. However, if the picture theatre is to 
maintain its leadership in the entertainment 
field, one major factor must be accepted: 
that the visual reception, or viewing com- 
fort, be perfect if not from all, at least 
from almost all the seats in the theatre. 

Therefore let us consider some of the 
factors which tend to control the quality 
of visual reception for the theatre patron. 
These various factors are not separate and 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


DETERMINATION of the 
size of a projection screen for any given 
auditorium is a problem which mostly has 
been attacked, at least 
in the field, in a hit or 
miss fashion, and quite 
often even according 
to the whim. It is true 
that a certain amount 
of latitude can be al- 
lowed in sizing a mo- 
tion picture image; / 
there are, however, . 2% 
GIO GAGLIARD! Some fundamental ocu- Ps . 
lar laws which have a / 
controlling influence on the proper relation 
between picture size and good auditorium P 1 \ 
viewing positions. 

The view of the screen from any seat 
in the theatre should as nearly as possible 
transmit to the spectator’s eye the same 
picture that he would see if he were located 
at the same spot as the recording camera. 
This condition is analogous to the acoustical 
properties of auditoriums: that the spectator 
should hear the same sound as the record- 
ing microphone. That’s the objective to | 
shoot at, however difficult to achieve. | 

Much research work has been done in | 

| 
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BOUNDARY OF RECOMMENDED 
SEATING AREA 


acoustical treatment of auditoriums and the 
results are being incorporated into new 
theatre design; but the study of the effects 
upon the visual functions produced by pic- 
ture size and auditorium shape has lagged 
considerably. It has been due principally to 
forward-minded architects and engineers 
such as Schlanger and Logan that some 
progress has been achieved. 

A great many of our present theatres 
were built primarily for stage performances, 





FIGURE I|—Recommended seating area for com- 
fortable viewing. 


distinct, but are all interrelated, and are 
so to such an extent that a change in any 
one will have an effect upon all the others 
and upon the overall quality of vision. 
It is well known that extreme projection 
angles cause distortion. The projected pic- 
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ture is keystoned, and there can be a dif- 
ference in focal sharpness between the top 
and bottom of the screen. For these rea- 
sons projection angles are now kept well 
below 15° to assure a minimum amount of 
trouble in this respect. 

Another form of geometrical distortion 
is apparent when one sits too far to one 
side of the screen. This gives rise to lateral 
foreshortening, the images all appear to be 
extremely thin and tall. In order that the 
observer may not be permitted to see this 
form of distortion, seats should be arranged 
so that they occupy only a space included 
in an angle of 30° on each side of the cen- 
ter of the picture screen. 


SEATING PLAN WIDTH 


Figure 1 shows the lateral boundaries of 
the viewing angle for seating arrangements 
for comfortable viewing where a diffusive 
screen is used. Patrons seated within this 
area will not be subjected to lateral figure 
distortion. An easy way to figure the loca- 
tion of the two side boundaries is to make 
sure that the total length of any row of 
symmetrically arranged seats, including 
aisle spacing, is not greater than the dis- 
tance from the row to the screen. 

Another and perhaps not as well known 
cause of distortion in visual reception, is 
the relation between the screen size and 
the actual viewing distance. When a thea- 





tre patron looks at a motion picture image, 
he should be able to distinguish all the fine 
details with their proper emphasis that he 
would normally see if he were present at 
the scene of action. This means that these 
details and their surroundings should pre- 
sent to his eyes the same angular coverage 
and the same brilliancy from any seat in 
the theatre that they would if he were 
present in reality. This angular coverage 


FIGURE 2—Common visual acuity test objects 
showing detail "d'' to be seen and angle sub- 
tended. For normal vision "d" minimum = | 
minute. 


of any visible detail in a scene, whether it 
be a printed page or an actual picture, is 
really a measure of visual acuity. 

Eye specialists describe visual acuity as 
the ability to distinguish fine detail, and 
they have standard procedures to measure 
this important function for. any person. 
Figure 2 shows common visual acuity test 
objects with the comparison between the 
angles covered by extremely fine detail and 
their related object. 








The angle formed at the spectator’s eye 
(angle A) by the outlines of the object 
and by the smallest detail of. the object 
(angle d) are the critical values which de- 
termine whether the object will be clearly 
visible, or whether it will be merely an 
indistinguishable blur. For normal vision, 
the minimum permissible angle for d is | 
minute, or 1/60 of one degree; and for 4 
it is 5 minutes, or 1/12 of one degree. It 
must be kept in mind that the objects used 
for the above tests have simple patterns, 
they are printed on charts, are stationary, 
and are brightly illuminated. 


ANGLE OF VIEW FACTORS 


In motion picture work, image magnifica- 
tion is very great; even the best of lenses 
produce some form of astigmatic and color 
aberration. Also picture jump or weave 
cannot be completely eliminated, and the 
design patterns naturally are very intricate, 
For all these reasons it is preferable to in- 
crease the angle of view for the fine details 
to values greater than 2 minutes (1/30 of 
a degree). 

Mr. Schlanger has reported the results 
of some tests where the angle of view was 
actually determined by selecting very small 
important details in a number of motion 
picture scenes and measuring the sizes of 
such details upon the screen and the dis- 
tances at which they could still be seen 
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44% to 100 % 
IMPROVEMENT 
IN SCREEN 
A ILLUMINATION 






@ LARGER AUDIENCES (particularly in drive-ins)—made 


possible by brilliant, improved illumination. 


@ BETTER ALL-AROUND VISION—“edge-to-edge” contrast 
and sharpness . . . better vision at all ranges, all angles. 


@ GREATER AUDIENCE SATISFACTION ... they'll appreciate 
seeing pictures that bring them closer to the actual living scene 
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clearly. In those cases the visual acuity 
h de- angle varied approximately from 234 to 
early 3% minutes, and the ratio of viewing dis- 
y an tance to screen width varied from 4 times 
ision, to 31% times. more: 
is ] For the sake of simplicity let us use 
an angle of 3 minutes (1/20 degree), and 


or 4 


It a viewing distance 4 times the picture width 
and see what these mean in actual dimen- 
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ary, Let us start with a picture 20 feet wide. 
According to the above selection, the dis- 
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in- 

ails tance from the screen to the last row would 

) of be 80 feet. With a distance of 80 feet, 
and an angle of acuity of 3 minutes, the 

ilts minimum size of any detail which can be 

vas perfectly distinguished on the screen from 

all that position is only 0.84 of an inch in 

ion width. The object has to be almost an 

of inch wide on the screen. 

lis From Figure 3 we can see that if a view- 


en 


ing distance of 120 feet were desired, then 
in order to maintain the same visual acuity 
angle of 3 minutes, the minimum size of 


detail on the screen should be slightly over 
1.25 inches—and the full picture should be 
30 feet wide! 

The factors discussed above can well be 
used to determine the maximum viewing 
distance. But what guide can we use to 
help in locating the minimum viewing dis- 
tance—that is, the location for seats nearest 
the screen. It has been established that 
the maximum field that a person can in- 
clude comfortably in his vision without 
moving his head, or without moving his 
eyes, is covered by a viewing angle of 60° 
or less. 

This means that the nearest point at 
which a seat should theoretically be located 
with respect to the screen is a little less 
than the actual width of the picture itself. 
Any location closer than this would cause 
the viewer to move his eyes excessively in 
order to follow the motion from one side 
of the screen to the other, and would give 
rise to extreme visual fatigue. 

As a matter of fact, it would be much 
better practice to limit the location of the 
nearest seats to the screen to a distance not 
less than 1% to 2 times the picture width! 

Figure 4 shows a composite view of the 
various viewing angles and viewing dis- 
tances which have been discussed. H] is the 
picture, W is feet in width. Angle 4OB 
is equal to 60° and includes a seating area 
in which there should be a minimum of 
lateral distortion. Angle HGI is equal to 


60°, and point G is the nearest permissible 
seating position to the screen to prevent 
visual fatigue due to eye motion. 

Point D, which is a distance 4W away 
from the screen is the theoretical maximum 
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FIGURE 4—Viewing angles and best viewing area 
chosen by spectators. 





viewing distance (as discussed above). This 
position was chosen to give a minimum 
visual acuity angle of 3 minutes to main- 
tain the best possible visual perception at 
the maximum viewing distance. 

Point G and point C are, respectively, 
the nearest and farthest spectator positions 
as recommended by the SMPTE. 


Now let us consider what visual acuity 
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Mr. Indoor 
Theatre Owner 


Movies are BETTER 
THAN EVER...but how 
about your equipment? 


It takes Good equipment to 
show Good pictures. Prepare 
NOW for bigger profits this 
Fall with NEW Ballantyne Royal 
Soundmaster sound and projec- 
tion equipment. 


COSTS 
15% to 30% LESS 


than anything equal in quality. 


Get the Facts. Get our prices! Write for 
name of your nearest Ballantyne dealer. 


THE BALLANTYNE COMPANY 
1707 Davenport St., Omaha, Neb., U.S.A. 
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time. 
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drilling and clips (on 13.6 mm. x 22”, $1.50 
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| angle can be obtained if we use the maxi- 


| mum viewing distance recommended by the 


| SMPTE. Let us start again with a 20-foot 
| picture. Point C, then, is 120 feet away 
| from the screen; and if we keep the original 
| figure of 0.84 inches as the minimum size 
| of the finest detail of the picture pattern, 
then the visual acuity angle will be 2 min- 
| utes (1/30 of a degree). 
It will be seen that this angle of view 
| for picture detail is considerably smaller 
| than that proposed by Mr. Schlanger, but 
| that it is greater than the angle used for 
| ocular testing. The theatre engineering 
| committee of the SMPTE is conducting 
| extensive surveys, not only to correlate the 
maximum viewing distances of existing 
theatres, but actually to determine the seat- 
| ing preferences of audience in all types of 
auditoriums. It was found in one survey: 
1. That seating locations in an area near 
| the picture up to point E (1% times W’) 
are occupied very infrequently. 
| 2. That the preferred viewing distances 
| from the picture are included between 
| point K, which is 2 times W’, and point D, 
| which is + times W’. 

3. That seats located in areas too far to 
either side—actually outside the 60° lateral 
boundary lines—are not occupied any 
sooner than the front seats if other pre- 
ferred locations are available. 

It should be seen from the above discus- 
sion that much work needs to be done by 
the engineering committees before absolute 
rules for viewing distances with regards to 
screen size can be laid down. At the pres- 
ent moment it seems fairly safe to follow 
these rules of thumb: 

1. The first row of seats should not be 
any closer to the screen than the width of 
the picture. 

2. The last row of seats should not be 
any farther away than five times the width 
of the picture. 

3. No complete row of seats should be 
longer than its distance from the screen. 











Section of the spacious projection room of the 
Starlight Drive-In Theatre at Minneapolis, which 
is equipped with Century Model "CC" water- 
cooled projectors, and Century Model "C" drive- 


in pedestals, mounting Ashcraft "Super-High" 
water-cooled reflector lamps. The sound system 
is Century with 250-watt amplification, with Auto- 





crat ramp distribution panel and in-car speakers. 

















K. A. VAVERIS—President of the 
Family Drive-In Theatre, Johns- 
town, Pa., says: 


“Having used RCA Service in 
our indoor theatres since 1930, 
we naturally chose RCA for our 
de luxe Family Drive-In.” 
To get the benefits of RCA Service— 
write: RCA SERVICE COMPANY, 
INC., Radio Corporation of America, 
Camden, N. J. 


-SUPER~ PRECISION MADE 
PROJECTOR PARTS 


Once you've used them, you'll agree that the built-in preci. 
sion and trouble free performance of La Vezzi parts do much to 
hasten repair jobs and help you to the better projection that 
delights patrons. Specify La Vezzi SUPER-SERVICE Parts for 
all your replacements! Your Theatre Supply Dealer has them. 


LaVezzi MACHINE WoRKS 


4625 WEST LAKE STREET © CHICAGO 44, ILLINOIS 














YOUR SCREEN 
IS THE HEART 

OF YOUR THEATRE! 
Don't Neglect It. 








VOCALITE SCREEN CORP. 
ROOSEVELT, N. Y., U. S. A. 














You'll save time—be able to de- 
tail your requirements—by writing 
advertisers direct. However, The 
Theatre Supply Mart provides a 
postcard for your convenience. 
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THE FLORIDA THEATRE 


(Continued from page 30) 


| 


walls have light green tile almost to the | 


ceiling, with the area above and also the 
ceiling of perforated acoustic tiles tinted 
pale green, with rock wool blanket behind. 


PROJECTION AND AIR SUPPLY 


The Florida is completely air-conditioned 
with cooling by a Carrier plant of 75 tons, 


and heating by electric strip heaters in the 


duct system. 


The projection room is 23% feet wide | 


by 11 feet deep with a separate alcove for 
a toilet. Walls are of cement plaster 
painted in dark green for a wainscot, lizht 
green above. The ceiling is vermiculite 
acoustic plaster. A separate generator room 
is provided with its own forced ventilation. 

Projectors are Simplex E-7 with Peerless 
“Magnarc” lamps operating at 60 amperes, 
which are supplied by a Hertner 70-140 
motor-generator. The sound system is 


RCA. 
EATONTOWN DRIVE-IN 


(Continued from page 39) 
tem. Toll booths are of frame construction 
with glass block base facing in front. 

The main building centered in the ramp 
area is built of cinder block, which is paint- 
ed dark green outside and plastered in. ide, 
with the plaster painted light green. The 
refreshment facilities here are another de- 
parture from previous practice, which 
placed the counter in the center or against 
one wall with three sides available. At the 
Eatontown the counter extends the full 
length of a wall partitioning off toilet and 
storage rooms, with entrance from the sides 
as well as front, and service available only 
from one side of the counter. 

This change was made to provide more 
room for movement of patrons while allow 
ing about as muca counter space 2” .he 
other scheme. The counter, 60 “ . long, 
has three service stations for ray.d turnover. 
Off the front is a terrazzo terrace with 
tables ; and there are auxiliary : ‘eakers both 
inside and out. 

The Eatontown presents a pictuie ap- 
proximately 60 feet wide. The screen tower 
is of timber construction anchored to con- 
crete, and it is enclosed with ‘Transite, 


which also forms the screen. Besides RCA | 


in-car speakers, ramp posts also make 
National in-car heaters available. 

The site was wooded enough to provide 
a pleasant setting and to eliminate, except 
for a short distance, high fencing. Drives 
and ramps are built up in receding sizes of 
stone oiled down, and finished in grits 
gravel. 

General illumination is by a “moonlight 
tower” with three 1,500-watt lamps, -one 
amber, one blue, one while; and down the 
middle of the ramp area a walk is lighted 
by shielded lamps on low posts. 
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projection lenses 


Yes “MOVIES ARE BETTER” and they’re “BETTER THAN EVER” if you 
use Super Snaplite f/1.9 Projection Lenses. These superb lenses 

give you maximum light, maximum sharpness, and maximum contrast 
+». Maximum viewing satisfaction for your patrons. 
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Ask for Bulletins 207 and 209. 
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which clearly outlines the above law. 
| late case is Boynton vs. 


| atres (214 P. [2d] 793). ’ 


Actual suits involving points of law bearing on theatre operation, concisely described and 


analyzed in laymen's terms for the purpose of helping theatre management to avoid condi. 
tions which might lead to it to be sued, and of providing cases on which its own suits o 
legal defense might be based. All decisions given are of higher courts and of recent date, 


By LEO T. PARKER, Member Ohio Bar 





Liability for Damage 
To Property and Persons 


A HIGHER court recently 
rendered this unusually important decision, 
in effect as follows: 
operator never is liable 
for injury to either 
real property or private 
persons if the testi- 
shows, first, he 
did not violate a state 


CL en I 


A theatre owner or 





law or city ordinance; 
and second, the injury 
did result from 
negligence of the the- 
atre owner or opera-- 
tor. 

The writer has explained many times 
in these pages the cause and outcome of 
higher court decisions involving various 
phases of law on injury to persons and 
property, but not until now have we had 
note a higher court 


not 


LEO T. PARKER 


decision 
This 
Fox Denver The- 
The facts are as 


occasion to 


| follows: 


For many years Fox Denver Theatres’ 
employes had been in the habit of burning 


| trash taken from the theatre, such as pop- 


corn containers and wrappings, paper which 
had been thrown on the floor of the theatre 
by patrons. The method of burning this 
trash was and always had been to place the 
trash in used oil drums located on a va- 
cant lot in the rear of the theatre. There 
was no state law or city ordinance in effect 
that prohibited burning trash in this or any 
other manner. 

One day immediately after employes had 
burned trash in the drums, a garage owned 
by one Boynton caught fire and burned to 
the ground. The garage adjoined the the- 
atre building. Boynton sued Fox Denver 
Theatres for heavy damages, which in- 
cluded the value of the garage building and 
its contents. Boynton alleged that theatre 
corporation was liable for his loss on the 
grounds that sparks from the burning trash 
in the oil drums were blown by wind into 
the garage. 

The higher court held the theatre cor- 
poration not liable, however, because no 
evidence was presented by Boyaton that the 





fire resulted from negligence of the theatre 
employes. The court said: 

“A person may kindle or set fire on his 
own premises . . . and in the absence of 
negligence he is not liable for damages 
caused by its spreading.” 

This court also said: 

“Tt is a general rule of law that where 
the owner of property sets fire on his own 
premises for a lawful purpose and not in 
violation of any statute .. . he is not liable 
for damages caused by the spread of the 
fire.” 

This court also explained that under no 
circumstances may a person or company be 
held liable for any injury not resulting 
from negligence and not in violation of a 
valid law. 


Conditions of Payment 
On Building Contract 


A HIGHER court was asked 
to decide this question: If a contractor signs 
a contract to construct or alter a theatre 
building what is the legal status of the con- 
tractor and theatre owner if the contractor 
fails to fully complete the work he agreed 
to do? 

The answer is: The contractor may re- 
cover reasonable payment for the work he 
completed. 

For illustration, in Hansen v. Covell (8 

[2d] 856), a contractor partly com- 
pleted a theatre building in accordance with 
plans and specifications; but the architect 
refused to furnish a certificate of com- 
pletion on the contention that the con- 
tractor’s contract was not fully completed. 
Nevertheless, the contractor proved that he 
had substantially performed the contract 
and the court held the contractor entitled 
to recover payment for the value of the 
work completed. The court said: 

“Tf the builder, acting in good faith and 
intending and attempting to perform his 
contract, does so, he may recover the con- 
tract price, notwithstanding slight and 
trivial defects or deviations in performance 

but the owner is entitled to an allow- 
ance for the damages he may suffer by 
reason of the failure to perform strictly.” 

The courts have held that a contractor 
may recover payment where the testimony 
shows: 
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(1) The variance from the specifications 
i; inadvertent or unintentional, and the 
theatre building as a whole is not impaired. 

(2) The theatre owner actually used the 
building after it was erected for its in- 
tended purposes. 

(3) Where the defects can be remedied 
by the theatre owner without any great 
expenditures, and without damage to other 
parts of the structure. 

(4) Where it is apparent that the 
builder endeavored in good faith to fulfill 
his contract and practically did so. 


Maintenance of Sidewalks 


ALL PROPERTY owners are 
legally obligated to exercise “ordinary” care 
to keep sidewalks in reasonably safe con- 
dition. In Briggs v. Chicago, 64 N. E. 
[2d] 391, it was shown that a pedestrian 
was injured when he fell on a patch of ice 
on a sidewalk. 

In holding the pedestrian entitled to re- 
cover damages, the higher court said that 
when a pedestrian uses reasonable care to 
safeguard himself against injury on a dan- 
gerous or icy sidewalk he may recover 
damages from a corporation whose property 
abuts the sidewalk. 


Violation Breaks Lease 

ANY ACT on the part of 
a theatre operator in violation of the terms 
of the lease automatically gives legal right 
to the landlord to terminate the lease. For 
example, wilfull failure of a tenant to pay 
rent or taxes, or perform any act specified 
in the lease, automatically gives the land- 
lord privilege to cancel the lease (87 N. E. 
662). 

On the other hand, it has been held that 
a lease is not forfeited for non-payment of 
rent if in the past the landlord has per- 
mitted the tenant to be delinquent in paying 
the rent (see Allison, 155 Pac. 620). 

Any ordinary breach entitles the landlord 
to serve immediate notice that the lease is 
forfeited and he may compel the theatre 
operator to vacate at once. 

In Balahan (83 N. E. [2d] 27) a dis- 
agreement arose between the landlord and 
theatre operator over renewal of the lease. 
After the lease expired the landlord notified 
the theatre operator to vacate immediately. 
The counsel for the latter argued that the 
latter could not vacate the premises imme- 
diately because it would take at least three 
weeks to remove the chattels, furniture and 
equipment. 

The higher court refused to listen to this 
excuse, however, and ordered the theatre 
operator to vacate the premises immediately. 
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A Clean Cool Theatre 
Is The Nicest Place in Town 


Summer patrons expect more than just a good show. They also 
seek relief from uncomfortable heat in a cool, clean place where 
they can relax and be refreshed as well as entertained. 

Dirt on the floor and dust floating around in the air will hurt 
your business more than poor pictures. A Super Heavy Duty 
Theatre Cleaner will give you the complete, thorough, 
easy and economical cleaning job you need. 

mm With a Super you can: 

@ Clean 100 air filters in 15 minutes without costly and in- 

convenient removal. 
@ Clean screen and sound holes quickly, easily and thoroughly. 
@ Clean cornices, box fronts, all overhead places ten feet up 
pius the reach of the operator without stepladders or 
scaffolds. 


@ Boost popcorn boxes, paper and other debris 
out from under scats, down front for easy disposal. 


THE NATIONAL SUPER 
42 SERVICE COMPANY, Inc. 


1941 N. 13th Street 
















for every theatre cleaning prob- 
lem. Let your supply dealer give 


you a special demon- Z Toledo 2, Ohio 
stration right in your 
own theatre. See for PER SUCTION 


yourself why thou- 
sands of exhibitors 
are Super users. 


SINCE 1911 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 

















Williams 


Tear-Proof 





Perforations are clean-cut with no projecting 
fibres to collect dirt or impede sound. The 
super-reflective surface assures brilliant pictures. 
The seamless one-piece construction prevents 
checking and cracking. 


Sereens 
Stay 
White 


Longer... 


Tear-proof. Rupture-proof. You can’t even 
kick a hole in them. Permanently flexible, they 
afford exceptional recovery from dents and de- 
pressions. 


Fire-resistant. Unaffected by moisture. Fungus- 
proof. 


Delivered with protective coating. 
Only $1.50 per sq. ft. 


Write for free samples, silver or white 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


‘THE F & Y BUILDING SERVICE 


319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Pasiness” 
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Paramount 
on 


Broadway! 


DREW PEARSON'S PREDICTION 
PROVES 100% ACCURATE... 


“Excellent motion picture. Has im- 
mense impact.” —Herald Tribune 


“Exciting. Startling account of mob 


violence ... action is solid.”’ 
—N.Y.Times 


“Inspiring. Must be accorded an 


accolade.”’ —Mirror 


“Finest since Lang’s ‘Fury’.”’ 
— Morning Telegraph 


“Explosive. Should have sturdy 


patronage.” — Journal of Commerce 


“Suspense. Action keeps attention ¥ 


riveted.”’ —Daily News 


“Realism and authority. Breaks new, 


exciting ground.”’ —N.Y. Post 


“THE LAWLESS” starring Macdonald Carey and 
Gail Russell with John Sands + Lee Patrick 
Fa John Hoyt + Lalo Rios + Directed by Joseph Losey 
Written for the screen by Geoffrey Homes + Produced 
by William H. Pine and William C. Thomas 





5 ehh SRE 
r poet Bs RES one 


Sm rol 1: 
There’s still a good chance to kill that TH ; sphere 
20% tax! Act fast! Write, wire, ee f a q & Pt omero a 
talk to your senators. Do it now! i a . i. A j 5 their p; 


— = 




































The Lost Volcano 


Monogram—Jungle Adventure 


This third in the series of Bomba stories be- 
ing produced by Walter Mirisch for Monogram 
tops its successful predecessors by a substantial 
margin and gives rich promise for those to 
come. If the kids liked the first two, as every- 
body knows they did, they'll love this one, and 
the term “kid” is used here in application to 
those in all age brackets who have not forgot- 
ten how to go along with a clean story of free 
adventure wherever it may lead. This is that 
kind of story, ably told and a good deal more 
plausible than is par for jungle tales, with 
Johnny Sheffield, as Bomba, treading adroitly 
the tight rope separating the incredible from 
the credible. 

This time Bomba’s adventuring is done in 
behalf of Tommy Ivo, the young son of Donald 
_ Woods, a zoologist of whom Bomba disapproves 
’ because he cages jungle animals. David, ac- 
' customed to swinging blithely from tree to 

tree with his friend Bomba, is packed off to 

city school by Woods, but doesn’t get there, 
' being kidnapped instead by two members of an 

ethnological party seeking the location of a 
- lost volcano reputed to overlay an ancient city. 
' His kidnappers attempt to force David to lead 
© them to the lost volcano, which he has visited 
with Bomba, and Bomba attempts to rescue 
David, as do his father, mother and others. 
Sundry incidents, including episodes with a 
friendly python and an unfriendly alligator, 
| culminate in thunderously dramatic scenes of 
- a volcanic eruption, with everything coming 
~ out right for all concerned except the kidnap- 
ee. pers. 
| Direction is by Ford Beebe, who also wrote 
| the screenplay, and a right showmanly job it is. 
| Previewed at studio. Reviewer's Rating: 
| Very good.—WiLLiaM R. WEAVER. 
> Release date, June 25, 1950, Running time, 75 min- 
' utes. PCA No. 14357. General audience classification. 

aa cing okuw chacncecs wees 34a Johnny Sheffield 
Donald Woods, Marjorie Lord, John Ridgely, Elena 
» Verdugo, Tommy Ivo, Don Harvey, Grandon Rhodes, 


~ Robert Lewis 


Once A Thief 


United Artists—A Girl's Past 


A rather grim story with romantic overtones 
here has been turned into a satisfactory produc- 
tion with definite box office possibilities. 
Produced and directed by W. Lee Wilder 
from a screenplay by Richard S. Conway, the 
picture benefits from a certain realistic atmo- 
sphere and adequate performances. Cesar Ro- 
mero and June Havoc, who head the cast, make 
their parts believable as the heel with a prefer- 
» ence for working girls, and a former shoplifter 
» trying to live down her past. 

: Highly dramatic in part and rather slow in 
‘other parts, the film does a good job in showing 
‘that criminals are not born, but are made that 
‘Way under the stress of varied circumstances 
"that sometimes call for understanding and help. 
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At the same time it holds an implied warning 
to girls not to fall for just any fellow, blinded 
by a car and flashy clothes. 

The supporting cast does a competent job. 
Lon Chaney again takes the part of a dim-witted 
bookie, a friend of Cesar’s who finally turns 
against him; Marie McDonald is good as June’s 
girl friend, and Iris Adrian is convincing as a 
hardened shoplifter. Mr. Wilder’s direction 
keeps the picture moving along, maintaining a 
degree of suspense in the doing. 

Completely broke, June has to resort to shop- 
lifting in San Francisco. She leaves for Los 
Angeles and a decent life, but becomes entan- 
gled with Romero, who takes her money and 
promises to marry her, but then reneges. She 
again turns to shoplifting and is caught. In 
prison she realizes what a heel Romero is. She 
escapes and accidentally kills him. Then she 
gives herself up. 

Seen at the United Artists screening room in 
New York. Reviewer's Rating: Good.—FRED 
Hirt. 


Release date, July 7, 1950. Running time, 88 min- 


utes. PCA No. 14274. General audience classification. 
BGNOL es cxcuseaseternsescuvourcungbarsss Cesar Romero 
SE or dre Or PAE ree er nee Eerie he June Havoc 
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Where the Sidewalk Ends 


20th-Fox—Police Mystery Drama 


Dana Andrews and Gene Tierney are the 
marquee names in this story, centered about a 
New York City police detective who made more 
effective use of his fist than of his brain. 

Otto Preminger who produced and directed, 
developed a realistic atmosphere, highlighted 
some odd characters and kept the pace moving. 
There are some good action scenes and mo- 
ments of suspense. While the plot is a variation 
on an old theme, it is satisfactory for this type 
of picture. 

The screenplay was by Ben Hecht, based on 
an adaptation by Victor Trivas, Frank P. Ro- 
senberg and Robert E. Kent of William L. 
Stuart’s novel. Despite the battery of writers, 
there are weaknesses in dialogue and story de- 
velopment. 

Andrews and Miss Tierney are effective with- 
in the range of possibilities presented by the 
material. Instead of receiving an expected pro- 
motion Andrews is demoted and given a lecture 
for beating up suspects. Then the detective ac- 
cidentally kills a man. In panic he tries to cover 
up. When an innocent man is arrested for the 
killing, he is torn between his police career and 
affection for the man’s daughter who was the 
estranged wife of the victim. He tries to get 
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evidence to convict the gang leader or to be 
killed himself. At the end he confesses the 
accidental killing and the girl is ready to wait 
for him. 

Reviewed at the home office. Reviewer's Rat- 
ing: Good.—M. Q., Jr. 

July release. Running time, 95 minutes. 
14458. General audience classification. 
ESS SMU cass 5s caress daclawaawelie cao Swat Dana Andrews 
Morgan Taylor.............ssccsseceesecees Gene Tierney 
PME. ccs oeiscax aunnderece dane tdanaaun ee Gary Merrill. 
Bert Freed. Tom Tully, Karl Malden, Ruth Donnelly, 
Craig Stevens, Robert Simon, Harry von Zell, Don 
Appell, Neville Brand, Grace Mills, Lou Krugman, 
David McMahon. David Wolfe, Steve Roberts, Phil 
Tully, Ian MacDonald, John Close, John McGuire. 
Lou Nova 


PCA No. 


The Furies 


Paramount-Wallis— 
Drama of the Southwest 


“The Furies” was a gigantic cattle ranch in 
the southwest owned by Walter Huston before 
the turn of the century, according to the story, 
but this picture can by no stretch of the imagi- 
nation be described as an action Western. There 
are cowboys, shooting, hard riding, etc., but 
these are merely incidental parts of the story, 
which is actually the drama of a scheming 
woman who finally breaks with her father and 
is reunited with him as he is melodramatically 
shot down. 

Produced by Hal B. Wallis and directed by 
Anthony Mann, the film version of this Niven 
Busch novel falls short of its goal as a grip- 
ping, tension-packed drama. At best it is an 
interesting picture. The cast—including such 
names as Huston, Barbara Stanwyck, Wendell 
Corey, Judith Anderson, Gilbert Roland, Albert 
Dekker, Wallace Ford, Blanche Yurka—is ex- 
cellent and should be instrumental in helping 
grosses; in addition, of course, there are the 
many who have read Busch’s novel. 

Running about 10 minutes short of two hours, 
“The Furies” starts off to tell an intriguing if 
not always original story but somewhere along 
the line lapses into a feud between Huston and 
Miss Stanwyck, father and daughter. Huston 
is the wealthy land-owner whose daughter is 
a scheming, clever woman. The two under- 
stand each other perfectly to the point where 
the daughter is promised eventual control of 
the ranch. 

A flip young gambler, Corey, has tangled 
with the old man on previous occasions, is the 
target of Miss Stanwyck’s affections but he 
leads her on then casts her off when Huston 
pays him $50,000. This is the headstrong girl’s 
first setback. 

Then a woman, Miss 
scribes herself as an adventuress—becomes 
Huston’s main object of interest. When Miss 
Stanwyck learns her father intends to marry 
Miss Anderson, there is a scene and Miss Stan- 
wyck in a jealous rage hurles a scissors at her 
rival, permanently disfiguring her. Her father 
disowns her, and the daughter plots revenge. 


Anderson—who de- 


(Continued on following page) 
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After Huston hangs a squattar for horse 
stealing, Miss Stanwyck’s circle of hate is com- 


plete. She learns her father is bankrupt and 
taking up again with the gambler, succeeds 
by some financial manipulations in getting the 
ranch from him. 

Huston accepts this in the true spirit of 
sportsmanship, Corey is going to marry Miss 
Stanwyck, and the film is about to end on a 
happy note when Huston is shot down by the 
family of Gilbert Roland, the man who was 
hanged and a life-long friend of Miss Stan- 
wyck. But the fadeout still finds the gambler 
and his bride-to-be planning a happy future. 

This rather rambling story has received lei- 
surely pacing. The main fault seems to be an 
over-talky script and a underdevelopment of 
the characters. As stated before however, it 
has its interesting moments. The screenplay 
is by Charles Schnee. 

Reviewed at the Paramount screening room 


in New York. Reviewer's Rating: Good.— 
Carles J. LAZARUS. 

Release date, August, 1950. Running time, 109 min- 
utes. PCA No. 14343. General audience classifica- 
tion. 

SD NE icc abiuaseece seevsayeee Barbara Stanwyck 
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Be ee NR 6a 5s ts0 sb eerie snendnceeenye Walter Huston 
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Gilbert Roland, Thomas Gomez, 
Dekker, Wallace Ford 


Hills of Oklahoma 


Republic—New Cattle Tactics 


This Western has all the proper ingredients 
for popular interest with the added attraction 
of a new cowboy actor, Rex Allen. Allen’s 
appearance and acting seem to fit him for addi- 
tion to the roster of present stars in that field. 
The picture has a musical score of three lively 
numbers, all sung by Allen. One of the num- 
bers was also written by him. 

Allen, head ‘of the cooperative Cattleman’s 
Association, convinces them that they should 
combine their cattle and try collective bargain- 
ing. Allen is thwarted in this plan by Brock, 
son of a wealthy meat packer who insists his 
father be paid an outstanding feed bill before 
the cattle can cross his land on their way to 
market. Rex tries to raise the money but is 
unknowingly hampered by Hank, one of the 
cattlemen and also a friend of Brock’s. Through 
his friend, Jigg, Rex appeals to Kate Carney, a 
formidable owner of a rival meat packing com- 
pany. Her attractive secretary, Sharon, con- 
vinces Kate that Allen should have the help 
he needs. After several attempts to sabotage 
the efforts of the ranchers to get their ‘cattle 
to a main line railroad, Brock is caught in his 
own plot, thereby ending his father’s monopoly 
in the area. 

Fuzzy Knight as Jigg, and Roscoe Ates as 
Dismal supply the few choice bits of comedy 
assistance as Allen’s friends. The story is 
neatly tied together with enough action through- 
out to satisfy the fans. The direction by R. 
G. Springsteen is adequate. Franklin Adreon 
was the associate producer. 

Seen at the New York theatre. Reviewer's 
Rating: Good—DororHy A. KIRsTEIN. 


Release date, May 1, 1950. Running time, 67 min- 
utes. PCA No. 14425. General audience classification. 


Beulah Bondi, Albert 


i kteccknndets chwkawebhenwenevnebiouaill Rex Allen 
NS Elizabeth Fraser 
SN: <u cone ibnesbenebasxeboee Elisabeth Risdon 
Robert Karnes, Fuzzy Knight, Roscoe Ates, Robert 


Emmett Keane, Trevor Bardette, Lee Phelps, Edmund 
Cobb, Rex Lease, Red Adams, Lane Bradford, Michael] 


Carr, Johnny Downs 


Destination Moon 


Eagle Lion Classics-Pal— 
Space Ship Adventure 


Who, at one time or another, has not been 
fascinated by the scientific adventure fables of 
a Jules Verne or H. G. Wells? In this, one 
of the first releases of the new firm estab- 
lished by the merger of Eagle Lion and Film 
Classics, George Pal has injected many produc- 
tion values for the film version of a novel by 
Robert A. Heinlein. The result, in Technicolor, 
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is an often gripping, sometimes weird, occasion- 
ally humorous, always interesting account of 
man’s triumph over the elements by his comple- 
tion in a rocket space ship of a trip to the moon. 

This film is almost certain to do good business 
providing the exploitation is correctly handled. 

If tieups can be made along the lines of it being 
a Wellsian type of story with logical overtones, 
it is certain to fire the imagination of millions 
looking for a “different” type of entertainment. 
And “Destination Moon” is definitely in an off- 
the-beaten-track category. 

Director Irving Pichel, working from an alive 
screenplay by Rip Van Ronkel, Mr. Heinlein 
and James O’Hanlon, has gone all out to make 
the fantasy as complete as possible, though the 
producer insists that the picture “follows the 
indications of the latest works and discoveries 
of today’s top scientists.” Maybe so. There 
will be few persons, however, who will argue 
whether the theories and deductions arrived at 
by the physicists in the film do or do not make 
sense. 

The story deals with a premise that the na- 
tion first to “capture” the moon will control the 
earth by the ability to project guided missiles 
from space. A former general and his friend, 
a scientist, persuade a group of businessmen 
that they include themselves in the project for 
the trip through the atmosphere. 

After many delays, the rocket ship is finally 
completed and the men leave on their trip. Ar- 
riving on the satellite, the men make certain re- 
search and claim possession of the moon “in 
the name of the United States.” Thereafter fol- 
lows the problem of getting back to earth. It is 
discovered that more fuel than was expected has 
been used on the flight up, and the men strip the 
ship of everything to get back. 

There is some interesting trick ‘photography 
in color and the production is kept at a lively 
pace throughout. The sequences where the men 
discover there is no gravitational] pull are well- 
handled and interesting. 

The acting on the part of the small cast is 
competent. John Archer plays the industrialist, 
Warner Anderson the scientist, Tom Powers 
the general, and Dick Wesson the radio op- 
erator. 

Reviewed at a New York screening room. 
Reviewer's Rating: Good.—C. J. L. 

Release date, August, 1950. Running time, 92 min- 


utes. PCA No. 14432. General audience classification. 
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Dick Wesson, Erin O’Brien Moore 


If This Be Sin 


United Artists—Romantic Melodrama 


With a group of excellent actors making up 
the cast, this should by all rights have turned 
out to be a solid piece of entertainment with 
formula appeal. Somewhere along the line 
something went awry and the end result is a 
film that drags from one contrived climax to 
the other without being overly exciting or 
stimulating in the doing. 

Much of this must be blamed on the weak 
story and the inept dialogue, handicaps which 
even the acting talents of the principals involved 
cannot overcome. In parts, the picture catches 
on and in those moments the audience should 
be captured by the story. Unfortunately, there 
are too few of these scenes and there is a curi- 
ous lack of continuity which furthers the im- 
pression of unreality. 

Gregory Ratoff signs as both producer and 
director of “If This Be Sin” which was made 
in London. Phil Brandon was the associate 
producer and Gene Markey wrote the screen- 
play. 

Myrna Loy, who in film after film has shown 
how completely at ease she is before the 
cameras, here let go only in spots and even 
then her performance suffers from the words 
that are put into her mouth. However, Miss 
Loy always is a pleasure to look at. Roger 
Livesey, as her lawyer-husband, does what he 
can with his part; Richard Greene has an un- 
thankful part but provides good looks, and 
Peggy Cummins substitutes wide-eyed inno- 
cence for any attempt at a valid performance. 


The rest of the 
are good. 

Some of the picture was shot in. Italy but 
there is no real effort made to exploit that 
fact. The story tells of a London barrister 
who goes blind from over-work and, on his 
vacation taken for convalescence purposes, re- 
ceives a letter accusing his wife of having been 
unfaithful with Greene, his law-partner. Myrna 
says it isn’t true and that Richard is in love 
with Miss Cummins. Actually, Greene and 
Miss Loy have been in love for a long time. 
She tells him he must give her up and he falls 
in love with Peggy. 

After a series of painful misunderstandings, 
Richard and Peggy get married, brought to- 
gether by Miss Loy who returns to her hus. 
band—and in turn is forgiven by Peggy—in an 
emotional climax. 

Seen at the United Artists screening room 


supporting cast, all British, 


in New York. Reviewer's Rating: Fair— 
ae: 

Release date, September 8, 1950. Running time, 72 
minutes. PCA No. 13891. General audience classifi- 
cation. 
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Cadell, G. H. Mulcaster. Margaret Withers 


With These Hands 


ILGWU—Arnold-Goodman—Story of 
a Union 


The International Ladies Garment Workers 
Union has come up with an entertaining, well- 
produced film. Documentary in type, the slim 
story is used to tell the dramatic incidents of 
the birth and growth of one of the world’s 
largest and most powerful labor organizations. 

By the nature of its subject matter—which is 
incidentally exceptionally | well-handled—the 
film’s greatest appeal probably will lie in the 
industrialized areas. Exhibitors need have no 
fear that this picture is of an amateurish na- 
ture; on the contrary, it is highly professional 
in acting and production. 

Sam Levene heads the competent cast. He 
is the garment worker who joined the industry 
during the sweat shop days after the turn of 
the century. From that point on “With These 
Hands” concerns itself with the history of the 
ILGWU through the personal experiences of 
Levene. It tells, for example, of the first 58- 
day strike; his being beaten when he finds a 
fraudulent election; the shirtwaist factory fire 
where 146 girls died; the disastrous strike of 
1926; and later, as the organization grows, 
the increasing benefits to the workers not only 
in improved working conditions and wages, but 
with such things as health centers, educational 
facilities, resorts, etc., furnished by the union 
for its members. 

This takes Levene right up to the time he 
retires. There are plenty of amusing and often 
touching scenes, all capably handled. It should 
be stated, too, that while the film cannot be 
taken to be anything else except propaganda 
for the ILGWU, specifically, and for trade 
unions, generally, it is propaganda of a most 
palatable nature. Emphasized also in the pic- 
ture is the union’s continuous opposition to the 
Communists and the efforts made to clean 
them out. 

Jack Arnold as the director, and Lee Good- 
man as producer have done their jobs well. 
Levene is excellent as the garment worker 
and the rest of the cast including Arlene Fran- 
cis as his wife, Joseph Wiseman, Louis Sorin 
and the others deliver competent jobs. 

The distribution arrangements have not yet 
been made but the film will be available for 
theatres and interested institutions. 

The script by Morton Wishengrad is satis- 
factory. 


Reviewed at the Gotham theatre in New 


York. Reviewer's Rating: Good—C. J. L. 
Release date, August, 1950. Running time, 47 min- 
utes. General audience classification. 
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ADVANCE SYNOPSES 


THE CARIBOO TRAIL 

h-Fox 
RE PUCER: Nat Holt. DIRECTOR: 
Edwin L. Marin. PLAYERS: Randolph 
Scott, Victor Jory, Bill Williams, George 
“Gabby” Hayes, Karin Booth, Mary Stuart, 
Dale Robertson. 

WESTERN MELODRAMA. After strug- 
gling for several drought-ridden years on a 
ranch in Montana, Jim and his partner Mike 
take the remains of their herd and head for 
British Columbia. Enroute they encounter 
numerous obstacles; a powerful landowner 
stampedes their herd, alienates the partners and 
stirs up the Indians. However, with the loyal 
help of his Chinese cook, an old prospector and 
a good hearted dance hall hostess, Jim makes 
his triumphant entry into a country blessed with 
abundant grass and water. 


STREETS OF GHOST TOWN 


(Columbia) 
PRODUCER: Colbert Clark. DIRECTOR: 
Ray Nazarro. PLAYERS: Charles Starrett, 
Smiley Burnette. 

WESTERN, Steve, the Sheriff, and Smiley 
go to a ghost town that was depopulated years 
before by Bart and his outlaws. The latter had 





hidden a million dollars in a tunnel somewhere 
and wanted to frighten the people into deserting 
their homes so that. he could look for it. Bart 
doesn’t know the exact position of the money 
because his partner, Donner, had double 
crossed him and surrendered to the authorities. 
When the boys arrive they meet Doris, who 
wants them to go to the ghost town after her 
brother, who is also seeking the money. How- 
ever, he is the nephew of Donner, who has told 
him the true hiding place. Bart and his gang, 
still hanging around, capture the brother and 
Doris, but the Durango Kid saves them just 
in time. It appears that they will share the 
money. 


TRIAL WITHOUT JURY 

(Republic) 

PRODUCER: Stephen Auer. DIRECTOR: 
Phil Ford. PLAYERS: Kent Taylor, Audrey 
Long, Robert Rockwell. 

DRAMA. Kilgore, a successful comedy play- 
wright, decides to try his hand at psychological 
murder writing against the wishes of his pro- 
ducer, Manning. After an argument with Kil- 
gore, Manning is murdered. Unaware that he 
is the major suspect, Kilgore schemes to trap 
the killer by a production of a play he has 
written which parallels the circumstances of 
Manning’s death. Prior to his death Manning 
had obtained financial backing from John Webb 





and the latter had assembled a cast and director. 
With the approval of Manning’s widow and ex- 
ecutors of the estate, Kilgore puts on the play, 
and gets evidence which points to the star. He 
finally maneuvers her into admitting her con- 
nection with the real murderer and_.his identity. 


SHAKEDOWN 
(Universal-International) 


PRODUCER: Ted Richmond. DIREC- 
TOR: Joseph Pevney. PLAYERS: Howard 
Duff, Brian Donlevy, Peggy Dow, Lawrence 
Tierney, Bruce Bennett, Peggie Castle, 

MELODRAMA. Early, an ambitious pho- 
tographer, climbs to the top at a newspaper 
by taking advantage of the affections of Ellen, 
the picture editor. He becomes friendly with 
Nick, a racketeer, who tells him about a planned 
holdup, which he photographs. Using some of 
the pictures, Early blackmails Colton, another 
gangster. Meanwhile Early hes fallen in love 
with Nick’s wife, Nita, who rejects him. When 
Nick is killed Early blackmails Colton for the 
murder, Early goes abroad to work and tries 
to convince Nita to marry him but she refuses. 
On his return he is assigned to work at a fabu- 
lous party to which he invited Colton and his 
gang. The climax occurs when Colton con- 
vinces Nita that Early killed Nick. She tries 
to shoot him but he escapes only to be killed by 
one of Colton’s accomplices. 
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Release Running 

TITLE—Production Number—Company Stars Date Time 
ABANDONED (707) Univ. Dennis O'Keefe-Gale Storm Oct.,'49 79m 
Adam and Evalyn (Brit.) Univ. Stewart Granger-Jean Simmons Aug.,'50 92m 
Adam's Rib (7)* MGM Spencer Tracy-Katharine Hepburn Nov. 18,'49 101m 
Admiral Was a Lady, The UA Wanda Hendrix-Edmond O'Brien Aug.4,'50 87m 
Alcatraz Island WB John Litel-Ann Sheridan (reissue) Sept. 9,'50 

Alias the Champ (817) Rep. Robert Rockwell-Barbra Fuller Oct. 15,49 60m 

All the King's Men (227)* Co Broderick Crawford-Joanne Dru Jan.,'50 109m 


I. 
Always Leave Them Laughing (908)* WB 
Amazing Mr. Beecham (Brit.) (021!) EL 
Ambush (13) MGM 
And Baby Makes Three (229) Col. 


Annie Get Your Gun (color) (39) MGM 
Apache Chief (4824) Lippert 
Arizona Cowboy, The (4961) Rep. 
Arctic Fury (O11) RKO 
Arizona Territory Mono. 
Armored Car Robbery (025) RKO 
Asphalt Jungle, The (29) MGM 
Astonished Heart, The (Brit.) Univ. 
Avengers, The (4920) Rep. 


BACKFIRE (915) 


Bagdad (color) (903)* Univ. 
Bandits of El Dorado (268) Col. 
Barbary Pirate (212) Col. 
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Milton Berle-Virginia Mayo 
Cecil Parker-A. E. Matthews be 
Robt. Taylor-John Hodiak-Arlene Dahl Jan. 13,'50 89m 
Robert Young-Barbara Hale 
Betty Hutton-Howard Keel 
A. Curtis-R. Hayden-C. Thurston 
Rex Allen-Gordon Jones 

Del Cambre-Eve Miller 

Whip Wilson-Andy Clyde 
Robert Sterling-Adele Jergens 
Sterling Hayden-Louis Calhern 
Noel Coward-Celia Johnson 
John Carroll-Adele Mara 


WB sVirginia Mayo-Gordon MacRae 
M. O'Hara-P. Christian-V. Price 
Chas. Starrett-Smiley Burnette 
Donald Woods-Trudy Marshall 


Nov. 26,49 I16m 
Feb.,'50 85m 


Dec.,'49 84m 
(trade) May 23,50 107m 
Nov. 4,'49 60m 
Apr. 1,'50 67m 
Oct. 1,'49 6Im 
July 2,'50 
June 7,'50 68m 
June 2,'50 112m 
Mar.,'50 92m 
June 26,'50 90m 


Feb. 11,'50 91m 

Nov.,'49 82m 
Oct. 20,'49 56m 
Nov. 10,'49 65m 





For exploitation’ see Managers’ Round Table section. 


* following a title indicates a box office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 


(S) before a page number indicates advance synopsis. 





r— REVIEWED — RATINGS———— 
(S) =synopsis Naf‘! Herald 
Issue Page Groups L.ofD. Review 
Oct. 8 414 =A A-2. Good 
Nov. 26 98 OA A-2 Good 
Nov. 5 73 AorAY A-2 Excellent 
May 13 293 AorAY B Good 
Oct. 29 66 A-2 Good 
Nov. 5 73 AorAY B Excellent 
Nov. 26 97. AYC B Very Good 
Dec. 31 137. AYC A-2 Good 
Dec. 24 129. AYC A-| Very Good 
Dec. 3 105 A B Average 
Apr. 15 261 AYC A-2 Excellent 
Oct. 22 59 A-| Fair 
May 13 294 AYC Fair 
Oct. | 34 AYC A-| Good 
June 17 347 A B Good 
May 6 285 A B Excellent 
Feb. 18 197 A B Very Good 
June 17 347. AYC A-2 Good 
Jan. 21 161 A A-2. Good 
Nov. 26 97 AYC A-2. Good 
Nov. 5 (S)75  AYC A-| 
Aug. 13 . 4714 AY A-2 Fair 
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TITLE—Production Number—Company 


Baron of Arizona (4902) Lippert 
Barricade (color) (918) WB 


Battleground (16)* MGM 
Beau Geste (4920) Para. 
Beauty on Parade Col. 
Belle of Old Mexico (color) (4906) Rep. 
Bells of Coronado (color) (4941) Rep. 
Beware of Blondie Col. 
Beyond the Purple Hills Col. 
Big Hangover, The (28) MGM 
Big Lift, The (012) 20th-Fox 
Big Wheel, The UA 
Black Hand (20) MGM 
Black Midnight (4805) Mono. 
Black Rose, The (color) (019) 20th-Fox 
Blonde Bandit, The (4904) Rep. 
Blonde Dynamite (4913) Mono. 
Blondie Hits the Jackpot (205) Col. 
Blondie’s Hero (206) Col. 
Blossoms in the Dust (color) (17) MGM 
Blue Grass of Kentucky (color) 

(4901) Mono. 
Blue Lamp, The (Brit.) EL 
Bodyhold (216) Col. 
Bomba on Panther Island (4807) Mono. 
Bond Street (Brit.) Stratford 
Border Incident (5) MGM 
Borderline (909) Univ. 
Border Rangers (4933) Lippert 
Born to Be Bad (for. Bed of Roses) RKO 
Boy from Indiana (024) EL 
Bride for Sale (068) RKO 
Bright Leaf (928) WB 
Broken Arrow (color) (014) 20th-Fox 
Buccaneer's Girl (color) (912) Univ. 
CAGED (925) WB 
Call of the Forest (4821) Lippert 
Captain Carey, U.S.A. (4918) Para. 
Captain Chine (4911) Para. 
Captive Girl Col. 
Capture, The (073) RKO 
Cargo to Capetown (236) Col. 
Cariboo Trail, The 20th-Fox 


Chain Lightning (905) WB 


Challenge to Lassie (color) (10) MGM 
Champagne for Caesar UA 
Cheaper by the Dozen (color) 

(009)* 20th-Fox 
Chicago Deadline (4905)* Para. 
Chinatown at Midnight (218) Col. 
Christopher Columbus ( Brit.) 

(color) (708) Univ 
Cinderella (color) (094)* RKO 
City Lights UA 
Code of the Silver Sage (4963) Rep. 
Colorado Ranger (4925) Lippert 
Colt .45 (color) (922) WB 
Comanche Territory (color) (916) Univ. 
Congolaise FC 
Conspirator (Brit.) (21) MGM 
Convicted Col. 
County Fair (5009) — 


Covered Wagon Raid (4965) 
Cowboy and the Prizefighter (color) i986) a 
Cowtown (245) Col 


Crooked River (4926) Lippert 
Crisis (41) MGM 
Cry Murder FC 
Curtain Call at Cactus Creek (col.) (918) Univ. 
Customs Agent (204) Col. 
DAKOTA Lil (color) (005) 20th-Fox 
Damned Don't Cry, The (921)* WB 
Dancing in the Dark (color) (001) 20th-Fox 
Dangerous Profession, A (014) RKO 


Daughter of Rosie O'Grady (920) (color) WB 
David Harding, Counterspy Col. 


Davy Crockett, Indian Scout UA 
Daybreak ( Brit.) Univ. 
Dear Wife (4912) Para. 
Deputy Marshal (4905) Lippert 
Desert Hawk (color) Univ. 
Destination Big House (4918) Rep. 


Destination Moon EL 


Destination Murder (026) RKO 
Destination Tokyo (923) WB 
— Doorway (34) MGM 

D.O.A UA 
Dodge City WB 
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Release 

Stars Date 

Vincent Price-Ellen Drew Mar. 4,'50 
D. Clark-R. Massey-R. Roman Apr. 1,50 
Van Johnson-John Hodiak Jan. 20,'50 
G. Cooper-R. Milland (reissue) (east) Mar.,'50 
Robert Hutton-Lola Albright May 4: 50 
Estelita Rodriguez-Robert Rockwell Mar. 1,'50 
Roy Rogers-Dale Evans Jan. 8,'50 
Penny Singleton-Arthur Lake Aug.,'50 
Gene Autry-Joe Dennison July,'50 
Van Johnson-Elizabeth Taylor May 26,'50 
Montgomery Clift-Paul Douglas May,'50 
Mickey Rooney-Thomas Mitchell Nov. 4,'49 
G. Kelly-J. C. Naish-T. Celli Mar. 17,'50 
Roddy McDowall-Damian O'Flynn Oct. 2,49 
Tyrone Power-Orson Welles Sept.,'50 
Gerald Mohr-Dorothy Patrick Dec. 22,49 
Leo Gorcey-Adele Jergens Feb. 12,'50 


Penny Singleton-Arthur Lake Oct. 6,°49 
Penny Singleton-Arthur Lake 
Greer Garson-Walter Pidgeon (reissue) Feb. 17,'50 


Bill Williams-Jane Nigh Jan. 22,'50 
Jack Warner-Jimmy Hanley July,'50 
Willard Parker-Lola Albright Mar. 21,50 
Johnny Sheffield-Allene Roberts Dec. 18,'49 
Jean Kent-Roland Young Mar. 29,'50 
George Murphy-Ricardo Montalban Oct. 28,'49 
Fred MacMurray-Claire Trevor Feb.,'50 
Don Barry-Tom Neal July 14,50 
J. Fontaine-R. Ryan-Z. Scott July 15,'50 
Lon McCallister-Lois Butler Mar.,'50 
Robert Young-Claudette Colbert Nov. 12,'49 
Gary Cooper-Lauren Bacall July 1,'50 
James Stewart-Debra Paget Aug.,'50 
Yvonne de Carlo-Philip Friend Mar;,'50 
Eleanor Parker-Agnes Moorehead June 10,'50 
Robert Lowery-Ken Curtis Nov. 18,'49 
Alan Ladd-Wanda Hendrix Apr. 12,'50 
J. Payne-G. Russell-J. Lynn Feb.,'50 
Johnny Weissmuller-Buster Crabble July,'50 
Teresa Wright-Lew Ayres Apr. 8,'50 
B. Crawford-J. lreland-E. Drew Apr.,'50 
Randolph Scott-""Gabby" Hayes Aug.,'50 
Humphrey Bogart-Eleanor Parker Feb. 25,'50 
Edmund Gwenn-Donald Crisp Dec. 16,'49 
Ronald Colman-Celeste Holm Apr. 7,'50 


Jeanne Crain-Clifton Webb-Myrna Loy Apr.,'50 


Alan Ladd-Donna Reed Nov. 11,'49 
Hurd Hatfield-Jean Willes Jan. 19,'50 
Fredric March-Florence Eldridge Oct.,'49 
Walt Disney Characters Mar. 4,50 


Charles Chaplin-Harry Myers (reissue) Apr. 7,'50 


Rocky Lane-Eddy Waller Mar. 25,'50 
Jimmy Ellison-Russ Hayden May 12,'50 
Randolph Scott-Ruth Roman May 27,'50 
Maureen O'Hara-Macdonald Carey May,'50 
Documentary-Natives Apr. 17,'50 
Robert Taylor-Elizabeth Taylor Mar. 24,'50 
Glenn Ford-Broderick Crawford Aug.,'50 
Rory Calhoun-Jane Nigh July 30,'50 
Allan “Rocky” Lane-Eddie Waller June 30,'50 
Jim Bannon-Don Kay Reynolds Dec.,'49 
Gene Autry-Gail Davis May,'50 
James Ellison-Russell Hayden May 5,'50 
Cary Grant-Jose Ferrer July 7,'50 
Carole Mathews-Jack Lord Jan.,'50 
Donald O'Connor-Gale Storm June,'50 
William Eythe-Marjorie Reynolds May 18,50 
SG. Montgomery-R. Cameron-M. Windsor Feb.,'50 
J. Crawford-D. Brian-K. Smith May 13,50 
W. Powell-M. Stevens-B. Drake Jan.,'50 
Geo. Raft-Pat O'Brien-Ella Raines Nov. 26,'49 
June Haver-Gordon MacRae Apr. 29,'50 
Willard Parker-Audrey Long July 13,'50 
George Montgomery-Ellen Drew Jan. 6,'50 
Eric Portman-Ann Todd Not Set 
William Holden-Joan Caulfield Feb.,'50 
Jon Hall-Frances Langford Oct. 28,'49 
Yvonne deCarlo-Richard Greene Aug.,'50 
Dorothy Patrick-Robert Rockwell June 1,'50 
John Archer-Warner Henderson Aug.,'50 
J. MacKenzie-S. Clements June 6,'50 
Carey Grant-John Garfield (reissue) June 3,'50 
Robert Taylor-Louis Calhern Not Set 
Edmond O'Brien-Pamela Britton Apr. 21,'50 


Errol Flynn-O. De Havilland (reissue) July 15,'50 


Running 
Time 


93m 
75m 
118m 
114m 
66m 
70m 
67m 
66m 
70m 
82m 
120m 
92m 
92m 
66m 
120m 
60m 
66m 
66m 
67m 
100m 


72m 
84m 
63m 
76m 
106m 
92m 
88m 


66m 
87m 
110m 
93m 
77m 


96m 
74m 
83m 
97m 
73m 
9im 
80m 
8im 
94m 
76m 
99m 


85m 
87m 
67m 


104m 
75m 
85m 


58m 
74m 


68m 
87m 
91m 
76m 
60m 
59m 
70m 
55m 
96m 
63m 
86m 
72m 


88m 
103m 
92m 
79m 
104m 
7im 
7im 
82m 
88m 
72m 


60m 
92m 
72m 
135m 
84m 
83m 


— REVIEWED — 
(S) =synopsis 


Feb. 18 
Mar. 11 
Oct. | 
Mar. 
Mar. 
Feb. 11 
Jan. 21 
Apr. 8 
June 
Mar. 18 
Apr. 15 
Nov. 5 
Jan. 21 
Sept. 10 
June 
Jan. 
Feb. 4 
Oct. 8 
Mar. I1 


Jan. 


Jan. 21 
June 3 
Dec. 
Jan. 14 
June 
Aug. 
Jan. 14 


Mar. 
Apr. |! 
Oct. 
May 
June 17 
Mar. 4 


May 6 
Apr. 21 
Feb. 
Nov. 5 
Apr. 
Apr. 8 
Apr. | 
July 1 
Feb. 4 
Oct. 
Feb. 11 


Apr. |! 
Aug. 13 
Nov. 


Oct. 15 
Dec. 17 
May 13 
Apr. 
June 10 
May 6 
Apr. 8 
May 13 
Feb. 18 


June 
June 
Jan. 14 
May 13 
May 
June 17 
Feb. 11 
May 
Apr. 15 


Jan. 
Apr. 15 
Nov. 
Oct. 
Apr. | 
May 
Jan. 14 
July 9 
Nov. 12 
Oct. 15 


June 17 
July 1 
June 10 
Apr. 29 
May 6 
Dec. 31 
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Page 


198 
221 
33 
238 
237 
189 
163 
254 


213 


286 
(s)278 
205 

74 

271 
254 
246 
(S)367 
177 

58 

186 


245 
4713 
98 


49 
121 
295 
269 
330 
285 
253 
294 
197 


(S)358 
(S)358 
154 
295 
(S)305 
346 
189 
314 
262 


346 
366 
331 
278 
287 
137 





Nat'l 

Groups 

A-2 
A B 
AY A-| 
AYC 
AY A-2 
AYC 
Aor AY A-2 
AYC A-2 


AY B 
AY or AYC A-2 
AYC A-1 


Aor AY A-2 
A B 
AYC A-! 
AYC A-! 
AYC A-l 
AYC A-2 
A A-2 
AYC A-| 
A B 
A B 
AY A-2 
_AYC A-2 
AY A-2 
A B 
AYC A-2 
A A-2 
A-! 
AYC A-2 
AY A-2 
A-| 
A B 
AY or AYC B 
AYC A-l 
AYorAYC A-2 
AYC A-1 
AYC A-2 
AYC A-l 
AY A-2 
AYC or AY A-2 
AYC A-! 
AYC A-! 
A-2 
AYC A-l 
AYC A-| 
AYC A-! 
B 
AYCorAY A-2 
AYC A-| 
A-1 
A-2 
A-2 
AYC A-l 
AYorAYC A-2 
A B 
A B 
AYC A-2 
A A-2 
AYC A-2 
AYC 
B 
AYC A-! 
A-! 
B 
A-! 
AY or AYC A-2 


RATINGS—— 
Herei 
L.of D. Revie, 











TITLE—F 











Excellent 
Excellent 


Very Goog 
Excellent 





Good 











Excellent 
Fair 

Fair 
Good 
Good 
Very Good 
Good 





Good 
Good 
Very Good 
Excellent 
Good 


Good 
Excellent 


Good 
Fair 

Very Good 
Good 
Fair 

Fair 


Good 
Average 


Good 
Fair 
Good 
Fair 


Good 
Good 
Very Good 
Fair 
Excellent 
Good 
Good 

Fair 

Very Good 
Good 


Good 
Good 
Fair 


Average 
Excellent 
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Duchess 0 
Dynamite 


EAGLE ar 
East Side, 
Edge of | 
Ellen 

Everybod) 
Everybod| 
Eye Witn 


FALLEN | 
Fancy Pat 
Fast on tl 
Father Is 
Father M 
Father of 
Faust anc 
Federal / 
Fence Ri 
Feudin' R 
50 Years 
Fighting 
{color 

Fighting 

File on TI 
Flame an: 
Flying Se 
Forbidde: 
Foreign | 
For Them 
Fortunes 

Four Day 
Francis ( 
Free for 

Frontier | 
Furies, T 





GAY La 
Girl from 
Girls’ Sel 
Glass Me 
Glass Mc 
God Is | 
Golden ¢ 
Golden 5 
Golden 5 
Golden 1 
Good H 
Good Tir 
Great Je 
Great Le 
Great Pl 
Great Ri 
Guilty B 
Guilty of 
Gun Cra 

(forme 
Gunfight 
Gunmen 
Gunsling 













HAMLE’ 
Happy 1 
Harbor | 
Hasty H 
Heiress, 
Her Wo 
He's a ¢ 
High Le 
Hi-Jacke 
Hills of 
Hoedow 
Holiday 
Hollywo 
Hostile 
House | 
Humphr 





















ICHABC 
If This f 
In a Lor 
Inspecto 
Intruder 
Iroquois 
It's a St 
| Was a 















PRODU! 









TITLE—Production Number—Company 
MGM 
RKO 





Duchess of Idaho (color) (33) 
Dynemite Pass (022) 























rior 
EAGLE and the Hawk (4916) (color) Para. 
East Side, West Side (14) MGM 
Edge of Doom “om 
llen 
Sma Does It (926) 20th-Fox 
Everybody's Dancin’ (4922) Lippert 
. Eye Witness EL 
004 ; 
nt fe FALLEN Idol, The (Brit.) SRO 
Fancy Pants (color) Para. 
Fast on the Draw (4929) Lippert 
Father Is a Bachelor land Col. 
Father Makes Good (4917) Mono. 
Father of the Bride (30) MGM 
Faust and the Devil (Ital.) Col. 
Federal Agent at Large (4911!) Rep. 
Fence Riders (4846) Mono. 
nt IE Feudin' Rhythm (252) Col. 
50 Years Before Your Eyes WB 
Fighting Man of the Plains (930) 
(color) 20th-Fox 
Fighting Stallion, The (069) EL 
cod File on Thelma Jordon (See Thelma Jordon) 
Flame and the Arrow, The (color) (930) WB 
Flying Saucer, The FC 
Forbidden Jungle (070) EL 
Foreign Legion, The Univ. 
For Them That Trespass Mono. 
ood fe Fortunes of Captain Blood Col. 
it Four Days Leave FC 
Francis (910)* Univ. 
Free for All (901) Univ. 
vod Frontier Outpost (263) Col. 
Furies, The Para. 
0d 
00d 






GAY Lady, The (Brit.) (013) 











Girl from San Lorenzo, The UA 
Girls’ School (213) Col. 
Glass Managerie, The WB 

+ HB Glass Mountain, The (Brit.) (012) EL 
God Is My Co-Pilot (924 WB 
Golden Gloves Story, The (023) EL 
Golden Salamander, The (Brit.) EL 
of EE Golden Stallion, The (color) (844) Rep. 
Golden Twenties, The (021) RKO 
Good Humor Man Col. 
Good Time Girl FC 
Great Jewel Robber, The (929) WB 
Great Lover, The (4909)* Para. 
Great Plane Robbery, The UA 
Great Rupert, The (019) EL 
Guilty Bystander FC 

4 Guilty of Treason (022) EL 
Gun Crazy UA 

(formerly Deadly Is the Female) 

Gunfighter, The (015) 20th-Fox 
Gunmen of Abilene (4962) Rep. 
Gunslingers (4941) Mono. 













HAMLET (Brit.) (Spcl.)* U-I 
Happy Years, The (color) (32) MGM 
Harbor of Missing Men (4913) Rep. 
Hasty Heart, The (913) WB 
Heiress, The (4924)* Para. 
Her Wonderful Lie (Ital.) Col. 
He's a Cockeyed Wonder Col. 
High Lonesome (color) EL 
Hi-Jacked (4920) Lippert 
& Hills of Oklahoma (4952) Rep. 
Hoedown Col. 
Holiday Affair (013) RKO 
Hollywood Varieties (4916) Lippert 
Hostile Country (4927) Lippert 
House by the River (4912) Rep. 
Humphrey Takes a Chance (5006) Mono. 






ICHABOD and Mr. Toad (See Adventures of) 
If This Be Sin UA 
In a Lonely Place Col. 
Inspector General, The (color) (912) WB 
Intruder in the Dust (9) MGM 






Iroquois Trail UA 
I's a Small World (030) EL 
| Was a Shoplifter (917) Univ. 
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Release 
Stars Date 

Esther Williams-Van Johnson July 14,'50 
Tim Holt-Lynne Roberts June 15,'50 
John Payne-Rhonda Fleming May 30,'50 
James Mason-Barbara Stanwyck Feb. 10,'50 
Dana Andrews-Farley Granger July,'50 
Robert Young-Betsy Drake July 7,'50 
Paul Douglas-Linda Darnell Nov.,'49 
Spade Cooley-Richard Lane Mar. 31,'50 
Robt. Montgomery-Leslie Banks June,'50 
Ralph Richardson-Michele Morgan May,'50 
Bob Hope-Lucille Ball Sept.,'50 
James Ellison-Russell Hayden June 30,'50 
William Holden-Coleen Gray Feb.,'50 
Raymond Walburn-Walter Catlett May 7,'50 
Spencer Tracy-Joan Bennett June 16,'50 
Italo Tajo-Nelly Corradi Not Set 
Dorothy Patrick-Robert Rockwell Mar. 12,'50 
Whip Wilson-Andy Clyde Jan. 29,'50 
Eddy Arnold-Gloria Henry Dec.,'49 
Documentary July 15,'50 
Randolph Scott-Jane Nigh Dec.,'49 
Bill Edwards-Doris Merrick Mar.,'50 
Burt Lancaster-Virginia Mayo July 22,'50 
Mikel Conrad-Pat Garrison Jan.,'50 
Don Harvey-Forrest Taylor Mar.,'50 
Bud Abbott-Lou Costello Aug.,'50 
Richard Todd-Patricia Plunkett July 6,'50 
Louis Hayward-Patricia Medina June,'50 
Cornel Wilde-Josette Day Feb. 6,'50 
Donald O'Connor-Patricia Medina Feb.,'50 
Robert Cummings-Ann Blyth Nov.,'49 
Charles Starrett-Smiley Burnette Dec. 29,'49 
Barbara Stanwyck-Wendell Corey Aug.,'50 


Jean Kent-James Donald Dec.,'49 


Duncan Renaldo-Leo Carrillo Feb. 24,'50 
Joyce Reynolds-Ross Ford Feb. 9,50 
Jane Wyman-Kirk Douglas Sept. 30,'50 
Valentina Cortesa-Dulcie Gray May,'50 


Dennis Morgan-Ray. Massey (reissue) June 3,'50 


James Dunn-Dewey Martin May,'50 
Anouk-Trevor Howard Aug.,'50 
Roy Rogers-Dale Evans Nov. 15,'49 
Al Jolson-R. Valentino, et al. Apr.,'50 
Jack Carson-Lola Albright June,'50 
Jean Kent-Dennis Price May 11,'50 
David Brian-Marjorie Reynolds July 15,'50 
Bob Hope-Rhonda Fleming Dec. 28,'49 
Tom Conway-Margaret Hamilton Mar. 10,'50 
Jimmy Durante-Terry Moore Mar.,'50 
Zachary Scott-Faye Emerson Jan.,'50 
C. Bickford-P. Kelly-B. Granville Feb.,'50 
John Dall-Peggy Cummins Jan. 21,50 
Gregory Peck-Helen Westcott July,'50 
Allan "Rocky" Lane-Eddy Waller Feb. 6.'50 
Whip Wilson-Andy Clyde Apr. 9,'50 


Laurence Olivier-Jean Simmons Not Set 
Dean Stockwell-Darryl Hickman July 7,'50 
Richard Denning-Barbra Fuller Mar. 26,'50 
Ronald Reagan-Patricia Neal Jan. 14,'50 
Olivia de Havilland-Montgomery Clift Dec. 28,'49 
Jan Kiepura-Marta Eggerth Not Set 
Mickey Rooney-Terry Moore Sept.,'50 
John Barrymore, Jr.-Chill Wills June,'50 
Jim Davis-Marsha Jones July 7,'50 
Rex Allen-Elizabeth Fraser May |,'50 
Eddy Arnold-Jeff Donnell June 6,'50 
Robert Mitchum-Janet Leigh Dec. 24,'49 
Rob't. Alda-Peggy Stewart & others Jan. 14,'50 
James Ellison-Russell Hayden Mar. 24,'50 
Louis Hayward-Jane Wyatt Mar. 25,'50 
Leon Errol-Joe Kirkwood, Jr. June 4,'50 
Myrna Loy-Richard Greene Sept. 8,'50 
Humphrey Bogart-Gloria Grahame Aug.,'50 
Danny Kaye-W. Slezak-Barbara Bates Dec. 31,'49 
David Brian-Claude Jarman, Jr. Feb. 3,'50 


George Montgomery-Brenda Marshall June 16,50 
Paul Dale-Lorraine Miller June,'50 
Scott Brady-Mona Freeman May,'50 


Running 
Time 


98m 
6im 


104m 
108m 


9im 
98m 
65m 
104m 


94m 


55m 
84m 
éim 
93m 
87m 
60m 
57m 
66m 
73m 


94m 
62m 


88m 
69m 
67m 


95m 
9Im 
98m 
90m 
83m 
55m 
109m 





59m 
62m 


90m 
88m 
76m 
97m 
67m 
68m 
80m 
8im 
9im 
80m 
6im 
87m 
92m 
86m 
87m 


84m 
60m 
55m 


153m 
110m 

60m 
102m 
120m 


86m 


66m 
67m 


87m 
60m 


88m 
74m 


72m 
94m 
102m 
87m 
85m 
74m 
74m 


— REVIEWED — 





(S) =s) nopr 
Issue Page 
June 17 345 
Mar. 25 238 
Feb. I! 186 
Dec. 17 122 
June 24 (S)358 
June 3 (S)322 
Sept. 3 I 
Apr. 15 263 
June 24 (S)358 
Oct. 8 4| 
May 20 (S$)305 
Feb. 11 186 
June 10 331 
May 13 293 
May 6 287 
Mar. 25 238 
May 20 303 
Dec. 17 (S)123 
June 24 353 
Oct. 15 50 
May 13 294 
June 24 353 
Jan. 14 154 
May 13 294 
May 20 302 
Apr. | 246 
Dec. 17 121 
Nov. 5 75 
Dec. 17 (S)123 
July | 365 


Jan. 
Mar. 
Feb. 


Jan. 
Apr. 
Apr. 
June 
Oct. 
Mar. 
June 
May 
June 


Sept. 


Mar. 
Jan. 
Feb. 


Jan. 


Nov. 


Apr. 
Feb. 
May 


July 
May 
Apr. 
Dec. 
Sept 


May 


June 
July 
June 
Nov. 
Jan. 
May 
Apr. 
June 


July 
May 
Nov. 
Oct. 
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Apr. 
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18 
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tt 
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18 

7 

5 


29 
18 
20 
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10 


27 
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i 
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(S)358 
65 
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321 
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346 
17 
222 
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Very Good 
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Good 
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Excellent 
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Very Good 


Fair 
Average 
Excellent 
Good 
Good 
Fair 


Very Good 
Good 


Fair 


Excellent 
Fair 
Fair 


Very Good 
Fair 
Excellent 
Average 


Good 






Fair 
Fair 


Good 
Good 


Very Good 
Excellent 
Vary Good 
Poor 

Good 

Very Good 
Average 
Very Good 
Good 

Very Good 
Good 


Very Good 
Good 





Very Good 
Fair 
Excellent 
Superior 


Good 


Fair 


Very Good 
Very Good 


Fair 

Very Good 
Very Good 
Very Good 
Very Good 
Good 
Average 
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TITLE—Production Number—Company 


JACKIE Robinson Story, The (032) EL 
Jiggs and Maggie Out West (4909) Mono. 
Joan of Are (color) (963)* RKO 
Joe Palooka Meets Humphrey (4911) Mono. 
Johnny Holiday UA 


Johnny One-Eye UA 
Jolson Sings Again (color)* (221) Col. 
Jungle Stampede Rep. 
KEY to the City (18)* MGM 
Kid from Texas, The (color) (911) Univ. 
Killer Shark (4907) Mono 
Kill or Be Killed (029) EL 
Kill the Umpire (235) Col. 
Kind Hearts and Coronets (Brit.) EL 
Kiss for Corliss, A UA 
Kiss Tomorrow Goodbye WB 
LADY Takes a Sailor, The (911) WB 
Lady Without Passport, A MGM 
Lawless, The (4923 Para. 
Lawless Code (4866) Mono. 
Lives of a Bengal Lancer (4921) Para. 
Lest Volcano, The (5003) Mono. 
Louisa Univ. 
Love Happy UA 
Love That Brute (016) 20th-Fox 
Lucky Losers (4914) Mono. 


MA and Pa Kettle Go to Town (914) Univ. 
Madeleine (Brit.) niv. 
Madness of the Heart (Brit.) oo 
Malaya (12) 

Man on the Eiffel Tower (color) (069) RKO 
Mark of the Gorilla (231) Col. 


Marshal of Heldorada Lippert 
Mary Ryan, Detective (214) Col. 
Men, The UA 
Military Academy (210) Col. 
Milkman, The (Univ.) 
Miniver Story, The (Brit.) MGM 
Modern Marriage, A Mono. 


Montana (color) (914) WB 


Mother Didn't Tell Me (006) 20th-Fox 
Motor Patrol (4923) Lippert 
Mrs. Mike UA 
Mule Train (248) Col. 
My Blue Heaven (color) (02!) 20th-Fox 
My Foolish Heart (052)* RKO 
My Friend Irma Goes West (4922) _ Para. 


Mystery at the Burlesque (Brit.) (4926) Mono. 
Mystery Street (35) MGM 


NANCY Goes to Rio (color) (19)* — 
Naughty Arlette ( Brit.) 

Nevadan, The (color) (228) Col 
Never Fear (020) EL 
Next Voice You Hear, The MGM 


Night and the City (013) 20th-Fox 
No Man of Her Own (4919) Para. 
No Sad Songs for Me (238) Col. 
OH, You Beautiful Doll 

(color) (927) 20th-Fox 
Old Frontier, The Rep. 
Oliver Twist (Brit.) (828) EL 
Once a Thief UA 
One Way Street (915) Univ. 
On the Isle of Samoa Col. 
On the Town (color) (11)* MGM 
Operation Haylift (4910) Lippert 
Our Very Own RKO 
Outcast of Black Mesa (265) Col. 
Outlaw, The (066) RKO 
Outriders, The (color) (24) MGM 
Outside the Wall (913) Univ. 
Over the Border, (4952) Mono. 
PAID in Full (4915) Para. 
Palomino, The (color) (230) Col. 
Panic in the Streets (022) 20th-Fox 


Passport to Pimlico (Brit.) (010) EL 
Peggy (color) (922) niv. 
Perfect Strangers (917) WB 
Perfect Woman, The (Brit.) (015) PS 

ol. 


Petty Girl ._ 
Pinky* (931) ° 20th-Fox 
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Stars 


Jackie Robinson-Ruby Dee 

Joe Yule-Renie Riano 

Ingrid Bergman-Jose Ferrer 
Joe Kirkwood-Leon Errol 
William Bendix-Allen Martin, Jr. 
Pat O'Brien-Wayne Morris 
Larry Parks-Barbara Hale 
George Breakston-Yorke Coplen 


Clark Gable-Loretta Young 

Audie Murphy-Gale Storm 

Roddy McDowall-Laurette Luez 
Lawrence Tierney-George Coulouris 
Wm. Bendix-Una Merkel 

Dennis Price-Valerie Hobson 
Shirley Temple-David Niven 

James Cagney-Barbara Peyton 


Jane Wyman-Dennis Morgan 
Hedy Lamarr-John Hodiak 
Macdonald Carey-Gail Russell 
Jimmy Wakely-Cannonball Taylor 
G. Cooper-F. Tone 
Johnny Sheffield-Donald Woods 
Ronald Reagan-Ruth Hussey 
Marx Bros.-llona Massey 

Paul Douglas-Jean Peters 

Leo Gorcey-Huntz Hall 


Marjorie Main-Percy Kilbride 
Ann Todd-Ivan Desny 

Margaret Lockwood-Paul Dupis 
Spencer Tracy-James Stewart 

C. Laughton-F. Tone-B. Meredith 
Johnny Weissmuller-Trudy Marshall 
Jimmie Ellison-Russ Hayden 
Marsha Hunt-John Litel 

Marlon Brando-Teresa Wright 
Stanley Clements-Myron Welton 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 

R. Hadley-M. Field-R. Clarke 
Errol Flynn-Alexis Smith 

Dorothy McGuire-Wm. Lundigan 
Don Castle-Jane Nigh 

Dick Powell-Evelyn Keyes 

Gene Autry-Sheila Ryan 

Betty Grable-Dan Dailey 

Susan Hayward-Dana Andrews 
Marie Wilson-John Lund 

Garry Marsh-Jon Pertwer 
Ricardo Montalban-Sally Forrest 


A. Sothern-J. Powell-B. Sullivan 
Mai Zetterling-Hugh Williams 
Randolph Scott-Dorothy Malone 
Sally Forrest-Keefe Brasselle 
James Whitmore-Nancy Davis 
Richard Widmark-Gene Tierney 
Barbara Stanwyck-John Lund 
Margaret Sullavan-Wendell Corey 


Mark Stevens-June Haver 

Monte Hale-Paul Hurst 

John H. Davies-Robert Newton 
June Havoc-Cesar Romero 

James Mason-Marta Toren . 

Jon Hall-Susan Cabot 

Gene Kelly-F. Sinatra- Betty Garrett 
Bill Williams-Tom Brown 

Ann Blyth-F. Granger-Joan Evans 
Charles Starrett-Smiley Burnette 
Jack Buetel-Jane Russell 

Joel McCrea-Arlene Dahl 

Richard Basehart-Marylin Maxwell 
Johnny Mack Brown-Myron Healey 


Robert Cummings-Lizabeth Scott 
Jerome Courtland-Beverly Tyler 
Richard Widmark-Paul Douglas 
Stanley Holloway-Betty Warren 
Diana Lynn-Charles Coburn 
Ginger Rogers-Dennis Morgan 
Dennis Price-Valerie Hobson 
Robert Cummings-Joan Caulfield 
J. Crain-W. Lundigan-E. Barrymore 


Release 
Date 


May 16,'50 
Apr. 23,'50 
July 29,'50 

Feb. 5,'50 
Feb. 17,'50 


July 29,'50 


Feb. 24,'50 
Mar.,'50 
Mar. 19,'50 
Apr.,'50 
May,'50 
Apr.,'50 
Apr. 8,'50 
Aug. 19,'50 


Dec. 24,'49 
Aug. 18,'50 
July,'50 


Dec. 4,'49 — 
(reissue) (east) Mar.,'50 


June 25,'50 
Not Set 
Mar. 3,'50 
June,'50 
May 14,'50 


Apr.,'50 
Apr.,'50 
Aug.,'50 
Jan. 6,'50 
Feb. 4,'50 
Feb.,'50 
Apr. 21,'50 
Jan. 5,'50 
Aug. 25,'50 
Apr. 20,'50 


June 16,'50 
Dec. 23,'49 
Feb. 22,'50 

Sept.,'50 
Jan. 21,'50 

July 4,'50 
Apr. 16,'50 
July 28,50 


Mar. 10,'50 
Sept.,'50 
Feb.,'50 
Jan.,"50 
Not Set 
June,'50 
May,'50 
May,'50 


Nov.,'49 
July 29,'50 
Not Set 
July 7,'50 
Apr.,'50 
Aug.,'50 
Dec. 30,'49 
Apr. 28,'50 
July,'50 
Apr. 13,'50 
Jan. 7,'50 
Apr. 21,'50 
Mar.,'50 
Mar. 12,'50 


Mar.,'50 
Mar.,'50 
Not Set 
Dec..'49 
July,'50 
Mar. 25,'50 
Apr.,'50 
Sept.,'50 
Nov.,'49 


Running 
Time 


76m 
66m 
145m 
65m 
92m 
78m 
96m 


99m 
78m 
76m 
68m 
78m 
10Im 
88m 


99m 
72m 
83m 
58m 
I1Im 
75m 
90m 
85m 
85m 
69m 


79m 


98m . 
97m 
68m 
53m 
68m 
85m 
64m 


66m 
76m 


67m 
99m 
70m 
96m 
99m 
9im 
58m 
93m 


99m 
56m 
8Im 
8im 
83m 
95m 
98m 
89m 


93m 


115m 
88m 
79m 
65m 
98m 
74m 
93m 
54m 
103m 
93m 
80m 
58m 


105m 
73m 
96m 
72m 
78m 
88m 
10Im 


102m 
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May 20 
Mar. 25 
Oct. 30 
Feb. I! 
Dec. 17 
June 24 
Aug. 13 


Feb. 4 
Feb. 25 
Apr. 29 
May 20 
May 6 
May 6 
Oct. 22 
June 24 


Dec. 3 


Apr. 8 
Oct. 8 
Mar. 25 
July | 
June 3 
Sept. 24 
May 13 
June 24 
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Dec. 3 
Dec. 24 
Mar. 4 
June 24 
Nov. 12 
May 20 
Apr. 29 


Apr. 8 
Jan. 7 
Feb. 4 
‘May 13 
Dec. 24 
Jan. 28 
June 24 
Oct. 22 
June 3 
Apr. 22 


_ May 20 


Feb. 4 
June 24 


Jan. 28. 


Jan. 14 
June 10 
May 27 
Feb. 25 
Apr. 15 


Sept. 24 


June 26 
July 1 
Apr. 15 
June 24 
Dec. 10 
Apr.. 29 
Mar. 25 
May 13 
Dec. 31 
Mar. II 
Feb. I! 
May 20 


Dec. 24 
Feb. 4 
June 17 
Oct. 8 
June 17 
Mar. 4 


? Oct. | 
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UMI 


fITLE—! 


Pioneer } 
Pirates © 
Please Be 
Port of I 
Powder F 
Pretty Ba 
Prince of 
Prison W 
Project X 


QUICKS. 


RADAR : 
Range La 
Ranger © 
Rapture 
Reckless 
Red Dani 
Red Des: 
Red, Hot 
Red Shoe 
Redwood 
Reformer 
Renegade 
Return of 
(927) 
Rider fro 
Riders in 
Riders of 
Riders of 
Riding H 
Rocketshi 
Rocking | 
Rock Islas 
Rogues o 
Rugged ¢ 
Run for ¥ 
Rusty's Bi 


SADDLE © 
Salt Lake 
Salt to th 
(former 
Samson a 
San Antor 
Sands of | 
San Quen 
Sarumba © 
Satan's. C 
© Savage H 
Secret Fu 
711 Ocea 
Shadow o 
Shakedows 
She Wore 
(067)* 
Sideshow 
Side Stree 
I Sierra (cc 
Silent Dus 
Silk Noose 
(form. | 
Singing G 
Six-Gun NV 
Skipper Su 
Snow Dog 
Song of S 
(Sons of N 
So Proudh; 
South Sea 
So Young, 
Spring in 
Spy Hunt 
Square De 
Square D, 
Stage Fric 
Stars in M 
State Peni 
State Secr 
Stella 
Storm Ov. 
Story of h 
Story of S 
Strange Be 
hy Streets of 
Stromboli 
Summer S: 
Sundowner 


Sun Sets 


PRODUCT 


LIMI 


fiTLE—Production Number—Company 


Pioneer Marshal (497!) Rep. 
Pirates of Capri FC 
Please Believe Me (26) MGM 
Port of New York (009) EL 
Powder River Rustlers (4961) Rep. 
Pretty Baby WB 
Prince of Foxes (929)* 20th-Fox 
Prison Warden (209) Col. 
Project X FC 


QUICKSAND UA 


Lippert 
Mono. 
Rep. 
FC 
Col. 
MGM 
Lippert 


RADAR Secret Service (4917) 

Range Land (4845) : 

Ranger of Cherokee Strip (856) 

Rapture 

Reckless Moment, The (223) 

Red Danube, The (4) 

Red Desert (4914) 

Red, Hot and Blue (4906) Para. 

Red Shoes, The (Brit.) (color) (Spcl.) EL 

Redwood Forest Trail Rep. 

Reformer and the Redhead, The (25)* MGM 

Renegades of the Sage (26!) Col. 

Return of the Frontiersman (color) 
(927) 

Rider from Tucson 

Riders in the Sky (250) 

Riders of the Dusk (4844) 

Riders of the Range (016) 

D Riding High (4917)* 

Rocketship XM (4904) 

Rocking Horse Winner, The (Brit.) 

Rock Island Trail (color) (4914) 

Rogues of Sherwood Forest (color) 

Rugged O'Riordans, The (907) 

Run for Your Money, A (Brit.) 

Rusty's Birthday (211) 


RKO 
Col. 
Mono. 
RKO 
Para. 
Lippert 
Univ. 
Rep. 
Col. 
Univ. 
Univ. 


Col. 


SADDLE Tramp (color) Univ. 

Salt Lake Raiders (4964) Rep. 

Salt to the Devil (Brit.) (017) EL 
(formerly Give Us This Day) 

Samson and Delilah (color)* 

San Antone Ambush (855) 

Sands of lwo Jima (4905)* 

San Quentin 

Sarumba (014) 

Satan's. Cradle 

Savage Horde, The (4917) 

Secret Fury, The 

711 Ocean Drive 

Shadow on the Wall (27) 

Shakedown 

She Wore a Yellow Ribbon (color) 
(067)* 

Sideshow (4924) 

Side Street (23) 

Sierra (color) (919) 

Silent Dust (Brit.) 

Silk Noose, The (Brit.) (4923) 
(form. Silk Stocking Murder) 

Singing Guns (color) (4909) 

Six-Gun Mesa (4951) 

Skipper Surprised His Wife, The (31) 

Snow Dog (905) 

Song of Surrender (4904) 

y) Sons of New Mexico (185) 

So Proudly We Hail (4913) 

South Sea Sinner (908) 

So Young, So Bad UA 

Spring in Park Lane (Brit.) (008) EL 

Spy Hunt (920) niv. 

Square Dance Jubilee (4903) Lippert 

Square Dance Katy (4922) Mono. 

B Stage Fright (919) WB 
Stars in My Crown (40) MGM 

State Penitentiary Col. 

State Secret Col. 

Stella 20th-Fox 

Storm Over Wyoming (019) RKO 

Story of Molly X, The (902) Univ. 

Story of Seabiscuit (color) (907)* WB 

Strange Bargain (010) RKO 

Streets of Ghost Town Col. 

Stromboli (Ital.) (070) RKO 

Summer Stock (color) MGM 

Sundowners, The (color) (018) EL 

Sun Sets At Dawn, The EL 


Univ. 


RKO 
Mono. 
MGM 

Univ. 
Mono. 
Mono. 


Rep. 
ono. 
MGM 
Mono. 
Para. 
Col. 
Para. 
Univ. 


PRODUCT DIGEST SECTION, JULY |, 1950 


Release 
Date 


Dec. 24,'49 
Dec. 1,'49 
May 12,'50 
Dec.,'49 
Nov. 25,'49 
Sept. 16,'50 
Dec.,'49 
Dec. 8,'49 
Oct. 4,'49 


Stars 


Monte Hale-Paul Hurst 

Louis Hayward-Binnie Barnes 
Deborah Kerr-Robert Walker 
Scott Brady-Richard Rober 

Allan "Rocky" Lane-Eddie Waller 
Dennis Morgan-Betsy Drake 
Tyrone Power-Orson Welles 
Warner Baxter-Anna Lee 

Rita Colton-Keith Andes 


Mickey Rooney-Jeanne Cagney Mar. 24,'50 
John Howard-Adele Jergens 

Whip Wilson-Andy Clyde 

Monte Hale-Paul Hurst 

Glenn Langan-Elsy Albiin 

James Mason-Joan Bennett 

W. Pidgeon-P. Lawford-E. Barrymore 
Don Barry-Tom Neal 

Betty Hutton-Victor Mature 

Anton Walbrook-Marius Goring 

Rex Allen-Jane Darwell 

June Allyson-Dick Powell 

Charles Starrett-Smiley Burnette 


Jan. 28,'50 
Dec. 25,'49 
Nov. 4,'49 
Apr.,'50 
Nov.,'49 
Oct. 14,'49 
Dec. 17,'49 
Nov. 25,'49 
Not Set 
Aug. |,'50 
May 5,'50 
Nov. 24,'49 


Gordon MacRae-Julie London 

Tim Holt-Richard Martin 

Gene Autry-Gloria Henry 

Whip Wilson-Andy Clyde 

Tim Holt-Jacqueline White 

Bing Crosby-Coleen Gray 

Lloyd Bridges-Osa Massen 

John H. Davies-Valerie Hobson 
Forrest Tucker-Adele Mara 

John Derek-Diana Lynn 

Michael Pate-Wendy Gibb 

Donald Houston-Meredith Edwards 
Ted Donaldson-John Litel-Ann Doran 


June 24,'50 
June 7,'50 
Nov.,'49 
Nov. 13,'49 
Feb. 11,'50 
Apr. 12,'50 
June 2,'50 
June,'50 
May 18,'50 
July,'50 
Jan.,'50 
Mar.,'50 
Nov. 3,'49 


Joel McCrea-Wanda Hendrix 
Allan "Rocky" Lane-Eddy Waller 


Sam Wanamaker-Lea Padovani 


Sept.,'50 
May 1,'50 
Jan.,'50 
H. Lamarr-V. Mature-G. Sanders Not Set 
Monte Hale-Paul Hurst Oct. 1,'49 
John Wayne-Adele Mara-John Agar Mar. 1,'50 
Pat O'Brien-H. Bogart (reissue) Sept. 9,'50 
Doris Dowling-Michael Whalen Jan.,'50 
Duncan Renaldo-Leo Carrillo Oct. 7,'49 
William Elliott-Adrian Booth May 22,'50 
Claudette Colbert-Robert Ryan May 27,'50 
Edmond O'Brien-Joanne Dru Aug.,'50 
Ann Sothern-Zachary Scott May 19,'50 
Howard Duff-Brian Donlevy Not Set 


Oct. 22,'49 
June 18,'50 
Apr. 14,'50 
June,'50 
Dec. 29,'50 
July 9,'50 


John Wayne-Joanne Dru 

Don McGuire-Tracey Roberts 
Farley Granger-Cathy O'Donnell 
Audie Murphy-Wanda Hendrix 
Stephen Murray-Beatrice Campbell 
Carole Landis-Joseph Calleia 


Feb. 28,'50 
Apr. 30,'50 
June 30,'50 
July 15,'50 
Oct. 28,'49 


Vaughn Monroe-Ella Raines 
Johnny Mack Brown-Gail Davis 
Robert Walker-Joan Leslie 
Kirby Grant-Eleana Verdugo 
Wanda Hendrix-Claude Rains 
Gene Autry-Gail Davis Jan.,'50 
C. Colbert-P. Goddard (reissue) (West) Mar.,'50 
Macdonald Carey-Shelley Winters Jan.,'50 
Paul Henreid-Catherine McLeod May 26,'50 
Anna Neagle-Michael Wilding Nov.,'49 
Howard Duff-Marta Toren June,'50 
Don Barry-Mary Beth Hughes Nov. 11,'49 
Vera Vague-Phil Brito Mar. 25,'50 
J. Wyman-M. Dietrich-M. Wilding = Apr. 15,'50 
Joel McCrea-Ellen Drew (trade) May 11,'50 
Warner Baxter-Onslow Stevens June 8,'50 
Douglas Fairbanks, Jr.-Glynis Johns Sept.,'50 
Ann Sheridan-Victor Mature Aug.,'50 
Tim Holt-Richard Martin Apr. 22,'50 
June Havoc-John Russell Nov.,'49 
S. Temple-B. Fitzgerald-L. McCallister Nov. 12,'49 
Martha Scott-Jeffrey Lynn Nov. 5,'49 
Charles Starrett-Smiley Burnette Aug.,'50 
Ingrid Bergman-Mario Vitale Feb. 15,'50 
Judy Garland-Gene Kelly Not Set 
Robert Preston-Robert Sterling Feb.,'50 
Walter Reed-Sally Parr Aug.,'50 


Running 
Time 


60m 
94m 
87m 
79m 
60m 


107m 
62m 
60m 


79m 


59m 
56m 
60m 
79m 
82m 


60m 
84m 
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TITLE—Production Number—Company 


Sunset Boulevard (4927) 
Surrender 


Para. 
Rep. 


TALE of the Navajos (color) (920) MGM 
Tarnished (4910) Rep. 
Tarzan and the Slave Girl (020) RKO 
Tattooed Stranger, The (018) RKO 
Tea for Two (color) WB 
Tell It to the Judge (225) Col. 
Tension (8) MGM 
Texas Dynamo Col. 
That Forsyte Woman (color) (6)* | MGM 
Thelma Jordon (4910) Para. 
There's a Girl in My Heart (AAI6) Mono. 
They Live By Night (009) RKO 
Thieves’ Highway (924) 20th-Fox 
Third Man, The (Brit.)* Selznick 
This Side of the Law (926) WB 
Threat, The (015) RKO 
Three Came Home (007) 20th-Fox 
Three Little Words (color) (36) MGM 


Ticket to Tomahawk, A(color) (O11) 20th-Fox 


Tight Little Island (Brit.) (905) Univ. 
Timber Fury EL 
Tokyo Joe (224) Col. 
Torch, The (025) EL 
Tough Assignment (4915) Lippert 
Trail of the Rustlers (267) Col. 
Traveling Saleswoman, The (226) Col. 
Treasure Island (color) RKO 
Treasure of Monte Cristo (4909) Lippert 


Trial Without Jury (4921) Rep. 


Trigger, Jr. (color) (4945) Rep. 
Triple Trouble (5010) Mono. 
Twelve O'Clock High (004)* 20th-Foy 


Twilight in the Sierras (color) (4942) Rep. 
Tyrant of the Sea (208) Col. 















Release 

Stars Date 

Gloria Swanson-William Holden Aug.,50 
Vera Ralston-John Carroll July 31,'50 





Native cast Not Set 
Dorothy Patrick-Arthur Franz Feb. 28,'50 
Lex Barker-Vanessa Brown Mar. 18,'50 
John Miles-Patricia White Mar. 11,'50 
Doris Day-Gordon MacRae Sept., 2,'50 
Rosalind Russell-Robert Cummings Dec.,'49 
Audrey Totter-Richard Basehart Nov. 25,'49 
Charles Starrett-Smiley Burnette June 1,'50 
Greer Garson-Errol Flynn Nov. 11,'49 
Barbara Stanwyck-Wendell Corey Jan.,'50 
Lee Bowman-Elyse Knox Jan. 6,'50 
Cathy O'Donnell-Farley Granger Nov. 5,'49 
Richard Conte-Valentina Cortese Oct.,'49 
Jos. Cotten-Valli-Orson Welles Feb.,50 
Viveca Lindfors-Kent Simth June 16,'50 
Virginia Grey-Michael O'Shea Nov. 26,'49 
Claudette Colbert-Patric Knowles Apr.,'50 
Fred Astaire-Red Skelton Aug. 4,'50 
Dan Dailey-Anne Baxter May,'50 
Basil Radford-Catherine Lacey Dec.,'49 
David Bruce-Laura Lee June,'50 
H.. Bogart-A. Knox-F. Marly Nov.,'49 
Paulette Goddard-Pedro Armendariz § June,'50 
Don Barry-Marjorie Steele Dec. 24,'49 
Charles Starrett-Smiley Burnette Feb. 2,'50 
Joan Davis-Andy Devine Jan. 5,'50 
Bobby Driscoll-Robert Newton July 29,'50 
Glenn Langan-Adele Jergens Oct. 14,'49 
Robert Rockwell-Kent Taylor July 8,'50 
Roy Rogers-Dale Evans June 30, '50 
Leo Gorcey-Huntz Hall Aug. 13,'50 
Gregory Peck-Hugh Marlowe Feb.,'50 
Roy Rogers-Dale Evans Mar. 22,'50 
Ron Randell-Rhys Williams Apr. 6,'50 


Running 
Time 


110m 


58m 
60m 
74m 
64m 


87m 
95m 
54m 
114m 
100m 
82m 
95m 
94m 
104m 
74m 


106m 


102m 


90m 
82m 
63m 
88m 
83m 
64m 
55m 
75m 
96m 
78m 
60m 
68m 
66m 
132m 
67m 
70m 
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189 
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57 
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UNDER Capricorn (color) (904) WB Ingrid Bergman-Joseph Cotten Oct. 8,49 117m Sept. 10 9 AY A-2 Excellent 
Under My Skin (00 20th-Fox John Garfield-Micheline Prelle Mar.,'50 86m Mar. II 221 =A A-2 Good 
Undertow (904) Univ. Scott Brady-John Russell-Dorothy Hart Dec.,'49 70m Dec. 3 105 AorAY A-2 
Underworld Story, The (for. Whipped) UA Dan Duryea-Gale Storm July 21,'50 90m Apr. | 245 A B 
Union Station Para. William Holden-Nancy Olsen Sept.,'50 
Unmasked (4907) Rep. Barbra Fuller-Robert Rockwell Jan. 30,'50 60m Feb. 18 198 AYC Fair 
VANISHING Westerner, The (4972) Rep. Monte Hale-Paul Hurst Mar. 31,'50 60m May 6 287 AYC A-| Fair 
Vicious Years, The FC Tommy Cook-Gar Moore Mar.,'50 79m Feb. 25 206 A-2 Fair 
Virginia City WB Errol Flynn-H. Bogart (reissue) July 15,'50 
WABASH Avenue (color) (010)* 20th-Fox Betty Grable-Victor Mature-Phil Harris Apr.,'50 92m Apr. 8 254 =A B Good 
Wagonmaster (07 RKO Ben Johnson-Joanne Dru Apr. 22,'50 86m Apr. 8 253 AYC A-| Excellent 
Wake Island (4914) Para. 8B. Donlevy-R. Preston (reissue) (West) Mar.,'50 87m Feb. 18 198 
Western Pacific Agent (4919) Lippert Kent Taylor-Sheila Ryan Mar. 17,'50 65m Mar. 25 237 A-2 Good 
Western Renegades (4856) ono. Johnny Mack Brown-Max Terhune Oct. 9,'49 56m Jan. 14 155 AYC A-l Fair 
West of the Brazos (4930) Lippert James Ellison-Russell Hayden June 2,'50 58m May 27 314 A-l Fair 
West of Wyoming (4925) Mono. Johnny Mack Brown-Milburn Morante Feb. 19,50 57m Mar. I! (S)223> aye A-I 
When Willie Comes Marching Home 

(003)* 20th-Fox Dan Dailey-Corinne Calvet Feb.,'50 82m Jan. 7 1445 AYC A-2 Excellent 
Where Danger Lives (024) RKO Robt. Mitchum-Faith Domergue July 8,50 84m June 24 353 A-2 Good 
Where the Sidewalk Ends (017) 20th-Fox Dana Andrews-Gene Tierney July,'50 95m July i 365 Good 
While the Sun Shines Mono. Ronald Howard-Cyris Maude June 20,'50 82m B 
Whirlpool (002) 20th-Fox Gene Tierney-Jose Ferrer-Richard Conte Jan.,'50 97m Nov. 26 97 OA B Very Good 
White Tower, The (color) (023) RKO _— Glenn Ford-Valli June 24,'50 98m June 17 346 Very Good 
Winchester '73 (color) (921) Univ. James Stewart-Shelley Winters July 12,'50 92m June 10 329 AYC A-2 Very Good 
Wind Is My Lover, The FC Viveca Lindfors-Christopher Kent Mar.,'50 77m 
Winslow Boy, The (Brit.) (027) EL Sir Cedric Hardwicke-Robert Donat May,'50 97m Mar. II 222 AYorAYC A-|l_ Fair 
Without Honor UA Laraine Day-Franchot Tone-Dane Clark Oct. 21,'49 69m Nov. 19 90 A B Good 
Wolf Hunters (4821) Mono. Kirby Grant-Jan Clayton Oct. 30,'49 70m Oct. 8 ($)42 AYC A-I 
Woman in Hiding (906) Univ. Ida Lupino-Howard Duff Jan.,'50 92m Dec. 17 121 AorAY A-2 Very Good 
Woman of Distinction, A (234) Col. Rosalind Russell-Ray Milland Apr.,'50 85m Mar. 4 213 A BP Very Good 
Woman on Pier 13, The (008) RKO Laraine Day-Robert Ryan June 10,'50 73m Sept. 24 26 AorAY A-2. Good 

(formerly | Married a Communist) 
Women from Headquarters (4916) Rep. Virginia Huston-Barbra Fuller May 1,'50 60m May 27 315 AYC Average 
YELLOW Cab Man, The (22)* MGM _ Red Skelton-Gloria De Haven Apr. 7,'50 85m Feb. 25 206 AYC A-1 Very Good 
Young Daniel Boone (color) (4902) Mono. David Bruce-Kristine Miller Mar. 5,'50 71m Mar. 4 214 AYC A-| Average 
Young Man With a Horn (916)* WB Kirk Douglas-Lauren Bacall Mar. 11,50 112m Feb. 11 185 AYorAYC A-2 Very Good 
FEATURES LISTED BY COMPANIES—PAGE 337, JUNE 10, 1951 
SHORT SUBJECTS CHART APPEARS ON PAGES 356-357, JUNE 24, 195I 
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@ This scene, from the moment of its con- 
ception, had dramatic posstbilities. But it 
was the director of photography who made 
them more than possibilities. 

His was the creative skill, the spectacu- 
lar, interpretive use of light that produced 
actual drama, vivid, gripping . . . his the 
perceptive use of photography that made 
the scene an intense moment of visual 
reality. 


To get the utmost from his special skill, 
his creative ability, the director of photog- 
raphy naturally wants a superior film, one 
on which he can depend, one perfectly 
suited to the conditions and circumstances 
under which he’s working. That’s why he 
so often prefers Eastman Plus-X for gen- 
eral studio and outdoor use . . . and why 
he turns to Eastman Super-XX for use 
under adverse lighting conditions. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, N. Y. 


J. E. BRULATOUR, INC., DISTRIBUTORS 


FORT LEE » 


CHICAGO e 


HOLLYWOOD 





THIS IS T 
PICTURE T 





ra 


? HAD TO BE F 


UNDER POL 
PROTECT 





711 OCEAN DRIVE starring EDMOND O'BRIEN, JOANNE DRU with Otto Kruger, featuring Barry Kelley, Dorothy Patrick. Written by ' 


Richard English and Francis Swann. Produced by Frank N. Seltzer. Directed by Joseph H. Newman. Released by Columbia Pictures. oe 





